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Abstract - The objectives are to design the public relation media of Ban Khunsamut Chin and to promote tourism in Ban 

Khunsamut Chin community. Therefore, this study will attract the new generations to see the importance of history and the 
way of life of Ban Khun Samut Chin. The research’s tools are questionnaire and interview form. The population are; the 
target group, students, working people age 19-25 years old, and graphic designers. The results show that; Illustration is the 
graphic key in the guidebook. The target group’s travelling preference are community tourism and ecotourism. The target 
group is interested in home stay and farm stay. They wish to have a new experience and relax in the community. The design 
concept is “Let’s go and stay; one day or one night.”The most appropriate illustration type is graphic type. Mood Tone is 
natural and casual. The most appropriate Font is San-Serif font. The layout is Menuscript grid and only 1 column. Focus on 
the illustration, in order to be easy to understand and interesting.  
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I. INTRODUCTION 

 

Ban Khun Samut Chin is a fisherman village and it is 

located on the gulf of Thailand in Laem Fa Pha Sub-

district, Samut Prakarn province.The name of the 

villages around here based on the ethnic groups. 

Therefore, thereare Ban Khun Samut Thai and Ban 

Khun Samut Chin.Chinese people settled down in the 
village few hundred years ago. They sailed to trade in 

Siam and stopped for a break before reaching 

Bangkok because they saw the abundance of aquatic 

animals. As a result, Ban Khun Samut Chin was 

found since then and it has been a mix of culture and 

lifestyle of Chinese and Thai until present.  

 

People who like community tourism and ecotourism 

would enjoy their visits here. Ban Khun Samut 

Chin’s villagers still preserve their ways of life and 

the nature along the coast.This village is suitable for 

relaxing and avoiding the chaos in the city. There is 
no car routeto the village so thetraveling must be 

done by boat only. The boat farewill start at 80 baht 

then the next person will increase by 10 baht. Visitors 

can stay overnight at homestay. Ban Khun Samut 

homestaysestablishedby the village’s cooperation. 

The visitors can learn and share their experience with 

the villagers. They will learn how the people live 

simply and traditionally through the activities that 

provided. The activities; for example, take a stroll 

along the coast to observe the mangrove forest, 

fishing, visit Khun Samut Chin Temple. This temple 
is a land mark of the village, locatedinthe sea because 

of the coastal erosion. Homestaysare housesbuiltwith 

simplestyle and highlight on using natural materials 

like bamboo, thatched roofs.Most of the houses are 

located on the coastline. The balconyhas sitting area 

and visitors can see fish or prawns in the water 

straight away. The size of homestay houses are 

different so they fit different number of visitors.The 

homestay distributes income for thevillagers and it 

will be deducted into the central fund for 

community,such as to promote mangrove planting 

environmental care, garbage disposal, building diketo 

prevent coastal erosion, preserving marine animal, 

etc. These activities show that the people care about 

their tradition and the environment.So visitors should 

respect the community’s culture. However, the 

village is now facing a big problem of coastal 

erosion.This coastal area might disappear one day. As 
we can see the temple is now in the sea. 

 

Community tourism is part of cultural 

tourismfocusing on quality tourists who want to learn 

the local people’s lifestyle.This type of tourism leads 

to sustainability in the community because people in 

the community will feel proudof their culture and 

care about environment in their community. As a 

result, they will preserve their wisdom and culture. 

Tourists can learn the culture andenjoytheir 

experience in the community.(Suathong. J. 20016) 

 
Ban Khun Samut Chin has preserved their ways of 

life for centuries. It is a unique place to gain a new 

experience and enjoy a short trip. However, the 

village is not well known for a tourist destination yet. 

Therefore,this research will help to promote their 

community Moreover, it will stimulate the economy 

for people in the community.In addition, the public 

relations media for Ban Khun Samut Chin will not 

only provide the tourism information but also bring 

the awareness of thecommunity’s culture and the 

environmental problemfor visitors, too.  
 

II. OBJECTIVES  

 

1. To design Ban Khunsamut Chin’s public 

relations media. 

2. To Promote community tourism and ecotourism 

in Ban Khun Samut Chin community. 
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III.METHODOLOGY  

 

 
Figure 1: Conceptual Design Frame work 

 

This research is qualitative and quantitative research. 

It focuses on 2 groups of population that are the target 

group; students and working people age 19-25 years 
old, live in Bangkok. They like traveling and seek for 

new experiences. The second group is graphic 

designers 5 persons.  

 

The tools are questionnaires collected data from the 

target group. The other tool is structured interview 

form to interview 5 graphic designers. 

 

.The study conducted into 3 steps; the first step is 

finding out the design content. This step used 100 

questionnaires to find out the target group’sgraphic 

preference and to find out their traveling behavior. 
Then conclude and analyze the results. The second 

step is to interview 5 graphic designers, using the 

structured interview form, find out the design 

guidelines for Baan Khun Samut Chin’s public 

relation. 

 

The data from the questionnaires and the data from 

the interview collected and analyzed, using 

descriptive statistic. Then apply the results for the 3 

rd step, which is to develop the design for Baan Khun 

Samut Chin’s public relation. The design process are 
as follow; 

1. Study the Ban Khun Samut Chin’s background 

and the tourism places in the village. 

2. Create a design concept then sketch logo and the 

graphic elements. 

3. Sketch public relation medias. 

4. Develop comprehensive sketch. 

5. Mockup the models. 

 

IV. RESULTS 

 

The results are divided into 2 sections. The first 
section is the results from questionnaires gathered 

from the target group 100 persons. This section aims 

to collect and analyze the target group’s graphic 

preference and their travelling behaviors. The result 

found that they prefer a guidebook with Illustration. 

The target group’s travelling preference are 
communitytourism and ecotourism. They are 

interested in homestay and farm stay. They wish to 

have a new experience and relax in the community.  

 

The second section is the design development.The 

results concluded and analyzed from interviewing 5 

graphic designers; as follow;  

 

The design concept is “Let’s go and stay; one day or 

one night.” 

 

The most appropriate illustration type is graphic type.  
The layout is Menu-Script grid and only 1 column.  

The most appropriate Font is San-Serif. 

In addition, the design focuses on the illustrationand 

add description, in order to be easy to understand and 

interesting.  

The design development are as following; 

 

 
Figure 2 : Mood & Tone 

 

 
Figure 3 : community’s logo design 
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Figure 4:Graphic elements 

Figure 5: Poster 

 

 
Figure6: guidebook’s cover 

 

 
Figure 7 : Map 

V. CONCLUSION AND DISCUSSION  

 
This study’s objectives are to design public relation 

media for Ban Khun Samut Chin and to promote 

tourism for this community. The result for the design 

contents are community tourism and ecotourism. It 

focuses on homestay’s information. Kosit.S. & 

Sananseang.C. (2016) advice that this village 

maintain their simple way of life so it is a 

recommendation place to learn and experience 

community’s culture, tradition and belief. The target 

group finds illustration is attractive for a guidebook. 

The design concept is “Let’s go and stay; one day or 

one night.”Created from the community’s 
background. Since it is not far from Bangkok and the 

visitors can go for one day trip or can stay over the 

night. The most appropriate illustration type is 

graphic type. The deign focuses on the illustrationand 

add description, in order to be easy to understand and 

interesting.This result associated with corporate 

identity design of gardgongta, Lampang, province, 

the image using community’s identity can 

communicate well. Camluang.S. & Suwannawaj.S. 

(2017) Mood Tone is natural and casual. The layout 

is Menuscript grid. The most appropriate Font is San 
Serif type. 

 

The research’s result is a guideline to develop public 

relation in order to promote community tourism and 

ecotourism. It is a tool to develop community tourism 

and Muganda.M, Sirima.A &Exra. P.A. (2013) 

suggest that community tourism development should 

link with 2 concepts, that are; tourism development 

and sustainable development. Therefore a further 

study could focus on promoting another community 

or another type of tourism. 

 
In addition, this study found that a well design public 

relation should not only giving community’s 

information but also bringing awareness for visitors 

to care and respect community’s culture, too. 
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