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Abstract - Changes of time and eras have led the society to alter its role, especially for the role of temples which are sacred 
places to anchor people’s spirits. The temples need to adjust its role in many ways, including the tourism trend which has 
become vital to human life. This research aimed to study changes of temples’ role and participation in managing tourism in 
the community. The research applied an in-depth interview in combination of synthetic research and qualitative research. 
The researcher divided the interview into three aspects, that is, participation, resources and management, and facility 
management. The experts in each aspect were divided into three groups, that is, Group 1: abbot, monks and staff in Bang Phi 
YaiNai Temple; Group 2: stores inside the temple area, community leaders and cooperative society; and Group 3: tourists 
visiting Bang Phi YaiNai Temple. According to the research result, participation in management was divided into three 
aspects, that is, participation, resources and management, and facility management. Future research may study guidelines to 
organize junior guide activities so that children acquire knowledge on tourist attraction in their community and highly value 
the local resources, including establish Bang Phi YaiNai temple tourism strategic plan as a model of religious tourism. 
 
Index Terms - Bang Phi YaiNai Temple, Luangpho To, Participation, Tourism Management. 

I. INTRODUCTION 
 
From the past until now, Thai society has had 
relationship between houses, temples, schools and 
community. Whenever there are houses located, there 
will be schools and temples around that area. If there 
are many temples and schools, that place will become 
a large community. The community will maintain 
religious belief through building “temples.”[1] 
Though at presentthetempleremains a spiritual center 
of Thai people and a place to collect teachings of the 
Buddha, as well as center of Buddhists’ superstitious 
beliefs, which is the belief of each person, role of 
temples and monks probably begin to change because 
western civilization approaches Thailand more and 
more [2]. However, monks still plays their roles in 
Thai society depending on changes of each society, 
especially in rural areas or very remote areas which 
many of monks’ roles are still the same. 
However,each local community has the potential to 
develop as a tourism oriented community, depending 
on what resources the local community possesses [3].        
At present, Bang Phi YaiNai Temple has changed and 
increased much more roles from the past. Apart from 
this temple well-known in term of sacredness of 
Luang Pho To, now it is well-known as an ancient 
market under the name of “Bang Phi Old Market” 
with over 150 years. Besides, Bang Phi 
YaiNaiTemplehas become well-known more after 
building toilets with air-conditioned pleasant 
atmosphere, beautiful garden at the center of the area, 
cleanliness, hygienic condition, spending 
multimillion of budget for building toilets, known as 
“hi-tech toilets at Bang PhliYaiNai Temple.”[4] As 
seen that roles of temples has begun to change more 
and more, it is interesting for this research to explore 

changes of Thai temples’ current roles, roles of 
temples as tourism providers and participation in 
managing tourism in the community. Under the 
international relations and good cooperation in 
mutually creating tourism product development 
process, service standard, knowledge sharing and 
marketing communication strategy promotion, many 
countries have become well realized competition with 
one another in term of tourism [5]. 
 

 
Fig. 1 Luang Pho To 

 

 
Fig. 2 Tourist pay homage to Luang Pho To 
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II.METHODOLOGY 
 
1. DETAILS EXPERIMENTAL  
2.1. Materials and Procedures 
The qualitative research was appliedin this research 
by in-depth interview in combination of synthetic 
research and qualitative research to examine data and 
interpret the results in descriptive approach.  
 
In term of data collection for the synthetic research, 
the researcher planned to study roles of Thai temples 
from the past up to present, and temples as a tourism 
provider, problems, obstacles, and adjustment 
between temples and tourism through various media, 
such as, television, radio, printed media, and 
electronic media, and textbooks, research paper, 
academic articles, and relevant articles. In case of 
qualitative research, the researcher planned to study 
from interviewing the target group or experts in this 
research. The researcher dividedthe interview into 
three aspects, that is, participation, resources and 
management, and facility management. 
 
The experts in each aspect were divided into three 
groups. Group 1 was abbot, monks and staff in Bang 
Phi YaiNai Temple because they were people who 
spend their daily lives in the temple and understand 
the area. 15 people would be interviewed selecting by 
a number of rainy seasons or being new monks. 
Group 2 was stores inside the temple area, 
community leaders and cooperative society because 
they are people related to decisions in using the area, 
i. e., parking lot, waste management, and land use. 15 
people would be interviewed. The last group was 
tourists visiting Bang Phi YaiNai Temple to examine 
restrictions and improvement for further temple 
development. 15 people would be interviewed by 
selecting both first-time visitor and repeated visitors 
for making comparisons.              
In terms of data analysis and synthesis, when 
gathering data from the interview, the researcher 
analyzed data by categorization and analytical 
description, and concluded the results in accordance 
with the interviewed questions and objectives [6]. 
 
III.RESULTS AND DISCUSSION 
 
In managing the participation of the temple towards 
tourism management, a case study of Bang Phi 
YaiNai Temple divided the study into 3 aspects, i.e., 
participation, resources management, and facility 
management. This research found that people who 
related to participation of the temple towards tourism 
management of  Bang Phi YaiNai Temple worked in 
cooperation between monks, temple staff, volunteer 
group, and stores inside the temple area to manage 
tourism of the temple to be interesting and attractive 
so that the tourists participated more in the tourism. 
The conclusions in respective aspects were follows: 
 

3.1. Participation 
In determining duties and forms of participation of 
the temple management, the temple focused on 
holistic temple management in providing 
opportunities for everyone to participate in the temple 
management. Duties of staff and people taking part in 
the temple were clearly defined to mutually manage 
the temple, such as, orderliness and benefits (i.e., 
belongings or shoes storage and donation boxes), 
providing temple assistance and sharing the work 
(i.e., organizing and participating in festival 
activities), taking part in the temple management (i.e., 
landscape renovation and selling products in the 
temple), or being volunteers in working for the 
temple (i.e., making garlands, receiving donations 
and donated land,organizing and cleaning areas, and 
attention to the tourists like providing hi-tech toilets.               
Promoting participation of the temple and people in 
the area towards tourism management of Bang 
PhliYaiNai Temple focused on the outcomes 
occurring to the total of the temple, people living or 
doing business in the area, and the tourists and 
acquired guidelines to attract staff, stores, and related 
people to participate in area orderliness and landscape 
renovation (e.g., environment, landscape renovation, 
area management, and cleaning areas), and exploiting 
activities to attract all kinds of people for 
participation (e.g., making merits, attending activities, 
and encouraging people to make merits).   
 

 
Fig. 3 Manage shoes storage for Tourist 

 

 
Fig. 4 hi-tech toilets 
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Fig. 5 Tourists like providing hi-tech toilets 

 
3.2. Resources management 
Guidelines to management and policies would be 
established through the abbot, primarily based on 
supplementing Buddha’s teachings for daily life 
application, the policies for everyone to participate in 
planning collective temple management, safety in 
tourism, organizing activities, and determining the 
guidelines to assist and facilitate Buddhists and 
tourists. In case of the returns for monks and temple 
staff taking part in management, most of people 
participating in temple management, including 
monks, temple staff or volunteers, concentrated on 
obtained delightfulness or merits rather than other 
benefits.   
In case of evaluation, people took part in temple 
managementfor guidelines or needs for temple 
management evaluation. According to the research, 
the results could be divided into 2 aspects, that is, 
applying the responses for improvement by using the 
obtained results to consistently evaluate and test 
understanding and attractiveness on temple 
management; and evaluating work performance by 
the outsiders to acquire the actual resultswith high 
reliability. In case of suitability, overall the person 
taking care of the temple / temple’s benefits or 
tourists considered it was suitable in temple 
management, area, providing information and 
services.   
 
3.3. Facility management  
In term of attractiveness or distinctive points which 
were the temple uniqueness, most of staff, the person 
taking care of the temple, stores and tourists 
considered the attractiveness was sacredness of 
Luang Pho To and the 100-year water market. 
Moreover, another distinctive point recognized by 
most of people was clean toilets. 
 
Other aspects which were important for interested 
people to visit the temple were travelling and 
outstanding features of the temples, such as, beauty, 
providing services or allocating area, shadiness and 
interesting festivals of the temple.  
In case of what to improve or developfor the temple 
management to be more interesting, the results 

showed there were many aspects needed 
improvements or developments, such as, parking lot, 
parking place, or traffic, organizing stores and areas 
in the temple, organizing activities or festivals, loud 
sound inside and outside the temple, cleanness, 
insufficient number of toilets for demand of usage, 
overall environment of the temple, tourism 
promotion, general problems of visiting temple, store 
management, establishing the direct responsible unit, 
consistently improving and developing and area 
improvement.    
 

 
Fig. 6 Entrance to Bang Phi Old Market 

 

 
Fig.7 Bang Phi Old Market 

    
The temple management supported the economy of 
the community around the temple. Most of staff in the 
area and related people considered it was a support 
for the community to earn more income, the temple 
improvement and tourism or tourists.     
 
In managing the temple, every party could take part 
in management, such as, the temple management, 
improvement or extension of parking lot, promoting 
the temple to be well-known through various media, 
management of area or stores in the temple, activities 
and festivals, increasing facilities to the temple, 
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participating donation and temple development and 
cleanness management.      
Concerning guidelines on motivation for the tourists 
to visit again, mostly the tourists visited again due to 
sacredness of  Luang Pho To. As a result, they would 
like to come back to pay homage to Luang Pho To 
and be pleased with the temple’s environment, such 
as, beauty, shadiness, and peacefulness. However, the 
temple had the methods to motivate the tourists 
travelling regularly, i.e., planning to motivate or 
satisfy the tourists to visit again, organizing religious 
activities to motivate the tourists, providing services 
to the tourists at the temple, including providing staff 
or volunteers to give information for the tourists 
travelling for making merits. Moreover, the temple 
did publicity for the temple to be well-known through 
various media, focusing on inviting the tourists to go 
sightseeing by planning and developing publicity to 
facilitate tourists and staff, promote people visiting 
the temple and staff taking part in doing activities and 
being a model for Buddhists making merits and 
tourism around Bang Phi. Consistent with Research 
of KamonlukPhophan in Topic Investigating Thai 
Tourist’s Expectation and Perception on Culture-
based Tourism in old Phuket Town. The findings of 
the study revealed that the majority of thai tourists 
were satisfied with culture-based tourism in old 
Phuket Town in term of expectation was ranked in 
the high score in all aspects such as the local way of 
life, community, environment, history, geography, 
etc. The suggestion of this study is to encourage Thai 
tourists to revisit old Phuket town by using much 
more medias and advertisements in public relations to 
promote them as an outstanding city like Sino-
colonial mansions,  the beautiful architecture along 
the road, use it as the symbol of cultural-based 
tourism in Phuket.[7] 
 
CONCLUSIONS 
 
According to the study, management of Bang Phi 
YaiNai Temple could create benefits and income for 
all kinds of tourists making merits, have tourism 
benefits, such as, tour groups, people selling products 
in the temple and the tourists. Furthermore, the 
temple got benefits due to having money for 
exploitation, such as, temple maintenance, temple 
development in many aspects, distributing income to 
people in the community, and anchoring people’s 
spirits.       
 
The good temple management should provide 
guideposts or promote tourism in the temple to be 
able to publicize temple’s information to be well-
known, promote tourists to travel, and promote good 
reception and publicity. Besides, the good temple 
management should not have such a loud sound that 
distracted making merits, and should be a place with 
calmness, orderliness, cleanness, delivering from 
unlawful occupation, providing guides or volunteers 

to introduce the places or show around the important 
places allocating areas to be orderly and proportional 
in terms of parking lot or areas for selling products. 
Participation of the temple towards activity 
management in the temple and tourism-promoting 
activities resulted from demands for better 
development of the temple and the community 
together. SomnuekPanyasing stated approaches to 
participation development that need of people was the 
beginning of activities and it was required to build 
interest to be accepted. Bang Phi YaiNai Temple 
organized many activities all the year, including 
annual activities like the lotus festival or making 
merits and paying homage to Luang Pho To all the 
year, as well as activities of the volunteers in helping 
temple’s works, i.e., shoes storage or providing 
opportunities for stored to sell products in the temple. 
Many activities should be conducted as a group to 
build responsibility in considering common interest 
rather than personal interest in accordance with the 
returns of volunteers sacrificing their time to take 
care of temple’s interest. To take care of temple’s 
interest did not involve fame or money, instead it was 
delightfulness of participation in helping the temples. 
Moreover, to begin activities mainly relied on the 
leaders. Bang Phi YaiNai Temple indicated that the 
highly respected community leader was the abbot of 
Bang Phi YaiNai Temple As a result, it led to the 
activities in the temple going very well and the 
community providing assistance and cooperation very 
well. If the families consist of such people, those 
families will consequently become quality families 
and thus be good role models for others. By following 
this thought to its logical conclusion, we see that if 
there are a number of quality families, this will lead 
to a quality country [8]. 
 
SUGGESTIONS 
 
According to the research on participation of temple 
in tourism management, the researcher found the 
problems in collecting data, such as, some staff 
refused to cooperate in the interview. Therefore, to 
solve the problem, the future study probably needs to 
collect depth-data and cover other groups. Also, to 
enable the research to be more beneficial in the study, 
the future research should study guidelines to 
organize junior guide activities so that children 
acquire knowledge on tourist attraction in their 
community and guide the tourists, or study tourism 
strategies of Bang Phi YaiNai Temple as a model of 
religious tourism. 
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