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Abstract - Nowadays business looks it appearance in very different manner. This is happened to the changes in the mode of 
operation, levels of technology used, scale of operation and the determination of profit earning capacity. Young mind have 
an ambition to startups new endeavors with promoting high quality of product and services to the market. But they have a 
dilemma as how to startup the new firm and how to exist it for a long.  Answers for this are based on the generation of 
business ideas. Several businesses outsource and technical consultancy agencies are works to help them to make and creating 
ideas and execution of the same. Theories show that there are many kinds of business units like services, production, 
manufacturing etc. The choice of the same is decide by the entrepreneur.   For this he has to hold several inborn or practical 
skills rapidly.  The success of an enterprise based on the sound strategies and market observation done by the entrepreneurs.  
This paper takes a looks regarding how the branding of a business helps to achieve maximum from the investment. As well, 
how the charismatic qualities and traits of an entrepreneur would be create the brand image in the respective field of 
competitive market. 
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I. INTRODUCTION 
 
Today the function of marketing goes changing and 
difficult to build up.  The new vendors who are ready 
to start business units have to accomplish many 
qualities by hand.  Organizations are fighting with 
changing consumer behavior, economic, stagnations, 
environmental decline, high advancement of 
technology, political instability etc.  Entrepreneurial 
competitors are become more rational in nature and 
aggressive to climb up the peak of the market.  They 
are equipped with a lot of marketing techniques. Each 
of them gets interested in developing a winning 
formula which could win the confidence of 
customers.  The financial health of enterprises is 
depended on the various outsources given to them in 
the initial stage of its startup.  The term word startup 
is necessary, it include an infant business ideas, scope 
and existence of the same for a future goal. Business 
units are shifting their product idea from traditional 
ideas to a massive collection of new generation 
business ideas. And concentration of market is a 
necessary element before execute the startups.  
Current market trends show that the homogeneity of 
product has increased meaning that few functional 
differences between key competitors currently exist 
in most highly competitive markets.  This decrease in 
product differentiation is considered to be the direct 
result of the high levels of competition that exist 
within today’s market, as well as the technological 
challenges, cost reduction technologies, product 
generation cost, available to funds from different 
financial cells and banks.  The product whole quality 
and service is based on the new technology adopted 
in the business field.  A sound entrepreneur always 
looks forward and works hard to achieve his goals by 
the various entrepreneurial traits he has. His 

concentration must be touching the field of branding 
of the organizational image.  The brand image could 
be created through the various factors like customer 
relationship, product in right way to right hand 
strategy, introduction of modern technology, new 
business outsources and franchisees etc. Brand image 
created the world of opportunities and segmentation 
of marketing of the product in a right way.  The 
qualities held by an entrepreneur always would helps 
to create sound brand image of the product in a right 
way.  Modern market strategy like feasibility study, 
market concentration, market segmentation, market 
research also helps to create a sound image in the 
market.  The main motive is to earn profit through the 
production or distribution of the product, while the 
loyalty and branding is necessary to convey the 
acceptability of the same in all manners.  The one 
who eager to avail new opportunities and try to attain 
the most modern approaches could be render sound 
services in to the market.  The one factor is 
acceptability of change and assumes the business risk 
in the dynamic as well as the rotating business cum 
environmental structure.  The basic factors like social 
economical, legal and political areas also be 
considered to frame the business unit.  Entrepreneurs 
self confidence, organizational capacity, clear 
foresight to the vision and mission of the works, 
optimism about the future etc also helps to make 
better brand image of a particular commodity.  
Another one factor is services and facilities provided 
by them to the customers.  The psychological 
approach carried out by the entrepreneur is also 
helpful to create sound image.   Attending on correct 
time, listening the grievances, participation on trade 
fares, conducting on exhibitions, personal selling 
strategy etc are required to build brand image.  
Today’s world seems to brand as a heart of consumer 
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business, communication and education to customers 
is requires to creating the brand quality and 
worthiness among the public.  In the present 
globalised market entrepreneurial traits should be 
concentrating on brand building and developing of 
brand image also. 
 
 
II. OBJECTIVES 
 
The important objectives of this paper framed as: 
1. To know the importance of entrepreneurial traits 

in brand building 
2. To introduce the concept of branding in business 

enterprises 
3. To mention the factors influencing while brand 

imaging 
4. To point out the key to a successful 

entrepreneurial branding 
 
III. METHODOLOGY 
 
This paper is descriptive in nature and based on 
secondary data.  It is collected from journals, referred 
books, newspapers and other records. 
 
WHAT IS BRAND? 
In tangible term brand is a name, fame, term, symbol 
or design or combination of all these which are 
intended to identify the goods or services of one 
seller or group of sellers in the diversified market.  It 
is typically a system of fundamental visual, verbal 
and written characteristics; however the true essence 
of a brand may interact with customers.  The process 
of assigning and establishing brand is termed as 
branding and the positioning of brand in the minds of 
customers can be referred to as brand equity building.  
However the brand could be a trademark or symbol 
that would helps to retain the concerned business in 
to the market for a long period. 
 
ENTREPRENEURIAL TRAITS TO CREATE 
BRAND IMAGE 
 The entrepreneur must be assume risk and hold 

ability to work hard 
 Desire for high achievement in the future through 

the concerned production or services 
 Stubborn optimism and futuristic visions. 
 Independence to think , act , works etc 
 Clear foresight about future 
 Organizing capacity of different available 

resources 
 Innovative skills 
 Sound customer relationship 
 Technological and competitive advantages 
 To be motivated and self confidence 
 Accept the dynamic situation in the environment 
 
TYPES OF BRANDING 

Before getting to the firm an entrepreneur would try 
to analyses the scope of the product in the future 
market as the demand, requirements etc.  It also 
happens through feasibility study and market research 
strategies etc.  Building image could be based on find 
out a good brand name, logo, characters, according to 
the perceptional view of the customers. Always 
remember that there is a psychological stimulus in 
every brand image from the public response 
 
FUNCTIONAL BRANDS 
This branding brings out to satisfy the functional 
needs of a customer.  Automobiles, mobile phones, 
computer, gadgets etc are comes under this category.  
Functional brands are tied in the customers mind to 
specific product categories and typically share the 
users association with other brands in the same 
category.  Building and leading of functional 
branding is depend on the demand of customers and 
the changes of social environment. 
 
IMAGE BRANDS 
This brand creates some values among the customers 
and users.  Certain fashion, food and liquor products 
are image brands and they differentiate themselves 
because buyers perceive them as offering a unique 
association or image.  Mostly garments and cosmetic 
products are selling through their image branding 
strategy. 
 
EXPERIENTIAL BRANDS 
Experiential brands differ from image branding, in 
one important aspect, where image brands focus on 
what the product represents, experiential brands are 
all about how the product makers the user feel when 
interacting with the brand.  The response of the 
consumption of the product could be realizable from 
experiential branding. Amusements parks, tea and 
coffee products,  house hold utility products etc are 
to be marketing through experiential branding. 
 
BRAND IMAGE AND SALES 
 

SALES 
Low                    High 

Unrealized potential Healthy brand 
Dying brand Vulnerable 

Brand image 
 

Assumptions 
1. Sound image creating healthy competition in the 

market 
2. Image building increasing high response from 

the customers 
3. Dying brand seeks to low market potential and 

required high stimulus to cover the loss 
4. A brand could be tends to high profit in the 

market of products and services 
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ENTREPRENEURSHIP AND BRANDINGS 
Every business wants to be a customer's first choice. 
Building and managing a brand can play a significant 
part in making that happen. The concept of a brand 
extends far beyond just your company logo to your 
business' core values and to every interaction you 
have with customers and suppliers. In effect, your 
brand creates and maintains your reputation and so 
reflects your customers' experience of your 
organization. Customers and employees can build up 
emotional attachments to certain brands, allowing for 
strong loyalties and even a sense of ownership. This 
can help maintain employee motivation and increase 
your sales but it can also cause problems if you don't 
consult these stakeholders as your business grows. 
Brand management is necessary hereafter.  It's a good 
idea to get one person to take responsibility for your 
brand strategy - if you can't do it yourself, appoint a 
qualified employee instead. All of your employees 
will play a crucial part in managing your brand 
because how they act has a powerful impact on what 
customers and your own staff think of your business. 
If your employees believe in what your brand stands 
for, their actions will provide effective evidence of it 
when they are dealing with colleagues and customers. 
Keep employees involved by setting up a suggestion 
scheme, or regularly taking the time to discuss your 
brand and how your business is performing. 
Continually reinforce the message that what they do 
is important and explain why. Make sure they know 
that breaking the promises to customers that your 
brand makes - even just once - can damage the brand 
and your business. 
 
THINGS TO BE CONSIDERED WHILE 
BRANDING 
 

 your business name 
 the names of your products or services 
 any slogan you use 
 your logo 
 the style and quality of your stationery 
 product pricing and packaging 
 your premises 
 where and how you advertise 
 how you and your employees dress 
 how you and your employees behave 
 Your company website. 

 
WAY TO BECOME SUCCESSFUL 
ENTREPRENEURIAL BRANDING 
A brand isn't just a memorable name; it’s a set of 
differentiating promises that link a product or a 
service to its customers. It knows itself and 
communicates consistently, whether through 
advertising and packaging or pricing and customer-
service policies. A successful brand generates 
consumer loyalty and long-term financial return. 
Branding is the process of determining your 

competitive advantages, building an institutional 
culture and business strategy around those 
advantages, and then communicating that brand 
effectively and consistently. 
1. Analyze the Competition: To be different from 
your competitors, study them closely. Understanding 
the strategy and dynamics behind competing brands 
will provide the backdrop against which to craft a 
distinctive brand with long-term competitive 
advantage.  
 
Find out:- 

 How consumers perceive your competition. 
 How committed competitors are to different 

market segments. 
 Your competitors’ strengths and 

weaknesses. 
 
2. Identify Your Strengths: Through internal 
research and target market analysis, uncover potential 
sources of competitive advantage. Determine which 
key benefits provide maximum relevance and 
differentiation for your product or service. 
 
3. Know Your Customers and Their Value: Some 
customers have more value – and some have more 
opportunity – than others. To determine customer 
value, evaluate such metrics as: 

 How much a customer is currently spending 
on your product/service. 

 How much that customer will spend in the 
future. 

 How often the customer buys in the 
category. 

 
4. Develop Your Brand Positioning: Positioning is 
based on detailed market research and planning. A 
good positioning statement does more than describe 
your product or service uniquely; it defines your 
relationship with your customer. Your positioning 
statement has to clearly and concisely articulate how 
you want users to think, feel and act toward your 
brand. 
 
5. Deliver on the Brand Promise. Keeping promises 
is more important than good intentions. Authentic and 
demonstrable claims must link back to the brand 
promise and must be fulfilled. The top-ranking brands 
consistently reflect a top-down commitment to 
investing in the corporate brand as a long-term 
strategic asset. 
 
CONCLUSION 
 
Brand image develops and conveys the product’s 
character in a unique manner different from its 
competitor’s image. The brand image consists of 
various associations in consumers’ mind - attributes, 
benefits and attributes. Brand attributes are the 
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functional and mental connections with the brand that 
the customers have. They can be specific or 
conceptual. Brand image has not to be created, but is 
automatically formed. The brand image includes 
products' appeal, ease of use, functionality, fame, and 
overall value. Brand image is actually brand content. 
When the consumers purchase the product, they are 
also purchasing it’s image. Brand image is the 
objective and mental feedback of the consumers 
when they purchase a product. Positive brand image 
is exceeding the customers’ expectations. Positive 

brand image enhances the goodwill and brand value 
of an organization.  In this context and entrepreneur 
should be capable to create sound brand image in all 
respect. 
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