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Abstract - The study investigates the process of reverse socialization where kids influence the knowledge, skill and attitude 
of parents. It explores how kids socialize their parents by exerting a power over their  parents in the parental adoption and 
usage of mobile technologies. To illustrate the concept of reverse socialization smart phone is selected as the product 
category which is relatively new to the market and parents face son1e sort of difficulty where as kids have high level of 
knowledge and expertise. Product knowledge of kids and parental intention to use mobile technologies is mediated by the 
expert power kids have over their parents. Based on the dyadic perception, kids exert a lot of influence in parental usage and 
adoption of new mobile applications like mobile payments, mobile wallets etc. 
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I. INTRODUCTION 
 
The advancement in science and technology generate 
a rapid shift in the behaviour, culture, and the 
consumption patterns of each and every individual 
People in all walks of life irrespective of  their caste, 
creed, financial and social status are trying to 
accommodate with this changing trends happening in 
society around them. The reason behind the shift in 
behaviour  and inclination towards the changing 
development is that the consumption of each and 
every individual actually portrays his position  and 
identity in the society. However  this has generated a 
state of affairs in which the elder generation which is 
not habituatedinto such type of consumption, needs a  
lot of effort to get accustomed with the new products  
and their usage. However, the younger  generation 
should be more comfortable in handing these 
technologically developed products because of their 
access with the outside world through internet and 
through the interaction with the peer groups. This 
creates a shift from the traditional parent to child 
transmission of knowledge or top down flow of 
knowledge to a bottom up transmission where 
knowledge is transferred from the child to parent. 
Mead (1970) describes the arrival of new 
technologies that are often linked to cultural change 
leads to the phenomena of prefigurative culture that 
evolves when people are faced with unfamiliar and 
significantly changed circumstances. For example, if 
we observe the life of the people in the late nineties 
and after the arrival of new millennium. We can see a 
tremendous change in the standard of living of the 
people as a result of the development and easy 
availability of advanced electronic gadgets. Despite 
of all these facts the elder generation is struggling to 
accommodate with this technological changes 
happening in and around them. For instance in case of 

smart phone young people can easily adapt to the 
changes but people in their late forties or fifties were 
facing difficulties while adapting it, for them it is 
only a platform to send message or to make a call, 
they are not using its advanced applications or 
features due to fear or lack of knowledge. That is why 
Mead describes elders in the prefigurative culture are 
tied to the past and is limited in adaptability by 
knowledge and experience. On the other hand, young 
people primarily focus on the present and may lead 
the way instead of following the footsteps of their 
elders. This societal and cultural conditions lead to 
reverse socialization (Mead, 1970) where younger 
generation transfers knowledge to the elder 
generation. 
 
II. THE CONCEPT OF REVERSE 
SOCIALIZATION 
 
Socialization is the process by which a person 
acquires the norms and behaviour that make him fit to 
live in the society. Typical consumer behaviour 
studies have focussed on consumer socialization, the 
process by which “young people acquire skills, 
knowledge, and attitudes relevant to their functioning 
as consumers in the market place” (Ward, 1974). 
Socialization is considered as a lifelong process by 
Ward (1974) but he does not give any further 
explanation to this. Ekstrom (2006) is of the opinion 
that there has been no adequate definition which 
covers consumer socialization as a lifelong process. 
However, the reality is that, throughout a person’s life 
he/ she continually acquires new knowledge and 
updates their existing skills, attitude and behaviour in 
order to make efficient consumption choices in a 
dynamic and ever changing world. 
In this process of updating skills, knowledge and 
attitude the elders face difficulty to adapt to the 
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rapidly changing technological and product situations 
as a result of their inability to effectively engage with 
the issues on account of lack of personal expertise. 
They will seek the help of the younger generation or 
their kids for gaining expertise in order to ensure that 
they make efficient consumption decisions. It leads to 
the context of reverse socialization where, the parent 
is disposed to learn from the child or the younger 
generation transfers knowledge to the elder people by 
altering their views, attitude and behaviour, Ward 
(l974) defines this process as “reverse socialization” 
in which kids may influence their parents' knowledge, 
skills and attitudesrelating to consumption. It arises in 
situationswhere younger generation posses new 
orrecently accepted views, knowledge, skills 
orbehaviour that the parents have not acquired. 
Itoccurs mainly in case of technological productsand 
services as a result of tremendousdevelopment and 
changes. 
There are many reasons for the happening of reverse 
transfer of knowledge from the kids to the parents. 
The foremost reason is that the frequency of contact 
with the kids than any other person or any other 
socialization agents like fiends, mass media etc in 
circumstances where parents face difficulty in dealing 
with the product. It leads to the situations, where kids 
to parent or upward transmission of knowledge 
occurs as a result of the intimate relationship between 
the parents and kids. Due to this relationship, the kids 
acquires the position and are directly involved in the 
socialization because of their frequency of Contact 
with the parent, primacy over the parents and control 
over their behaviour and consumption. Thus they act 
as the source of influence or as the socialization agent 
(Mochis, 1978) 
Today’s kids known as Net generation had lifelong 
exposure to PC and digital technology and learn and 
use this technology at a faster rate than their parents 
by surpassing their parents technological knowledge 
and skill level due to their faster learning rate, 
comfort level with new technology, and through the 
access of advanced telecommunication facilities 
(Groosbart et al, 2002). The advancement in science 
and technology creates a favourable platform for the 
kids in acquiring knowledge and information. Kiesler 
et al (2000) finds that due to the high technical skill 
or enthusiasm, the teenager becomes the family guru 
and a person in the family to whom others turn for 
technical help. Beatty and Talpade (1994) founds that 
the teenagers influence will be high in case of 
products where there involvement is high and posses 
knowledge and skill about the development the 
product. In such circumstances kids are involved in 
purchases, rather than using persuasion or influence 
strategies. So to illustrate the concept of reverse 
socialization one must consider the product category 
in which kids have high involvement. The present 
study focuses on the phenomenon of reverse 
socialization in parental intention to use mobile 
applications. 

III. OBJECTIVE OF THE STUDY 
 
1. To study the extent to which kids influence 

parental intention to adopt mobile applications. 
2. To evaluate the process through which kids 

influence parental intention to use mobile 
applications. 

 
IV. THEORETICAL FRAMEWORK AND 
HYPOTHESES DEVELOPMENT 
 
Majority of studies conducted in consumer behaviour 
focuses on how kids acquire their specific behaviour, 
attitude and norms from their parents. Only a few 
studies have focussed on parental leaning and 
adoption from the kids. The rapidly changing pace in 
our society regarding technology, information 
processing, transportation, etc. makes it possible for 
kids, younger as well as adolescents and adult kids, to 
experience purchasing and consumption at a rate 
much faster than that of their elders (Ekstrom, 2007), 
In certain cases kids sometimes acquire greater 
knowledge about some products than their parents 
which lead to the development of a prefigurative 
culture. According to Ekstrom, (2007) kids are 
‘researching the market’ by collecting and analysing 
the information for the rest of the family and 
introducing the products by making Parents aware of 
new trends or newly launched Products, Further, she 
found that parent hadlearned to use technical 
products, which theirkids had showed them how to 
use. Ekstrom(1995). The involvement of kids is high 
inthe consumption decision of technological complex 
products (watne et al, 2009). Due to this high 
involvement, the adoption of technological 
innovations by the elderly are positively related to the 
assistance that they received from the kids, who takes 
the role of change agents in the adoption of 
technological innovations. 
 
4.1 Product knowledge and Expert Power 
Power can be defined as the “potential influence of 
one person over another” (Catwright and Zander, 
1968). Swasy (1979)defines power as the total social 
change whichone socialization agent cause in 
anotherperson’s attitude, behaviour, belief etc.Kids 
enjoy an expert power over theirparents in case where 
they have an in-depthknowledge of the product 
category (Boodkinet al, 2013). Kids’s influence in 
familydecision making will be more in productsbased 
on their relative influence and knowledge(Oorschort, 
2008). 
Based on the literature review it is evident that kids 
will influence their parents, in situations where they 
are more knowledgeable and based on the knowledge 
they exert an expert power over their parents. Swasy 
(1979) defines expert power as the “influence’s 
attribution of superior skills or knowledge to the 
influencer”, The degree of expert power is a function 
of the amount of knowledge the influence has and the 
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degree to which the knowledge or skills of the 
influencer are appropriate for a given situation. From 
this definition, it is evident that kids have an expert 
power over their parents on technologically 
complicated product categories based on the 
competencies that they acquired through the 
interaction with the outside world. Therefore the 
following hypothesis is proposed 
H1: The product knowledge of kids in mobile 
applications is positively associated with perceived 
expert power kids have over their parents. 
This expert power gives a social standing to kids than 
their parents because previous studies found that 
some parents are unable to engage effectively with 
technology products. The family power theory 
proposed by Blood and Wolfe (1969) argued that 
power was apportioned based on the relative 
resources each contributed to the family. ln case of 

kids influencing their parents the relative resource 
was acquired by the kids based on the specific 
knowledge that they acquired through education, 
experience and exposure with a particular issue. 
Watne (2011) opined that in the case of kids 
influencing their parents, the power comes from 
expertise and knowledge of the kids. Based on this, 
the following two hypothesis were proposed 
H2:The perceived product knowledge of kids is 
positively associated   with parental intention to use 
mobile applications. 
H3:The positive relationship between perceived 
product knowledge of kids and parental intention to 
use mobile applications is mediated by the expert 
power kids have over their parents. 
Based on the review of literature the following 
conceptual model is developed. 

 

 
Figure 1: Connectional model of the study 

 
V. RESEARCH METHODOLOGY 
 
The incidence of reverse socialization in parental 
adoption was studied by taking mobile phone, 
particularly smart phone as a platform for the 
occurrence of upward transmission of knowledge. 
Smart phone is selected because it is comparatively 
new to the market and can perform many functions of 
computer having a touch screen inter phase, internet 
access and an operating system capable of running 
different apps. As it is new sometimes parents are not 
capable of handling it smoothly. In such situations 
kids had introduced their parents aware of new trends 
(Ekstrom, 2007) which create awareness and interest 
in the minds of the parent to adopt smart phone. The 
study conducted by Lindstrom and Seybold (2003) 
found that kids have a high level of interest and 
knowledge in technological products likemobile 
phone. Correa (2012) in her studyopined that youth 
influence their parents in  acquiring and learning of 
new information technologies like mobile phone. In 
the transmission of technological capital, mainly in 
case of new technologies like internet and mobile 
phone, the ruptures in the transmission of capital 
between generations and the transference can be 
reversed (Rojas et al,. 2012). Based on the literature it 
is evident that for studying the process of reverse 
socialization we should select the product category 
where the kids have a great involvement and superior 
knowledge. Therefore mobile phone is chosen, The 

units of observation for the study are parent child 
dyad in Kerala 
The rational for selecting parents who have kids in 
higher secondary classes is derived is derived from 
Piaget’s theory of child development which states 
that from l3 onwards the child leaves in a formal 
operational stage where he/ she is able to do abstract 
thinking and apply to the real world. for collecting 
data, structured questionnaires were distributed 
among the students in higher secondary school in 
Ernakulam district. The‘impose and importance of 
the study wasdescribed to the students and asked 
theircooperation in obtaining the response fromtheir 
parents. A covering letter describing the purpose and 
importance of the study was attached with the 
questionnaire, Necessary instructions were provided 
to the parents in order to avoid bias While 
responding. Only that parent who seeks assistance 
from the kidswas selected for this study. 106 
successful samples were used for this study. 
 
5.1 Measures 
The research framework consists of three constructs 
and these constructs were measured based on the 
scale that was adapted and modified according to the 
situation. Parental perception of the product 
knowledge of the kids was measured based on the 
scale developed by Park, Mothersbaugh, & Feick 
(1994). Three items, each anchored between very 
little (l) and very much (7), measured participant self-
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reported assessment of product knowledge of their 
kids. The expert power kids have over their parents in 
the adoption of mobile phone was measured by using 
an adapted 5 point Likerts scale having 8 items 
developed by John L. Swasy (1979). An adapted 
scale consisting of 2 items were used to measure 
parental intention to adopt mobile phone was 
developed by Lu et al (2003) for measuring 
WlMTAM 
 
VI. DATA ANALYSIS AND DISCUSSION 
 
52 females and 54 males constituted the 106 parents 
taken for the study. The off springs in equal 
proportion equivalent to the number of parents 
participated in a dyadic design study. Kids’s 
influence in parental adoption of mobile applications. 
To identify the kids’s influence on the adoption of 
mobile phone applications by their parents, they were 

asked to rate their opinion using a five point scale 
with anchors (1= "not at all” to 5 I “A lot”). To 
explore the kids’s influence in mobile applications, 
parents were asked to make suitable responses by 
keeping in mind the influence of their kids. The 
question asked is: “To what extent have your kids 
influenced you to adopt the following mobile 
technologies by introducing it, by sharing knowledge 
about it and assisting you to use it?” The mobile 
applications used in the study were mobile wallets, 
mobile payments, mobile shopping, mobile banking, 
mobile games and social networking sites. If the kids 
are not involved in the reverse transfer of knowledge 
they were asked to mark their response as “They 
don’t assist me”. Similarly, kids were also asked to 
rate their opinion about the amount of assistance they 
provided to their parents in tune with the questions 
asked to the parents for the dyadic study. 

 

 
Figure2: Dyadic perception of impact of reverse socialization in mobile applications 

 
Based on the dyadic perception it’s evident that both parents and kids were aware about the process of reverse 
knowledge transmission. When it comes to new technology kids exerted a lot of influence on their parent’s 
acquisition of new mobile applications. In case of mobile game the influence of kids is minimal compared to 
mobile wallets, mobile payments, mobile shopping etc. From this it is evident that in case of new mobile 
applications kids have significant roles in parental adoption of mobile technologies. 
Process through which kids influence parental intention to use mobile applications. 
For analysing the data the statistical package IBM SPSS 23 were used. For testing mediation analytical approach 
described by Preacher and Hayes, 2004 were used. To test the indirect effects non parametric approach outlined 
by Preacher and Hayes (2008) were used. Cronbach’s alpha was computed for ensuring the reliability of the 
constructs. For identifying the properties of the data descriptive statistics and correlations were used. 
 

Variables Mean SD a Skewness kurtosis 1 2 3 
Product knowledge of kids 3.45 063 .811 -.752 1.51 1   

PEPO 3.53 .83 .812 -.652 .207 .633 1  
Intention to use 3.57 .65 .788 -.616 -.030 .360 .391 1 

Source: Prepared by the Author 
Table : Table 1: Descriptive Statistics, lnte1- Correlation and Reliability Analysis 
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Descriptive statistics presented in table 1 shows that 
crophach’s alpha values for all the variables were in 
acceptable limits (Nunnaly, 1978). All the variables 
have cronbach’s alpha above .07. The variables used 
in the study were positively correlated. 
 
6.1 Hypotheses Testing 
For testing the direct and indirect effect of variables 
SPSS Process MACRO developed by Hayes (2013) 
were used. To test the mediated effect 5000 bootstrap 
samples were used with95% confidence interval, In 
order to test the mediation process Model 4 were used 
by introducing kids’s product knowledge as the 
independent variable, perceived expert power of kids 
as mediator variable andparental intention to use as 
the dependentvariable. 
The result demonstrated that there is adirect 
relationship between kids’s productknowledge in 
mobile applications and parentalintention to use 
mobile applications (β 1 .7l P <.00l), Therefore 
hypothesis 2 is supported.Similarly there is a direct 
relationship between.kids’s knowledge in mobile 
applications and the perceived expert power they 
exerted on their parents (β 1 .84 P <.00l),  by 
providing evidence to support hypothesis 1. 
Further the mediation results were also analysed to 
find out the indirect effect of expert power of kids on 
their parents. The indirect effect of cl1ildren’s 
knowledge in mobile applications and parental 
intention to use mobile applications through 
perceived expert power were found to be significant. 
As zero is not included in the upper bounds and lower 
bounds of 95% confidence interval (Upper bound Cl 
= 0.76l7 and Lower bound Cl = 04390) which 
provides evidence to support hypothesis 3. However, 
when mediator is introduced the direct effect of kids’s 
knowledge in mobile applications and parental 
intention to use mobile applications becomes 
insignificant ((β = .13,  P =.1729). Thus we can 
conclude that perceived expert power kids have over 
their parents fully mediates the relationship between 
kids’s knowledge in mobile wallets and parental 
intention to use mobile wallets. 
 
DISCUSSIONS AND CONCLUSIONS 
 
Technological development, changing social structure 
and family relations lead to upward transmission of 
knowledge, skills and attitude from kids to parents. In 
almost all technological goods where kids have high 
level of interest and involvement they lead the way 
by teaching and thereby creating an interest in the 
minds of their parents or the elder generation to use 
the product or to adopt it.  From the study it is evident 
that kids exerted a lot of influence on their parental 
adoption of mobile payments and mobile wallets. 
The resource theory proposed by Blood and wolfe 
(1969) found that the comparative resource of a 
person dominates in family decisions. In case of kids 
influencing their parents they have superior resources 

than their parents in case of knowledge in dealing 
with the product. This superior resource leads to a 
situation where kids exert an expert power over their 
parents. The findings of the present study are 
consistent with this theory. 
The findings reveal that kids have a significant say in 
parental intention to usemobile technologies. It 
implies that kidscan act as the socialization agent of 
their parents through the process of reverse 
socialization by influencing their skills, knowledge 
and attitude, Based on the study it is evident that the 
product knowledge that the child acquired, leads to a 
situation in which they can exercise an influence over 
their parents.Kids gained the ability of influence or 
‘expert power’ only because of their superior skills 
and knowledge. Kidswill exert this expert power 
based on their frequency of contact and position in 
the family which eventually leads to parental 
intention to use mobile technologies. The finding of 
this study is consistent with the previous study 
conducted by Watne (201l) which states thatkids 
educate their parents in productCategories where kids 
are perceived to be experts. 
 
LIMITATIONS 
 
For a behavioural study like this longitudinal studies 
are preferable. The study is cross sectional in nature 
which captures the perception of parents at a 
particular point of time 
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