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Abstract- The purpose of this research project was to study micro entrepreneurship success of generation Y vocational 
graduates. The population was vocational graduates from educational institutes under the supervision of Office of the 
Vocational Education Commission. Their degree ranged from vocational certificate to high vocational certificate. There 
were 408 subjects in the study using stratified sampling technique. The instrument used in this study was a questionnaire. 
The researcher then conducted a semi structured interview with 6 selected participants who were successful in doing their 
business before performing content analysis of the interview scripts. The results showed that 63 % of the graduates chose it 
as a part-time job. There were six factors contributing to a successful entrepreneur as follows: 1) the high level of 
characteristics of a good entrepreneur 2) the high level of career planning process 3) the high level of self-development 4)the 
high level of management and having stable financial status5) the high level of being a successful micro entrepreneur 6)the 
high level of understanding changes in labor markets, economic and social aspects.The findings from the interview revealed 
that the successful graduates had the following strengths: career satisfaction, having unique personalities, having patience 
and determination, lifelong learning for self-development and creating a cooperation network for business guidelines and 
plans. However, they had some weak points such as problems about efficient management and shortage of skilled labor 
which leads to production inability according to customers’ needs. 
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I. INTRODUCTION 
 
These days, three has been a trend of people 
becoming an entrepreneur who can do both full time 
jobs or second jobs because being an entrepreneur 
enables both management and running a business. 
Operations can take a form of single entrepreneurs or 
small groups in their own areas and products can be 
distributed to the outside. Entrepreneurs have power 
to make decisions. This leads to a boom of being an 
entrepreneur among new generations since they are 
not willing to work in large scale enterprises. As a 
result, being an entrepreneur in the blac economy is 
gaining popularity among the young generation 
(Employment Promotion Division: Department of 
Employment, 2014) 
 
The strengths of the new generation are as follows: 
ability to apply computers and the Internet to 
activities in the information technology 
systems(Digital Economy), creativity, confidence, 
handling changes, looking for jobs with career 
advancement, expressing their own opinions, efficient 
management skills and being their own boss 
(Samkoset, 2015) . Hence, the younger generation 
tends to have jobs that require creativity, suitability 
for one’s own capability and aptitude as well as 
freedom to express opinions. Suitable careers for the 
new generation are careers requiring job mobility. 
Due to changing needs of professions, it is essential 
to study the realities of the new generation in 
changing circumstances. The government has seen 
this tendency, so the government has provided 
support for entrepreneurs in the SME sector, 

especially in the new economy (Gig Economy), 
which will gradually change from the mainstream 
economy in capitalism. (Meengeon, 2016). The 
government needs to play a role in supporting the 
new generation‘s participation which will be a 
guarantee and help to build prosperity and to spread 
economic opportunities (Samkoset, 2015). 
 
Vocational graduates are those who have professional 
advantages. They have conditions to enter 
entrepreneurship in the changing world. In addition, 
the increasing trend of online and offline marketing 
has made opportunities of entry into the industry not 
too difficult. The offline market is mainly an 
alternative market that is not the mainstream market 
(Sutthinarakorn, 2014). For example, meeting 
markets, community markets occur in free space or in 
designated areas. Also, there is an event market 
where thinkers or creators meet each other at markets 
designated by organizers or entrepreneurs. Moreover, 
there is an interest in using the third place as a 
meeting point for producers, buyers, and sellers in a 
coffee shop which is a meeting place of young 
entrepreneurs. The study of success of small 
entrepreneurs in vocational education will be useful 
for modernizing curriculum which should be 
consistent with continuous changing world of work. 
 
II. RESEARCH OBJECTIVE 
 
The objective was to study micro entrepreneurship 
success of generation Y vocational graduates. 
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Scope of the study 
The researcher focused on microentrepreneurship 
success of vocational graduates whose degree were 
either vocational certificate to high vocational 
certificate from vocational colleges under the 
supervision of Office of the Vocational Education 
Commission. The targeted vocational colleges were 
from areas where there are both heavy and light 
industries and service areas in five industrious 
provinces: Bangkok, Chiang Mai, Prachuab Kiri 
Khan, Phetchaburi and Nakhon Ratchasima. The data 
collection started from January, 2017 to April, 2018. 
 
III. LITERATURE REVIEW 
 
Vocational colleges and labor market demand 
Vocational education is to create occupations with 
skills and to develop their labor force to meet the 
needs of the labor market. Various factors should be 
taken into consideration for manpower development 
in order to prepare them a lifetime of work, which 
might lead to lifelong learning. Those people will 
enter both the world of work and employment. The 
new generation of people is required to have a great 
deal of knowledge (Siriwan, 2012.). These 
individuals tend to change jobs often, although they 
are believed to have multiple abilities at the same 
time. Moreover, they are capable of using technology 
and working effectively in their workplace. In fact, 
they have abilities to live well, to have a happy and 
stable family and have life success. 
 
Now the world is entering the knowledge-based 
economy which focuses on scientific knowledge and 
innovation (Puapongsokorn, Chalamwong, and 
Latthapipat, 2012). If a country is able to adapt and 
cope with global change, such country will have 
economic and social growth, their citizen’s well-
being as well as education development. This will 
result in a better quality of life for people in such 
country. Besides, there will be manpower 
development, promoting a better quality of life. A 
country should develop its manpower until they are 
able to compete with other civilized countries and the 
ASEAN countries which have greater labor demand, 
resulting in labor mobility among regions. 
 
New generation’s careers 
Career selection depends on individuals’ work value. 
Some people make a decision about careers to help 
them do what they want and do what they are good at. 
Other factors might be personalities, aptitude and 
occupational skills including work experience and 
career maturity based on basic human needs 
(Maslow, 1970), which can help succeed in one’s 
career path. Other factors might be difference on 
parenting and different cultures in each period of 
time. In fact, the world is constantly developing. 
Likewise, the world of work is constantly evolving. 
Career selection of the new generation which is a big 

group of people in any organization is very important, 
if we consider the growth of self-employed workers 
in the economics (Frey, 2012). The glory of 
capitalism in the past will cause changes of career 
development at the present time (Dokko, 2015). In 
fact, there will be self-employed workers in the new 
economy (Gig Economy), where those self-employed 
workers do occasional jobs (Meengeon, 2016). There 
are various forms of independent work requiring 
creative ideas such as a designer for things 
concerning communication arts and a public relation 
officer, a food taster or food designer, an event 
designer and a florist. Moreover, there is a career so 
called a freelancer who is popular in the present time 
because this career has freedom and has no employers 
(Samkoset, 2015). 
 
Being an entrepreneur is gaining popularity in Thai 
society although income depends on several factors 
and there is no income guarantee. Its popularity 
comes from happy work, freedom to work, unstressed 
life in various circumstances. The following jobs are 
very popular: a hairdresser, a photographer, a writer, 
a translator for a publishing company. Being an 
entrepreneur is possible for all groups of people with 
a variety of jobs such as an architect, a designer, a 
public relation, an advertiser selling products on 
websites and even a fortune teller etc. (Rattanatrai, 
2013) 
 
At the moment, there has been demand for labor force 
in the labor market and so will the future be. There is 
also demand for education development in various 
aspects so it is consistent with the demand of the 21st 

century. This results in changes in science and 
technology, leading to changes in the economy and 
society. It is necessary to develop education for 
human resource development because education is an 
important tool to improve the quality of life of 
individuals and society, to prepare people to have 
ample academic knowledge and professional skills to 
enter the world of work. In the past, graduates 
pursued careers according to their educational 
background such as doctors, nurses, soldiers, lawyers, 
pilots, etc. Most graduates preferred working in 
public and private organizations. However, the world 
of work is changing rapidly according to social 
trends. It is necessary to develop all aspects: society, 
economy, culture as well as living together. People 
want to learn new ways to use innovation and 
educational technology. Also, it is important for 
vocational institutes to include course content 
focusing on professional skills rather than other 
aspects in order to equip individuals with the ability 
to pursue their own careers. 
 
IV. CONCEPTUAL FRAMEWORK 
 
Independent variables 
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Fig. 1Conceptual Framework of the Study 

 
V. METHODOLOGY 
 
The present research study employed both 
quantitative research and qualitative research as 
follows. 
 
1. Quantitative research 
The sample of this study was a group of 
entrepreneurs who were vocational graduates whose 
degree was either vocational certificate or high 
vocational certificatefrom vocational colleges under 
the supervision of Office of the Vocational Education 
Commission. They were from the areas where there 
are heavy and light industries in the following 
provinces: Bangkok, Chiang Mai, Prachuab Kiri 
Khan, Phetchaburi and Nakhon Ratchasima. The 
sample size was calculated based on Yamane’s 
formula (Yamane, 1967) with an error of 5%, 
resulting in 408 subjects from the population of 
120,478. The subjects were chosen by stratified 
random sampling. The instrument used in the study 
was a questionnaire which was validated its content 
by three experts and tried out with a sample group 
totaling 30 people from Pathum Thani Province. The 
reliability of the questionnaire was 0.938. The data 
then was analyzed by percentage, mean and standard 
deviation. 
 
2. Qualitative research  
The in-depth interview was conducted with 6 
successful entrepreneurs who were vocational 
graduates from vocational colleges under the 
supervision of Office of the Vocational Education 
Commission. The semi-structured interview was then 
analyzed for content analysis to identify the 
entrepreneurs’ strengths leading to success as well as 
their weaknesses for future improvement 

 
VI. RELIABILITY AND VALIDITY 
 
The questionnaire was validated its content by three 
experts and tried out with a sample group totaling 30 
people was vocational graduates from educational 
institutes under the supervision of Office of the 
Vocational Education Commission. Their degree 
ranged from vocational certificate to high vocational 

certificatefrom Pathum Thani Province. The 
reliability test demonstrated high internal reliability 
with Cronbach’s alpha of 0.977.  
 
VII. RESULTS 
  

1. The majority of the entrepreneurs were the 
entrepreneurs with non-food products, 
accounting for 50.2 %. The second group was 
the entrepreneurs doing food business, 
accounting for 28.9 %, followed by the 
agricultural entrepreneurs, account fort 20.8 %. 
Approximately 7.1 percent of the graduates 
successfully entered entrepreneurship as their 
full-time job while 29.9 percent of the 
graduates had a second job. Approximately 63 
percent of the graduates took it as a part-time 
job. 

2. The factors contributing to a successful 
entrepreneur were as follows: 

 
2.1 The high level of characteristics of a good 
entrepreneur ( x = 4.11 S.D.= 0.50): being confident, 
compassionate, understanding, persevering, 
determined, creative, ambitious and willing to do. 
2.2 The high level of career planning process ( x = 
4.20S.D.= 0.54 ): having a clear goal, positive 
attitudes towards being an entrepreneur, being 
determined to succeed, having one’s own career plan, 
preparing themselves in a chosen career path, 
maximizing their own experience and training 
themselves for professional development and 
acknowledgment. 
2.3 The high level of self-development ( x = 4.21S.D. 
=0.54): loving to learn new things, learning how to 
work with other people, having responsibility and 
having unique personalities. 
2.4 The high level of management and having stable 
financial status ( x = 4.10S.D.=0.65) with strategic 
planning and capital management, management and 
supply of high –tech equipment. 
2.5The high level of success in being a micro 
entrepreneur ( x = 4.18, S.D.= 0.62 ) :having 
credibility and fame, profiting from running a 
business, being happy and satisfied with a jobas well 
as being financially stable 
2.6 The high level of understanding changes in labor 
markets, economic and social aspects ( x = 4.20S.D. 
=0.59). 

 
Table 1: Factors contributing to a successful entrepreneur of 

the graduates 
    n=408 
Factors contributing to success x  S.D. 
1. Characteristics of a good 
entrepreneur: being confident, 
compassionate, understanding, 
persevering, determined, 
creative, ambitious and willing 
to do  

4.11 0.50 
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2.Career planning process: 
having a clear goal, positive 
attitudes towards being an 
entrepreneur, being determined 
to succeed, having one’s own 
career plan, preparing 
themselves in a chosen career 
path, maximizing their own 
experience and training 
themselves for professional 
development and 
acknowledgment. 

4.20 0.54 

3. Ability toself-develop: loving 
to learn new things, learning 
how to work with other people, 
havingresponsibility and having 
unique personalities 

4.21 0.54 

4. Management and stable 
financial status :strategic 
planning and capital 
management, management and 
supply of high –tech equipment 

4.10 0.65 

5. Being a successful micro 
entrepreneur: having credibility 
and fame, profiting from 
running a business, being happy 
and satisfied with a jobas well 
as being financially stable 

4.18 0.62 

6. understanding changes in 
labor markets, economic and 
social aspects 

4.20  0.59 

 
3. The findings from the interview showed 

that the successful graduates possessed the following 
strong points: career satisfaction, having unique 
personalities, having patience and determination, 
lifelong learning for self-development and creating a 
cooperation network for business guidelines and 
plans. Nevertheless, they had some weak points 
because they had difficulties about efficient 
management and lack of skilled labor which lead to 
production incapability according to customers’ 
needs. 

 
VIII. DISCUSSION 

 
1. The vocational graduates are more likely to be 

entrepreneurs. The average scores of the 6 
factors affecting the success of 
entrepreneurship of the graduates were 
relatively high, which shows that the 
vocational education is important for career 
choices. 

2. Mainly the vocational graduates are 
entrepreneurs with non-food products (50.2 
%). The occupation is increasingly popular 
among new generation entrepreneurs in 
particular occupations occurring in co-working 
space. This is in line with the work of 
Khositsripanya(2015) in that space 

management for doing activities has an effect 
on building a community, maximizing space 
usefulness such as working, reading, product 
reviewing or tourist attraction review through 
Bloggers and You tubers, which 
suitscustomers’ modern lifestyles. 

3. There were 28.9 % of food service and 
processes food product entrepreneurs. The 
entrepreneurs were likely to present new food 
products. The result is consistent with that of 
Rungsatainputorn.(2016)in that consumers 
have access to social media and social 
communities such as Facebook, Instagram, 
Twitter and use the access to choose food 
service from restaurants, online food service 
and diet supplementary. There were some 
restaurants which targeted wealthy customers 
who were keen on new,unusual andexciting 
eating styles in a remote and unreachable 
area.This particular style of restaurants 
provides theater-like decoration or an area 
close to nature for experiencing the miracle of 
nature. This particular style of restaurants also 
offers street food strolls which provide food 
service for all groups of consumers. 

4. 4.There were 20.8 % of agricultural 
entrepreneurs who are capable of developing 
agricultural models which are different from 
traditional agricultural development and more 
accessing fundamental factors of life. The 
result confirms that of Office of Agricultural 
Economics, (2017)in that new generation of 
agriculturists orSmartFarmers use technology 
and innovation to save their cost, build a 
connection and apply agricultural theories such 
as the Sufficiency Economics for more yields 
and strengthening a career for themselves. 

5. Recently, there has been an increasing trend of 
the Gig Economy where Gig workers have 
changed their work patterns. They might work 
a part-time job or a second job apart from their 
full-time job. Some people take the Gig 
Economy job as their full time for they want to 
achieve work-life balance. The result is 
consistent with that of Ratanachina, 
Rattananupong, and Sithisarankul.(2016) in 
that personal factors have effect on balancing 
work and life. 

6. The result related to being a successful 
entrepreneur is in line with Amornpinyo(2013) 
in that sustainable success of small businesses 
depends on personal factors and management 
factors. Entrepreneurs live a valuable and 
happy life deriving from making a living. 
Experiencing good time from both successful 
business and happy life gives them a drive 
until they receive recognition. They are able to 
provide job security, welfare for their 
employees and colleagues and make a profit 
from their business until there is business 
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expansion and work achievement, leading to 
sense of success, full awareness of the value of 
life and occupations. 

 
RECOMMENDATIONS 

 
1. Students should be encouraged to learn things 

that are consistent with identity of the new 
generation. The identity involves patience and 
determination, continuity to self-develop. 

2. Vocational institutes should establish a start-up 
business center with outside entrepreneurs to 
enable their students to learn what is needed in 
the modern economic and social contexts. 

3. Vocational institutions should provide more 
short-term courses and modernize their 
vocational courses to keep pace with today's 
changes by adding content related to trends of 
new careers. In the future, students tend to 
choose to study according to their aptitude and 
interest. 

4. Educational institutes should provide a variety 
of career guidance and consultation which suit 
the modern world so that learners can have 
information for making a decision and prepare 
themselves fortheir future careers. 
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