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Abstract - Food tourism is the one type of tourism that very popular and well-known to worldwide and it’s also tourism 
activities for tourists or visitors who plan to taste foods in other country and to carry out activities related to gastronomy. 
Yaowarat is also one of food tourism in Thailand which is very popular for foreign tourists and it have reputation about 
street foods for a long time. Street foods is highly recommended as a must try experience when travelling in Thailand. The 
aim of this research is to study about potential of food resources in Yaowarat that can be developed to food tourism theme 
route and propose strategies to develop food tourism theme route in Yaowarat. The methodology use quantitative and 
qualitative method for collecting data from local people and tourists. The results show that Yaowarat have food resources 
potential to be develop for food tourism theme route. 
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I. INTRODUCTION 
 
Yaowarat is one of tourist attraction in Thailand, it is 
night market in Bangkok which have identity of 
Chinese because it is a community of Chinese people. 
Yaowarat have reputation about street foods which 
have many local people and vendors sell street foods 
for foreign tourists. The street foods are very popular 
and have delighted tourists from around the world. 
The street foods have many types of regional foods 
such as Pad-Thai from Thailand, Sushi from Japan, 
Kimbub from Korea and so on. Most street foods are 
fast food because it’s easy for eating while travelling 
and people eat street food because of its convenience 
and suitability for nowadays lifestyle as well as for 
tourist lifestyle. Thai street foods also create the 
impression to foreign tourists in their appreciated 
experience. 
 
II. LITERATURE REVIEW 
 
The research dealt with the concept of food tourism 
theme route, potential of food resources and street 
foods to complete the objective of research. And 
references from the some of the researcher reviews. 
For example; the first review is Globalization vs. 
Local. The role of street food in the urban food 
system, it talked about the street food sector offers 
ready-to-eat food and beverages that are prepared 
and/or sold by itinerant or stationary vendors, 
especially on streets and in other public places.  
 
Due to its low cost and convenience, street food is 
consumed by millions of low and middle-income 
consumers, especially in developing countries. But it 
also contributes to authentic gastronomic experiences 
for tourists, offering a link between food, place, and 
tourism. Fast food on the other hand is generally 

associated with high income countries where 
globalization is affirmed. The aim of this study is to  
 
provide an overview of street food and what it  
represents to the image of a region. The methodology 
of this literature reviews used broader survey, 
interview and administration of a semi-structured 
questionnaire survey. The results of this study based 
on the recommendations made by the interviews to 
the sellers, they identified that elements to discuss the 
relationship between tourism and street food and 
rebuild the reason behind street food as a tool to 
promote and enhance the area’s identity. 
 
From 5 reviews papers in Topic of Food tourism in 
each review have factors to find the result and from 
other review have different factor and variable in 
process sometime it depend on the problem, 
stakeholders, potential of area and resources but the 
same thing that see first it was to develop of food 
tourism in the destination to have more valued to 
attract and increase number of tourists. 
 
III. METHODOLOGY 
 
The research is conducted under both qualitative and 
quantitative method with interview and questionnaire. 
Chosen target groups are local people, vendors and 
tourists. Interview and questionnaire used to study the 
potential of food resources and to propose strategies 
to develop food tourism theme route. Researcher 
collected data from 20-29 April 2018 in Yaowarat or 
China town, Thailand. 
 
IV. RESEARCH FINDING 
 
The research results are presented in interview by 5 
local people and vendors and got the result with 60 
tourists by questionnaire survey to ask tourists during 
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traveling in Yaowarat and based on objective of this 
research. 
 
 
The result of interview from local people and 
vendors 
Local people and vendors, they agreed that Yaowarat 
can be developed for food tourism theme routed 
because street foods have reputation about street 
foods for a long time but some of resources in 
Yaowarat should be developed to have more potential 
and valued to tourists such as food ingredients for 
cooking, hygiene of foods for cooking and also 
freshness of foods. 
The frequency and percentage of demographic 
information showed that the respondents are sixty 
people divided to male 20 people accounted 35% of 
all respondents and female 39 people accounted 65% 
of all respondents, Age of respondent shows that the 
most of age group is 20-40 years old with a total of 
48 people accounted 80% of all respondents, 
Education, the most education is Bachelor’s degree 
showed with 53 people accounted 88.3% of all 
respondents, Income , the most income is 12,000 – 
15,000 Bath with a total 30 people accounted 50% of 
all respondents and for Occupation, the most 
occupation is student with 36 people accounted 60% 
of all respondents. 

 
TABLE I: Quality of street foods of food resources in 

Yaowarat 
Quality of street foods x 
1. Cost of street foods 1.87 
2. Hygiene of street foods 2.45 
3. Attractiveness of street foods 1.92 
4. Tastes of street foods 1.72 
5. High-quality ingredients of foods 2.45 
Total 2.08 

 
Table I from above showed that quality of street 
foods about food resources in Yaowarat. The most 
factor are hygiene of street foods and high-quality 
ingredients of foods that had 2.45 of mean that are the 
main factors of quality of street foods of food 
resources in Yaowarat. 
 
TABLE II: Motivation of street foods in 
Yaowarat. 

Motivation of street foods x 
1.Attractive of street foods 2.53 
2. Promotion of street foods 2.57 
3. Special menus 2.38 
4. Decoration of street foods 2.40 
5. Food layouts 2.32 
Total  2.44 

 
Table II above showed the factors of motive of street 
foods it showed that the most factor is promotion of 

street foods had 2.57 mean respectively so it mean 
that promotion of street foods is motive for tourists 
about street foods to be the factor for decision to buy 
product of street foods. 

TABLE III :Service of vendors in Yaowarat. 

 
Table III from above showed that the most factor 
service of vendors is dressing of vendors that tourists 
think dressing of vendors is neutral for them which 
had 3.08 mean. And tourists also think that good 
manner of vendors is proper to tourists. 

TABLE IV: Environment of street foods in Yaowarat 

 
Table IV from above shoed that the most factor is 
security which had 3.58 mean it showed that tourists 
concerns about security because street foods in 
Yaowarat is located in the road which have many cars 
drive along the road so it can have an accident to 
tourists when they leisure walk for food experiences. 
 
DISCUSSION 
 
In this research, the results showed that the 
demographic of the sample had a total of 60 people 
divided for male 20 people accounted for 35% of the 
total sample and female 39 people accounted for 65% 
of the total sample, the most age group is 20-40 years 
old with 48 people accounted 80% of the total sample 
, the most education level is Bachelor’s degree with 
53 people accounted 88.3% of the total sample , the 
most income is 12,000 – 15,000 Bath with a total 30 
people accounted 50% of the total sample. From the 
results it showed that most of factors of quality of 
foods tourists agree with those factors that Yaorawat 
have good quality of street foods and also have 
potential of food resources that can be develop for 
food tourism and for the factors of motive of street 
foods tourists think that attractiveness of stallers and 
promotion of foods are neutral and for those factors 
tourists agree that it can motive them to street foods 
and for factors of service of vendors it showed that 
tourists agree with great greetings factor of vendors to 
tourists and 4 factors of service of vendors are neutral 
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because it’s not impact to street foods that much and 
for environment factors it showed that tourists got 
neutral on cleanliness factors and accessibility of 
street foods and got disagree about the security of 
street foods that tourists think that it not have good 
security enough on street foods and tourists agree 
with 2 factors of environment that location proper for 
food tourism theme route and route easy for leisure 
walk for experiences food that can be develop food 
tourism in Yaowarat and finally, tourists strongly 
agree that China town can be designed for food 
tourism theme route because street foods of Yaowarat 
have potential of food resources that can be develop 
for food tourism. 
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