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Abstract - E-commerce has become indispensable part of life. No sector of the retail market in the economy is safe from the 
online shopping revolution. With the evolution of internet the global phenomena of the retail market are changing. Moving 
from E-commerce many companies are marking their presence in M-commerce. Mobile commerce is eventually influencing 
the younger generation in India and also provides an emerging prospect for online retailers. 
 

 

I. INTRODUCTION 

 

M-commerce (mobile commerce) is the buying and 

selling of goods and services through wireless 

handheld devices such as cellular telecom and 

personal digital assistants (PDAs). It is indeed a 

revolutionary innovation, a next generation E- 

Commerce. The main aim of M-commerce is to 

improve the convenience of the trading process and 

also to provide electronic money solutions for quicker 
purchase of goods. M-commerce is making the 

concept possible of delivering value to the customers, 

irrespective of their geographical location, as long as 

they are within the connectivity range. M-commerce, 

although is still in infant stage, it has the potential to 

make it more convenient for customers spend money 

and purchase goods and services. 

 

II. LITERATURE REVIEW: 

 

Satinder, Niharika (2015), this research paper 
explains about the rapid growth in mobile commerce 

in all sectors of business. There are many factors, 

contributing to its growth; firstly it is the availability 

of smart phones, which makes it really convenient for 

people to shop in just a few clicks. As the 

technologies are evolving with time it gives a really 

promising future for business, with the introduction 

of 4G and 3G it gave a new direction to M-

Commerce. Though there are many reasons, which 

are acting as a hurdle in its growth, i.e., many 

network and mobile device related problems like 

slow communication speed and connectivity. 
However, if it is managed effectively it can lead to 

the growth of Indian industry. 

Dr. Sunil Batra, Dr. NeenuJuneja (2013),this 

research paper explains about the widespread 

adoption of smart phones by affluent middle class 

consumers. This factor has increased the demand for 

m-commerce leading to new business opportunities. 

M-consumers have benefited in terms of 

convenience, freedom and speed of work. . With the 

help of mobile commerce one can access & manage 

their bank accounts, save time, avoid parking 
problems without going to the bank; Entertainment, 

health care, education, traffic problems, ERP, 

inventory tracking & dispatching, traveling and 

ticketing. In times to come, the M-commerce is 

expected to become more secure as governments and 

companies alike are investing on security, etc. to 

provide better services to safeguard interests of users 

of M-commerce. 

Gadget now (2014), the article elaborates about the 

fuelling staggering m-commerce growth. Explaining 

about the traffic, which it gets from m-commerce. 
Flipkart, Snapdeal, eBay, etc., being huge companies 

having large customer loyalty is still facing the 

problems due to customers’ reluctance to transact 

over mobile devices, though some big e-retailers have 

mobile-optimized sites. 

 

III. OBJECTIVES OF THE STUDY 

 

 To study the attitude of consumers towards 

Mobile commerce. 

 To analyze the factors influencing the choice for 
mobile commerce company.  

 To analyse major customer problems 

 

IV. RESEARCH METHODOLOGY 

 

This report is based on primary and secondary data, 

however primary data is collected through a 

structured questionnaire and also by interviewing few 

mobile commerce users. Secondary data were 

collected through the data already available on the 

web. One of the most important users of research 
methodology is that it helps in identifying the 

problem, collecting, analyzing the required 

information data and providing an alternative solution 

to the problem. MS Excel and SPSS software have 

been used to analyze data. 

 

V. LIMITATIONS OF THE STUDY 

 

 To find the population who is tech savvy. 

 To find consumers who use mobile commerce 

application.  
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 The data is collected through an online Google 

form where direct interaction between researcher 
and respondents was not possible. 

 

VI. FINDINGS OF THE RESEARCH 

 

 From the data collected, it can be observed that 

the number of customers is increasing eventually 

who are willing to use mobile commerce 

application.  

 The sites should be user friendly and also proper 

network connectivity is one the major factors to 

increase the conversion of prospective customers 
to the active ones. 

 There are several factors which influence the 

choice for a particular mobile commerce company 

are brand preferences, discounts and offers, timely 

delivery, range of products and easy price 

comparison. 

 There are certain loopholes which are 

discouraging people from using mobile commerce 

applications, i.e. lack of personal touch, payment 

issues, network problem, complexities and 

defective products. 

 

CONCLUSION 

 

The findings of the study reveal that mobile 

commerce is a fast developing concept. The high 

penetration rate of mobile phones has given 

companies an opportunity to affect consumers in 

different ways and customers have raised 
expectations in terms of service, convenience and 

speed of delivery. They eventually get ready to let go 

of the traditional ways of shopping. However, the 

difficultly for m-commerce is to make them feel 

comfortable with the limitations of m commerce, 

including slow connections, lack of physical touch 

and payment security issues. It is important for 

businesses to understand customer perception in order 

to find solutions to their problems and serve them 

better than the competitors. If they are able to build 

such trust among their customers, then mobile 

commerce business will surely bloom as the number 
of present and potential customers will increase 

tremendously. 
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