
International Journal of Management and Applied Science, ISSN: 2394-7926                                                 Volume-4, Issue-4, Apr.-2018 
http://iraj.in 

Development of Community-based Tourism in Trat Province to Link to Cambodia and Vietnam 
 

74 

DEVELOPMENT OF COMMUNITY-BASED TOURISM IN TRAT 
PROVINCE TO LINK TO CAMBODIA AND VIETNAM 

 
1WANDEESUTTHINARAKORN, 2PATTARAWAT JEERAPATTANATORN, 3SIRIPORNTANJOR 

 

Kasetsart University 
E-mail: feduwdsu@ku.ac.th 

 
 
Abstract - Trat has a strategic location regarded as the opening gate to connect community-based tourism widely to its 
neighboring countries: Cambodia and Vietnam.  This study investigated the potential of community-based tourism in Trat 
and CBT tourist behavior in order to boost the number of tourists for the region.  The results showed that most tourists were 
Generation Y (71.5%), whereas the factors influencing tourist behavior were visiting new places, learning new experiences 
and cultures as well as joining new tourism activities.  The study suggested that the communities needed to search their own 
identity and create exotic events to inspire their target group of tourists, including developing cultural communication 
between communities and tourists to create collaborative learning, improving English proficiency of the community 
members, designing English websites to communicate their historical narratives, cultures and activities to attract more 
tourists of different generations.  Meanwhile, the community leaders should provide some space and combine the 
community identities in different areas with harmony which would strengthen the community-based tourism management in 
a long term.  
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I. INTRODUCTION 
 
These days, many countries in the world emphasize 
tourism for better economic results because of the 
increased number of tourists.  They are from the 
diverse age groups ranging from elderly people who 
have savings from their work life to young people in 
the new generations who like to access tourism 
information through cutting-edge technology. The 
perception of information sought through social 
media online helps tourists get more information than 
they used to in the past. From tourist behavior study, 
60-70% of tourists will return their visit.  Also, 
government policies focus on restoration and 
promotion of good relations with neighboring 
countries. These are the province's opportunities to 
link higher trade and tourism routes in the region.  
Trat is a province with abundant natural resources 
both on lands and in the seas. It is a border and 
agricultural city that produces large organic produce.  
Fruit growers have good incomes and are familiar 
with the border trade. Trat is also well-known for a 
large seafood producer as well as a city of tourism 
and investment with neighboring countries having 
transport links to each other. In addition, 
communities in the area are so strong that all sectors 
have good relations with their neighboring countries. 
On the route that stretches from Thailand to 
Cambodia and Vietnam on a more convenient day 
than in the past, the people of three countries have 
trade relations and a way of life on the basis of 
biodiversity.Trathas the cultural diversity of the local 
people with the same culture as the Cambodians and 
Vietnamese, known as "Chong", as the anthropologist 
classified them in Mon-Khmer --group of Yuan. 
(Documents and Archives Board on the Board of 
Directors to commemorate His Majesty the King, 
1999).There are also Chinese people who were from 

Khak lineage, andare currently Muslim Thais living 
in Trat. Trat has local architecture, life and culture of 
its own identity, considered as major tourism costs. 
 
However, in the real state of tourism in Trat, it still 
cannot be driven economically as it should be.  In the 
discussion forum between researchers and 
community leaders, the community leaders expressed 
that "Most of the income comes from orchards and 
fisheries, but less from tourism.  We would like to 
boost tourism as it is a pride of the community.” They 
also regretted that "Tourists often see Trat as the last 
gate of tourism".  They hoped to see Trat as the first 
gate to open to the border; wanted to see"Thai tourists 
go to Trat and can access Trat in all aspects," and 
"more tourists from neighboring countries come to 
visit Trat.”   Over the past few years, there have been 
many efforts by the researchers from different sectors 
to drive tourism in Trat.   There was the related report 
of the previous studies on local architecture, ethnic 
and cultural groups, and community groups.  This 
also indicated an effort to organize tourism routes to 
Trat and the city strategy to link the routes to the 
eastern part of Chonburi, Rayong, Chanthaburi, 
including the study of the R10 routes linking to 
Cambodia and Vietnam.The limitation of past studies 
is that the work cannot be applied to concrete 
applications. However, the implications could help 
the researchers to draft a route linking Trat to 
Cambodia and Vietnam on the R10, connecting with 
the number 3 and 4 in the southern provinces along 
the border.   Good road conditions in Tratmake it one 
of the factors that make easy travel from the southern 
province of Cambodia to Phnom Penh, the capital of 
Cambodia. Therefore, this research aimed to study 
tourism routes in Tratin order to link it to Tourism in 
Cambodia and Vietnam based on the local identities. 
It will lead to the development of the tourism industry 
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in the border areas and seek solutions to support 
Community-based Tourism(CBT)to play an 
important role in their economic development and 
well-being. 
 
II. OBJECTIVES 
 
1. To evaluate the potential of community-based 
tourism in Trat in order to connect to Cambodia and 
Vietnam. 
2. To investigate community-based tourism behavior 
on the routes connecting Trat to Cambodia and 
Vietnam and factors influencing tourist behavior. 
 
III. METHODOLOGY 
 
This research was carried outas follows: 
 
1. In terms of communities in Trat asthe service 
providers 
1.1 Explore the potential of CBT management 
consisting of 29 communities in Tratby assessing the 
capability of 120 community leaders and their 
committees.  Questionnaire was applied, and the 
qualitative data were then analyzed by Mean and 
Standard Deviation.  The content validity was 
scrutinized by 3 experts, Reliability value of the 
entire test equals .94, and 30 sets were used with try-
out samples in CBT NakornNayok province. 
 
1.2 Assess the potential of CBT in Trat by classifing 
their capability into 7 levels: 
(1) Excellent (A)   
(2) Very good (B +)   
(3) Relatively good (B)   
(4) Medium to good (C +) 
(5) Medium (C) 
(6) Lower than average (D +) 
(7) Low potential (D) 
 
1.3 Explore the potential of CBT in Cambodia and 
Vietnam by having in-depth interviews with 30 
community leaders in 6 outreach communities.  Data 
obtained were analyzed using content analysis. 
As a result, tourism routes that link Trat to Cambodia 
and Vietnam were determined. 
 
2. In terms of Tourists 
The researchers conducted a survey on tourist 
behavior and factors affecting touristbehavior 

towards Thai and foreign tourists visiting to Trat and 
tourism areas linking to Cambodia and Vietnam.  The 
study was conducted with a group of 400 travelers in 
Trat province and from border crossings out of 
140,000 people who visited Trat using 
questionnaire.The sample size was selected based on 
Yamane's formula.  Data were analyzedby 
Frequency, Percentage, Mean and Standard 
Deviation.  Meanwhile, in-depth interviews were 
applied to foreign tourists travelling to CBT areas in 
Trat, Cambodia and Vietnam, totaling 20 people. The 
qualitative data were then analyzed by content 
analysis. Questionnaire was created from a document 
review, and its content validity was assessed by 3 
experts in the tourism-related field, Reliability value 
of the entire test equals .96, and 30 sets were used 
with try-out tourist samples in Chonburi.  The 
researchers collected the data themselves and 
coordinated with the local researchers to assist in 
collecting them too.  Data were analyzed by 
Frequency, Percentage, Mean and Standard 
Deviation. 
 
3. In terms of public hearing 
The results of the data analysis was leading to the 
public hearing and determining the attractive tourism 
routes in tourist destinations where they could link 
travel in Trat, Cambodia and Vietnam.  Target groups 
were representatives from 29 tourism communities, 
including 120 representatives from government 
organizations and private sectors.  The qualitative 
data obtained were analyzed by content analysis. 
 
IV. FINDINGS 
 
1. For the potential of community-based tourism 
management, it was found that  management capacity 
of leaders and committees was at a good level, 
including potential of people in the community 
(Mean = 4.27),management pattern agreed, 
community leader, external coordination, 
participation in developing the community, and 
participation in the community.  However, the 
potential of community-based tourism management 
found at the moderate level included participation 
with tourists, community management, community 
preparedness, training of community tourism 
personnel and impact on the community. 

 
Table 1Overall potential of community 

(N = 29) 
Community efficiency Mean S.D. Level Grade Order 

1. Potential of people in the community. 4.27 0.69 Good B 1 
2. Community leader 3.63 0.75 Good B 3 
3. Participation in the community 3.50 0.83 Moderate C 4 
4. Participation with tourists 3.45 1.06 Moderate C 5 
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5. Impact on the community 3.26 1.17 Moderate C 8 
6. Community Preparedness 3.40 0.81 Moderate C 6 
7. Participation in developing the community 3.64 0.92 Good B 2 
8.Management pattern agreed  3.23 1.02 Moderate C 9 
9. Training of community tourism personnel 3.18 0.85 Moderate C 10 
10. Community Management 3.33 0.93 Moderate C 7 
11.External coordination 3.45 1.16 Moderate C 5 

Total 3.61 1.07 Good B  
 
2. When identifying the potential for tourism management in each community, there were 3 communities found 
at the excellent level (A), 6 communities at the very good level (B +), 5 communities at the relatively good level 
(B), 8 communities at the  medium to good level (C +), 1 community at the medium level (C), 4 community at 
the lower than average level (D +), 2 communities at the low potential level (D) as shown in Table 2. 
 
 

Table 2 Potential identified in each community 
     (N = 29) 

Community 
Average scores 

Rank 1 2 3 4 5 6 7 8 9 10 11 Total 

1. Lam Makham 5.00 4.67 5.00 5.00 5.00 3.67 5.00 4.71 5.00 4.50 4.50 4.69 A 
2. NongSamed 4.50 3.33 3.20 3.00 3.50 3.00 3.67 3.14 3.00 3.17 3.00 3.28 C 
3. Huay Rang 5.00 4.17 4.00 5.00 4.50 4.00 4.67 4.00 3.50 3.67 3.00 4.05 B 
4. Cham Rak 3.50 3.00 3.20 3.00 2.50 2.33 3.33 3.43 2.50 3.00 3.00 3.05 C 
5. Ta Kang 4.00 4.67 4.80 4.00 4.00 4.00 4.00 3.85 3.00 4.00 4.00 4.13 B 
6. KijSawat 3.50 3.00 3.20 3.00 3.00 3.00 3.33 3.86 4.00 4.00 4.00 3.49 C 
7. Ta Rue Chang 3.00 3.67 2.60 1.00 1.00 1.67 1.00 1.00 2.50 1.00 1.00 1.85 D 
8. Poke Prai 3.00 3.17 2.80 1.00 1.00 1.67 1.67 1.00 1.00 1.00 1.00 1.77 D 
9. Ta Ranae 4.00 3.00 3.40 3.00 4.00 3.67 4.00 3.14 3.00 3.67 3.50 3.44 C 
10. AoYai 5.00 3.67 3.20 3.00 3.00 2.33 4.00 3.29 2.50 3.50 4.00 3.41 C 
11. Nam Chio 5.00 5.00 5.00 5.00 5.00 4.00 4.33 4.57 4.50 4.50 4.00 4.64 A 
12. Bang Bao 5.00 4.50 5.00 5.00 5.00 4.00 4.67 5.00 4.00 4.67 5.00 4.72 A 
13. Klong Sang 4.00 2.33 1.80 3.00 1.00 2.67 2.00 1.00 2.00 1.67 2.50 1.95 D 
14. Nong Sue  
Pattana 3.00 2.83 2.60 3.00 1.50 3.33 3.67 2.86 3.00 3.17 4.50 3.00 C 

15. Wat Bot 4.50 4.33 4.40 4.00 3.50 4.33 3.67 3.43 4.00 4.17 5.00 4.08 B 
16. Ban Lang 3.50 2.17 2.40 3.00 2.00 2.67 2.33 2.29 2.50 2.33 3.00 2.44 D 
17. Lam Klad 4.00 4.33 4.00 4.00 4.00 4.00 4.67 4.00 4.00 3.33 5.00 4.05 B 
18. Chai Nern 4.50 3.83 3.00 3.00 3.00 4.00 3.33 3.43 3.50 4.00 4.00 3.62 C 
19. Nong Bon 5.00 3.50 3.20 4.00 4.00 4.00 4.33 3.43 3.50 3.83 4.50 3.77 C 

Community 
Average scores 

Rank 1 2 3 4 5 6 7 8 9 10 11 Total 

20. Ban Rak 
Klong Bang  
Phra 

5.00 4.33 4.00 4.00 4.00 4.00 3.67 4.00 4.00 4.00 4.00 4.00 B 

21. Ban Yai Mom 5.00 3.33 3.20 3.00 2.50 3.00 3.67 2.43 3.50 3.17 4.00 4.00 B 
22. Wang Tak 4.00 4.00 3.40 2.00 2.50 2.67 3.33 2.43 2.00 3.17 3.50 3.10 C 
23. Mai Rood 5.00 4.67 4.60 4.00 4.00 4.33 4.33 4.14 4.00 4.00 4.00 4.31 B 
24. SalakPhet 4.00 2.83 2.80 3.00 4.00 3.67 3.67 2.86 3.00 2.83 2.00 3.05 C 
25. Lam Tien 3.50 2.67 3.00 3.00 2.00 2.33 3.00 3.14 2.00 2.50 1.50 2.69 C 
26. NongKan 
Song 4.00 3.67 3.60 2.00 3.50 3.00 3.33 2.71 4.00 2.83 2.00 3.18 C 

27. Nern Sai 5.00 4.00 3.00 4.00 4.00 4.67 4.67 3.43 3.00 4.00 4.00 3.87 B 
28. Chang Toon 4.50 4.00 4.20 5.00 4.00 4.33 4.33 4.57 3.00 4.17 5.00 4.26 B 
29. Kanna 5.00 3.50 3.60 4.00 3.00 4.00 4.00 3.14 3.00 3.33 3.00 3.00 C 

Total 4.27 3.63 3.50 3.40 3.27 3.40 3.64 3.24 3.18 3.33 3.45 3.46 C 
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REMARKS 
 
1 = Potential of the community  
2 = Community leader 
3 = Community participation 
4 = Participation with tourists          
5 = Community effect                
6 = Community preparedness 
7 = Sharing the Potential of the Tourism Community    
8 = Management layout 
9 = Training of community tourism personnel 
10 = Community management 
11 = External coordination 
 
3. When combining the level of activities, facilities 
and potential of each community, the most efficient 
communities physically capable in terms of tourism 
managementwas classified into3 levels as follows: 
(1) The communities found at the excellent level (A) 
were Lam Makham, Nam Chio and Bang Bao. 
(2) The communities found at very good level (B +) 
were Huay Rang, Lam Klad, Ban RakKlong Bang 
Phra, Ban Yai Mom, Mai Rood and Chang Toon. 
(3) The communities found at the relatively good 
level (B) were NongSamed, Ta Ranae, Chai Nern, 
Nern Sai and Kanna.  
  
4. From the interviews of Cambodian community 
leaders inChambok, Trapang, Sagke, Tatai, 
Bangkayak and Chi-Pat, it was found that many 
tourists visited to Cambodia as they used a website as 
tool of communication with them.  Private 
development organizations played important role in 
training English communication course for the 
community people in Cambodia.Work-oriented 
community became way of life and important life 
style of people in the communities, and their routine 
was always bound to nature.  Cambodian historical 
narratives were well known among the public. To 
experience the feelings of people in the past wars, 
tourists were aware of the value of freedom and 
sympathy for the fate of the local people.Having a 
beautiful nature and culture, the community people 
were fascinated to learn about the practice of CBT. 
Also, the historical hardship was a factor that 
drovethe community people to learn and practice 
speaking English, leading to better income and living. 
Seeing the problem of community people seeking 
jobs abroad was the main concern for the community 
leaders trying to find and create jobs to secure their 
future living.  Chambok community was the best 
example of income-generating effort where it was 
able to make a major income from tourism based on 
the same lifestyle and existing occupations in the 
community. The key success was the website and the 
ability to communicate in English ofpeople inthe 
community. However, the most important internal 
factor was the community identity and the historical 
narratives. For Hon-Dat community in Vietnam, there 

was no such potential found due to the constraints of 
English ability of the community members and the 
community formation at early stage. 
 
5. In relation to tourist behavior, the study indicated 
that 37.8% of tourists visiting Trat were those who 
decided to travel on their own, 22.5% did not plan 
ahead, and only 11.5% booked through the tour 
operator.  Factors influencing tourists’ decision to 
visit Trat included inexpensive with the highest mean 
(mean = 4.21), exotic atmosphere (mean = 
4.21),followed by culture (mean = 4.20),tradition and 
art (mean = 4.20),safe tourism (mean = 4.17) and 
festivals and activities (mean = 4.16), respectively.  
The data from interviews with foreign tourists 
revealed that access to tourist sites was related to the 
search of community information on the websites and 
comments from tourists on social media. The factors 
that attracted tourists to the communities in 
Cambodia were the tourism cost which was 
inexpensive and the service provided for tourists with 
the typical local friendship. 
 
DISCUSSIONS 
 
1. When considering the potential for community-
based tourism management in Trat, the communities’ 
strengths were their human resources and cooperative 
leaders.  However, there were limits to management 
that needed to be upgraded in terms of preparedness, 
management, the involvement of people in the 
community and the participation of tourists.  When 
compared to Cambodia, the neighboring country had 
a strong human resource because people in the 
communitieswere struggling and suffered from wars.  
People were poor, and their leaders had the drive to 
success.  People in the communities were trying to 
overcome the barriers to build up their strength such 
as developing their English proficiency as an 
important tool of communication.Language and 
communication skills are the gateways opening to 
learning and cultures.  In addition, the communities 
needed to know who their customers were. Most 
importantly, they were supposed to know how to be 
selective for the right customers to visit the 
destination suitablefor a land of cultural differences 
as CBT did not focus on tourists alone, but it was 
about tourism management that focused on both 
service providers and recipients (Suansri, 2003). 
2. When comparing the potential of CBT 
management, the tourism communities in Cambodia 
had the high potential due to the support from private 
development organizations in terms of human 
resource development. The community personnel had 
the ability to use English and technology to 
communicate the story of the community through the 
website whichled to income generation for their 
communities as a major source of incomes.  
Meanwhile, their original farming profession had 
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become a tourism support profession such as the case 
ofChambokcommunity.  In this case, it was found 
different from the concept introduced by Suansri 
(2003) that CBT management was only meant as 
part-time job for the communities were stick to their 
full time job.  Thus, the research findings investigated 
in Chambok community were theoretically 
challenging since tourism could generate a large 
number of incomes. While the main occupation was 
not lost, it was the support of CBT growth.  
3. Regardingthe tourism community linked fromTrat 
to Cambodia and Vietnam, there were 14 
communities in Thailand found with high potential.  
However, the members of these communities needed 
to develop their English proficiency, including their 
leaders in order to prepare themselves for tourism 
mobility in the future.  The exchange of learning 
between tourism communities in Trat and Cambodia 
would lead to mutual learning as suggested bySuansri 
(2003) that the key success for CBT management was 
learning. 
4. Based on the number of tourists, the generation Y 
was the highest who loved natural, historical and 
cultural tourism including learning people’s way of 
life.  This reflected that CBT management needed to 
provide both tangible and intangible services for their 
tourist destinations in the area with historical 
backgrounds and narratives.  Stories contained 
important information for learning, and yet learning 
management should be consistent with the new 
generation. 
5. For factors influencing Thai tourist behavior, the 
findings revealed that there were three most 
important motivators for tourism: visiting places 
never seen before, learning new experiences from 
different cultures and joining new tourism activities. 
Meanwhile, three most factors influencing their 
decision to travel included inexpensive tourist 
attractions, exotic atmosphere and arts and cultures.  
As Veerayangkut (1989) pointed out that important 
factors for tourism management were natural, 
historical, arts and cultural resources for tourism, 
while services included accommodation, food, outlets 
for tourism product and places for activities and other 
services including the necessary infrastructure and 
facilities.  Likewise, Tangchitwattana (2005) 
identified elements of tourism management which 
referred to factors influencing tourist decision such as 
mountains, sea, historic sites which matched the 
interests of tourists, transport access and facilities 
provided for tourist convenience and comfort.  
6. Factors influencing the behavior of foreign tourists 
were CBT information communicated via online 
channels such as websites.  The problem was the 
communities did not provide the information online, 
and the tourists could not access to it.  So, the 
provision of online information was strongly 
recommended. 
7. Cooperation between Trat and Cambodia would be 
meaningful for generating revenue from creative 

tourism by applyingnew re-told history and culture 
with imagination that conveyed the meaning of 
neighborliness and cultural similarity.  This could be 
done through a coordinated direction that would help 
to make the management of community tourism more 
united. As Roterungsat (2010) explained that CBT, as 
a community tourism, the communities determined 
the process, direction and style of tourism. Everyone 
in the community owned a tourist resource and was a 
stakeholder in tourism. 
8. On the routes linked between Trat, Cambodia and 
Vietnam, there were significant limitations.  
Transportation was not as convenient as it should be.  
Tourists had to take long trips, even if the distance 
was short due to restrictions on road conditions and 
vehicles for transportation.  It was a hindrance to 
tourism that made it difficult for tourists. Although 
the cost of tourism in neighboring countries was not 
high, the overall cost was generally higher than in 
Thailand.  This obstacle was strength to Thailand 
where there was a variety of reasonable-priced food 
source available, so it could attract more tourists.  
However, it was a constraint for tourism between 
three countries.  
 
SUGGESTIONS 
  
Based on the findings, the researchers suggested that 
CBT development should be emphasized in order to 
attract tourists into the communities.  The suggestions 
can be categorizedinto the following aspects: 
 
1. The development of community personnel 
1.1 Provide training to meet the needs of people in 
the communities such as marketing planning and 
customer relation which they can provide response to 
customers with different nature efficiently in order to 
accommodate their tourists. 
1.2 Develop English language knowledge of 
community members and create English websites to 
communicate information to tourists. 
1.3 Enhance the ability of community management to 
become more meaningful to community development 
and to generate more incomes by defining the target 
customers, setting up the management system 
suitable to the needs of customers, both in terms of 
attractiveness and motivating factors.  
1.4 Create a manual for tourists to provide them 
proper information which is easy for them to access 
the community tourism, includingthe historical and 
cultural information. 
 
2. CBT routes linkingTrat to Cambodia and 
Vietnam 
2.1 There should be history and culture based 
narratives to show relationships between ethnic 
groups of people which reflect the harmony 
ofinternational friendship.  This will create 
inspiration for tourists in seeking the meaningful 
stories and history sites. 
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2.2 There should be joint activitiesfor the tourism 
communities on the link between Trat, Cambodia and 
Vietnam to promote and attract tourists to the area. 
 
3. CBT Tourist behavior on the routeslinkingTrat 
to Cambodia and Vietnam 
3.1 There should be a study on tourist behavior in 
depth for various ethnic groups in order to provide 
right response to their preferences in terms of culture 
or tastes. This will lead to the integration of culture 
with tourists that will make them feel connected with 
the tourism community. 
3.2 There should be activities which respond to the 
needs of tourists in different generations. Although 
the findings revealed that most tourists from 
generation Y, the number of people in other 
generations is small. Therefore, the response to 
tourists at all ages is beneficial to increase the 
proportion of tourists of various generations in the 
communities. 
 
4. CBT guideline to the routes linkingTrat to 
Cambodia and Vietnam to attract more tourists  
4.1 There should be a strategic plan for community-
based tourism development of three countries.  It 

should be formulated in a cooperative manner and 
include the main and minor target groups of their 
tourists as well as tourism activities and timing for 
connecting activities. 
4.2. There should be cooperation between the public 
and private sectors of three countries in order to 
support the shared tourism resources and formulate 
the guideline for promoting community-based 
tourism based on the strong connection of the 
communities of the boarding countries.  
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