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Abstract - The objective of  the  research is to study  the inspiration  in cultural  tourism creating from  having regional Thai  
food. The results of  the study  are in  the following: from 400 respondents, most of  them  are females than  males.  For 
monthly  in  come 29.5 percent earn more  than 15,000  bath, 26 percent  earn  between 5,001-10,000 bath,  25.5 percent  
earn  lass  than 5,000 bath  and  the  last ones  19 percent  earn  between 10,001-15,000 bath.   For  educational level 71.6 
percent  have  bachelor’s  degree, 22  percent  have  education  lower than  bachelor’s degree,3.8 percent  have  master’s  
degree  and  the  last  ones, 2.6  percent  have  Ph.D.  degree. The detailed  results  of  the  study  can  be  described  like  
these.  The most  level  of  aspiration  to  have  regional  Thai  food  is  a  local identity  taste (4.240).  Followed  by  very 
good  level  aspiration  respectively: the reputation of  Thai  food in  the  area of  tourism  attractions (4.092). the  places  and  
the  environment  of  cultural tourism (4.045), the  reputation of  Thai  restaurants (4.040),  the  service  providers and  the 
atmosphere of  cultural  tourism  of  places (3.995),  the  location of  Thai restaurants  near the  cultural  attractions (3.807),  
the  utensils and  equipment  using  in  the  restaurants  shoeing  cultural  attractions (3.770)  and  the  perception of  cultural  
tourism  information  through  social  media  online (3.722).  The  last  two  results  of  the  study  with  moderate  level  of  
aspiration  are  the  policy  of  the  government  to  promote  cultural  tourism (3.400)  and  the  products  and  souvenirs  that  
look  like  Thai  food  selt  in  cultural  attractions (3.367). The  results  mentioned  above  are  significant  factors  of  the  
aspiration  in  cultural  tourism  creation  from  having  regional  Thai  food. 
 
Index Terms - Cultural tourism, Inspiration, Local, Thai food. 

 
I. INTRODUCTION 
 
Cultural tourism is also an important tool in 
preserving the cultural inheritance to the youth 
generation.  The culture tourism, which is to reflect 
the value of existing local culture.  Present in several 
countries to reflect their own culture through cuisine 
of each region, Which is considered one of the key 
factors of cultural tourism. Thailand is a country with 
diverse cultures.  The cultural attractions such as 
Historical remains, Tradition, Local Music  and 
include foods that stand out about food, Thailand [1]. 
Thailand has brought food to become part of the 
domestic tourism management. To allow tourists to 
know Thai food more and more [2]. 
.The  first, most beautiful tourist destinations.  The  
second, Thailand's culture and religion.  The  third, 
Thai  Food  and the  last   this value of money.  A 
well regarded Thailand cuisine is well known among 
Thailand tourists and foreigners [3].  Because,  Thai  
Food  reflection of the culture of eating,  Convey the 
wisdom  and  Life people of Thailand.  So, the 
selection of raw materials ingredients are unique in 
each locality. So far, the process of cooking,  Layout 
and decoration  to  Thai  food.  To make., Tourist to 
taste the delicious Thai  food [4].So,  Researchers  to  
study Four  Regional  Thai  Food  with  Cultural  
Tourism.  Its  aim  is  to study behavior  of  Thai  
tourist  four  regional  Thai  food  with  Cultural   
tourism,  And   to  study  types  Four  regional  Thai   
food  with  Cultural  tourism [5]. 
The  researcher study The Inspiration  in Cultural  
Tourism Creating form  Having Regional Thai  Food.  
The objective of  the  research is to study  the 

inspiration  in cultural  tourism creating from  having 
regional Thai  food. 
 
The purpose of research 
To study the inspiration  in  cultural  tourism creating 
form  having regional Thai  food  
 
II. RESEARCH METHODOLOGY 
 
Research Methodology 
The  research study  The Inspiration  in Cultural  
Tourism Creating form  Having Regional Thai  Food. 
The Objective is to inspiration  in cultural  tourism 
creating form  having regional Thai  food. I  think the 
formula of Taro Yamane (Taro Yamane, 1973: 125) 
is at a 0.05.  This sample use in  study. 
 

 
 
n  isThe number or size of the sample 
N  isThe number or size of population (5,117,532 
people). 
 
eisThe probability of mistakes that let happen  
(in this case using 0.05)  
 
The 400 sample of Thai  tourist  in Bangkok, 
Thailand. The researcher analyzed the data into code 
to process the data from the computer by using 
statistical software used to calculate the static and 
hypothesis testing as prescribed.  The instrument used 
for data collection was a questionnaire.  The 
questionnaire is divided into 2 parts. 
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Parts 1,  to  study   general   information  population  
sample  is  show  that  Sex,  Income,  Educational ,   
By  selecting  a  single  answer. It’ nominal  scale.  
Result  is  displayed  used  were  percentage. 
 
Parts 2,  to  study  the Inspiration  in Cultural  
Tourism Creating form  Having Regional Thai  Food. 
By  selecting  a  single  answer.  The  data  Scale  
divided  into 5 level.  The  data  Scale  divided  into 5 
level.   
 Level  5  =  The Inspiration Most 
 Level  4  =   The  Inspiration Very  Good 
 Level 3  = The Inspiration Moderate 
 Level 2 =   The  Inspiration Less 
 Level  1 =   The  Inspiration the  least 
 
The average level is divided into 5 levels.  
4.21-5.00  =  The  Most 
3.41-4.20  =  Very  Good 
2.61-3.40  =  Moderate 
1.81-2.60  =  Less 
1.00-1.80  =  The  least 
Result  is  displayed  used  were  mean  and  standard  
deviation.  
 
Parts  3,  to  study  the Inspiration  in Cultural  
Tourism. Which  ask  a  question  about.   
 
III. RESULT AND DISCUSSION 
 
The  research  to  study  topic “ The Inspiration  in 
Cultural  Tourism Creating form  Having Regional 
Thai  Food ”.  The  objective  to  study   the 
Inspiration  in Cultural  Tourism Creating form  
Having Regional Thai  Food.     The research   is a  
quantitative  research, And the population  samplings  
of  this  study are the  Thai  tourist  400  samplings  
through  the  questionnaire.  And  the  collected  data 
was compiled descriptive  statistics  and analyzed  by  
a  computer  statistical  software  program.  The  
finding  research statistics  used  were  percentage,  
frequency,  means and standard  deviation.  
 
The  results  of  the  study  are  as  in  the  following :   
 
1. GENERAL  INFORMATION  OF  THE  
SAMPLE 
 
From  Table I,  to  study   general    information  
population  sample  is  show  that Sex, Income and  
Educational.  The  results  of  the on Thai  tourist  
found that 400 respondents,  females more  than  
male.  Mostly   income   more  than  15,000  baht, 
29.5  percent,  the  second  are  monthly  income  
between 5,001 - 10,000  baht, 26.0  percent,  the  
third   monthly  income  is  less  than 5,000  baht,  
25.5  percent   and   the  last  are  monthly  income  
between  10,001-15,000  baht,  19.0  percent.  Mostly  
educational   with  bachelor’s  degree, 71.6  percent,  

the  second   educational  level   lower  than  a  
bachelor’s  degree, 22.0  percent,  the  third  
educational  level  master’s  degree, 3.8  percent  and  
the  last  educational  level  PhD   degree, 2.6   
 

TABLE  I 
General  Information  of  the  Sample 

 
 
2.  The Inspiration  in Cultural  Tourism Creating 
form  Having Regional Thai  Food 
   

TABLE  II 
The Creating form  Having Regional Thai  Food 

 
 

 
From  Table II,  to  study  the inspiration  in cultural  
Tourism creating form  having regional Thai  food.  
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The result of  the  study  the inspiration  in cultural  
Tourism creating form  having regional Thai  food 
were  as  in  the  following:   
Firstly, the taste of food that is a local identity, as 
inspiration in cultural Tourism creating form having 
regional Thai food with mean of 4.240 to the most 
level.   
Secondary, the reputation of the Thai food in the 
tourism Attraction, as inspiration in cultural tourism 
creating form having regional Thai food with mean of 
4.092 to the Very Good level. 
Thirdly, the place and the environment of tourism 
culture, as inspiration in cultural tourism creating 
form having regional Thai food with mean of 4.045 to 
very good level. 
Fourthly, the reputation of the Thai restaurant in the 
area, cultural tourism, as inspiration in cultural 
tourism creating form having regional Thai food with 
mean of 4.040 to very good level. 
Fifthly, the service provider and the atmosphere of 
cultural attractions, as inspiration in cultural tourism 
creating form having regional Thai food with mean of 
3.995 to very good level. 
Sixthly, the location of Thailand restaurant located 
near the cultural attractions, as inspiration in cultural 
tourism creating form having regional Thai food with 
mean of 3.807 to very good level. 
Seventhly, the equipment used in the Thailand 
restaurant that looks to demonstrate particular 
attractions, as inspiration in cultural tourism creating 
form having regional Thai food with mean of 3.770 to 
very good level. 
Eighthly, the perception of information on the 
cultural tourism through social media online, as 
inspiration in cultural tourism creating form having 
regional Thai food with mean of 3.722 to very good 
level. 
 
Ninthly, the policy to promote the tourism of the 
government about the cultural tourism, as inspiration 
in cultural tourism creating form having regional Thai 
food with mean of 3.400 to Moderate level. 
Tenthly,  the product or gift that is fabricated to look 
into cultural attractions,  as inspiration in cultural 
tourism creating form having regional Thai food with 
mean of 3.367 to Moderate level. 
 
CONCLUSION 
 
The researchers  to  studied  on  the  topic   Four  
Regional  Thai  Food  with  Cultural  Tourism.”   The  
objective of  the  study  were to  study the  behavior  
of  Thai  tourist   towards four  regional  Thai  food  
And   to  study  types  of  four  regional  Thai   food   
to  be  use  for cultural  tourism.  The population  
samplings  of  the  were  400  Thai  tourists.  the  
collected  data  was  compiled  and  analyzed  by  a  
computer  statistical  software  program. Most of  
them  are females than  males.  For monthly  income 
29.5 percent earn more  than 15,000  bath, 26 percent  

earn  between 5,001-10,000 bath,  25.5 percent  earn  
lass  than 5,000 bath  and  the  last ones  19 percent  
earn  between 10,001-15,000 bath.   For  educational 
level 71.6 percent  have  bachelor’s  degree, 22  
percent  have  education  lower than  bachelor’s 
degree,3.8 percent  have  master’s  degree  and  the  
last  ones, 2.6  percent  have  Ph.D.  degree. 
The detailed  results  of  the  study  can  be  described  
like  these.  The most  level  of  aspiration  to  have  
regional  Thai  food  is  a  local identity  taste (4.240).  
Followed  by  very good  level  aspiration  
respectively: the reputation of  Thai  food in  the  area 
of  tourism  attractions (4.092). the  places  and  the  
environment  of  cultural tourism (4.045), the  
reputation of  Thai  restaurants (4.040),  the  service  
providers and  the atmosphere of  cultural  tourism  of  
places (3.995),  the  location of  Thai restaurants  near 
the  cultural  attractions (3.807),  the  utensils and  
equipment  using  in  the  restaurants  shoeing  
cultural  attractions (3.770)  and  the  perception of  
cultural  tourism  information  through  social  media  
online (3.722).  The  last  two  results  of  the  study  
with  moderate  level  of  aspiration  are  the  policy  
of  the  government  to  promote  cultural  tourism 
(3.400)  and  the  products  and  souvenirs  that  look  
like  Thai  food  selt  in  cultural  attractions (3.367). 
The  results  mentioned  above  are  significant  
factors  of  the  aspiration  in  cultural  tourism  
creation  from  having  regional  Thai  food.    
 
SUGGESTIONS 
 
The  feedback  from  the   research “The Inspiration 
in Cultural Tourism Creating Form Having Regional  
Thai  Food”.The  objective of  the  study  were to  
study the  behavior  of  
 Thai  tourist   towards four  regional  Thai  food  and   
to  study  types  of  four  regional  Thai   food   to  be  
used  for cultural  tourism.  To be used by 
government agencies to develop cultural tourism. 
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