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Abstract- A Marketing strategy on anti-spam has become a serious on related companies. Therefore,a suitable 
commercialization strategy for filter spam contents is imperative. However, the effective strategy of marketing interception 
of existing anti-spam systems remains a challenging issue. In this paper, a feasibility study on the use of an effective 
proposed visual anti-spam system (VASS) is discussed in the marketing strategy.A survey questionnaire was designed and 
administered to 21 questions, in order to identify the potential problems that the VASS would face and ensure if it is a 
workable and profitable business enterprise. 
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I. INTRODUCTION 
 
There has been a tremendous growth in spam 
messages over the last ten years so much so that 
companies have lost millions of dollars in terms of 
reduced productivity [1,2]. 
Now millions of dollars have been spent on installing 
anti-span products and even though there are many 
valuable products available in combating spam, none 
has been fool proof yet [3]. 
Unsolicited e-mails have in fact now become 
increasingly deceitful and felonious especially 
phishing e-mails that bait end users into giving up 
personal information and spam that covertly spread 
pornography [4].  
Presently, the ten popular anti-spam products namely 
Symantec Bright mail Anti-Spam, Kaspersky Anti-
Spam, Surf Control E-mail Filter for SMTP, 
Symantec Mail Security for SMTP, MX termed Mail 
Firewall, Bog filter, MacAfee Spam Filter, OEM’s 
Mail Guard, Barracuda’s and Ikarus My Spam Wall 
are available in the market[5]. 
Besides these two other open source anti-spam tools 
namely Spam Assassin and Bog filter are currently 
available [6, 7]. 
Most of these commercial anti-spam products claim 
that upon implementation, they can attain a spam 
recognition rate of more than 80% with essentially no 
false positives. This claim is questionable as 
companies, schools, institutions of higher learning 
and households are still not satisfied with existing 
filters as unsolicited e-mails in the form of 
advertisements and offensive pornography percolate 
through the existing spam filters. A fool proof anti-
spam filter is therefore extremely essential to curb the 
influx of unsolicited messages [8]. 
Therefore, there is a need to strategize the marketing 
in further so that anti-spam products can compete 

successfully in the open anti-spam market. 
 
II. PRODUCT DESCRIPTION OF THE  
      PROPOSED  VISUAL ANTI-SPAM SYSTEM 
 
The proposed VASS makes use of the Bayesian 
classifier to classify documents either spam or non-
spam. VASS makes use of Bayes principles during 
the machine learning training process. As a result, 
during the document processing, word stemming, 
stop words and short words forms, HTML trices were 
effective used to combat spam. A comprehensive 
evaluation of the system by comparing it with the 
existing anti-spam products was done and the 
investigational results of VASS appraisal disclose 
that the proposed system is both reliable and efficient 
[9]. 
 
III. DESIGN AND ADMINISTER: A SURVEY  
        QUESTIONNAIRES 
 
Basically the aim of this feasibility study is to find 
out objectively if the proposed VASS is a viable idea 
in terms of technology, market considerations and 
finance. It further attempts to identify the potential 
problems that the proposed system would face and 
ensure if it is a workable and profitable business 
enterprise. 
A survey questionnaire was therefore designed and 
administered to 21 questions; there is no right or 
wrong answer. The survey questionnaires are divided 
on three parts namelyPart Ion demography 
information’s, Part II on use of anti-Spam tool and 
Part III on proposed anti-Spam tool to be completed 
by the respondent after installation and use of the 
proposed anti-spam software for a period  three 
weeks.. As shown in Table 1. 
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Table 1:  A Survey Questionnaire for Feasibility Study on VASS. 

 

 
 

The respondents should be carefully select to include 
spam administrators, school principals, software 
designers, college principles, company proprietors, 

Government Officers and ordinary users. In other 
words, the questionnaire sets will distribute to people 
from different walks of life. The researchers will face 
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difficulty in implementing this questionnaire as they 
had to install the proposed system in the respondents’ 
PCs. It meant that the researchers should to visit each 
respondent’s home, school or institution. The 
questionnairesshould frame using simple English and 
the respondents will ensure of the confidentiality of 
the information given. Moreover, this survey is meant 
for research purposes only. All data collections will 
be treat with strict confidence and using only for 
research purposes. Names will remain anonymous. 
The results of the analysis will not in any way be 
prejudicial or detrimental to the image of individuals 
or groups in an organization. Return survey forms 
will be duly destroy upon completion of the needs 
analysis. The success of this market feasibility study 
depends on the feedback and contribution is very 
much appreciated.  
 
IV. POTENTIAL FUTURE DISCUSSION  
 
The survey should be find reveal that spam is a 
nuisance and annoying and they waste much time in 
deleting spam e-mails and hence it affects 
productivity. A survey in[7] affirms this finding that 
spam is a time waster. Further studies in[10] affirm 
the finding that it costs businesses large amount of 
money in terms of workforce productivity. The 
survey analysis should be show that there is a great 
demand for an anti-spam system that is fool proof 
especially among educationists as revealed by the 
questionnaire analysis or not ?. In relation to 
Question 6, eight should be give us elaboration on 
their feelings towards these unsolicited e-mails. They 
explained that junk e-mails have become a powerful 
armament in stealing consumers’ money by using 
their private contacts and this finding was affirmed in 
[11]. Another respondent explained that malware and 
viruses are covertly embedded in spams and thereby 
attack network security. This pertinent finding had 
been confirmed in [12].Findings from the Part III 
should be, reflect that the proposed VASS will be 
classify either cheap or expensive, because our 
targeting to makeVASS to be much desired and in 
demand among anti-spam users. This means if VASS 
is developed commercially, it can compete 
successfully in the open market. 
 
V.  COMMERCIALIZATION STRATEGY 
 
It is proposed that there is a need to strategize further 
so that VASS can compete successfully in the open 
anti-spam market. The strategies should befollow: 
 
 The user license sale price of VASS should be 

maintainer based on the suggestion on data 
collections. 
 

 The VASS should be test and implement on a 
small scale first. Once this initial implementation 
and sale is successful, then VASS would be 

produces on a commercial basis. 
 

 At least one expert software developer is 
employed so that all glitches and bugs in the 
coding are resolved before VASS is marketed and 
implemented on a commercial scale. There is a 
need now to form a company. The proposed 
company would be called Visual Anti-spam 
Company. An initial working capital is necessary 
to start this company. This initial capital would be 
used to employ staff, rent an office, obtain 
approval from Government authorities and pay 
license fees. The staff would consists of an 
operations manager, administrative clerk to track 
in-coming orders and complaints, a financial clerk 
to keep track of the income and expenditure of the 
company, a webmaster to create, update and 
maintain the company website and finally a 
security guard to ensure that copyrighted CDs are 
not stolen but kept in a safe place. A salaried 
research officer needs to be employed so that 
there is continuous improvement to VASS to face 
new challenges and attacks in the spam world. 

 
 In order to market this product, there is a need to 

advertise extensively in the Internet and in 
security magazines. This means a special VASS 
website ought to be created by a qualified 
webmaster. This website should explain clearly 
the strength of the software in almost completely 
blocking unsolicited e-mails. The created portal 
should allow potential customers to pay through 
credit card and further allow download from the 
official website and hence there is no need for a 
mass storage facility. However, individuals can 
purchase the VASS from the company either 
directly or through post. Therefore, a small 
storage facility would be sufficient. This means 
the manner of marketing is through CD packaging 
and through direct download from VASS website. 
 

 A special brand ought to be created for VASS so 
that potential users can easily recognize this 
renowned anti-spam software. The anti-spam 
software should be patented and the necessary 
approval obtained from SIRIM Malaysia. 
 

 The proposed VASS should be marketed locally 
first and once it is successful, only then it should 
be marketed internationally. 

 
If the above steps are strictly adhered, then the 
production and commercialization of VASS is 
justified. 
 
CONCLUSION 
 
Anti-spam has become a real challenge for this kind 
of marketing. There is no study before this provide a 
feasibility study to find out objectively if the 
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proposed VASS is a viable idea in terms of 
technology, market considerations and finance a 
market strategy of the anti-spam proposed. 
Accordingly, a methodology for market strategy of 
the proposed visual anti-spam has been presented in 
details. As conclusion a survey questionnaire was 
designed and administered on the area of the 
marketing. As future study a data collecting, 
gathering, summarizing and analyze result should be 
obtain to justify this study. 
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