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Abstract - The researchers  to  studied  on  the  topic   Four  Regional  Thai  Food  with  Cultural  Tourism.”   The  objective 
of  the  study  were to  study the  behavior  of  Thai  tourist   towards four  regional  Thai  food  And   to  study  types  of  
four  regional  Thai   food   to  be  use  for cultural  tourism.  The population  samplings  of  the  were  400  Thai  tourists.  
the  collected  data  was  compiled  and  analyzed  by  a  computer  statistical  software  program. 
The  results  of  the  study  concerning  general  information  about  Thai  tourists  were  as  in the  following. Most  tourists  
were  females  more  than  males, 44  percent.  The  most  ages  were  between  15-20  year  old,  34.3  percent.  Most  of  
them  are   students,  54  percent.  The  most  income  was  5,000-10,000  baht  per month  26  percent.  The  most  samplings  
were  studying  for  bachelor’s  degrees, 70.8  percent.  Most  of  them   came  from   the  central region, 49.5  percent.  And  
the  last  was  the  type of  travel,  they  used  individual  travel  more  than  package  tours,  85  percent. 
The  results  of  the  study  concerning  the  behavior  of  Thai  tourists  towards  four  regional  Thai  food  to  be  used  for  
cultural  tourism  were  as  in  the  following.  Most  of  them  travelled  during  festivals  took  place  and  the  most  
duration  of  time  they  precede  was  about  1-2  days.  Most  of  them  travelled  for  relaxation   with  their  families.  For  
choices  of  the  kinds  of  food  they  consumed  they  liked  to  have  the  central  Thai  food  most.  They  enjoyed  having  
Thai  food  when  they  were  travelling  in  Thailand.  They  spend  about  100-500  baht  per  person  for  a  meal  and  most  
meal  was  lunch. 
The  results  of  the  recipe  of  four  regional  Thai  food  the  tourists   liked  to have  to  be  used  for  cultural   tourism  
were  as  in  the  following. 
For  northern  Thai  food  were  streaky   pork  with  crispy  cracking  and  chili  dip. 
For  northeastern  Thai  food  were  papaya  salad  and   roasted  chicken. 
For  central  Thai  food  was  spicy  soup  with  shrimp. 
For  southern  Thai  food  was  seafood. 
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I. INTRODUCTION 
 
The Food is considered one of the key factors of 
cultural tourism .   Because if the tourist  travel  most 
of camp,  attractions  and food.  Therefore, the 
Ministry of tourism and sports, had plans to develop 
tourism by providing food as a medium to promote 
the image of tourism in the country, Thailand. And 
encouraging tourists to arrive in the country for 
Thailand Tourism culture.The way of life and 
authentic Thailand cuisine.  This will result in an 
expansion of the money circulating in the economy of 
Thailand. By the travel industry Council in 
cooperation with the tourism authority of Thailand 
and  Chulalongkorn University has made a survey of 
tourists.   Result  Tourists  give comments on the 
factors that cause the trip.  The  first, most beautiful 
tourist destinations.  The  second, Thailand's culture 
and religion.  The  third, Thai  Food  and the  last   
this value of money.  A well regarded Thailand 
cuisine is well known among Thailand tourists and 
foreigners.  Because,  Thai  Food  reflection of the 
culture of eating,  Convey the wisdom  and  Life 
people of Thailand.  So, the selection of raw materials 
ingredients are unique in each locality. So far, the 
process of cooking,  Layout and decoration  to  Thai  
food.  To make., Tourist to taste the delicious Thai   
food.  So,  Researchers  to  study Four  Regional  
Thai  Food  with  Cultural  Tourism.  Its  aim  is  to  
 

 
study behavior  of  Thai  tourist  four  regional  Thai  
food  with  Cultural   tourism,  And   to  study  types   
Four  regional  Thai   food  with  Cultural  tourism. 
[1][2][5][6] 
The Objective  of  Research 
1.  To study the behavior of  Thai  tourists Four  
Regional  Thai  Food  with  Cultural  Tourism. 
2.  To study the type of  Four  Regional  Thai  Food  
with  Cultural  Tourism 
 
II. DETAILS EXPERIMENTAL 
 
2.1. MATERIALS AND METHODS 
Research  Methodology 
The researchers  to  study  on  topic  concerning  Four  
Regional  Thai  Food  with  Cultural  Tourism.  The  
objective to  study  behavior  of  Thai  tourist  four  
regional  Thai  food  with  Cultural   tourism,  And   
to  study  types  Four  regional  Thai   food  with  
Cultural  tourism.  The  population  samplings  of  
this  study  are  the  Thai  tourist  from  respondents  
400 people. And  the collected  data  was  compiled  
and  analyzed  by  a  computer  statistical  software  
program. 
The  formula  at   W.G.cochran  (1953)  [3]  
Formula   
 
 
•      n =  Sample  Size 
•      p =  proportion  (if  not  known, use  0.5) 
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•      z  =  represents  confidence;  the  value  is  from  
z -  score  table 
oif  confidence  at  95%,  z  =  1.96 
oif  confidence  at  99%,  z  =  2.58 
•      d =  acceptable  error 
The instrument used for data collection was a 
questionnaire.  The questionnaire is divided into 3 
parts. 
Parts 1,  to  study   general    information  population  
sample  is  show  that Sex, Ages, Occupation,   
Income,  Educational ,  Regions  and Type of  Travel.  
By  selecting  a  single  answer.  
It’ nominal  scale.  Result  is  displayed  used  were  
percentage. 
Parts 2,  to  study  the  behavior  of   Thai  tourist  
four  regional  Thai  food  with  cultural  tourism.  
Which Ask a question information about Cultural 
Attractions,   The selected period of travel,  The  
Objective  of  travel,  The  Participants   travel,  The 
Time interval  to  tourism,  Four  Regional  Thai  
Food,    Frequency of  eating   Four  Regional  Thai  
Food,  The cost of eating  Four  Regional  Thai  Food,   
The reasons for eating  Four  Regional  Thai  Food  
and  The Period dining Thailand. By  selecting  a  
single  answer.  The  data  Scale  divided  into 5 level.  
The  data Scale  divided  into 5 level [4]. 
 Level  5  =  The  Most 
 Level  4  =  Very  Good 
 Level 3  =  Moderate 
 Level 2 =  Less 
 Level  1 =  The  least 
The average level is divided into 5 levels.  
4.21-5.00  =  The  Most 
3.41-4.20  =  Very  Good 
2.61-3.40  =  Moderate 
1.81-2.60  =  Less 
1.00-1.80  =  The  least 
Result  is  displayed  used  were  mean  and  standard  
deviation.  
Parts  3,  to  study  the types  Four  regional  Thai   
food  with  Cultural  tourism. Which  ask  a  question  
about. 
 
III. RESULTS AND DISCUSSION 
 
The  research  to  study  topic “ Four  Regional  Thai  
Food  with  Cultural  Tourism ”.  The  objective  to  
study   the  behavior  of  Thai  tourist  four  regional  
Thai  food  with  Cultural   tourism,  And   to  study  
types  Four  regional  Thai   food  with  Cultural  
tourism.  The research  is a  quantitative  research, 
And the population  samplings  of  this  study are the  
Thai  tourist  400  samplings  through  the  
questionnaire.  And  the  collected  data was compiled 
descriptive  statistics  and analyzed  by  a  computer  
statistical  software  program.  The  finding  research 
statistics  used  were  percentage,  frequency,  means 
and standard  deviation.  The  results  of  the  study  
are  as  in  the  following :   
 

1.  GENERAL  INFORMATION  OF  THE  
SAMPLE 

Table 1: General  information  of  the  population sample 
General  Information Percentage 
1. Sex  
      Male 28 
      Female 72 
 Total 100 
2. Age  
      15-20  year  old. 34.3 
      21-25  year  old. 26.3 
      26-30  year old. 7.5 
      31-35  year  old. 7.8 
      36-40  year  old. 4.8 
      41-45  year  old. 7.3 
      46-50  year  old. 3.0 
 More  than  51  year  old. 9.3 
 Total 100 
3. Occupation  
     Student 54.3 
     Official 27.0 
     Employees 12.0 
 Enlrepreneur 2.8 
     Not  Occupation 4.0 
 Total 100 
4. Monthly  Income  
      Less than 5,000 baht 25.5 
      5,000 -10,000 baht 26.0 
      10,001 – 15,000 baht 19.3 
      More than15,001 baht 29.3 
 Total 100 

 
General  Information Percentage 

5.  Educational   Level  
      Lower  than  a  bachelor’s  

degree 
22.8 

      The  bachelor’s  degree 70.8 
      The  Master’ s  degree 3.8 
      The PhD  degree 2.8 
 Total 100 
6. The  Regions  
    Northeastern     18.0 
    North   10.0 
    Central   49.5 
    Southern   13.3 
    Eastern   5.0 
    West   4.2 
 Total 100 
7. Type of  Travel  
     Individual   92.5 
     Package  Tour   7.5 
 Total 100 

From  Table 1,  to  study   general    information  
population  sample  is  show  that Sex, Ages, 
Occupation,   Income,  Educational ,  Regions  and 
Type of  Travel.  The  results  of  the  study  are  as  
in  the  following : 
 



International Journal of Management and Applied Science, ISSN: 2394-7926                                                 Volume-4, Issue-5, May-2018 
http://iraj.in 

Four Regional Thai Food With  Cultural  Tourism 
 

59 

1.  The study on Thai  tourist  found  that 400 
respondents,  females ,72  percent and males, 28  
percent. 
2.  Mostly ages  between 15-20 years old , 34.3 
percent,  the  second  ages  between 21-25 years old, 
26.3  percent, the  third  ages  more  than  51  year 
old, 9.3  percent,  the fourth ages between  31-35  
years old,  7.8  percent,  the fifth ages between 26-30 
years old,  7.5  percent,  the sixth  ages  between 41-
46 years old, 7.3  percent,  the  seventh   ages 36-40  
years old, 4.8  percent  and  the  last   ages  between  
46-50  year old, 3.0  percent. 
3.  Mostly  occupation  students, 54.3  percent,  the 
second   are official,  27.0 percent,  the  third  are  
occupation  Employees, 12.0  percent,  the  not  
occupation, 4.0  percent,  and  the  last  occupation  
private  business, 2.8  percent. 
4.  Mostly   income   more  than  15,000  baht, 29.3  
percent,  the  second  are  monthly  income  between 
5,001 - 10,000  baht, 26.0  percent,  the  third   
monthly  income  is  less  than5,000  baht,  25.5  
percent   and   the  last  are  monthly  income  
between  10,001-15,000  baht,  19.3  percent. 
5.  Mostly  educational   with  bachelor’s  degree, 
70.8  percent,  the  second    educational  level   lower  
than  a  bachelor’s  degree, 22.8  percent,  the  third  
educational  level  master’s  degree, 3.8  percent  and  
the  last  educational  level  PhD   degree, 2.8  
percent. 
6.  Mostly  regions  central,  49.5  percent,  the  
second   regions  northeastern,  18.0  percent,   the  
third  regions  southern,  13.3  percent,  the  fourth  
regions  north, 10  percent,  the  fifth  regions  
Eastern,  5.0  percent  and  the  last  regions  west,  
4.2  percent. 
7.  Mostly  Thai  tourist   are  type  of  travel   
individual , 92.5  percent and  the  package  tour , 7.5  
percent. 
 
2.  THE  BEHAVIOR  OF THAI  TOURIST  
FOUR  REGIONAL  THAI  FOOD  WITH  
CULTURAL  TOURISM 

 
Table 2: The  behavior  of   Thai  tourist  four  regional  Thai  

food  with  cultural  tourism 
The  Behavior  of   

Thai  tourist  Four  
Regional  Thai  Food  

with  Cultural  
Tourism. 

Level Comments 

 
S.D. Translati

on results 

The  Co  Travelers 
1. Close friends. 3.45 1.14 Very  

Good 
2. Family and 

relatives 
4.31 .92 The  

Most 
3. Lovers 2.88 1.48 Moderat

e 
4. Solo travel 2.05 1.29 Less 
5. Workmate 2.46 1.32 Less 
 Overall 3.03 .62 Moderat

e 
The Favorite  Time  Travel.  
1. Long  Holidays. 4.16 .86 Very  

Good 
2. Saturday and 

Sunday. 
4.03 .86 Very  

Good 
3. Weekdays 

(Monday to 
Friday). 

2.51 1.28 Less 

 Overall 3.56 .55 Very  
Good 

Regional  Thai  Food.   
1. Northern  foods. 3.26 1.16 Moderate 
2. Southern foods. 3.06 1.23 Moderate 
3. Food in central 

region. 
3.99 .87 Very  

Good 
4. North-Eastern 

Foods. 
3.73 1.02 Very  

Good 
 Overall 3.51 .56 Very 

  Good 
Frequency of  having   Four  Regional  Thai  
Food.  
1. Every time. 3.74 1.04 Very  

Good 
2. 1-2 times. 3.53 .93 Very  

Good 
3. 3-4  times. 3.02 1.01 Moderate 
4. 5-6  times. 2.57 .93 Less 
5. More  than  7  

times. 
2.23 1.19 Less 

 Overall 3.02 .63 Moderat
e 

The cost of  having  Four  Regional  Thai  Food.  
1. Less than 100 

baht per meal. 
2.83 1.32 Moderate 

2. 100-500  baht  per  
meal. 

3.59 1.08 Very  
Good 

3. 501-1,000  baht  
per  meal. 

3.09 1.09 Moderate 

4. 1,001-1,500  baht  
per  meal. 

2.61 1.22 Moderate 

5. More  than  1,501  
baht  per  meal. 

2.41 1.40 Less 

 Overall 2.91 .61 Moderat
e 

The reasons for having Four  Regional  Thai  
Food.   
1. Delicious. 4.45 .76 The  

Most 
2. Identity. 4.24 .84 The  

Most 
3. Inexpensive. 4.18 .85 Very  

Good 
4. Good 

environment and  
atmosphere. 

4.32 .85 The  
Most 

5. V*arietyof  food. 4.22 .88 The  
Most 

x
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 Overall 4.28 .68 The  
Most 

The Period dining Thailand. 
1. Morning 

moments. 
3.52 1.13 Very  

Good 
2. Lunchtime. 4.14 .87 Very  

Good 
3. The evening. 3.84 .98 Very  

Good 
4. After 21.00. 2.27 1.26 Moderate 
 Overall 3.44 .63 Very  

Good 
 
From  Table 2,  to  study  the  behavior  of   Thai  
tourist  four  regional  Thai  food  with  cultural  
tourism.  The  results  of  the  study  are  as  in  the  
following : 
1.  The  behavior  of  Thai tourist  four  regional  Thai  
food  with  cultural  attractions   festival  have  mean 
of  3.92  to very  good  level.  Follow by   the temple 
with mean of   3.67 to very  good  level.  Next  to  the 
archeological places and  the  ancient  community  
with  mean  of  3.24  to  moderate.  Then, Thai  
tourist select  to  castle  with  mean  of 3.21  to  
moderate.   And  the  last  monuments with  mean  of  
3.03  to  moderate.  
2.  The  selected  period  of  travel   between  1-2  
days   with  mean  of  3.78  to  very  good   level.  
Follow  by   Thai  tourist  selected   period  a day  trip 
with  mean  of  3.63  to  very  good  level.  Next  to  
the  selected  period  between 3-4  days  with  mean 
of  3.20  to  moderate  level.  Then, Thai  tourist   the  
selected  period  between  5-6  days  with  mean  of  
2.35  to  less  level.   Lastly,  Thai  tourist  the  
selected  period  more   than  7  days  with  mean  of  
1.86   to   less   level. 
3.  The  objective  of   travel  to  relax  with  mean  of  
4.40  to  most  level. Follow  by  the   to visit  
relatives  with  mean  of  3.75   to  very  good  level.  
Next  to  join  a  conference  and  seminar  with   
mean  of  2.20  to  less  level.  Lastly,  to  do  business  
with   mean  of  2.05  to   less  level. 
4.  The  co  travelers  with  family  and  relatives  
have  mean  of  4.31  to  most  level.  Follow  by  
Thai  tourist  to  travel  close  friends    with  mean  of  
3.45  to very  good  level.  Next  Thai  tourist  to  
travel  couple  with  mean  of  2.88  to  moderate  
level.  Then,  Thai  tourist  to  travel   workmate  with  
mean  of  2.46  to  less  level.  Lastly,  Thai  tourist  to  
solo  travel  with  mean  of   2.05  to  less  level. 
5.  Favorites  time  travel , Thai  tourist  long   
holidays  with  mean  of  4.16  to   very  good  level.  
Follow  by  Thai  tourist  weekend   with  mean  of  
4.03  to  very  good  level.  And  the  last  go  to  
travel  weekdays  with  mean  of  2.51    to  less  
level. 
6.  Regional  Thai  food,  Thai  tourist   selected  
having   food  in  central  region  with  mean  of  3.99  
to  very  good  level.  Follow  by  selected   having   

north-eastern  regional  with  mean  of  3.73  to  very 
good  level.  Next ,  Thai  tourist  selected  having  
northern  regional  with  mean  of  3.26  to  moderate  
level.  Lastly,  Thai  tourist  selected  having  
southern  regional  with  mean  of  3.06  to  moderate  
level. 
7.  Frequency of   having   four  regional  Thai  food  
every  time  with  mean  of  3.74  to  very good  level.  
Follow  by   between  1-2  times  with  mean  of 3.53  
to  very  good  level.  Next, Thai  tourist having  four  
regional  Thai  food   between  3-4  times  with  mean 
of  3.02  to  moderate  level.  Then, Thai  tourist four  
regional  Thai  food    between 5-6  time  with  mean  
of  2.57  to  less  level.  And  the  last  Thai  tourist  
four  regional  Thai  food   more  than  7  time  with  
mean  of 2.32  to  less  level. 
8.  The  cost of  heaving  four   regional  Thai  food,  
Thai  tourist  use cost of  having  four  regional  Thai  
food  between  100-500  baht  per  meal   with   mean  
of  3.59  to  very  good  level.  Follow  by   cost  of  
having  between  501-1,000  baht  per  meal  with   
mean  of  3.09  to  moderate  level.  Next,  Thai  
tourist  use  cost of  having   less  than  100  baht  per  
meal with  mean  2.83  to  moderate  level.  Then,  
Thai  tourist  use  cost  of  having   between   1,001 – 
1,500  baht  per  meal  with  mean  of  2.61  to  
moderate  level.  And  the  last   cost  of  having  four  
regional  Thai  food   more  than 1,5001  baht  per  
meal  with  mean  2.41  to  less  level. 
9.  The  Reasons  for  having Thai  food   of  Thai  
tourist  delicious   with  mean  of  4.45  to  most  
level.  Follow  by  good  environment and atmosphere  
reasons  for  having  Thai  food  with   mean  of  4.32  
to  most  level.  Next,  identity   with  mean  of  4.24  
to  most  level.  Then, variety  of  food  with  mean  
of 4.22  to  most  level.  And  the  last  inexpensive   
with  mean  of  4.18  to  very  good  level. 
10.  Time  consuming,  Thai  tourist  selected  at  
noon wit  mean  of  4.14  to  very  good  level.  And   
in  the  evening  with  mean  of  3.84  to  very  good   
level.  Next, in the   morning with  mean  of  3.52  to  
very  good  level.  Lastly ,  late  evening  with  mean  
of 2.27  to  moderate  level. 

Table 3: Types  four  regional  Thai   food  with  cultural  
tourism 
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CONCLUSIONS 
 
The researchers  to  studied  on  the  topic   Four  
Regional  Thai  Food  with  Cultural  Tourism.”   The  
objective of  the  study  were to  study the  behavior  
of  Thai  tourist   towards four  regional  Thai  food  
And   to  study  types  of  four  regional  Thai   food   
to  be  use  for cultural  tourism.  The  population  
samplings  of  the  were  400  Thai  tourists.  the  
collected  data  was  compiled  and  analyzed  by  a  
computer  statistical  software  program. 
 
The  results  of  the  study  concerning  general  
information  about  Thai  tourists  were  as  in the  
following. Most  tourists  were  females  more  than  
males, 44  percent.  The  most  ages  were  between  
15-20  year  old,  34.3  percent.  Most  of  them  are   
students,  54  percent.  The  most  income  was  
5,000-10,000  baht  per month  26  percent.  The  
most  samplings  were  studying  for  bachelor’s  
degrees, 70.8  percent.  Most  of  them   came  from   
the  central region, 49.5  percent.  And  the  last  was  
the  type of  travel,  they  used  individual  travel  
more  than  package  tours,  85  percent. 

 
The  results  of  the  study  concerning  general  
information  about  Thai  tourists  were  as  in the  
following. Most  tourists  were  females  more  than  
males, 44  percent.  The  most  ages  were  between  
15-20  year  old,  34.3  percent.  Most  of  them  are   
students,  54  percent.  The  most  income  was  
5,000-10,000  baht  per month  26  percent.  The  
most  samplings  were  studying  for  bachelor’s  
degrees, 70.8  percent.  Most  of  them   came  from   
the  central region, 49.5  percent.  And  the  last  was  
the  type of  travel,  they  used  individual  travel  
more  than  package  tours,  85  percent. 
 
The  results  of  the  study  concerning  the  behavior  
of  Thai  tourists  towards  four  regional  Thai  food  
to  be  used  for  cultural  tourism  were  as  in  the  
following.  Most  of  them  travelled  during  festivals  
took  place  and  the  most  duration  of  time  they  
precede  was  about  1-2  days.  Most  of  them  
travelled  for  relaxation   with  their  families.  For  
choices  of  the  kinds  of  food  they  consumed  they  
liked  to  have  the  central  Thai  food  most.  They  
enjoyed  having  Thai  food  when  they  were  
travelling  in  Thailand.  They  spend  about  100-500  
baht  per  person  for  a  meal  and  most  meal  was  
lunch. 
The  results  of  the  recipe  of  four  regional  Thai  
food  the  tourists   liked  to have  to  be  used  for  
cultural   tourism  were  as  in  the  following. 
  
For  northern  Thai  food  were  streaky   pork  with  
crispy  cracking  and  chili  dip. 
 For  northeastern  Thai  food  were  papaya  salad  

and   roasted  chicken. 
 For  central  Thai  food  was  spicy  soup  with  

shrimp. 
 For  southern  Thai  food  was  seafood. 
 
Corresponding  to  BenyaphaYoophothong.(2015)  
research  study,  This  research aimed to study the 
behavior and satisfaction of international tourists 
toward Thai street food in the Bangkok 
Metropolis.[5] 
 
SUGGESTIONS 
 
The  feedback  from  the   research :  Four  Regional  
Thai  Food  with  Cultural  Tourism.”   The  objective 
of  the  study  were to  study the  behavior  of  Thai  
tourist   towards four  regional  Thai  food  And   to  
study  types  of  four  regional  Thai   food   to  be  
used  for cultural  tourism.  To be used by 
government agencies to develop cultural tourism. 
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