
International Journal of Management and Applied Science, ISSN: 2394-7926                                                 Volume-4, Issue-10, Oct.-2018 
http://iraj.in 

ASEAN and Economics Pillar: A Case Study of Thailand Tourism Industry 
 

64 

ASEAN AND ECONOMICS PILLAR: A CASE STUDY OF THAILAND 
TOURISM INDUSTRY 

 
CHAIYAPORN SRIWATTANAVIBOON 

 
Ph.D. Student, College of Innovation and Management, SuanSunandhaRajabhat University, Bangkok, Thailand 

E-mail: s59484944017@ssru.ac.th 
 
 
Abstract - ASEAN and Thailand’s Economic Pillar is intended to build a readiness and strength in accordance with the 3 
main pillars, say, 1) ASEAN Political-Security Community –ASC, 2) ASEAN Economic Community –AEC, and 3) ASEAN 
Socio-Cultural Community.  There must be an expedition on the commitment as agreed upon in the conglomeration of 
ASEAN, B.E. 2560, in economic, social, and security dimensions. There must be a connection of transportation both inside 
and outside of the region. This is to maintain credibility and promote the roles of Thailand in ASEAN. As one of the 
members of ASEAN, Thailand must move faster on the various economic and social perspectives in order to be ready for 
foregin investors who are mostly comimg from developing economies or emerging economies and looking for a joint 
venture. The amount of foregin investments have tendency to increase continuously that is in consistent with Thailand’s 
objectives in the development of tourism in South-east Asian Countries based on equality. 
 
Keywords - ASEAN, Economic Pillar, Tourism 
 
I. INTRODUCTION 
 
The economic cooperation of Asian countries has 
becomed very clear and it leads to the economic 
conglomeration of countries located in the Asian 
region. ASEAN Economic Community –AEC has 
been organized with the hope to create peace in 
South-east Asian region in which it will bring 
political stability, and economic, social, and cultural 
prosperity. The leaders of ASEAN community or AC 
have speeded up the process of setting up the ASEAN 
Economic Community –AEC where Thailand’s 
tourism is a part of service sector and one of the 
important parts in the 3 main pillars. Thailand’s 
economic pillar on tourism therefore is the main 
business that is crucial to the Thai economy and 
many countries around the world. 
Tourism business is universally accepted all over the 
world that it is an important service type of business. 
There are many research papers both in business and 
educational perspectives especially in Thailand since 
it can create a huge amount of income for the 
country. From the year 1995 to 2014, the number of 
foreign tourist coming to Thailand have been 
increasing steadily (The World Bank, 2015). 
 
II. RESEARCH OBJECTIVE 
 
The research is aimed to study the economic pillar in 
Thailand in term of tourism business as in accordance 
with the ASEAN and economic pillar. 
 
III. LITERATURE REVIEWS 
 
Tourism concepts 
Tourism business is one of the important service type 
of businesses that have been paid an attention from 
all of the countries in the world. There are so many 
research papers in terms of business and acadermic 

dimensions. In Thailand, tourism businesses can 
create a lot of income and jobs in the country. Since 
1995 up to 2014, the amount of foregin tourists 
visting Thailand has been increasing straight forward. 
The economics with service economy has been taken 
more and more roles in almost every country in the 
world. From 1950 to 2000, service industry has an 
increasing totle valueand an increasing proportion in 
GDP. These figures come from the fact that service 
industry creates more jobs in service sectors, and, as a 
result, they directly improve the capability and 
standard of living of those workers in the industry.  
The service entrepreneurs must pay their full 
attention on the importance of human capital that is 
the most important resources in this particular type of 
industry. (John E.G. and Douglas, 2011) 
Tourism Authority of Thailand (TAT) has been 
defining the tourism as an industry that facilitates 
security, society, psychology, and foreign affairs. It is 
a business activity that integrates every part of the 
business. The weakness is that it is very sentitive to 
various impacts, such as natural disaters, politics, and 
volatile economy. So, there must be a preparation on 
social and environmental issues and the promotion of 
competitiveness (Yutthasak). In the year 2001, the 
Organization for Economic Cooperation and 
Development (OECD) gives the meaning for a 
tourism that it is an activity taken by an individual to 
go to other places that are not his or her regular 
environment for the period of not more than 1 year 
for the purpose of a leisure, business, or any other 
objectives that do not concern with the employment 
or working at that location (OECD, 2011). 
 
Motivation for travel and tourism concepts 
SupparakAkkarangkul (2555)mentions that the 
perception of motivation for travel and tourism 
causes the understanding and expectation of the 
tourists and it is able to respond to the need of the 
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tourists. This is the reason why the tourists become 
impressive and are coming back again in the future. 
Hence, motivation is a basis of education concerning 
the tourists’ satisfaction, decision, and marketing. 
The motivation for travel and tourism comes from 3 
different sources, 1) the education of history and 
various writings, 2) psychological theories, and 3) 
research (Philip, 1982).With the accumulated 
historical data on tourism, there emerges an analysis 
on motivation based on various types of travel. 
Moreover, there is a connection of psychological 
theories that are related with motivation in order to 
explain the need for travel and touism. There are 
many researches that are searching for and trying to 
explain behavior in relation with motivation for 
travel. For instance, what are the factors that drive the 
need for travel and tourism? Is there any combination 
of these factors? How many patters of the 
combination of factors? Many reseachers try to 
conclude the types of motivation. For 
example,Swarbrook and Horner (1999) describe that 
tourism is social, cultural, and economic phenomana 
that create movement of people to other countries or 
locations with the objectives of business, personal 
matter, or work. 
 
Travel career ladder theory 
The travel career ladder theory compares the need for 
travel and the need for professional advancement in 
which each individual has different level of need that 
changes according to the life cyle. Travel career 
ladder theory is conceived based on Abraham 
Maslow’s hierarchy of needs and it extends 
characteristics of need at each level. However, the 
content and priciples are still based on the hierarchy 
of needs concept. According to Maslow’s, the lower 
levels of needs must be satisfied before any other 
higher needs can arise. The hierarchy of needs 
concept tries to explain the motivation in a holistic 
manner rather than tries to explain each individual 
kind of need alone. For example, a tourist who wants 
to travel for the sake of building up the family 
relationship may be looking for safety. Travel career 
ladder theory tries to explain that human has many 
different types of needs in the search for travel 
experience. For instance, an Australian traveler who 
travels to Hong Kong may have a motivation on the 
thrill of light and sound in Hong Kong, Chinese 
cuisine, and Chinese culture. Therefore, there are 
many levels of needs combined into a holistic picture 
of motivation in this particular travel. On top of that, 
motivation can be changed according to time and 
location. For example, in travelling to Bali, the same 
Australian traveler may look for strengthening the 
family relationship or leisure rather than looking for a 
very nice restaurant or a thrill. For the travel career 
ladder theory, each type of trorist attraction is 
different type of experience that can be discovered 
from that particular location. The motivation has 
influence upon something that the tourist is looking 

for from the location. At the same time, there are so 
many several tourist attractions in the world that can 
provide different kinds of experience. In summary, a 
traveler does not travel because of the pattern or 
image of the location but he or she picks up the place 
of interest and chooses the travelling activity that 
matches with the needs and motivation of his or her 
own style (Mike, 2000). 
 
IV. RESEARCH METHODOLOGY 
 
This research is a qualitative research. The data are 
collected from the documents relating to the tourism 
industry. The data are sorted based on the credibility 
and reliability. 
1. The documentary research is conducted in order to 
study the socio-economic and tourism trend in 
Thailand. This include the study from various 
research papers, reports, texts, statistic figures, 
numbers that are related to the tourism businesses. 
2. The documentary data are then analyzed and 
summarized according to the content analysis. In this 
respect, data are categorized into desired patterns and 
forms that answer the research question. 
3. The in-depth interviews are undertaken with 4 
high-ranking officails at Tourism Authority of 
Thailand (TAT) in order to obtain insight information 
on tourism activities in Thailand together with the 
latest related government policy on tourism. 
Research Findings 
The research data show that in November, 2559, the 
total numver of tourists coming to Thailand is 27,076, 
308 persons, compared with the number in 
December, 2558, that is 26,860,547 persons. This 
produces an increase in the number of tourists coming 
to Thailand at about 0.80 percent. 
 
Figure 1: The number of foreign tourists coming to 
Thailand in the year B.E. 2559 
 
The graph shows the number of foreign tourist 
arrivals at Thailand, B.E. 2559 (2016) 

 
Source: Department of Tourism 

http://www.tourism.go.th/view/1/touristsstatistics/TH/TH 
 
The increment in number of tourists coming to 
Thailand can be analyzed as follows: 
1. The increment in number of foreign tourists visting 
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Thailand between the year B.E. 2558 and B.E. 2559 
may be the results from the government’s 
promotional program in relation with the AEC policy 
on tourism such as, the promotional activity called 
“Thai Teaw Thai (means Thai people travelling in 
Thailand” that encourages Thai people to travel in 
various parts of Thailand. The tourists can use their 
receipts or tax invoices incurred from travelling 
expenses and/or domestic hotel bills for tax deduction 
at the end of the year. However, this tax deduction 
allowance must not be more than 15,000 baht. The 
receipts on travelling expenses or tax invoices must 
be in between January, 1- December, 31, 2558, and 
they will be used for personal income tax filing 
within March, 31, 2559. 

2. The availability of promotional tourism program in 
relation with the inauguration of AEC. At present, the 
torism business in Thailand has been publicized by 
various related governmental units. This is to create 
the understanding and at the same time the 
stimulation towards tourism in which Thailand must 
be ready for the inauguration of AEC. For example, 
the governmental program on Thai Teaw Thai and tax 
deduction program. 
3. There are various kinds of motivational factors that 
can stimulate the number of tourists coming to 
Thailand in which it has a visible impact in term of an 
increase in income in the economy. The following 
table provides the amount of income generated by 
tourism. 

 
Table 1: The Statistics of Tourists Visiting Thailand between B.E. 2553-2559 

 

Year 2553 2554 2555 2556 2557 2558 2559 

Income from 
tourism 

(in million US 
dollars) 

18,706.03 25,458.09 31,657.93 39,282.32 36,108.32 40,544.53 46,265.01 

 
Source: Department of Tourism, Ministry of Tourism and Sports 

 
The following Table 2 shows the information of the tourists based on their nationality 

 
Table 2: The Ranks and Types of Tourists Based on Their Nationality 

 
Rank 2556 2557 2558 2559 

Number 1 Chinese Chinese Chinese Chinese 
Number 2 Malaysian Malaysian Malaysian Malaysian 
Number 3 Russian Russian Japanese South Korean 
Number 4 Japanese Japanese South Korean Japanese 
Number 5 South Korean South Korean Laosian Laosian 

 
Source: Department of Tourism, Ministry of Tourism ans Sports 

 
From the past following 4 years (B.E. 2556-2559), 
the number of Chinese tourists has been at an 
increasing rate and they become the number 1 in term 
of number of tourists coming to visit Thailand. This is 
an evident that tourism business is one of the most 
important businesses in Thailand in which it can 
bring a lot of foreign currency into the country. There 
many reasons that the tourists enjoy coming to 
Thailand such as, the diversity of tourist attractions, 
the attractiveness of the location, interesting 
activities, night lives, various shopping centers, good 
foods and cheap, and the nice image on the 
friendliness of the localists.  Besides, Thailand is also 
famous for scuba diving, and being an international 
hub for transportation among Asian countries. 
Travelling in Thailand provides the tourists with the 
feeling of “worthiness” for the prices they pay. 
However, the other motivational fartors for tourisms 

that Thailand has to improve include, for examples, 
communication, wedding and honeymoon planner, 
golf, health tourism, safty, and luxury tourism. 
From the statistical data, the number foreign tourists 
coming to visit Thailand are at the increasing rate.  
These tourists travel to various regional parts of the 
country with the purposes of entertainment, 
relaxation, and/or recreational activities. Tourism in 
Thailand is considered among the first ranks of AEC 
in which it is consistent with the ASEAN and 
Economic Pillars regarding the tourism industry. 
 
SUGGESTIONS 
 
1. The tourism business in Thailand is categorized in 
developing countries group. But most of the Thai 
people still love to travel in the foreign countries 
especially in the most developed countries, for 
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instance, America, England, Japan where there are a 
better standard of living and a higher cost of living. 
The Thai government should try to build the positive 
attitude and consciousness toward travelling in 
Thailand. On top of that, the government should 
improve and develop more of an infrastructure 
throughout the country in order to provide 
convenience in every dimension for the tourists. 
2. There should be public heraings to listen to the 
problems, opinions, needs and wants of local people 
in the communities in various tourist attractions in 
Thailand. This information can be used to formulate 
policy and any possible promotional programs or 
activities concerning tourism in order to sustainably 
achieve the tourism objectives in each area 
concerned. 
3. The tourists especially those who come from the 
developed countries enjoy coming to the developing 
countries because of the lower cost of living. They 
prefer the natural beauty, exquisite culture and unique 
tradition. For example, Thai foods become one of the 
most popular tourist items that the tourists coming to 
Thailand want to experirnce. In this respect, the 
government should work through the Ministry of 
Healthand the Department of Internal Trade, Ministry 
of Commerce in order to make sure that all the food 
in Thailand is at acceptable standards in terms of 
cleanliness, hygiene and price. The government 
should work hand in hand with all stakeholgers in 

order to come up with the policy, plans, and/or 
programs in order to make the tourists stay longer in 
the country. In this case, the various governor’s 
offices together the tourism business entrepreneurs in 
the country must prepare for the readiness of 
accommodation, hotels, restaurants, and souvenir 
shops including the local people in the community to 
all welcome the tourists. 
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