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Abstract - This paper present the reasons for mismatch between industry and hospitality institutions needs in terms of 
getting students placed into industry. Hospitality industry is all about its employees and providing world class facilities to its 
guests. But there are few factors which affects the needs of the industry. All over the world, an industry comes to the 
University concerned to find solutions or for innovative ideas, but in hotel management it is just the opposite. Here, 
educational institutes go to the industry for solutions. Lack of employable talent is a challenge for most industries, including 
hospitality. Academia – Industry partnership is the way forward for hospitality education in the country to ensure that 
hospitality institutions produce employable talent. The academia and industry should partner for the growth and development 
of students. The objective of the study is to find out the challenges faced by the both industry and institutions and factors 
affecting the employability in the industry. Web based questionnaire used here for data collection and to interpret the data 
factor analysis and chi-square will use.  
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I.INTRODUCTION 
 
1.1 Hospitality Industry: 
The hospitality industry consists of businesses 
focused on customer service, including overnight 
accommodations, such as hotels and motels; travel 
and tourism, such as tours and cruises; and food, 
drink, and entertainment provisions. By definition, 
hospitality is the friendly receiving or treatment of 
guests, certainly an area where hotels, restaurants, 
and other places you encounter on your travels aspire 
to excel. Hospitality industry is an important pillar in 
almost every country’s economy. While some 
countries are really good at promoting themselves, 
others need to still do some serious work. Hospitality 
industry is a huge profit -generating industry of any 
progressive country. It is accountable for a major 
portion of the national economic growth. Different 
factors of hospitality industry bring foreign visitors, 
which open millions of doors of opportunities for the 
country? Cultural exchange, foreign collaborations, 
and employment opportunities for local people are 
just some of them. Hospitality is a long running 
tradition in India, with roots embedded deep in the 
diversified ethnic varsity from the endeavoring 
Himalayas to Trivandrum (Tiruvanathapuram) and 
from deserts of Rajasthan to the Far East Meghalaya. 
India offers unique opportunities for every individual 
preference and holds a special place in the 
International world of Hospitality. 
The hospitality sector is mainly divided into four 
basic functions: 
a. Food Production as the name suggests is about 
preparing food and designing dishes. 
Food and Beverage Service (F&B) involves the art 
of serving the guests with food and drinks.  
Front Office is responsible for meeting and greeting 

the guests, organizing accommodation of guests, 
taking and organizing reservations, managing check 
in and out of rooms, passing on messages to 
customers and settling accounts. 
b. Housekeeping section ensures a comfortable and 
appealing environment to guests at the hotel. 
According to the World Travel and Indian Tourism 
Council, India will be a tourist hotspot from 2009 to 
2018 having the growth potential. Many big hotels 
and restaurant chains have extended their projects not 
only in the metros but also in the tier II and III cities. 
Hotel giants like The Taj, The Lalit, The Leela and 
others are expanding in big way across the country. 
c. “There is an increase in the job opportunities with 
the growth in the hospitality and hotel industry. It 
might not offer very lucrative salary packages 
initially but the industry will get better with time,” 
says Pushpendra Singh Narukar, Front 
Office Executive at Hotel Radisson Blu, Jaipur. 
However, in recent times, the lowered packages in the 
industry has led to lower enrolment of students in the 
sector, as Prof Sanjeev Kacker, Principal, Institute of 
Hotel Management, Mumbai said, “the salary 
packages in all segments of the industry ranges 
between Rs 15, 000 to Rs 20, 000 which is too low as 
compared to packages offered by other industries.” 
He also added that the salary package in the airlines 
segment is better as compared to the hotel segment. 
Hotel Management is a service industry that believes 
and works by the age old tradition of India, ‘Atithi 
Devo Bhava’, the guest is our God. The biggest 
reward for the professionals in this industry is the 
appreciation from guests or when they leave a note 
behind saying he/she would like to visit again. 
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 Tourism in India accounts for 9.6 per cent of the 
GDP and is the 3rd largest foreign exchange 
earner for the country 

 The tourism and hospitality sector’s direct 
contribution to GDP in 2016, was US$ 71.53 
billion 

 During 2006–17E, direct contribution of tourism 
and hospitality to GDP is expected to register a 
CAGR of 14.05 per cent 

 The direct contribution of travel and tourism to 
GDP is expected to reach US$ 147.96 billion by 
2027 

 In 2016, foreign tourist arrival in India stood at 
8.8 million. 

 By 2025, foreign tourist arrivals in India is 
expected to reach 15.3 million, according to the 
World Tourism Organization 

 In December 2016, over 1,62,250 foreign tourists 
arrived on e-Tourist Visa, in comparison with 
103,617 foreign tourists in December 2015, 
registering a growth of 56.6 per cent over the 
previous year 

 As of December 2016, 8.8 million tourists have 
visited India, mostly from UK, US and 
Bangladesh. This has been due to flexible 
government policies, developed rail and road 
infrastructure, ease in availability of e-visas to 
foreign tourists. 

 The number of Foreign Tourist Arrivals (FTAs) 
in April 2017 were 7.40 lakh as compared to 
FTAs of 5.99 lakh in April 2016 and 5.42 lakh in 
April, 2015. 

1.2.Hospitality Education:  
The term hospitality refers to the cordial & generous 
reception & entertainment of guest, either socially or 
commercially. Indians are known the world over for 
their hospitality “atithi devo bhava”( the guest is like 
a god) has been our adage from time immemorial. In 
ancient time traveler relied on road side homes for 
meals, in temple & monasteries In India various 
universities provide accommodation to pilgrims. 
Chandergupt Maurya built inns and guest house that 
were referred to as a sarai & dharamshala. During the 
British raj Circuit houses and dak bangles came in to 
being in India. In India the first commercial hotel Taj 
Mahal, Mumbai was built in 1903.With the growth of 
transportation-roadways, waterways, airways people 
became even more mobile. Inns, Motels, Hotels, 
Resorts came in to existence. To provide skilled 
manpower hotel management institutes came in to 
existence. The Institute of Hotel Management, 
Catering Technology and Applied Nutrition, 
Mumbai, the first of its kind in South East Asia was 
founded in the year 1954 by the All India Women‟s 
Central Food Council under the leadership of Late 
Smt. Lilavati Munshi. There were six students when 
classes commenced in 1954 at Bhavan‟s College 
Campus, Andheri. In 1958 the Three Year Diploma 
Programme in Hotel Management & Catering 

Technology was started, recognized by the 
Directorate of Technical Education, Maharashtra 
State. Keeping pace with the continuing growth, the 
Institute shifted to its own separate campus in Dadar 
built on the land leased by the State Government. 
With Miss. Thangam E. Philip as its Principal There 
was also a need to create a pool of skilled manpower 
for hotels at floor level jobs resulting in the creation 
of Food Craft Institutes at various cities in the 
country. In the year 1984, the Ministry of Tourism 
(MoT) took over hotel management education in 
India and created an autonomous body, 'National 
Council for Hotel Management (NCHM)', a nodal 
and affiliating organization to monitor the standards 
of education for all the institutes run by the 
Government all over India under common syllabus 
and norms. During this period many Food crafts 
Institutes were also upgraded to Hotel management 
Institutes. Hospitality education has been growing 
steadily over the years. Students are aware that this is 
a burgeoning industry replete with employment 
opportunities. The decision of students to join 
hospitality courses is not by chance, but by choice. 
New colleges are mushrooming all over the country. 
Colleges that are affiliated to universities and other 
government bodies are well regulated and 
follow prescribed norms and standards. There are a 
large number of institutes and colleges that provide 
Hotel Management courses at the degree and diploma 
level. At present there are 21 Institutes of Hotel 
Management (IHM) promoted by Central 
Government, Ministry of Tourism, and Government 
of India. There are 15 similar institutions promoted 
by respective State Governments as well. They have 
common entrance examination and admission process 
but they depend on their respective governing bodies 
for fund and infrastructure development. Besides 
these two, there are about 16 private institutions, 
university departments and independent institutions 
affiliated to National Council for Hotel 
Management and Catering Technology (NCHMCT) 
and Indira Gandhi National Open University 
(IGNOU). Admissions, curriculum, examinations and 
evaluations are centrally monitored in these 52 
institutions. But, as Kamal Kant Pant, Principal IHM, 
Gwalior said, “The difference lies in how they 
transform the curriculum to enhance learning 
opportunities.” 

 
Figure 1.2 Hospitality Management Courses 



International Journal of Management and Applied Science, ISSN: 2394-7926                                                 Volume-4, Issue-9, Sep.-2018 
http://iraj.in 

Mapping the Gaps for Matching Academia Deliverables with Hospitality Industry Needs 
 

71 

Source: Prepared by Own 
II. REVIEW OF LITERATURE 
 
Umbreit, 1992 argues that the curriculum needs 
some relevant modification to match the industry 
demand and expectations. And therefore the faculty 
should redesign the curriculum to provide their 
students with the best knowledge in the coming years. 
Doswell, 1994 explained that role of education and 
training in the development of the human capital in 
the respective industry and there interrelationship 
with each other 
Baum, 1995 stated that because the Indian students 
regarding the quality of work are not as good as 
international students therefore the pass out graduates 
fails to match the employer’s expectation and get 
good placements. 
Amoah and Baum, 1997described that the absences 
of standardization and consistency have posed threats 
in the minds of both the students and the employers 
acting as barrier in their growth in the industry. 
Bhardwaj, 2002 has stated in his study that 
Hospitality and tourism education has great 
significance when it comes to the development of the 
right human resource and bringing professionalism in 
sector and their attitude.  
According to Hehir 2005 increased demand for 
skilled recruits is going to continue to be a challenge 
in every hotel. Therefore, thinking creatively and 
drawing upon the resources of regional hospitality 
institutions can be extremely helpful in overcoming 
these challenges. Internship programs, for example, 
save not only recruitment and hiring time but also 
prove to have financial benefits. In addition to 
fulfilling temporary staffing needs, Internship 
placements prove to have long term return on 
investment by having a "readily available hiring 
pool" for full time positions after the student 
graduates. With the current labor statistics it is too 
risky to wait until the last minute to recruit.  
 
According to Raybould and Wilkins (2006), for 
students to be successful, hospitality  
Management programs must meet the needs of both 
students and industry, developing skill sets needed in 
the industry while achieving the academic rigor 
demanded by institutions.  Students may be 
encouraged to obtain industry-based skills beyond an 
internship by holding a part-time job while 
completing their studies; students and graduates who 
do not gain extra experience may be inadequately 
prepared for the work and demands of the hospitality 
industry (Alonso & O’Neill, 2011; Tesone, 2002) 
Robinson (2007), Hospitality industry faces a 
worldwide shortage of trained Hospitality staff 
Bagri and Babu, 2009 explained that the factor of 
unpredictability in curriculum and subsequent 
products hamper the employment prospects in the 
country. 

Pankaj Diyas Sharma, (2012) argues that the 
trainees must be given a chance of equal participation 
in the work at the hotel during their internship period 
so that they can learn more and even get a chance to 
build up their level of confidence. The hotel staff 
must properly coordinate and cooperate to train the 
HM interns during the internship period so that they 
can develop good skills, techniques and knowledge 
that can further be utilized as a good human resource 
for the hotel industry 
 
Donald G. Schoffstall, (2013) As both the hospitality 
industry and the number of hospitality programs 
continue to grow, it seems essential for all 
stakeholders involved to carefully examine these 
potential influencers.  Focusing on the benefits of 
work experience, controlling challenges, and 
developing academic and industry relationships could 
aid hospitality programs and industry to provide 
students with more positive work experiences. 
Aleksandra Grobelna, 2015 Well- defined study 
programs should give students a real opportunity to 
gain knowledge of other cultures and cultural 
differences and to develop language and 
communication skills and abilities to work in a 
multicultural environment. Especially experience of 
other cultures may significantly influence 
intercultural competence development, which is vital 
for their careers.  
Prof K C Robbins, Principal & Director, Oriental 
Group of Hospitality Management Institutions, 
Kerala says, “Despite large number of professionals 
being churned out from hospitality institutions, there 
is still dearth of manpower in the hospitality industry 
and skewed ratio of manpower to rooms in the 
industry is yet to be met.” 
Himanshu Aggarwal, Co-founder and CEO, 
Aspiring Minds, “only 4% to 11% of hotel graduates 
are employable, while other 12% to 21% candidates 
can be employed post training.”For industry-based 
programs such as hospitality, part of a student’s 
experience and collegiate preparation includes 
practical experience and an understanding of how the 
industry operates in a professional setting. To garner 
industry exposure and experience for students, many 
collegiate programs offer internships or cooperative-
learning experiences to provide valuable experience 
within controlled and monitored industry settings. 
 
III. NEED, SCOPE AND OBJECTIVES 
 
3.1 Need of the Study 
Hospitality industry is an important pillar in almost 
every country’s economy. While some countries are 
really good at promoting themselves, others need to 
still do some serious work. Hospitality industry is a 
huge profit -generating industry of any progressive 
country. It is accountable for a major portion of the 
national economic growth. Hospitality and tourism 
education has great significance when it comes to the 
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development of the right human resource and 
bringing professionalism in sector and their attitude.  
“Only 4% to 11% of hotel graduates are employable, 
while other 12% to 21% candidates can be employed 
post training.”For industry-based programs such as 
hospitality, part of a student’s experience and 
collegiate preparation includes practical experience 
and an understanding of how the industry operates in 
a professional setting. 
3.2 Scope of the Study 
The scope of the study will be restricted to the 
Hospitality industry and hospitality Institutions. 
3.3 Objectives of the Study 
1. To find out the factors affecting hospitality 

industry expectations and Academia deliverables. 
2. To study the gap between Hospitality Education 

and Industry needs 
3. To understand issues and challenges faced by the 

Hospitality industry and Institutions  
3.4 Limitations of the study 
1. Due to time constraints the numbers of 

respondents are less. 
2. The area and industry response, both are 

restricted, hence it will be difficult to take a 
generalized prospective from this study. 

3. Some respondents were not that cooperative in 
conducting the study may hamper the responses. 

 
IV. RESEARCH METHODOLOGY 
 
Research is a procedure of logical and systematic 
application of the fundamentals of science to the 
general and overall questions of a study and scientific 
technique, which provide precise tools, specific 
procedures, and technical rather philosophical means 
for getting and ordering the data prior to their logical 
analysis and manipulation different type of research 
designs is available depending upon the nature of 
research project, availability of manpower and 
circumstances. 
According to D. Slesinger  and M. Stephenson 
research may be defined as “the manipulation of 
things, concepts or symbols for the purpose of 
generalizing to extend, correct or verify knowledge, 
whether that knowledge aids in the construction of 
theory or in the practice of an art”. Thus it is original 
contribution to the existing stock of knowledge of 
making for its advancement. 
Problem Definition 
Problem defining is the describing the problem or 
identifying the problem prevailing in the organization 
& find the options for the best optimal solution to 
solve the problems.  
Research methodology for the current study was 
divided into following sections: 
 
4.1 Research Design 
Research Design is an arrangement of conditions for 
collection and analysis of data in a manner that aims 
to combine relevance to the research purpose with 

economy on procedure. The research problem having 
been formulated in clear-cut term helps the researcher 
to prepare a research design. The preparation of such 
a design facilitates in conducting it in an efficient 
manner as possible. It is a blue print for the 
fulfillment of objectives and answering questions. 
This research will be descriptive. 
Descriptive Research 
A type of conclusive research, which has as its major 
objective, the description of something usually 
market characteristics or functions. In other words 
descriptive research is a research where researcher 
has no control over variables. He just presents the 
picture which is already studied. 
Descriptive research includes surveys, facts, finding 
and inquiries of different kinds. The major purpose of 
descriptive research is description of the state of 
affairs as it exists at present. Descriptive research is 
that kind of research where the researcher has no 
control over the variables. Reporter can only report 
what has happened or what is going to happened. But 
these incidents cannot be changed by the researcher. 
This research was descriptive because it just studied 
the general attitude of youngsters towards the impact 
of television advertising without having any control 
over any of them.  
 
4.2 Sampling Design 
The following factors will be decided within the 
scope of sample design: 
4.2.1 Universe of the Study: 
Universe of the study means the area or the limits of 
the study in which it is to be conducted. Universe was 
divided into three categories theoretical universe, 
accessible Universe and target population. 

Theoretical Universe means that part of total 
population which fulfills our conditions. It included 
all the people worldwide. 
Accessible Universe means that part of the total 
population which is within our reach. It included all 
the people in India. 
Target Population means that part of the accessible 
universe who actually will answer the query. It 
included the selected people in Punjab from 
Institutions and Hotels. 
4.2.2 Sample Unit: Sample unit indicates who is to 
be surveyed. The researcher must define the sample 
unit that will be sampled. In this study sampling unit 
were the people working with hospitality industry and 
hospitality institutions elected according to the 
convenience and own judgment. 
4.2.3 Sample Size: A sample of minimum 
respondents was selected from the different areas of 
Punjab. An effort had been made to select the 
respondents evenly.  The survey was being carried 
out on 50 respondents.( 25 academicians and 25 
Hoteliers) 
4.2.4 Sampling Technique: For the purpose of 
research convenience sampling technique and 
judgmental sampling technique was used. On the 
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basis of the convenience and own judgment eligible 
respondents were selected from the different areas of 
Punjab. 
 
4.3 Data Collection and Analysis  
4.3.1 Sources of data collection 
There were two types of data sources. 
i) Secondary data:  
Secondary data are those which have already been 
collected by someone else and which have already 
been passed through the statistical process. In this 
case one is not confronted with the problems that are 
usually associated with the collection of original data. 
Secondary data either is published data or 
unpublished data. Secondary data is collected from 
govt. publications, journals, magazines, financial 

records, web sites and annual publications of the 
company. In this study secondary sources used were 
websites and journals. 
ii) Primary data:  
Primary data are those, which are collected afresh and 
for the first time, and thus happen to be original in 
character. It is the backbone of any study. Primary 
data were collected by conducting surveys through 
questionnaire. Survey questionnaire was self-
administered and distributed personally. The 
respondents were debriefed for the objectives of the 
research and informed that the questionnaires would 
be treated confidentially. The questionnaires were 
distributed to 50 respondents. The questionnaire 
comprised of a rank question and 5 point Likert scale 
questions. 

 
V. DATA ANALYSIS AND INTERPRETATION  
 
5.1: Demographics  

Table5.1: Demographics   
Gender No. of Respondents Percentage of Respondents 
Male 33 65% 
Female 18 35% 
Total 51 100% 
   
Age( In Years) No. of Respondents Percentage of Respondents 
>25 18 35% 
25-35 25 49% 
>35 8 16% 
Total 51 100% 
   
Department No. Of Respondents Percentage Of Respondents 
Kitchen 17 33% 
Restaurant 12 24% 
Front Office 11 22% 
Housekeeping 11 22% 
   
Designation No. Of Respondents Percentage Of Respondents 
Assistant Professor 18 35% 
Associate Professor 5 10% 
Professor 3 6% 
Chef 5 10% 
F&B Manager 5 10% 
Front Office Manager 5 10% 
Housekeeping Supervisor 6 12% 
Training Manager 4 8% 
Total 51 100% 
 
Experience  No. Of Respondents Percentage Of Respondents 
<5 18 35% 
5-10 17 33% 
>10 16 31% 
Total 51 100% 

Statement5.2: Status of respondent about their Specialized Department  
 

Table5.2: Specialization of Respondents 
Specialization  No. Of Respondents Percentage Of Respondents 
Food Production 18 35% 
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F&B Service 12 24% 
Front Office 10 20% 
Housekeeping 11 22% 
Total 51 100% 

Statement 5.3: Importance of the Skills required by the Hospitality Students for being employable by the 
industry. 
 

Table5.3: Importance of the Skills required by the Hospitality Students for being employable by the industry. 
 Highly 

Importa
nt 
 

Important Neutral Unimport
ant 

Highly 
Unimporta

nt 

No. Of 
Respondents 

Management 
Skills 

27 
(53%) 

21 
(41%) 

2 
(4%) 

1 
(2%) 

0 
(0%) 

51 

Operational 
Skills 

24 
(47%) 

23 
(45%) 

3 
(6%) 

0 
(0%) 

1 
(2%) 

51 

Technical 
Skills 

24 
(47%) 

17 
(33%) 

6 
(12%) 

4 
(8%) 

0 
(0%) 

51 

Communicati
on Skills 

35 
(67%) 

15 
(29%) 

0 
(0%) 

1 
(2%) 

1 
(2%) 

51 

Attitudinal 
Skills 

30 
(59%) 

18 
(35%) 

0 
(0%) 

1 
(2%) 

2 
(4%) 

51 

 
 
Analysis & Interpretation: In hospitality Industry, Communication & Attitudinal skills play highly important 
role as out of 51 respondents 67% & 59% are of the same view respectively. Operational & Technical skills 
score the same value. Very few academicians and professionals are of view that management skills are highly 
unimportant. In case of Technical skills everybody is of firm view that technical skills are necessary. 
Statement 5.10: level of the skills possessed by the hospitality students 

Table5.10: level of the skills possessed by the hospitality students 
 Excellent Very 

Good 
 

Good Average Poor Total Mean 
Rank 

Std. 
Dev. 

Commitment 15 
(29%) 

20 
(39%) 

13 
(25%) 

3 
(6%) 

0 
(16.95%) 51 3.92 .891 

Communication Skills 14 
(27%) 

 
 

22 
(43%) 

8 
(16%) 

7 
(14%) 

0 
(0%) 

51 3.84 .987 

Computer skills 3 
(6%) 

24 
(47%) 

19 
(37%) 

4 
(8%) 

1 
(2%) 51 3.47 .809 

Enthusiasm 17 
(33%) 

14 
(27%) 

9 
(18%) 

10 
(20%) 

1 
(2%) 51 3.71 1.188 

Interpersonal Skills 15 
(29%) 

16 
(31%) 

13 
(25%) 

5 
(10%) 

2 
(4%) 51 3.73 1.115 

Leadership 16 
(31%) 

16 
(31%) 

8 
(16%) 

9 
(18%) 

2 
(4%) 51 3.69 1.208 

Organized 13 
(25%) 

19 
(37%) 

8 
(16%) 

8 
(16%) 

3 
(6%) 51 3.61 1.201 

Knowledgeable of 
Safety/Hygiene Issues 

17 
(33%) 

16 
(31%) 

15 
(29%) 

2 
(4%) 

1 
(2%) 51 3.90 .985 

Teamwork 17 
(33%) 

11 
(22%) 

13 
(25%) 

10 
(20%) 

0 
(0%) 51 3.69 1.140 

Thorough 6 
(12%) 

24 
(47%) 

10 
(20%) 

7 
(14%) 

4 
(8%) 51 3.41 1.117 

Problem solving 13 
(25%) 

19 
(37%) 

11 
(22%) 

8 
(16%) 

0 
(0%) 51 3.73 1.021 

Flexibility 15 
(29%) 

17 
(33%) 

13 
(25%) 

6 
(12%) 

0 
(0%) 51 3.80 1.000 

Building connections 9 20 14 6 2 51 3.55 1.045 
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(18%) (39%) (27%) (12%) (4%) 
Multitasking 13 

(25%) 
20 

(39%) 
11 

(22%) 
5 

(10%) 
2 

(4%) 51 3.73 1.078 

Attention to detail 11 
(22%) 

19 
(37%) 

10 
(20%) 

6 
(12%) 

5 
(10%) 51 3.49 1.239 

Interacting well with 
Diverse Cultures/ Groups 

13 
(25%) 

19 
(37%) 

9 
(18%) 

7 
(14%) 

3 
(6%) 51 3.63 1.183 

Work Well Under 
Pressure 

12 
(24%) 

17 
(33%) 

12 
(24%) 

8 
(16%) 

2 
(4%) 51 3.57 1.136 

Ability to Understand & 
Improve Human 
Relationships 

11 
(22%) 

16 
(31%) 

13 
(25%) 

7 
(14%) 

4 
(8%) 51 3.45 1.205 

Research and Planning 8 
(16%) 

23 
(45%) 

7 
(14%) 

3 
(6%) 

10 
(20%) 51 3.31 1.364 

Knowledge of 
Community Resources 

8 
(16%) 

22 
(43%) 

9 
(18%) 

6 
(12%) 

6 
(12%) 51 3.39 1.234 

Analyze, Synthesize & 
Interpret Information 

8 
(16%) 

22 
(43%) 

8 
(16%) 

7 
(14%) 

6 
(12%) 51 3.37 1.248 

Grooming 22 
(43%) 

15 
(29%) 

11 
(22%) 

3 
(6%) 

0 
(0%) 51 4.10 .944 

Self initiative 14 
(27%) 

18 
(35%) 

10 
(20%) 

7 
(14%) 

2 
(4%) 51 3.69 1.140 

Knowledge of legal issues 4 
(8%) 

19 
(37%) 

13 
(25%) 

5 
(10%) 

10 
(20%) 51 3.04 1.264 

Strong memory 11 
(22%) 

22 
(43%) 

5 
(10%) 

12 
(24%) 

1 
(2%) 51 3.59 1.134 

Self Motivation 19 
(37%) 

14 
(27%) 

7 
(14%) 

8 
(16%) 

3 
(6%) 51 3.75 1.278 

Emotional stability 14 
(27%) 

20 
(39%) 

4 
(8%) 

8 
(16%) 

5 
(10%) 51 3.59 1.314 

Time sense 15 
(29%) 

18 
(35%) 

4 
(8%) 

10 
(20%) 

4 
(8%) 51 3.59 1.314 

Confidence 16 
(31%) 

16 
(31%) 

10 
(20%) 

8 
(16%) 

1 
(2%) 51 3.75 1.129 

Listening skills 19 
(`37%) 

14 
(27%) 

9 
(18%) 

4 
(8%) 

5 
(10%) 51 3.75 1.309 

Presentation skills 18 
(35%) 

15 
(29%) 

9 
(18%) 

6 
(12%) 

3 
(6%) 51 3.76 1.226 

Analysis & Interpretation: commitment towards the work and organization is very important skill possessed 
by the students. Its mean score is higher 3.92 followed by knowledge about personal hygiene and 
communication skills as their mean score is 3.90 & 3.84 respectively. Computer skills are the most important 
skill possessed by the students for being employable, observed by industry experts & academicians because 
industry changes in industry are going very fast. Grooming, Commitment, thorough knowledge, & strong 
memory are observed as the second most important skill set. A candidate must be very good or excellent in 
these skills to keep up the pace in the industry. All other skills except Ability to understand & improve human 
relationships, working well under pressure, attention to detail are observed as third important skills. In nutshell 
we can say a person must be jack of all skills to survive in hospitality industry. 
Statement 5.11: Level of Agreement about the challenges faced by the Hospitality Institutions and 
Industry 

Table5.12: Level of Agreement about the challenges faced by the Hospitality Institutions and Industry. 
 Strongly 

Agree  
 

Disagree Neutral Agree Strongly 
Disagree 

Total Mean 
Score 

Std. 
Dev. 

Curriculum More 
theoretical, Less 
practical 

34 
(67%) 

10 
(20%) 

4 
(8%) 

3 
(6%) 

0 
(0%) 51 4.47 .880 

exposure to the 
grievance 
handling process 

18 
(35%) 

 
 

24 
(47%) 

9 
(18%) 

0 
(0%) 

0 
(0%) 51 4.18 .713 

Less focus on 
industrial 
procedure updates 

26 
(51%) 

12 
(24%) 

6 
(12%) 

4 
(8%) 

3 
(6%) 51 4.06 1.223 

Lack of critical 25 12 10 3 1 51 4.12 1.052 
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reflective thinking (49%) (24%) (20%) (6%) (2%) 

Less training 
sessions by 
industry personnel 

26 
(51%) 

15 
(29%) 

3 
(6%) 

5 
(10%) 

2 
(4%) 51 4.14 1.149 

More focus on 
%age of marks 

32 
(63%) 

5 
(10%) 

9 
(18%) 

3 
(6%) 

2 
(4%) 51 4.22 1.172 

Less exposure to 
new technology  

23 
(45%) 

16 
(31%) 

5 
(0%) 

5 
(10%) 

2 
(4%) 51 4.04 1.148 

Disciplinary 
challenges 

23 
(45%) 

14 
(27%) 

13 
(25%) 

1 
(2%) 

0 
(0%) 51 4.16 .880 

Lack of vision in 
terms of career 

21 
(41%) 

13 
(25%) 

9 
(18%) 

6 
(12%) 

2 
(4%) 51 3.88 1.194 

Weak interview 
handing skills 

19 
(37%) 

22 
(43%) 

6 
(12%) 

4 
(8%) 

0 
(0%) 51 4.10 .900 

On job training 
experience in 5 
star hotels 

22 
(43%) 

17 
(33%) 

10 
(20%) 

0 
(0%) 

2 
(4%) 51 4.12 .993 

Less vocational 
trainings 

18 
(35%) 

21 
(41%) 

7 
(14%) 

1 
(2%) 

4 
8%) 51 3.94 1.139 

Reluctant to long 
working hours 

25 
(49%) 

18 
(35%) 

7 
(14%) 

1 
(2%) 

0 
(0%) 51 4.31 .787 

Self management 22 
(43%) 

20 
(39%) 

7 
(14%) 

2 
(4%) 

0 
(0%) 51 4.22 .832 

Lack of Clear 
understanding of 
the industry 

24 
(47%) 

19 
(37%) 

7 
(14%) 

1 
(2%) 

0 
(0%) 51 4.29 .782 

Lack of 
knowledge what 
others want 

24 
(47%) 

15 
(29%) 

9 
(18%) 

3 
(6%) 

0 
(0%) 51 4.18 .932 

Gap between 
funding and fear 
of failure 

19 
(37%) 

18 
(35%) 

10 
(20%) 

2 
(4%) 

2 
(4%) 51 3.98 1.049 

Students take up 
Hospitality 
Management 
courses as a last 
resort and not as a 
career opportunity 
 

21 
(41%) 

16 
(31%) 

9 
(18%) 

3 
(6%) 

2 
(4%) 

51 4.00 1.095 

Low level of 
Motivation among 
the students to 
participate on 
National and 
international level 

24 
(47%) 

16 
(31%) 

8 
(16%) 

2 
(4%) 

1 
(2%) 

51 4.18 .974 

Less discipline 
approach among 
the students  

24 
(47%) 

18 
(35%) 

5 
(10%) 

2 
(4%) 

2 
(4%) 51 4.18 1.034 

Gap between the 
educated and 
employable 
candidate 

24 
(47%) 

19 
(37%) 

6 
(12%) 

2 
(4%) 

0 
(0%) 51 4.27 .827 

 
Table: 5.11.1 KMO and Bartlett's Test 

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. .753 
Bartlett's Test of Sphericity Approx. Chi-Square 801.160 

Df 210 
Sig. .000 

 
Table 5.11.2: Total Variance Explained

Component 
Rotation Sums of Squared Loadings 

Total % of Variance Cumulative % 
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1 4.558 21.703 21.703 
2 3.247 15.463 37.165 
3 3.020 14.382 51.548 
4 2.961 14.101 65.649 
5 1.861 8.864 74.513 
Extraction Method: Principal Component Analysis. 

 
Table 5.11.3: Name of New Factor with the percentage of Variances 

 
Factor Name % of Variance 

1 Academic Practices 21.703 
2 Technology 15.463 
3 Industrial Training 14.382 
4 Motivation  14.101 
5 Industrial Partnership 8.864 

 
Rotated Component Matrixa

 Component 
 1 2 3 4 5 
Curriculum More theoretical, Less practical .819 .131 .209   
exposure to the grievance handling process .284  .247 .728  
Less focus on industrial procedure updates .652  .318 .442  
Lack of critical reflective thinking .596   .697 .115 
Less training sessions by industry personnel .839 .169 .290 .249  
More focus on %age of marks .779 -.141 .111 .144 .320 
Less exposure to new technology  .776 .314 .139   
Disciplinary challenges .261 .141  .724  
Lack of vision in terms of career .326 .732 .303 .133  
Weak interview handing skills .241 .289 .694 .111  
On job training experience in 5 star hotels -.241 .867  .277  
Less vocational trainings .477 .653 .218  -.223 
Reluctant to long working hours  .157 .552 .390 -.297 
Self management -.335 .159 .347 .733 .124 
Lack of Clear understanding of the industry .124  .732 .161 .166 
Lack of knowledge what others want .288 .116 .524 .354 .454 
Gap between funding and fear of failure .337 .652 .183 -.250 .467 
Students take up Hospitality Management courses as a last resort 
and not as a career opportunity .269  .713  .324 

Low level of Motivation among the students to participate on 
National and international level   .299 .289 .799 

Less discipline approach among the students   .806   .454 
Gap between the educated and employable candidate .423 .336 .456 -.177 .403 
   
    
Analysis & Interpretation: while talking about challenges faced by Industry and Institutions while hiring 
students for job five new factors were successfully constructed using factor analysis and assigned as the 
challenges faced by the industry and the academics. Table 5.11.3 shows the name of the new factors and 
percentage of variance explained for each of the factors. The first factor shows the highest percentage of 
variance explained when it was extracted. When the first factor, Academic Practices was extracted, then 21.708 
percent of the variance would be explained. Experts & academicians of hospitality industry are of firm belief 
that our curriculum is more theoretical than imparting practical knowledge at the grass root level. More & more 
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importance is given to %ages of marks rather than the skills & practical implications. There are certain 
challenges which are faced in hospitality industry and agreed by experts & group of academicians are there is 
less discipline approach among students as students are not self managed. Moreover motivation is lacking 
among students to participate in certain competitions happening on National & International levels which results 
in low level of confidence among the students. Students are not ready to working for long working hours. Very 
few are of view that vocational trainings & critical reflective thinking is not the major challenge however 90% 
& 93% respectively are of belief that these are challenges. 
  
Statement 5.12: Level of agreement with the Industry- Academia can bridge the Gap 
 

Table5.12: Level of agreement with the Industry- Academia can bridge the Gap 
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Table No 5.12.1: KMO and Bartlett's Test

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. .543 
Bartlett's Test of Sphericity Approx. Chi-Square 1.784E3 

df 253 
Sig. .000 

Table No 5.12.2: Total Variance Explained
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Table No 5.12.3: Name of New Factor with the percentage of Variances 

Factor Name % of Variance 
1 Interaction between Industry and 

Institution 
23.596 

2 Research Collaboration with Industry 20.454 
3 Updated curriculum 18.526 
4 Development of pedagogical  methods 12.202 
5 Faculty Development Program 8.525 

 
 

Table No 5.12.4: Rotated Component Matrixa 

 
Component 

 1 2 3 4 5 
The curriculum should be in synchronized with what the industry expects of its 
employees  -

.184 .570 .268 .550 

Faculty with industry experience are more effective in teaching .257 .251 .235 .164 .792 
Short term courses by industry executives are more effective for student 
development  .258 .215  .852 

The tenure of practical on the job training should be increased in order to 
improve the employability ratio .600   .264  

There should be sufficient Interaction between the industry and the faculty. .917 .189   .144 
Workshops / seminars / conferences should be conducted frequently by 
combining both the industry and the academicians in order to reduce the skills 
gap 

.931 .249    

Hotel management educators shall be exposed to actual working conditions of 
hospitality industry at least once in a month. .943 .205   .101 

A hospitality management degree is beneficial for a Candidate at the entry level 
and also for promotional purposes in the hospitality industry .922 .245  .109  

There is already a high level of industry institute liaison .930 .167    
There is a need to restructure the syllabus in order to produce more employable 
candidates 

-
.141 .136 .183 .511  

Faculty Development Programs shall be given more importance .343 .280  .840  
There is a need to development of innovative pedagogical methods .176 .284  .830 .146 
There should be more students support activities at institutions. .371 .228  .815 .109 
There is a need to put more emphasis on skill based education .339 .411 -

.137 .279 .279 

Research collaboration with industry is the need of the hour. .321 .845  .198 .153 
More exposure to direct guest interaction by the trainees while handling 
complaints .181 .888  .195 .198 

More training sessions need to be hosted by industry experts for students and 
faculty .204 .896 .105 .238  

Innovation in the specialized field is key to success in hospitality Industry. .251 .899  .208  
Emphasis should be on latest technology while conducting practical’s for 
students .120 .886  .142 .129 
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Availability and usage of modern equipments in kitchen. Restaurant, bakery, 
housekeeping and front office plays a key role in training.   .979   

Students selected from campus require further training   .968  .124 
Work experience is more important than degree qualification for a prospective 
employee to perform as per industry requirements   .967   

The career expectations of the students are understood differently by the educator 
and managers in the hotel industry   .952  .180 

 

Analysis & Interpretation: Five new factors were 
successfully constructed using factor analysis and 
assigned as industry and academicians together can 
bridge the gap and can make students more 
employable 5.12.3 shows the name of the new factors 
and percentage of variance explained for each of the 
factors. The first factor shows the highest percentage 
of variance explained when it was extracted. When 
the first factor, Interaction between Industry and 
Institution was extracted, then 23.596  percent of the 
variance would be explained. There is huge 
disconnect between industry demand & academia as 
of now. To bridge this gap approx 78% experts are of 
view that if we synchronize the curriculum at the 
grass root level with what industry demands from an 
employee the employability would go high. The 
faculty from industry, seminars with industry experts 
and increase in internship period are the other major 
factors which are strongly agreed by the experts 
which can help us in bridging the gap between 
industry demand and what are institutes are supplying 
currently and it has been agreed by 63%, 59% & 53% 
experts respectively. Academia plays an important 
role in employability and work experience come after 
that. The same has been observed in this chart as well 
as everybody strongly agrees to the point that work 
experience is more important. But due to lack of 
industry experienced faculty students need further 
training after joining of any hotel. If institutions 
increase the tenure of practical’s with use of modern 
equipments in the labs employability ratio can be 
increased.  
 
VI.  FINDINGS OF THE STUDY 
 
After conducting the study on “mapping the gaps for 
matching academia deliverables with hospitality 
industry needs”, following were the major findings: 
 The shortage of manpower in the industry 

according to research is due to lack of proper 
motivation, better pay packages, rigorous 
working hours, and various others. 

 Lack of proper infrastructure (poor access and 
connectivity, poor amenities, Human resources 
insufficient according to the current demand (It 
does not cater to even 40% of the demand as per 
ministry of tourism),Service levels are low due to 
various unorganized sectors, Lack of adequate 
marketing and promotion, initiatives taken by the 
Govt. is  still sleek, Taxation in India is a high, 
which makes India expensive as a tourist 

destination, safety and security of the tourist is 
still less and various regulatory issues. 

 Institutes cannot bring about changes at the same 
pace changes happen in the industry. It’s an irony 
that HM courses have fewer takers in a service-
sector driven economy. Hospitality Education 
requires an autonomous, domain-specific 
accrediting body Strict guidelines required to 
ensure quality education. Industry should partner 
in curriculum development. Pedagogic research 
needs to be promoted to enhance quality. 

 There is need to improve research and 
innovations in academia. Disconnect between 
industry and academia impacts quality. Hotels 
must learn to utilize industrial trainees diligently 
Institutes must strive to offer innovative teaching 
methods ‘Industry should play the role of a 
motivator’ 

 Hospitality education hasn’t changed in sync 
with the changing perceptions and expectations 
of the young population. This is the age of 
information technology. Students have access to 
information from sources other than the faculty 
in the classroom. The faculty hasn’t been able to 
upgrade themselves to match students 
expectations. Students join hotel management 
courses with the dream of becoming managers, 
but focus of the curriculum is on skill 
development 

 Hospitality industry is largely a skill-based 
industry. It wants graduating students to 
seamlessly enter their work forces and not have 
to train them again to their standards. The only 
way this is possible is to develop strong basic 
skills at the college level. Students must be 
provided with longer internships (minimum five 
months) in existing hotels where students can be 
roistered with regular staff. 

 A majority of hotels treat students as cheap labor 
and make them perform mediocre duties. Hotels 
must understand that it is their duty to ensure that 
students get a chance to learn and perform actual 
duties and not just sit (stand) idle for the two to 
six months that they are at the hotel. Many 
students end up completing their training without 
learning a single new thing 

 
CONCLUSION 
The Indian tourism and hospitality industry has 
emerged as one of the key drivers of growth among 
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the service sector in India. Tourism in India has 
significant potential considering the rich cultural and 
historical heritage, variety in ecology, terrains and 
places of natural beauty spread across the country. 
Tourism is also a potentially large employment 
generator besides being a significant source of 
foreign exchange for the country. India's Foreign 
Exchange Earnings (FEEs) increased by 17.6 per cent 
year-on-year in January 2018 over January 2017. 
Hospitality industry is all about their employees. 
They are the internal customers after all. While the 
world is shifting to machines, hospitality industry 
ensures that we keep appreciating nature and human. 
The workforce is the enabler that provides the real 
business to the industry and services to remember. 
But The shortage of manpower in the industry 
according to research is due to lack of proper 
motivation, better pay packages, rigorous working 
hours, and various others. Institutes cannot bring 
about changes at the same pace changes happen in the 
industry. It’s an irony that HM courses have fewer 
takers in a service-sector driven economy. Hospitality 
Education requires an autonomous, domain-specific 
accrediting body strict guidelines required to ensure 
quality education. Industry should partner in 
curriculum development. Pedagogic research needs to 
be promoted to enhance quality. The tussle between 
industry and academic institutions is never ending. 
Both parties cannot work without each other and also 
cannot stop pointing fingers at one another. The 
problem is not the engagement of industry and 
institutes; rather the approach of inculcating 
knowledge and expertise in hospitality professionals. 
The industry focuses on the practical part of 
hospitality, while the academia adopts the approach 
of teaching the technique and practical use of 
knowledge by first making a theoretical base of the 
students. Both sides strive to achieve a common aim, 
i.e. to train hospitality professionals in the best 
possible manner, so that they are best suited for the 
industry 
 
RECOMMENDATIONS OF THE STUDY 
 
1. There is need to make salaries attractive in the 

hospitality education sector to attract the best 
talent. Faculty should spend at least 15 days a 
year in hotels to keep abreast with latest practices 
and technology.  

2. All over the world, an industry comes to the 
University concerned to find solutions or for 
innovative ideas, but in hotel management it is 
just the opposite. Here, educational institutes go 
to the industry for solutions. Lack of employable 
talent is a challenge for most industries, 
including hospitality. Academia – Industry 
partnership is the way forward for hospitality 
education in the country to ensure that hospitality 
institutions produce employable talent. The 

academia and industry should partner for the 
growth and development of students. 

3. Most hotels enjoy the services of trainees by 
deploying them on menial and odd jobs where 
the learning opportunities are negligible. Instead, 
a structured programme of six months, developed 
in liaison with hospitality institutes, would not 
only augment classroom learning, but also 
enhance interest in hospitality career. Regional 
training managers of hotel chains should be 
involved as members of the board of studies for 
incorporating the industry requirement in the 
curriculum. 

4. For developing an employable talent, extensive 
benchmarking exercise with international models 
are necessary at the institutional level, in 
association with industry and knowledge 
management partners. To leverage industry 
partnerships, it is necessary for hospitality 
schools to recruit an excellent faculty and not 
industry-rejects. Hospitality chains should 
encourage their core domain experts for “Back to 
school policy” - learning by sharing by spending 
a few days at the selected institutes. This would 
also help them identify motivated and talented 
resources for their hotel chains. 

5. The industry’s complaint about quality of 
education should be interpreted as its inability to 
attract and retain the best talent by way of good 
remuneration, career growth promise and a more 
human approach towards entry-level employees. 
They have to strengthen their training cells to 
help newcomers adapt to the organisation’s 
established standards. 

6. Trained faculty is a challenge today for institutes. 
The existing faculty should be motivated to 
pursue higher education like Masters, M Phil and 
PhD. Also, they should undertake research and 
publications. Faculty can also approach the 
industry for refresher training programmes 
to enhance their knowledge and skills. 

7. It is important for hospitality management 
educational institutions in India to bear in mind 
that hospitality is a very dynamic industry. 
Correspondingly, the qualities and skills that 
hotel graduates should possess are also dynamic. 
Educators should monitor these changes in 
expected qualities and skills in relation with the 
department/sector they are catering to and make 
appropriate changes in their curriculum. Further, 
it is the responsibility of academician towards 
content development, knowledge enhancement, 
moral values, and education for lifelong learning, 
and not merely being job-centric. 

8. The most important aspect that can affect 
hospitality education in the country is the role of 
MoT, and its nodal agency NCHMCT. At present 
the involvement is limited to hospitality 
education mainly for national council colleges. 
NCHMCT should act as a nodal agency for 
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benchmarking hospitality education in the entire 
country and not just limited to affiliated colleges. 
It may be observed that there are more private 
colleges when compared to these colleges.   

9. Hospitality and tourism are yet to create a mark 
as a preferred choice in established disciplines in 
many parts of the world. For a country like India, 
the very simple answer is lack of awareness. 
Other factors include inclination to programmes 
that are already established, societal image, 
parents being decision-makers in many cases for 
career paths and in many cases even school 
teachers at 10+2 level have a little idea about this 
profession to counsel students for emerging 
careers ahead. Like Department of Science & 
Technology is conducting INSPIRE Programme 
for youth to pursue sciences as a career, MoT 
should initiate similar projects to inspire 
students. 

10. There is need to improve in research and 
innovations in academia. For existing faculty 
members, there is need for creating a Centre for 
Excellence in hospitality and tourism research. 
This Centre should offer faculty recharge 
programmes, faculty development programmes, 
apprise faculty with new developments, and 
inspire faculty for research and innovations, 
including promoting them to pursue doctoral 
programmes so that they may come in the main 
stream of academics like other established 
disciplines of study. 

11. To improve the quality of hospitality education, 
the core of the curriculum should be designed at 
par with latest trends and developments. Students 
must concentrate on acquiring skills on both 
specific-discipline and inter-disciplinary areas. 
Every institute must strive to offer innovative 
teaching methods such as Activity Based 
Learning (ABL), case study methodology, guest 

lectures by industry leaders, field trips and hotel 
management software to enable interactive and 
collaborative learning, which help in  unlocking 
the potential of students. 
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