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Abstract - This paper aims at studying the entrepreneurial intention among graduate students in India. The research 
framework of this study is traced from the Ajzen model of Theory of planned behavior. Data collected from the pre-final and 
final year engineering students from Tamil Nadu, India using a validated questionnaire. A total of 246 students were 
participated in the study. Regression analysis and Moderation analysis was done. The results of the study show that attitude 
toward entrepreneurship and perceived behavioral control is significantly predicting entrepreneurial intention among 
students, however Subjective norm doesn’t significantly predicting entrepreneurial intention. The results of moderation 
analysis reveals that gender is not a significantly moderator between attitude towards behavior and entrepreneurial intention. 
Findings of this study help educational institutions and government to understand the present stand of entrepreneurship 
intention among Indian students and frame adequate polices to support entrepreneurial activity in the country. 
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I. INTRODUCTION 
 
Starting a business is the very serious concern among 
students now a day. This is due to the increased 
entrepreneurial support extended by the Indian 
government in-order to create employment. 
Entrepreneurship is at present very demanding as 
there is a growing need for entrepreneurs who can 
accelerate economic development through generating 
new ideas and converting them into profitable 
ventures (Amos et al, 2015). In India, there are about 
1.5 million engineering graduates are passing out 
every year. Most of them are job seekers than job 
creators. At present, students are concerned seeking 
for opportunity that supports their business idea with 
funding. 
Entrepreneurship is a contemporary concept and it is 
gaining serious responses from higher learning 
students. Entrepreneurial intention can be defined as a 
conscious awareness and conviction by individuals 
that they intend to set up own business venture and 
plan to do so in the future (Bird, 1988 & Thompson, 
2009). If the entrepreneurial intentions of the current 
students are known, than it might be very useful to 
frame strategies to convert intention into real 
businesses and to further enhance the start up 
opportunities. Therefore, studying the entrepreneurial 
intention is essential from Indian context. The 
objective of the present study is to examine the 
relationship of attitude towards behavior, subjective 
norms and perceived behavioral control on 
entrepreneurial intention. This study also examines 
the influence of gender as the moderator between 
attitude towards behavior and entrepreneurial 
intention 
 
II. LITERATURE REVIEW 
Intention is a state of mind directing a person's 
attention toward a specific object in order to achieve 

something (Bird, 1988). Entrepreneurial intention is a 
concept deals with individuals interest in owning a 
business in future. According to Wei-Loon Koe et al. 
(2012), entrepreneurship is a process in which people 
recognize opportunities, utilize the opportunities 
through invention and innovation, and eventually 
gain satisfaction from it. As rightly quoted by 
Krueger et al., (2000) entrepreneurial activities are 
intentional based and intention comes first before 
they become entrepreneurs. According to Baron et al. 
(2008) entrepreneurship is a field of business seeks to 
understand how opportunities to create something 
new arise and are discovered or created by specific 
individuals. 
The variables of this study are based on Theory of 
Planned Behavior (TPB) and it is used to understand 
graduate student’s entrepreneurial intention. The past 
studies show that entrepreneurial intention studies are 
done using TBP model from various cultures (Trivedi 
2016; Krueger 1993; Fayolle and Gailly 2005). This 
model propose three major predictors to intention, 
they are attitude towards behavior, subjective norms 
and perceived behavioral control. Watchravesringkan 
et al. (2013), found attitude towards behavior is a 
significant and most influential constructs in 
explaining the intention of potential entrepreneurs to 
start a venture. Ajzen (2002) found that attitude is 
developed from behavioral beliefs, higher the attitude 
towards behavior more strong the action. 
Entrepreneurs can be differentiated from non-
entrepreneurs by their attitude towards 
entrepreneurship (Robinson et al., 1991). Kim-soon et 
al., (2016) Subjective norms are the individuals’ 
beliefs, values, and norms of influential individuals 
including role models from family members, 
teachers, other entrepreneurs, friends etc,. Behavioral 
control deals with individual’s intention towards 
perception of degree of performance of that specific 
behavior (Ajzen, 1991). The present study also 
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proposed to analysis the moderating effect of Gender 
between attitude towards behavior and 
entrepreneurial intention. The differences in 
entrepreneurial attitudes, intentions and behavior 
between men and women can be attributed to 
differences in social orientation and behavioral 

motivation (Saeid Karimi et al.2013). Therefore, this 
study adopts attitude towards behavior, subjective 
norms and perceived behavioral control as 
independent variable, gender as a moderator, 
entrepreneurial intention as the dependent variable. 

 
III. RESEARCH FRAMEWORK 
 

 
 
Hypotheses: 
H1- Attitude towards behavior significantly influence entrepreneurial intention 
H2- Subjective norms significantly influences entrepreneurial intention 
H3- Perceived behavioral control significantly influences entrepreneurial intention 
H4- Gender moderates between attitude towards behavior and entrepreneurial intention 
 
IV. METHODOLOGY 
 
This study adopts a descriptive research design. Non probability -convenience sampling method was adopted. A 
structured questionnaire was used as a sole research instrument. Questionnaire was distributed to graduate 
students in engineering colleges. Data collected from the students who are all in their final and pre-final year of 
their graduation. Around 520 questionnaires were distributed out of which 309 collected back. However, only 
246 responses were found complete and usable for this study. Content validity was done. The value of 
Cronbach’s alpha is 0.925 and the total number of item is 23. The profile of the respondents shows that about 
82% of students are in the age group of 20-22 years. The total number of male students is about 137 (55.7%) 
and female students is about 109 (44.3%). About 32% of respondent’s fathers are self employed and about 34% 
of the respondent’s mothers are unemployed. Around 88% of the respondents are expected to complete their 
graduation this year.  Factor loadings of the variable items are given in table 1. 
 

S.No. Variables Factor Loadings 

 
1 

Attitude towards behavior 
Being an entrepreneur implies more advantages than disadvantages to me .563 

2 A career as entrepreneur is attractive for me .608 

3 If I had the opportunity and resources, I’d like to start a firm .616 

4 Being an entrepreneur would entail great satisfactions for me .630 

5 Among various options, I’d rather be an entrepreneur .601 
 
6 

Perceived behavioral control 
Start a firm and keep it working would be easy for me .554 

7 I’m prepared to start a viable firm .650 

8 I can control the creation process of a new firm .593 

9 I know the necessary practical details to start a firm .680 
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10 I know how to develop an entrepreneurial project .687 

11 If I tried to start a firm, I would have a high probability of succeeding .598 

 
12 

Subjective Norms 
If you decide to start a new firm, please indicate whether following people in 
your social environment would agree to that decision or not. 

 

  Your parents .664 

  Your siblings .742 

  Your friends .817 

  Your colleagues and Mates .775 

  Your Teacher and Lecturers .789 

  Your other near ones whose opinion you consider important .654 

13 Entrepreneurial activity clashes with the culture in my country .603 

14 The entrepreneur’s role in the economy is not sufficiently recognized .619 

15 Many people consider hardly acceptable to be an entrepreneur .639 

16 Entrepreneurial activity is considered too risky to be worth while .540 

17 It is commonly thought that entrepreneurs take advantage of others .412 

18 I'm ready to make anything to be an entrepreneur .695 

19 My professional goal is becoming an entrepreneur .633 

20 I will make every effort to start and run my own firm .774 

21 I’m determined to create a firm in the future .743 

22 I have very seriously thought in starting a firm .786 

23 I’ve got the firm intention to start a company some day .731 
Table. 1: Factor Loadings of the variable items 

 
V. FINDINGS AND DISCUSSION 
 
To study the relationship between attitude towards entrepreneurship, subjective norms and perceived behavioral 
control on entrepreneurial intention, regression analysis was done. The results of regression analysis are given 
below. 
 

Model Summaryb 

Model R R 
Square 

Adjusted R 
Square 

Std. Error 
of the 

Estimate 

Change Statistics 
Durbin-
Watson R Square 

Change 
F 

Change df1 df2 Sig. F 
Change 

1 .754a .568 .563 3.15843 .568 106.077 3 242 .000 1.918 
a. Predictors: (Constant), SN, PBC, ATE 

b. Dependent Variable: EI 
ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 
Regression 3174.589 3 1058.196 106.077 .000b 
Residual 2414.118 242 9.976   

Total 5588.707 245    
a. Dependent Variable: EI 

b. Predictors: (Constant), SN, PBC, ATE 
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ANOVAa 
Model Sum of Squares df Mean Square F Sig. 

1 
Regression 3174.589 3 1058.196 106.077 .000b 
Residual 2414.118 242 9.976   

Total 5588.707 245    
a. Dependent Variable: EI 

b. Predictors: (Constant), SN, PBC, ATE 
Coefficientsa 

Model 
Unstandardized Coefficients Standardized 

Coefficients t Sig. 
B Std. Error Beta 

1 

(Constant) .762 1.266  .602 .548 
ATE .701 .085 .491 8.199 .000 
PBC .328 .062 .304 5.257 .000 
SN .051 .050 .048 1.028 .305 

a. Dependent Variable: EI 
 
From the model summary table of regression analysis it can be understood that attitude towards 
entrepreneurship, subjective norms and perceived behavioral control predicts about 57% on entrepreneurial 
intention among graduate students. From the ANOVA table, it can be seen that the residual is lesser than the 
regression which show, it as a better model to accept. However from the coefficients table, it can be seen that 
the attitude to entrepreneurship and perceived behavioral control significantly predicts entrepreneurial intention, 
but subjective norms shows a insignificant relationship with entrepreneurial intention. 
To understand the influence of gender as moderator between attitude towards entrepreneurship and 
entrepreneurial intention, moderation analysis was done. The results of moderation analysis are given below. 
 

 
 
From the result table it can be seen that as a overall regression model it is found to be significant, but not when 
gender acting as a moderator. Therefore, gender doesn’t moderate between attitude towards entrepreneurship 
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and entrepreneurial intention. Conditional effects are found to be significant for gender. The below graph shows 
the conditional effect of attitude towards entrepreneurship and entrepreneurial intention. 
 

 
 
The results are in coherence with some of the 
previous studies (Kim-Soon, 2016; Saeid Karimi, 
2013). From both of the results it can be seen that, 
when there is a positive attitude towards 
entrepreneurship and behavioral control, students are 
likely to show their intention towards starting a 
business. However, support from family, friends and 
the near ones alone not possible to intend to start a 
business. This could be due to lack of entrepreneurial 
oriented interaction with family and friends at this 
stage of the student’s life. Parents may feel that this is 
the time to perceive their education rather than just 
concentrating on future settlements. But ideally, there 
is a need to discuss about the entrepreneurial activity 
and related discussions among the family members, 
friends and near ones, as because students at this 
stage are mostly influenced by them. 
 
LIMITATIONS AND SCOPE FOR FUTURE 
RESEARCH 
 
Convenience sampling technique could be a 
limitation as it No-Probability in nature. In order to 
further validate the results probability sampling with 
longitudinal research design can be adopted. As the 
samples are taken only from Chennai and its suburbs, 
this may limit the generalizability of the results to 
whole of India. Future studies may be done by 
including other region. Other moderating variables 
can be added to further support this model. 
 
IMPLICATION AND CONCLUSION 
 
This study was carried out with the aim of 
understanding the present scenario in the 
entrepreneurial intention level of graduate students in 
India. Results of this study show that attitude towards 
entrepreneurship and perceived behavioral control is 

the most significant factors that influence the 
intention level of entrepreneurship among students. 
However, subjective norm is found to have 
insignificant effect on entrepreneurial intention 
among graduate students. The results of this study 
may help educational institution and government 
agencies to frame strategy in order to motivate 
students to start own business and generate 
employment in the country. As many financial 
supports are available in the country to create 
employment among urban and rural area. And also, 
the gender effect is not significant in this study. This 
could be due to the growing educational status of 
both male and female almost equally. Therefore, 
results of the study are very useful to both Industry, 
government and also to the family. 
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