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Abstract - This research is to study Senior Tourist’s Needs classified by age. towards Special Activities Provided in 
Accommodation in Amphawa, Samut Songkhram. It is a quantitative research using questionnaires as research equipment. 
There are 400 key informants from tourists in Amphawa District, Samut Songkram. 
The results is found that tourist with 25-35 years of age has more opinion on needs of hotel service and hotel business 
development for elderly in special activities than tourist from 36-45 year-old group. And tourist with 36-45 years of age has 
less opinion on this factor less than tourist from 46-55 year-old group. Therefore,  tourists who are more than 65 years old 
has more opinion on needs of hotel service and hotel business development for elderly in special activities than the tourists 
who are less 25 years of age, 36-45 years of age and 56-65 years of age. 
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I. INTRODUCTION 
 
Thailand is one of the countries that will become the 
aging society. It is predicted that, in 2020, the number 
of elderly population with more than 60 years of age 
will increase more than 13 millions. It is 19% from 
only 14% in 2013. Therefore, there has been 
readiness preparation in many aspects including 
tourism with management of many components to 
support elderly group which provides more 
convenient and safe and which is also the opportunity 
to new markets of tourism.  
Hotel and lodging business plays important role in 
tourism industries. There has been obvious changes 
and contributions in oder to support senior tourists in 
both facilities and other services. For example, Amari 
Watergate Hotel where accommodations are 
customized for elderly in accordance with standard 
set by Hotels Association. This group of tourists is 
considered having high purchasing power. So, they 
are one of interesting target to service industries. 
Apart from facilities that are core factors of readiness 
preparation for elderly, special activities provided in 
lodge that serve elderly are also as interesting and 
important as staying. Many places including 
Wanathara Resorts and Spa in Phitsanulok provide 
rooms and health activities which some among them 
are appropriate to elderly. This also becomes 
attractive to many tourists.  
SamutSongkhram has an increasing rate of tourists. It 
is not so far from Bangkok and also surrounded by 
suitable scenery and nature as well as various types of 
accommodations. However, there has not yet been 
much readiness preparation of special activities.  
The researchers are aware of this potentiality and 
would like to study senior tourists’ needs towards 
special activities served in lodging business in 
Amphawa, Samut Songkhram.  
 

II. DETAILS EXPERIMENTAL  
 
2.1. Objectives 
1. To study senior tourists’ needs of special activities 
categorized by age group, provided by lodging 
business in Amphawa, Samut Songkhram 
2.2. Literature Reviews 
The research about guidelines for long-stay tourism 
promotion and development held by Thammasat 
University Research and Consultancy (2002) 
indicates factors related to decision making in 
traveling and long staying in Thailand. Other 
opinions towards Japanese tourists’ needs in regards 
to factors influencing rise of long staying are 
activities done during stay in foreign countries to 
prevent loneliness and homesick. The activities that 
Japanese are interested in are: volunteering in several 
careers, experiencing lifestyle of local people, 
learning local cultures and traditions, traveling, 
relaxing, having health recovery and adventures like 
trekking.  
The research of Horneman et al. (2002 cited in Suan 
Sunandha Rajabhat University, 2008) found that the 
tourists with more than 60 years of age who lived in 
Queensland have various needs. Nevertheless, the 
mutual need is package tours including many places. 
Those places are serene but attractive nature and 
countryside. Factors influencing travelers’ decision to 
travel are their wellness, desires to spend time with 
family and friends. It is interesting that these travelers 
do not concern about traveling expenses.  
Department of Tourism is an organization related to 
tourism industries that sets service standard provided 
to executive tourists, elderly, family with children, 
and pregnant women (2012).  
Department of Tourism (2012) gives a definition and 
sets more specific standard of accommodations for 
long-stay travel.  
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The definition of accommodations for long-stay 
travel is “commercial establishment providing 
temporary accommodations for long-stay tourists 
including bed and board and other services related to 
stay and travel during one place to another. There are 
many types of this establishment such as hotel, resort, 
apartment, and guesthouse. The criterion can be 
described as follows.  
 
The 5th element, additional services have 6 criteria:  
 
- Common laundry room, consider location, interior 
design, area management, as well as electric devices 
such as washing machine, clothes dryers, etc.  
- Baggage service, consider space management and 
conditions, dimensions, and service systems  
- Book corner or reading room, consider room 
management or newspaper area 
- Additional services, there are common spaces and 
instruments both indoor and outdoor such as fitness 
center, sauna, bicycles, massage and spa room, etc.  
- Special activities based on occasion and 
convenience like health activities, cultural exchange 
activities  
- Connectivity with external agencies/ organizations. 
There are sufficient and various tourism business 
networks which are attractive and trustworthy.  
 
Internationally, there has been set of standard for 
tourism industries in ASEAN called ASEAN Tourism 
Standard. The objectives are to encourage ASEAN 
nations to have mutual service standard. This 
standard is set according to agreement of 10 ASEAN 
nations (Ministry of Tourism and Sports of Thailand, 
2007). Details are:  
 
ASEAN Home Stay Standard in which home stay 
means alternative accommodations for family with 
home-like decoration. It gives opportunity for 
customers to experience family life, community 
lifestyles, as well as attractive tourist destinations. 
The standard is set with following 7 points. But 1 of 7 
point said about special activity as follows: 
- the special activities that are provided by host of 
home stay for tourists must be eco-friendly, non-
negative impacts and must be local or cultural related.  
 
Chanchit Thiansiri et al. (2012) studied potentiality of 
Slow Tourism market for senior tourists traveling in 
upper Northern Thailand and found that Thai and 
foreign tourists are of 60-64 years old. Their traveling 
results from bonus and pension. This age group does 
not have health issue that corresponds with criterion 
and definition of elderly as previously mentioned. 
Apart from demographic characteristics, it is found 
that issues towards seniors’ needs of tourism 
products, especially, issues related to development in 
support of elderly group are development of service 
personnel, physical improvement of tourism 
destinations, and development of other services to 

facilitate elderly which includes safety. All of these 
are essential to support senior tourists and must be 
taken into account. So, it is obvious that every service 
business development does not have much difference 
in factors related to development.  
 
Piyachat Thonphaeng (2012), referring patterns of 
senior tourism business development in the case 
study of elderly in Central Thailand, found that there 
are 8 factors of such development which are service 
provider or tour guide, readiness and facilities of 
tourism destinations, service rendered, activities, 
entertainment, safety and transportation, and 
reliability of marketing management.  
 
2.3. Methodology 
This is quantitative research with sample group of 
senior tourists who are 60-69 years old in Amphawa 
and nearby area. Sample group is categorized by 
Sampling Techniques in the case of unknown 
numbers but has large size of population. Scaling of 
45% at 95% Confidence Level results to 400 people 
of sample group. Questionnaire is research tool. 
 
III. RESULTS AND DISCUSSION 
 
According to the collective data from 400 key 
informants in the topic of Needs in special activities 
provided in accommodation for supporting the elderly 
tourists, the results as follows 
 

Demography Data. Number Perentage 
Gender 

 Male 192 48 
 Female 208 52 

Age 

 Below 25 
years 120 30 

 25 – 35 
years 120 30 

 36-45 years 61 15.25 

 46-55 years 85 21.25 

 56-65 years 7 1.75 

 More than 
65 years 7 1.75 

Table 1: Number and percentage of gender and age data from 
400 key informants 

 
The above table shows the data of gender and age of 
key informants in Samutsongkram province, it found 
that the most elderly tourists are female (208 persons 
accounted for 52%) and male ( 192 persons 
accounted for 48%) and Age aspect found that the 
most tourists aged below 25 years ( 120 persons 
accounted for 30%) and average age between 25 -35 
years (120 persons accounted for 30%) and the least 
is age between 56-65 years and also age more than 65 
years  ( 7 persons accounted for 1.75%) 



International Journal of Management and Applied Science, ISSN: 2394-7926                                                 Volume-4, Issue-5, May-2018 
http://iraj.in 

Senior Tourist’s Needs classified by age, towards Special Activities Provided in Accommodation in Amphawa, Samut Songkhram 
 

40 

Factors X S.D. Level of 
factors Rank 

1. Need Hotel to 
provide health 

activities within 
hotel i.e. Chi-

gong, Thai 
massage, spa 

4.39 0.66 The 
highest 1 

2. Need hotel to 
provide inter-

cultural activities. 
4.27 0.64 The 

highest 3 

3. Need hotel to 
provide cultural 
study activities. 

4.30 0.66 The 
highest 2 

4. Need hotel to 
provide natural 
activities i.e. 
garden sight-

seeing. 

4.23 0.87 The 
highest 4 

Table 2: average and standard deviation of the opinion about 
hotel service needs on special activities. 

 
From above table shows average and standard 
deviation of the opinion about hotel service needs on 
special activities. Overall is the highest common 
(x=4.23). Six aspects of highest ranking level are as 
follow: Need Hotel to provide health activities within 
hotel i.e. Chi-gong, Thai massage, spa (x=4.39), Need 
hotel to provide cultural study activities (x=4.30), 
Need hotel to provide inter-cultural activities (4.27), 
Need hotel to provide natural activities i.e. garden 
sight-seeing (4.23), knowledge skill i.e. cooking 
(4.14) and beauty activities (4.05). 
 

M
or

e 
th

an
 

65
 y

ea
rs

 

4.
71

 

-0
.5

22
6*

 
(0

.0
20

) 

-0
.4

28
2 

(0
.0

56
) 

-0
.5

82
5*

 
(0

.0
10

) 

-0
.3

32
2 

(0
.1

57
) 

-0
.7

14
3*

 
(0

.0
20

) 

- 

56
 -6

5 
ye

ar
s 

4.
00

 

0.
19

17
 

(0
.3

91
) 

0.
28

61
 

(0
.2

00
) 

0.
13

17
 

(0
.5

57
) 

0.
38

21
 

(0
.1

04
) 

- - 

46
-5

5 
ye

ar
s 

4.
38

 

-0
.1

90
4 

(0
.0

67
) 

-0
.0

96
0 

(0
.3

55
) 

-0
.2

50
4*

 
(0

.0
18

) 

- - - 

36
-4

5 
ye

ar
s 

4.
13

 

0.
05

99
 

(0
.4

35
) 

0.
15

44
* 

(0
.0

45
) 

- - - - 

25
 -3

5 
ye

ar
s 

4.
29

 

-0
.0

94
4 

(0
.2

03
) 

- - - - - 

Lo
w

er
 

th
an

 2
5 

ye
ar

s 
4.

19
 

- - - - - - 

X
 

4.
19

 

4.
29

 

4.
13

 

4.
38

 

4.
00

 

4.
71

 

A
ge

 

Lo
w

er
 th

an
 2

5 
ye

ar
s 

25
 -3

5 
ye

ar
s 

36
-4

5 
ye

ar
s 

46
-5

5 
ye

ar
s 

56
 -6

5 
ye

ar
s 

M
or

e 
th

an
 6

5 
ye

ar
s 

Table 3: Data showed needs of tourists on special activity 
classified by age. 

 
From above table shows Data of needs of tourists on 
special activity classified by age, it found that the 
tourists who aged between 25-30 years and 36-45 
years, have sig. = 0.045 which is lower .05 of 
significance level. It means that the tourists who aged 
between 25 -35 years, need hotel service in special 
activities differently from the tourists who aged 
between 36-45 years. Therefore, the tourists who 
aged between 25 -35 years, need hotel service in 
special activities more than the tourists who aged 
between 36-45 years 
The tourists who aged between 36-45 years and 46-55 
years, have sig. = 0.045 which is lower .05 of 
significance level. Tourists who aged between 36 -45 
years, need hotel service in special activities 
differently from the tourists who aged between 46-55 
years. Therefore, the tourists who aged between 36 -
45 years, need hotel service in special activities more 
than the tourists who aged between 46-55 years 
The tourists who aged more than 65 years with age 
lower than 25 years, age between 36 -45 years and 
age between 56 -65 years have sig. = 0.020, 0.010 
and 0.020 which is lower .05 of significance level. It 
means that tourists who aged more than 65 years, 
need hotel service in special activities differently 
from the tourists who aged lower than 25 years, age 
between 36 -45 years and age between 56 -65 years. 
Therefore, the tourists who aged more than 65 years, 
need hotel service in special activities more than the 
tourists who aged who aged lower than 25 years, age 
between 36 -45 years and age between 56 -65 years. 
From the above research’s results, it comes to 
conclusion that tourists’ opinion towards special 
activities inside lodging can be categorized by 
following age groups. 
Tourist with 25-35 years of age has more opinion on 
needs of hotel service and hotel business 
development for elderly in special activities than 
tourist from 36-45 year-old group. 
The tourist with 36-45 years of age has less opinion 
on needs of hotel service and hotel business 
development for elderly in special activities less than 
tourist from 46-55 year-old group. 
The tourists who are more than 65 years old has more 
opinion on needs of hotel service and hotel business 
development for elderly in special activities than the 
tourists who are less 25 years of age, 36-45 years of 
age and 56-65 years of age. 
Tourists in Amphawa, SamutSongkhram, who have 
different level of education, have opinion on needs of 
hotel service and hotel business development for 
elderly in services from personnel, in environment 
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and places and buildings, and in safety.The results 
show that special activities are therefore ones of 
important components for hotel and lodging business 
which are the purpose of senior tourists which 
conformed to Kevin Wongleedee (2011) who studied 
the topic of The Study of Senior Foreign Tourists’ 
spending Behavior in Thailand. It stated that Most of 
senior tourists emphasized the health more than 
tourism especially in healthy food which is the factor 
that was relevant to the result. And This corresponds 
with the research’s study about guidelines for long-
stay travel promotion and development by 
Thammasat University Research and Consultancy 
(2002) that mentioned other opinions on Japanese 
tourists’ needs influencing their decision on choosing 
long-stay accommodations. The activities such as 
volunteering, experiencing local lifestyle, 
rehabilitation, during stay in foreign country to 
prevent loneliness and home sick are ones of those 
needs. In accordance with the long-stay standard 
policy of the Department of Tourism (2009), the 
5thcomponent which relates to additional services, has 
special activities on particular occasions among these 
services. The special activities like cultural exchange 
and health-related correspond with the above study 
result and comply with homestay standard set in eco-
friendly, local and cultural-related special activities 
for tourists. In the same way, PiyachatThongpaeng 
(2011) mentioned the model of senior tourism 
development on the case study of elderly in Central 
Thailand and it is found that there are 8 factors and 
activity is one of the factor encouraging tourism. 
Therefore, the special activities are therefore 

marketing factor that deserves development as well as 
other hotel and lodging business development. This 
corresponds with the research of ChanchitThiansiri et 
al. (2012) that studied about slow tourism’s 
marketing potentiality in senior tourist in Upper 
Northern Thailand and it is found that the 
development deserved in elderly support are service 
provider development and other-services 
development to facilitate tourists including safety. 
 
SUGGESTION 
 
There should be readiness of personnel to facilitate or 
administer special activities for elderly in hotel and 
resort. 
 
REFERENCES 
 
[1] ChanchitThiensiri. 2012. The potential evaluation of the 

Slow Tourism Market for Elderly Tourists in Upper-
North Region of Thailand.FeuAcedemic Review, 6(1), 49 – 
62. 

[2] Department of Tourism. 2009. Accommodation Standard 
for Longstay Tourism. Retrieved January 07, 2018 from 
http://www.tourism.go.th/assets/portals/3/files/LongstayStand
ard.pdf 

[3] Kevin Wongleedee. 2011. The Study of Senior Foreign 
Tourists’ spending Behavior in Thailand. Research 
Project: National Research Council of Thailand. 

[4] PiyachatThongpang. 2011. Model of tourism development 
for aging Case study of aging in central of Thailand. 1(2), 
70-75. 

[5] PrayoonBoonprasert. 2002. Guideline to Promote and 
Develop long Stay Tourism: Case Study of Elderly tourist 
who aged more than 50 years, traveled for rest. Bangkok: 
Thammasart University. 

 
 
 
 
 
 
 
 

 


