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Abstract - The objectives of this research were to 1) study theattributes of media literacy in the 21st century of 
undergraduate students, 2) develop the model of media literacy in the 21st century of undergraduate students, and 3) evaluate 
the model of media literacy in the 21st century of undergraduate students. The samples were 230 undergraduate students who 
were studying in semester 2nd in 2017 academic year at a faculty of Education, Sisaket Rajabhat University, derived from 
simple random sampling. Research instruments were 1) test of attribute for media literacy in the 21st century of 
undergraduate students, 2)model of media literacy in the 21st century of undergraduate students, and 3) evaluation form of 
approved media literacy model in the 21st century of undergraduate students. Data was statistically analysed by percentage, 
mean ( X ), and standard deviation (S.D.). The results of the research were that most of the students were male, studying in 
the 1st year. The attribute of media literacy in the 21st century of undergraduate students was at the level of “much”.  ) X= 
4.24, S.D. = 0.41)Considering in any item of 5 components, 1) the access skill was at the level of “much” ( X= 4.37, S.D. = 0.40),2) 
the analysis skill was at the level of “much” ) X= 4.17, S.D. = 0.48), 3) the evaluation skill was at the level of “much” ) X= 4.22, S.D. 
= 0.41), 4) the creative skill was at the level of “much” ) X= 4.19, S.D. = 0.59), and 5) the participation skill was at the level of “much” 
also.  ) X= 4.23, S.D. = 0.52) The model of media literacy in the 21st century of undergraduate students composed of 4 
components;  1) media literacy consisted of 5 approaches – access skill, analysis skill, evaluation skill, creative skill, and 
participation skill, 2) goal consisted of 4 approaches – knowledge of media and media literacy, criteria of media evaluation, 
application of media literacy for lifelong education, ethics and moral for media application, and 3) instructional strategy 
consisted of problem–based learning, cooperative learning, case study, Inquiry approach, project–based learning, and 4) 
enhancement factors consisted of creative mediaexposure, critical thinking, communication skill, companion/family/social, 
and supporting policy. The evaluation of media literacy model in the 21st century by 5 experts found that 1) the media 
literacy was at the level of “most” ( X= 4.92, S.D. = 0.18),2. Goal - the analysis skill was at the level of “most” ( X= 4.90, S.D. = 
0.14), 3) Instructional strategy – the evaluation skill was at the level of “most” ( X= 4.88, S.D. = 0.18),4) supporting factor – the 
creative skill was at the level of “most” ( X= 4.84, S.D. = 0.26) 
 
Keywords - Model of media literacy ,Media literacy, attribute of media literacy ,skill of 21st century  
 
I. INTRODUCTION 
 
Media literacy takes important role in the 21stcentury 
in terms of to help people perceive understand and 
evaluate the media without domination from media. It 
is the use of media for beneficial daily life and live in 
social happily. Media literacy is the personal ability 
to analyse the meaning of content, evaluate the value 
and intention of the media through any technique. 
Media literacy is the development of thinking with 
highest goal in terms of critical media perception, 
analyse the opinion from the truth and make decision 
on the media delivering accurately. The media 
receiver has their own stand point, understand the 
social and the media presented, and be able to give 
opinion to media with the appropriate way. (Tomorn 
Apiwantanakorn, 2009)Center for Media Literacy 
(2008) mentioned ‘media literacy’ is the ability to 
access, analyze, evaluate the production and 
participation with varieties of messages for examples, 
video and internet. Media literacy is the 
understanding of media’s role in social and the 
expression of people in democracy.   Media literacy is 
like the immunity. In the age of media development, 
information and digital technology is going to 

convergent media age which is important for 
changing way of life, communication and learning of 
people in society. 
In the 21st century, the information can be accessed 
conveniently, quickly, and borderless by the 
continually developed technology. So the learning 
management needs to be prepared for the learners in 
digital age. The skill in the 21st century identified the 
technology skill as a special ability of the students to 
develop for learning, working and live. (Partnership 
for 21st Century Skills, 2011) The media literacy skill 
is the skill of lifelong learning for encountering the 
rapid, severe, and unexpected change effectively. 
(Vicharn Panich, 2012)So media literacy is essential 
in the 21st century for living under the change of 
society. Partnership for 21st Century Skills (2009) 
identified people in the 21st century must have media 
literacy skill composed of 2 skill; 1) Analyze media – 
to understand how and why the media was created, 
and what is the objective of media. The media 
interpretation of people are different, what is the 
value and viewpoint of media presentation, how does 
the media influence to belief or behavior, and the 
application of basic ethic and legal understanding on 
media access and use, and 2) Create media products – 
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to understand and use tools, produce media, to 
understand and use tools for media expression 
effectively, and to interpret the media in varieties of 
cultural environment.   
Media literacy is important and essential knowledge 
and skill for children and youth ininformation society. 
Mediaoccupied most of the time and be part of daily 
life. Media literacy also influenced the attitude, 
behaviour and the children way of life. But the 
commercial media was mostly produced with 
unappropriated content for children and youth. 
(Media Literacy Network of Thailand, 2011) The best 
way to solve problem of media domination is Media 
Education or to teach “Media Literacy” for media 
consumers. (Strasburger, Wilson & Jordan, 2009: 
521) Moreover, Hans C. Schmidt (2012) studied 
“Media Literacy Education at the University Level” 
and found that the education management on media 
literacy was not practical for learners in all level and 
in undergraduate, the curriculum or courses related to 
media analysis should be provided. In addition, the 
study of Warat Karujit and Chatchawee Kongdee 
(2011) studied the media literacy of University in 
Thailand found that there were no courses related to 
media literacy but there were some courses on media 
production for instruction. As mentioned, the media 
literacy is nowadays the essential skill. Varieties of 
message and information, it is essential to study on 
media literacy in the 21st century for development of 
media literacy skill development. The information 
from the study is to use for instructional process, 
instructional media, and curriculum for media literacy 
which leads to develop media literacy knowledge and 
skill for qualified learning society in the future. 

 
II. DETAILS EXPERIMENTAL  
 
2.1. Research Objectives 
1) To study the attributes of media literacy in the 

21st century of undergraduate students. 
2) To develop the model of media literacy in the 

21st century of undergraduate students. 
3) To evaluate the model of media literacy in the 

21st century of undergraduate students. 
 
2.2. Research Methodology 
A development of media literacy model in the 21st 
century of undergraduate students was classified into 
2 phases; 
Phase 1 – a study of attributes of media literacy in the 
21st century of undergraduate students. This phase was 
a survey research with following procedures; 
1.The samples were 230 undergraduate students who 
were studying in semester 2nd in 2017 academic year, 
Faculty of Education, Sisaket Rajabhat University, 
derived from simple random sampling. 
2. Research Instrument was the questionnaire of attributes 
of media literacy (Pakorn Prachanbaan and Anucha 
Kornpuang, 2015) . The questionnaire composed of 2 
sections;  

Section1 was the personal data of the samples. 
Section 2 was the attributes of media literacy. There were 
5 rating scale for evaluating the attributes of media 
literacy; most (5), much (4), average (3), little (2), and 
least (1). The questions composed of 5 components; 1) 
access skill 2)analysis skill, 3)evaluation skill, 4) 
creation skill, 5) participation skill. There were 25 
questions.  
3. The researcher collected data between 5-15 October 
2017 by the questionnaire of attributes of media literacy 
from 230 students.   
4. Data analysis was statistically analyzed as follow: 
1. Analyzed the personal data of the samples by 

item using frequency and percentage.  
2.  Analyzed the opinion of the samples using mean 

( X)and standard deviation.  
 

Phase 2 – the development of framework for media 
literacy model in the 21st century of undergraduate 
students. 
1. Studied and analyzed the documents, related 

researches about media literacy, functions of 
media literacy, instructional process on media 
literacy.  

2. The information was synthesized to draft the 
framework for media literacy model in the 21st 
century of undergraduate students. 

3. Created the evaluation form for the 
appropriateness of the questionnaire with 
3sections; section1 – the personal data of experts, 
section 2 – components of media literacy model, 
ands section 3 – suggestion.  

4. Checked the draft of media literacy model in the 
21st century of undergraduate students.The 5 
experts were selected by purposive sampling 
from the professor or at least 5 year-
experienced in instructional media, technology 
and communication, or had the academic or 
related researches.  

5. Data Analysis – the data was collected and 
statisticallyanalyzed as follow;  
5.1. Analyzed personal data of the samples from 
the questionnaire by frequency and percentage.  
5.2 Analyzed the opinion of the samples and the 
data distribution by mean( X)and standard 
deviation.  

6. Improve the draft of media literacy model in the 
21st century of undergraduate students from the 
suggestion of the experts.  

7. Present themedia literacy model in the 21st 
century of undergraduate students. 

 
III. RESULTS AND DISCUSSION 
 
3.1. Research Results 
The results of the research on “A Development of Media 
Literacy in the 21st Century of Under Graduate 
Students” were as follow: 
Section 1 Data analysis for attributes of media 
literacy in the 21st century of undergraduate students 
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from the questionnaire with 5 rating scales, personal 
data of 230 students was that 
 

Table 1 personal data of the students  (N = 230) 
Status Numbers  Percentage 

1. sex    
male 125 54.35 
female 105 45.65 
2. level of study   
Freshman 68 29.57 
Sophomore 45 19.57 
Junior 61 26.52 
Senior 56 24.34 
3. Major   
Early childhood education 18 7.83 
Mathematics 28 12.17 
Computer education 27 11.74 
Thai 15 6.52 
Musical education 18 7.83 
Chinese 20 8.70 
Primary education 24 10.43 
English 26 11.30 
Social science 25 10.87 
General science 19 8.26 
Physical education 10 4.35 
 
Table 1 Data analysis of personal data of the students 
found that the students were male (54 .35%), and 
female (54 .65%). The level of study was that 
freshman (29.57%), junior (26.52) senior (24.34%), 
and sophomore (19.57%) respectively. Most of the 
students were majoring in mathematics (12.17%), 
computer education (11.74%), English (11.30%), 
social science (10.87%), primary education (10.43%), 
Chinese (8.70%), general science (8.26%), early 
childhood education and musical education (7.83%), 
Thai (6.52%), and physical education (4.35%) 
respectively. 
 
The overview attributes of media literacy in 5 
components was at the level of “much” ( X= 4.24, 
S.D. = 0.41), considering in any item was shown in 
table 2 
 
Table 2 the mean and standard deviation of attributes of media 

literacy (N = 230) 
Description X  S.D. Results 

1. Access skill 4.37 0.40 Much  
2. Analysis skill  4.17 0.48   Much  
3. Evaluation skill  4.22 0.41 Much  
4. Creativity skill 4.19 0.59 Much  
5. Participation skill 4.23 0.52 Much  

Total average 4.24 0.41 Much  
 

Table 2 the results on attributes of media literacy in 5 
components found the overview was at the level of 
“much” ( X= 4.24, S.D. = 0.41). Considering in any 
item, the most was access skill with mean at the level of 
“much” ( X= 4.37, S.D. = 0.40),participation skill with 

mean at the level of “much” ( X= 4.23, S.D. = 0.52), 
evaluation skill with mean at the level of “much”( X= 
4.22, S.D. = 0.41), creativity skill with mean at the level 
of “much” ( X= 4.19, S.D. = 0.59), and analysis skill 
with mean at the level of “much” ( X= 4.17, S.D. = 0.48) 
respectively. 
 
Section 2 A development of media literacy model in 
the 21st century of undergraduate students was as 
shown in figure 1.  

 
Model of media literacy in the 21st century of 

undergraduate students 
 

 
Figure 1. the model of media literacy in the 21st century of 

undergraduate students 
 

Model of media literacy in the 21st centuryof 
undergraduate studentscomposed of 4components; 
1. Media literacy  
2. Goals 
3. Instructional strategy 
4. .Enhancing factors 
 
1. Media literacy 
Media literacy means knowledge and understanding 
on media in any approach. It also concerned the 
interpretation of content and latent accurately. Media 
literacy included the ability to analyze the impact of 
media and response rationally. Moreover, it referred 
to the understanding of media production. It was able 
to produce and publish the media for specific purpose 
and was able to choose the advantage media and 
avoid the disadvantage media. Media literacy 
composed of 5 components as follow: 
 
1) Access Skill  
Knowledge, understanding and behavior of personal 
express on opportunity to receive varieties of media 
as possible and rapidly. The ability of perception and 
understanding the content in media, not depended on 
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only one media including the understanding of 
meaning of content effectively. 
 
2) Analysis Skill 
Knowledge, understanding and behavior of personal 
express on describing things, distinguish the false, 
data, information, opinion, advantage, disadvantage, and 
persuasion from the media presentation including the 
impact to oneself or others from the selection of 
media.     
 
3) Evaluate Skill  
Knowledge, understanding and behavior of personal 
express on decision making to receive or reject the 
information of any media. This skill passed the 
analysis of information that was creative and benefit 
oneself or others as the goals. It was the ability of 
interpretation and translation of the media for the 
judgement of value, accuracy and appropriateness. 
 
4) Creative Skill  
Knowledge, understanding and behavior of personal 
express on design of media presentation, knowledge, 
and opinion through the media selected openly and 
frankly. Creative skill was on the base of 
responsibility and moral of person. It was the ability 
of being producer and presenting media appropriately 
including the use of technology for publishing 
effectively. 
 
5) Participation Skill 
Knowledge, understanding and behavior of personal 
express on participating in criticizing, giving opinion, 
cooperating, and taking advantages from the media to 
publish for social and express openly the opinion with 
responsibility and ethics. 
 
2. Goals 
 
The medial literacy had goals as follow:  
- Knowledge of media and media literacy 
A development of analysis ability on strategy, 
intention, implication, belief, and value that come 
with media to find reason that impact the lifestyle via 
the key concepts of media literacy as follow:  
1. All media was created – this was the most 

important key concept. Media was not created 
only simplicity and clarity, but media was neatly 
created and used many factors such a special 
effect, camera angle, colour, or sound. So, the 
media literacy was ddeconstructing and 
constructing things.   

2. Media created fact – to see the pictures or 
understand things in the world because of the 
media that was created, interpreted and 
summarized be media. 

3. Receiver was able to negotiate the media 
meaning – even the media was published any 
picture, the receiver had the picture in mind 
before receiving the picture or meaning of the 

picture. It was a process of negotiation of 
meaning. It depended on the individual need, 
satisfaction and other factor.   

4. The message has commercial or business latent – 
media literacy intended to support the receiver to 
consider the commercial influence in the media 
and considering on the accuracy or not.  

5. The message in the media was full of ideal and 
value – all media presented the way of life and 
value such as the mainstream media transferred 
the value directly and indirectly on way of life 
and popular. 

6. The significance of political and social in media 
– media had influence in politics and caused the 
social change.  

7. The format and content in the media was related 
to the meaning transferred – any media had a 
specific communication such as camera angle, 
color, light, scene, even in the same message but 
the meaning was different in any media.  

8. Any media had different aesthetics – media 
literacy was not meant to the meaning and latent 
in social and culture, but also included the 
aesthetics admiration in the media. 

-  Knowledge and understanding about media 
evaluation 
Media evaluation means the ability of interpretation 
and understanding the intention and value in the 
media. That was to consider the goal of 
communication or the objective of media, to acquire 
the value of media presented including the impact of 
individual and social.   
- The application of media literacy on lifelong 
education  
The media learning to gain the skill of media literacy 
was the lifelong learning. To practice for the skill and 
habit of considering thing rationally and knew the 
domination of media was to make understanding, 
adapt, and continually individual learning.   
 
-Moral and ethics in media using  
The cultivation of moral, ethics in media using in 
terms of copying, adaption, correction and right 
application and behave on media using legally 
including the use of media creatively and gain 
advantage. 
 
3.Instructional strategy 
Media literacy was the learning process focusing on 
practical and participation of learners. There was 
process and sequence of learning using instructional 
strategy as follow:  
 
- Problem–based Learning: PBL 
Problem-based learning is the learning process that 
the learners create the knowledge from problems or 
interesting situation via the group process, 
investigation, make understanding and solve problem 
by reason. The problem is used as a start point. This 
learning process helps at point of learning by the 
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teacher acts as facilitator. The process of problem 
analysis and solve the problem along the group 
process. The learners understand the problem clearly.   
- Cooperative Learning  
Cooperative learning is the learning of small group to 
enhance the individualization. The learners cooperate 
in learning, thinking, sharing knowledge and help 
each other. The member of the group has 
responsibility in one’s task to gain the accomplishment of 
the group.    
 
- Case study 
Case study is the learning process that instructors 
hold on the learning activities for the learners to gain 
the learning objectives. The learners learns from the 
simulation from the real and the learner answer the 
issues of question in any case.     
 
- Project-based Learning 
Project-based learning is the learning process to open 
opportunity for the students to learn the skill level of 
oneself via the learning process that the teacher 
stimulates the students along the teamworking. The 
learners practice to study, survey, investigate, invent 
by themselves and lead to construct new knowledge.   
 
- Inquiry Approach 
Inquiry approach is the learning process focusing on 
systematic thinking and develop the problem – 
solving ability by practicing the studentsto search for 
knowledge individually using thinking process to 
investigate the knowledge whereas the teacher 
prepares situation of learning for the students and 
enhancing the rational thinking, investigating and 
summarizing for the rule or problem-solving method.  

 
4.Enhancing factors 
To gain the objectives, the media literacy needs 
factors to enhance the media literacy skill as follow:  
 
-Creative media exposure 
Creative media exposure is the behavior of receiving 
content, message, following up the information and 
situation on knowledge, entertainment, that people can 
make decision to receive or reject the media as 
desired.  
 
-Critical thinking  
Critical thinking means thinking with considering 
carefully on the information and situation by 
observing, knowing, understanding, analyzing, and 
connecting event, summarizing and use the prior 
experience to evaluate the information encountered 
and make decision to summarize rationally. Media 
literacy has to practice critical thinking for the reason 
in any issue.     
 
-Communication skill  
Communication skill is the ability to receive and send 
the message by speech, gesture, to transfer the idea 

according to the culture and situation. 
Communication also includes the acceptance or 
rejection of information with reason and correctness 
and select the effective communication considering 
the impact on individual and social.  
 
-Peer / family / social  
Peer, family and social has important role to enhance 
media literacy skill in terms of giving advice, 
suggestion, giving opinion rationally, media 
exposure, media use, and giving opinion through 
media politely and under media ethics.  
 
- Policy of enhancing media literacy 
Media literacy is important in social at present. 
Institution, organization, or other office needs to 
identify the policy, performance appraisal, and 
instructional process to develop the learners’ media 
literacy.  
 
Section 3 Evaluation of media literacy in the 21st 
century of undergraduate students  
 
The result of data analysis on personal 
information of 5 experts  
 

Table 3 Personal data of the experts (N = 5) 
Status numbers Percentage  

1. sex 
female 
2. academic position 
Assistant professor 
Association professor 
3. Educational background 
Ph.D. 
4. Work experience 

10- 5 years 
        11- 15 years  

 
5 
 

4 
1 

 
 

5 
 

3 
2  

 
100 

 
80.0 
20.0 

 
 

100 
 

60.0 
40.0 

 
Table 3 The result of data analysis on personal 
information of the experts found that the experts were all 
female (100%), on academic position – assistant 
professor was at 80.00% and associate professor was 
at 20.00%, all experts graduated doctorate degree at 
100%, and the work experience of the experts were 5 
– 10 years at 60.00% and 11- 15 years at 40.00%. 
The data analysis on opinion of the experts on the 
development of media literacy model in the 21st 
century of undergraduate students using a 
questionnaire with 5 rating scales were as follow:  

Table 4 the data analysis of the experts’ opinion to the 
appropriateness of media literacy model’s components (N=5) 

Description X  S.D. Translation 
1.Access skill 5.00 0.00 Most  
2.Analysis skill 5.00 0.00 Most  
3.Evaluation skill 5.00 0.00 Most  
4.Creative skill 4.80 0.45 Most  
5.Participation skill 4.80 0.45 Most  

Total average  4.92 0.18 Most  
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Table 4 the experts’ opinion to the appropriateness of 
media literacy model’s 5 components was at the level of 
“most” ( X=4.92, S.D.= 0.18), considering in any 
item, the experts evaluated the access skill, analysis 
skill, evaluation skill was at the level of “most” ( X
=5.00, S.D.= 0.00), the creativity skill and 
participation skill was at the level of “most”. ( X
=4.80, S.D.= 0.45) 
 

Table 5 the data analysis of the experts’ opinion to the 
appropriateness of goals’ components (N=5) 

Description X  S.D. Translation 
1.Knowledge about 
media and media 
literacy 

4.80 0.45 Most 

2. Knowledge and 
understanding about 
media evaluation 

5.00 0.00 Most   

3. The application 
of media literacy on 
lifelong education 

4.80 0.45 Most  

4. Moral and ethics 
in media using 

5.00 0.00 Most  

Total average  4.90 0.14 Most  
 
Table 5 the experts’ opinion to the appropriateness of 4 
goals’ components was at the level of “most” ( X=4.90, 
S.D.= 0.14), considering in any item, the experts 
evaluated the knowledge and understanding about 
media evaluation, the moral and ethics in media 
usingwas at the level of “most” ( X=5.00, S.D.= 
0.00), knowledge about media and media literacy and 
the application of media literacy on lifelong 
education was at the level of “most”. ( X=4.80, S.D.= 
0.45) 
 

Table 6 the data analysis of the experts’ opinion to the 
appropriateness of instructional strategies’ components(N = 5) 

Description X  S.D. Translation 
1. Problem–based 
Learning 

5.00 0.00 Most  

2. Cooperative 
Learning 

5.00 0.00 Most 

3. Case study 5.00 0.00 Most  
4. Inquiry 
Approach 

4.60 0.55 Most 

5. Project–based 
Learning 

4.80 0.45 Most  

Total average 4.88 0.18 Most 
 
Table 6 the data analysis of the experts’ opinion to the 
appropriateness of 5 instructional strategies’ 
components was at the level of “most” ( X=4.88, S.D.= 
0.18), considering in any item, the experts evaluated 
problem–based learning, cooperative learning, case study 
was at the level of “most” ( X=5.00, S.D.= 0.00), 
project–based learning was at the level of “most” ( X

=4.80, S.D.= 0.45) and inquiry approach was at the level 
of “most”.( X=4.60, S.D.= 0.55) 
 

Table 7 the data analysis of the experts’ opinion to the 
appropriateness of enhancing factors’ components (N = 5) 

Description  X  S.D. Translation 
1. Creative media 
exposure 

4.80 0.45 Most  

2. Critical thinking  4.80 0.45 Most  
3. Communication 
skill 

5.00 0.00 Most  

4. Peer / family / 
social  

5.00 0.00 Most  

5. Policy of 
enhancing media 
literacy 

4.60 0.55 Most  

Total average 4.84 0.26 Most  
 
Table 7 the data analysis of the experts’ opinion to the 
appropriateness of 5 enhancing factors’ componentswas 
at the level of “most” ( X=4.84, S.D.= 0.26), 
considering in any item, the experts evaluated 
communication skill and peer / family / social was at 
the level of “most” ( X=5.00, S.D.= 0.00), creative media 
exposure, critical thinking, was at the level of most” ( X
=4.80, S.D.= 0.45), and policy of enhancing media 
literacy was at the level of “most”. ( X=4.60, S.D.= 0.55) 
 
3.2. Discussion 
From the result of the study on attributes of media 
literacy can be concluded that the attributes of media 
literacy in the 21st century of undergraduate students 
in all 5 components was at the level of “much” ( X= 
4.24, S.D. = 0.41). Considering in any component, 
component1: the access skill was at the level of 
“much” ( X= 4.37, S.D. = 0.40), component 2: the 
analysis skill was at the level of “much” ( X= 4.17, 
S.D. = 0.48), component 3: evaluation skill was at the 
level of “much” ( X= 4.22, S.D. = 0.41), component 
4: creative skill was at the level of “much” ( X= 
4.19, S.D. = 0.59), and component 5: participation 
skill was at the level of “much” ( X= 4.23, S.D. = 
0.52). The study was harmonized to Uae-jit 
Wirotetrairat (1993) that studied the analysis of 
media literacy level of the students in Thailand. The 
study found that in analysis skill, the interpretation 
which the media receiver could analyze the 
professional and commercial of media. The media 
receiver was able to interpret the code, symbol and 
meaning of media content in concrete and latent 
meaning. For the evaluation skill, the judgement 
which the media receiver evaluated the mass media 
stand point that connected to the business power, 
interpreted the code, symbol, meaning of media 
connected to the ideal of media and social context 
and culture. David Buckingham (2004)also studied 
on the media literacy of children and young people 
found that media literacy composed of the ability of 
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media receiver in three dimensions; the ability in 
access media, the ability in understanding media, and 
the ability in creation of varieties context in media. 
The study was harmonized to Patitta Rodpraphum, 
Wichian Thamrongsottisakul, and Saifon 
Wiboonrangsan(2016) that studied the curriculum 
development for youth in media literacy according to 
cooperative learning for junior high school students. 
The study found that component of media literacy 
behavior composed of 5 components; 1) access 
media, 2) analyze media, 3) understand media, 4) 
evaluate media, 5) use media. 
 
Media literacy in the 21st century of undergraduate 
students composed of 4 components; 1) media 
literacy consisted of 5 components; access skill, 
analysis skill, evaluation skill, creative skill, and 
participation skill,  2) goals composed of 4 
approaches; knowledge about media and media 
literacy, knowledge and understanding about media 
evaluation, the application of media literacy on 
lifelong education, moral and ethics in media using, 
3) instructional strategy consisted of problem–based 
learning, cooperative learning, case study, inquiry 
approach, and project–based learning, enhancing 
factors consisted of 5 approaches; creative media 
exposure, critical thinking, communication skill, peer 
/ family / social, policy of enhancing media literacy. 
An the study of experts’ opinion on the evaluation of 
media literacy found that 1) the media literacy was at 
the level of “most” ( X= 4.92, S.D. = 0.18), 2) the goals 
(Analyze Skill) was at the level of “most” ( X= 4.90, 
S.D. = 0.14),  3) instructional strategy (Evaluate Skill) 
was at the level of “most” ( X= 4.88, S.D. = 0.18), 4) 
enhancing factors (Create Skill) was at the level of 
“most”. ( X= 4.84, S.D. = 0.26)The study was 
harmonized to Ulitchasa Krutasen (2013) that studied 
the development of media literacy of the youth 
leaders found 4 ways;  1) how to practice critical 
thinking, 2) how to create immunity for media 
influence, how to learn from media production, and 
4) how to know yourself.  
 
The studied was harmonized to Booppa 
Meksrithongkam and Danulada Chamchuree  )2011( that 
studied the media literacy: ways to create power of 
media literacy which found that media literacy was 
the process of thinking development  and intellectual 
process to help the message receiver to know, 
understand and gain the skill to select, analyze, 
evaluate, distinguish, and response to the media 
rationally, and know effect of media to behaviour. 
Moreover, Buckingham et al. (2005) and Livingstone 
et. al (2004) mentioned the factors effected the media 
literacy that the economic and social status, social 
network, the design of technology and content, 
awareness of media consumers and oneself ability, 
stakeholders related to the institution including 
educators, consumers and government. 

SUGGESTION 
 
The suggestion of the research 
 
- Educational institutes should apply the research for 
instructional management in the courses for 
enhancing media literacy fir the students.    
- The organization of media should use the media 
literacy for designing the learning process and 
providing activities for developing media literacy 
skill.  
 
Suggestion for further research  
-The research on curriculum and learning 
management on media literacy should be conducted. 
-  The study of variables effected to media literacy 
skill should be conducted.  
-  The study of media literacy for learners in other 
level should be conducted.  
 
REFERENCES 
 
[1] Network of Media Literacy in Thailand. “Thai-Literacy-

Media”. Documents for a seminar on media  literacy 1st 
edition.  27-28 January 2011, Bangkok.  

[2] Patitta Rodpraphum, Wichian Thamrongsottisakul, and 
Saifon Wiboonrangsan,The curriculum development for 
youth in media literacy according to cooperative learning 
for junior high school students.“Journal of Education, 
Naresuan University.” 18(4) October – December 2016.  

[3] Prakorn Prachanbarn and Anucha Kornpuang,“ Research 
and Development of the 21 st  for Media Literacy Skill 
Test for Secondary Students.”  Faculty of Education, 
Naresuan University, 2015. 

[4] Warat Karujit and Chatchawee Kongdee,“A Survey of 
Instruction on Media Literacy of University in Thailand.” 
Research report on media plan for youth’s happiness, 2011. 

[5] Vicharn Panich,“Learning Management for the Students in 
21st Century.” Bangkok: Tathata Publication, 2012. 

[6] Booppa Meksrithongkam and Danulada 
Chamchuree,“A Study of Media Literacy: How to Create 
Media Literacy Power.” Executive_Journal 31(2) April – 
June 2011.   

[7] Tomorn Apiwantanakorn,“Think, Read, Do for Media Literacy 
– Manual of Media Literacy Development for 
Youth.”Bangkok: Media Plan for Youth’s Happiness. Thai 
Health Promotion Foundation, 2009. 

[8] Ulitchasa Krutasen,“The Development of Media Literacy of 
the Youth Leaders, Humanities Group.” 11. Veridian E-
Journal.September – December 2013. 3(6) p276-285. 

[9] Uae-jit Wirotetrairat, “The analysis of media literacy 
level of the students in Thailand.”Thesisfor Doctoral 
Degreein Educational Technology and Communication. 
Bangkok: Graduate School of Chulalongkorn University, 1993. 

[10] Center for Media Literacy,“Literacy for the 21st century: 
An overview & orientation guide to media literacy 
education.”(2nd ed.). Malibu. CA: Center for Media 
Literacy, 2008. 

[11] David Buckingham, ‘Children and new media’, in L. 
Lievrouw and S. Livingstone (eds.) Handbook of New 
Media 2nd edition, London: Sage, pp. 75-91, 2004. 

[12] Hans C. Schmidt, “Media Literacy Education at the 
University Level.” “The Journal of Effective Teaching an 
online journal devoted to teaching Excellence.”Volume 
12/Issue 1/February 2012, pp. 64-77. 

[13] Livingstone , S. (2004). “What is Media Literacy?”. 
[Online] Available: https://www.lmz-
bw.de/fileadmin/user_upload/Medienbildung_MCO/fileadm
in/bibliothek/livingstone_medialiteracy/livingstone_medialit
eracy.pdf 



International Journal of Management and Applied Science, ISSN: 2394-7926                                                 Volume-4, Issue-9, Sep.-2018 
http://iraj.in 

A Development of Media Literacy in The 21st Century of Under Graduate Students 
 

17 

[14] Partnership for 21th Century Skills. (2009). “P21 
framework definitions.”[Online] Available:  
http://www.p21.org/storage/documents/P21_Framework_
Defi nitions.pdf 

[15] Partnership for 21st Century Skills, (2011). “21st century 
skills.”[Online] Available:  http://www.p21.org/ 

[16] Strasburger,V.C, Wilson, B.J. ,& Jordan, A.B.,“Children, 
adolescents, and the media.” (2nd ed.). CA: Sage, 2009. 

 
 
 
 
 

 
 


