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Abstract - The research have been undertaken to study the depth of financial inclusion among food & grocery shops in 
Aizawl, which is the capital of Mizoram, one of the eight states in the north east India. The main objectives of the research is 
to analyse the financial inclusion of food & grocery shop owners and identify the problems faced by them as well as giving 
suggestions on how to improve financial inclusion among them. The study found that 97.33% of the respondents were 
financially included. The main problems faced by food & grocery shop owners in availing/accessing banking services are 
preference of doing transactions in cash, low income and assets, lack of financial knowledge, branches attitude of bank 
officials, limited number of banks in local area and cumbersome banking procedures. Though most of the owners of food & 
grocery shops in Aizawl are financially included, the penetration of financial inclusion is unsatisfactory. There are still many 
aspects where the situation needs to be improved. 
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I. INTRODUCTION 
 
Financial inclusion plays a great role in financing of 
enterprises. Well developed and widely spread 
financial system extends credit facility to those who 
do not have adequate finance themselves but have 
business ideas and zeal to carry entrepreneurial 
activities resulting in acceleration of growth (Abhay, 
2014). In an increasingly connected world, the ability 
for businesses to innovate, grow and sustain 
themselves in entrepreneurial environments, is largely 
dependent on financial services readily available to 
them (Hirani, 2016). Studies show that when people 
participate in the financial system, they are better able 
to start and expand businesses, invest in education, 
manage risk, and absorb financial shocks (Kunt, 
2015). 
As a part of the Financial Inclusion Plan (FIP) 
adopted in Mizoram, all the unbanked villages in the 
state with population of 2,000 or more have been 
covered by banking facility by end-March 2012. 
Another 700 villages having population below 2,000 
have already been identified.  Out of these villages, 
106 have been proposed to be covered through brick 
and mortar model while rest would be covered 
through Business Correspondence (BC) model.As at 
end-September 2013, there were 2, 27,812 Basic 
Saving Bank Deposit Accounts (BSBDAs) in 
Mizoram. Out of the 8 districts in the State, so far 5 
financial literacy centres (FLCs) have been opened. 
As of   end-September 2013 cumulatively 3,063 Self 
Help Groups (SHGs) were credit-linked and have 
been provided with total credit of `1,650 lakh 
(Mohanty, 2013). 
 
II. RETAIL INDUSTRY 
 
The global food market is worth an estimated US $ 
6.5 trillion and has grown at a Compound Annual 
Growth Rate of about 5% over the last few years. The 

market is expected to grow at about 6% per annum 
over the next five years, which is driven primarily by 
increase in population and growing food demand in 
developing nations (Naqvi, 2015). Indian Retail 
Industry is the 5th largest in the world and accounts 
for 14-15% of the country’s GDP. Retail Industry in 
India accounts for about 8% of employment and is 
the fastest growing areas over the last few years 
(Gowda, 2014). 
 
Food & Grocery forms the backbone of the Indian 
retail sector and accounts for about 57% of the total 
retail market. The number of food & grocery stores in 
India is estimated to be 8-9 million and the sector 
supports millions of other Small and Medium 
Enterprises (SME’s) and Micro, Small and Medium 
Enterprises (MSME’s) who cater to the demand 
(Naqvi, 2015). The Indian food & grocery market is 
the world’s 6th largest, with retailing contributing 
70% of the sales. The Indian food retail market is 
expected to reach Rs 61 lakh crore (US $ 915 billion) 
by 2020 (IBEF, 2017). 
 
III. REVIEW OF LITERATURE 
 
Relevant articles and thesis on retailing industry and 
financial inclusion has been reviewed for the 
study.Tiken Das and PradyutGuha (2015) studied the 
differences in banking parameters between pre and 
post-financial inclusion periods in India and found 
that although financial inclusion period showed some 
improvement among different banking parameters, 
the North East Region of India is lagging behind 
compared to other regions of India. Among the north 
eastern states, Mizoram recorded highest growth in 
both financial inclusion period as well as the overall 
study period. A study conducted by Akhter and 
Equbal (2012) showed that the challenges facing the 
organized retail industry in India is lack of 
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recognition as an industry which hampers the 
availability of finance to the existing and new 
players, high cost of lease or rent of properties, high 
stamp duties on transfer of property, lack of adequate 
infrastructure and high sales tax rates. 
 
IV. OBJECTIVES OF THE STUDY 
 
1. To identify the level of financial inclusion of 

food & grocery shop owners in Aizawl, 
Mizoram. 

2. To identify the problems faced by food & 
grocery shop owners in Aizawl, Mizoram in 
accessing financial products/services. 

3. To give suggestions on how to improve the 
financial inclusion among food & grocery shop 
owners in Aizawl, Mizoram. 

 
V. RESEARCH METHODOLOGY 
 
1. Data collection: 
For collection of primary data, questionnaire method 
is adopted. A well-structured questionnaire with open 
ended and closed ended questions was framed for 
collection of primary data from grocery shop owners. 
 
2. Sampling: 
The study is confined to Aizawl City, the capital of 
Mizoram.A total of 75 samples is selected as 
respondents using purposive sampling method. Food 
& Grocery Shops with minimum annual turnover of 
Rs. 10 lakhs and commencement of 5 years and 
above are selected as samples. 
 
Samples are selected from 4 areas/zones of Aizawl 
city namely Aizawl North Zone, Aizawl East Zone, 
Aizawl West Zone and Aizawl South Zone, which is 
based on the classification of zonal areas by the 
Department of Taxation, Mizoram. 
 
VI. ANALYSIS OF DATA 
 
The financial inclusion of food & grocery shop 
owners is analysed using primary data collected 
through questionnaire method. 
1) Opening of a bank a/c 

Table 1 

Particulars No. of 
respondents Percentage 

a) Respondent   
having bank a/c 73 97.33 

b) Respondent not 
having bank a/c 2 2.67 

Total 75 100 
Source: Primary data 
 
It is found that 97.33% of the respondents have bank 
a/c in a bank whereas only 2.67% of the respondents 
does not have any bank a/c (Table 1). 

2) Type of bank a/c with a bank 
Table 2 
Particulars Percentage 
b) Savings Bank a/c. 98.63 
c) Current a/c. 15.07 
e) Fixed deposit a/c. 8.22 

Source: Primary data 
 
98.63% of the respondents have a savings a/c with a 
bank while only 15.07% of the respondents open a 
current a/c. A mere 8.22% disclosed that they have 
fixed deposit a/c with a bank (Table 2). 
 
3) Frequency of deposit/saving in a bank a/c 
Table 3 

Particulars No. of 
respondents Percentage 

a) Don't save/Never 3 4.1 
b) At least once a 
month 9 12.3 

c) Less than once a 
month 2 2.7 

d) I put in money as 
and when I can 52 71.2 

g) Any other 7 9.6 
Total 73 100 
Source: Primary data 
 
As shown in Table 3, among the respondents who 
own a bank a/c, 71.2% of the respondents admitted 
that they deposit into their bank a/c as and when they 
can and 12.3% revealed that they deposit money at 
least once in a month. 9.6% opted any other while 
4.1% disclosed that they never save/deposit in their 
bank a/c. 
 
4) Average monthly savings deposited in a 
bank a/c 

Table 4 

Particulars(in Rs) No. of 
respondents Percentage 

a) Less than 10,000 47 64.4 
b) 10,000 to 
50,000/- 19 26 

c) 50,001 to 
1,00,000/- 1 1.4 

d) Above 1,00,000 3 4.1 
e) Never 3 4.1 
Total 73 100 

Source: Primary data 
 
It was revealed that among the respondents who own 
a bank a/c, 64.4% stated that they save less than Rs. 
10,000/- a month while 26% cited that their monthly 
savings is between Rs. 10,000 to Rs. 50,000/-. 4.1% 
affirmed that their monthly savings to their bank a/c 
is above Rs. 1,00,000/- while another 4.1% admitted 
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that they never save money in their bank a/c. the 
remaining 1.4% stated that their monthly savings 
range between Rs. 50,001 to Rs. 1,00,000/-. 
 
5) Average monthly visit to a bank branch 

Table 5 

Particulars No. of 
respondents Percentage 

a) Once 27 37 
b) Twice 13 17.8 
c) 3 to 5 times 21 28.8 
d)More than 5 times 4 5.5 
e) Never 8 11 
Total 73 100 

Source: Primary data 
 
Among the respondents who own a bank a/c, 37% of 
the respondents revealed that on an average, they visit 
a bank branch once a month. 28.8% of the 
respondents stated that the average monthly visit to a 
bank was 3 to 5 times while the average monthly visit 
to a bank branch for 17.8% of the respondents was 
twice. Whereas 11% of the respondents having a 
bank a/c stated that they never visit a bank branch. 
The remaining 5.5% of the respondents having a bank 
a/c revealed that that the average monthly visit to a 
bank branch was more than 5 times (Table 5). 
 
6) Awareness of minimum balance required 
to maintain in a bank a/c for any designated 
period 

Table 6 

Particulars No. of 
respondents Percentage 

a) Aware 38 52.1 
b) Not aware 24 32.9 
c) Don't remember 11 15.1 
Total 73 100 

Source: Primary data 
 
Table 6 shows that 52.1% of the respondents who 
have a bank a/c claimed that they are aware of the 
minimum amount of balance required to be 
maintained ina bank a/c while 32.9% admitted that 
they are not aware of the minimum amount of 
balance required to be maintained. 15.1% of the 
respondents who own a bank ac with a bank stated 
that they don’t remember the required amount of 
minimum balance to be maintained in a bank a/c. 
 
7) Awareness & access of banking services 

Table 7 

Services Aware 
% 

Avail 
% 

a) Depositing/Withdrawing 
cash. 100 94.67 

b) Passbook 97.33 86.67 

c) Cheque Book 94.67 64 
d) Loans 86.67 13.33 
e) Overdraft 18.67 Nil 
f) Credit card 40 9.33 
g) ATM card 94.67 62.67 
h) Internet Banking/Mobile 
banking. 56 20 

Source: Primary data 
 
It is observed that 100% of the respondents are aware 
of depositing/withdrawing cash while 94.67% have 
availed the service. 97.33% of the respondents are 
aware of passbook while 86.67% have availed the 
product/service. 94.67% of the respondents are aware 
of cheque book while 64% have availed the 
service/product. 94.67% of the respondents are aware 
of debit cards/ATM cards while 62.67% have availed 
the service. 86.67% of the respondents are aware of 
loans while 13.33% have availed the service. 56% of 
the respondents are aware of internet banking/mobile 
banking while 20% have availed the service. 40% of 
the respondents are aware of credit cards while 9.33% 
have availed the service. 18.67% of the respondents 
are aware of overdraft while none have availed the 
service (Table 7). 
 
8) Problems in accessing/availing banking 
services 
Table 8 

Particulars Rank 
1 

Rank 
2 

Rank 
3 

a) Lack of financial 
knowledge. Nil 2.7 13.3 

b) Low income and 
assets. 16 20 5.3 

c) Illiteracy/ Language. Nil 1.3 1.3 
d) Branch timings. 1.3 1.3 1.3 
e) Banking procedure 
are cumbersome. 1.3 6.7 6.7 

f) Unsuitable banking 
products/schemes. 8 1.3 1.3 

g) Transaction 
costs/Banking charges. 1.3 2.7 2.7 

h) Attitude of bank 
officials. 1.3 4 9.3 

i) Limited no. of banks 
in local area. 4 8 5.3 

j) Limited no. of ATM 
in local area. 5.3 4 4 

k) Prefer to do 
transactions in cash. 36 18.7 4 

l) Any other. 9.3 Nil 1.3 
Source: Primary data 
 
Rank 1: 36% of the respondents stated that the main 
problem in availing/accessing banking services was 
due to the preference of doing transactions in cash 
followed by 16% of the respondents who claimed that 



International Journal of Management and Applied Science, ISSN: 2394-7926                                                 Volume-4, Issue-6, Jun-2018 
http://iraj.in 

Financial Inclusion of Food & Grocery Shop Owners in Aizawl, Mizoram 
 

69 

the main problem in accessing/availing banking 
services provided by banks is low income and assets. 
Rank 2: 20% stated that the second problem im 
accessing financial services is low income and assets. 
18.7% claimed that they prefer to do transactions in 
cash while another 8% opined that the second reason 
that the second problem is limited no. of banks in 
local area. 
Rank 3: 13.3% of the respondents concluded that the 
third problem in accessing financial services is lack 
of financial knowledge while the third problem for 
accessing financial services for another 9.3% was 
attitude of bank officials followed by 6.7% of the 
respondents who stated that cumbersome banking 
procedures is the third problem in accessing financial 
services.. 
 
FINDINGS 
 
1. Most of the respondents i.e., 97.33% of the 

respondents have a bank a/c with a bank whereas 
only 2.67% of the respondents does not have any 
bank a/c. 

2. Among the respondents having a bank a/c, 
savings bank a/c was most common where 
98.63% of the respondents have a savings bank 
a/c. 

3. Only 15.07% of the respondents have a current 
a/c. 

4. A mere 8.22% of the respondents have a fixed 
a/c with a bank. 

5. A majority of the respondents who own a bank 
a/c deposit into their bank a/c as and when they 
can. 

6. The average monthly savings for 64.4% of the 
respondents having a bank a/c is less than Rs 
10,000/- 

7. 37% of the respondents having a bank a/c visit a 
bank branch once a month followed by 28.8% of 
the respondents who visit a bank branch three to 
five times a month. 

8. 11% of the respondents having a bank a/c stated 
that they never visit any bank branch. 

9. 52.1% of the respondents who have a bank a/c 
are aware of the minimum amount of balance 
required to be maintained in a bank a/c for a 
designated period. 

10. 32.9% of the respondents having a bank a/c are 
not aware of the minimum amount of balance 
required to be maintained in a bank a/c for any 
designated period. 

11. 100% of the respondents are aware of 
‘depositing/withdrawing cash’ while 94.67% 
have availed the service. 

12. 97.33% of the respondents are aware of 
‘passbook’ while 86.67% have availed the 
product/service. 

13. 94.67% of the respondents are aware of ‘cheque 
book’ while 64% have availed the 
service/product. 

14. 94.67% of the respondents are aware of ‘debit 
cards/ATM cards’ while 62.67% have availed the 
service. 

15. 86.67% of the respondents are aware of ‘loans’ 
while 13.33% have availed the service. 

16. 56% of the respondents are aware of ‘internet 
banking/mobile banking’ while 20% have 
availed the service. 

17. 40% of the respondents are aware of ‘credit 
cards’ while 9.33% have availed the service. 

18. 18.67% of the respondents are aware of 
‘overdraft facility’ while none have availed the 
service. 

19. The main problems faced by the respondents in 
availing/accessing banking services are 
preference of doing transactions in cash, low 
income and assets, lack of financial knowledge, 
limited number of bank branches in local area, 
attitude of bank officials and cumbersome 
banking procedures. 

 
SUGGESTIONS&CONCLUSION 
 
1. The study found that the respondents do not go 

beyond basic products such as savings bank ac, 
withdrawing & depositing cash, passbook, 
cheque book, ATM cards. To increase awareness 
of financial services and products, the study 
suggests initiatives through advertisement in 
local language-on television, print media, 
posters, radio etc. using local celebrities/artists as 
brand ambassadors of the campaign. 

2. It is also suggested that financial awareness 
campaign to be organised to increase awareness 
on the importance of financial literacy, savings, 
financial management, insurance policies, etc. 

3. Despite advancement in technology and the 
effort of the government in cashless economy, 
the awareness and usage of mobile banking and 
internet banking is significantly low. It is 
suggested that internet banking and mobile 
banking apps should be developed in local 
language for better customer base. It is also 
suggested that effort to be put in by bank 
officials to promote the same. The same method 
can be applied in case of ATMs. 

4. The negligence of customers by bank officials 
cause problems for customers in availing 
products & services offered by banks. Therefore, 
workshops/training/seminars on customer 
relationship management should be conducted 
every now and then for bank officials to improve 
customer relationship. 

5. A separate counter/help desk should be set up in 
every bank with trained personnel to help 
ignorant customers regarding banking procedures 
and financial matters according to the needs of 
the customers and ensure they help them at the 
fullest. 



International Journal of Management and Applied Science, ISSN: 2394-7926                                                 Volume-4, Issue-6, Jun-2018 
http://iraj.in 

Financial Inclusion of Food & Grocery Shop Owners in Aizawl, Mizoram 
 

70 

6. Due to the differences in the nature of 
occupations and difference in the flow of finance 
in different occupations, a diverse financial 
products/services is in need. When it comes food 
& grocery shops where the profit margin low, 
where there are many transactions during a day 
and where the owners have limited time to visit 
banks, making financial products/services that 
will render to distinct needs of these target group 
is necessary. 

Financial inclusion is the key to inclusive growth. 
Therefore the government have taken many initiatives 
towards achieving the goal of financial inclusion. 
However, the efforts are not showing expected results 
even though there have been tremendous growth. 
Though most of the owners of food & grocery shops 
in Aizawl are financially included, the penetration of 
financial inclusion is unsatisfactory. There are still 
many aspects where the situation needs to be 
improved. 
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