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Abstract - The research Ideas on Application of Local Wisdom in Designing InteractiveExhibits for the Purpose of 
Publicizing the Community – A Case Study of the Mon Community in Bang Kradi District, is a research utilizing a mixed 
method between qualitative research on local wisdom and the contexts within the community. The objective is to yield a 
methodology for the design and creation of exhibits which would involve the audience and which would present the 
community in a way that stimulate tourists’ interest in visiting the Mon community in Bang Kradi.The population used in the 
study comprises 70 local residents within the community, and 166 residents of Greater Bangkok whom were picked by 
accidental sampling. The tools used for the research include 1) Interview form on local wisdom. 2) Questionnaire asking 
tourists about their tourism behavior. 3) Evaluation form on visitors’ satisfaction with the exhibit’s design. Statistics used for 
analysis include percentages, means and standard deviations. Data collection centered on two major issues – the first on local 
wisdom that still exists within the community at present, and the second on tourism-related demands and tourists’ awareness of 
various mediums. From the research, it was determined that the wearing of Mon shawls is thought by community residents as 
having the greatest importance among the local wisdoms, due to the practice being an identity unique to the community. The 
Mon language and Thayae Mon music were identified as the second- and third-most significant local wisdoms, respectively 
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I. INTRODUCTION 
 
Current economic initiatives in Thailand have started 
to give importance to the concept of “creative 
economy”. The concept is based on the notion of 
fueling economic expansion and development with 
assets generated via creativity. The 10th National 
Economic and Social Development Plan gives 
importance to local wisdoms a valuable ‘social  
capital’ that would promote Thailand’s economic and 
social prosperity. ‘Wisdom’ has been termed 
differently: Thai wisdom, locals’ wisdom and locale 
wisdom. Such wisdom is classified as being among 
humanity’s cultural capital. Said wisdom is yielded by 
building upon experiences and trial and error on 
existing resources and knowledge, appropriate to the  
contests within the community or society (Chuan 
Phetkaew, 2004). The use of locals’ culture as an 
operating resource bestows the community that owns 
the culture benefits derived from tourism, as well as 
generation of income through employment and sale of 
items within the community. Such use also 
corresponds to the National Economic and Social 
Development Plan. In publicizing culture, either as a 
selling point or as a tourism attraction, to generate 
additional value and drive the community’s economy, 
the action also helps to reinforce the awareness and 
adoration the community itself has for its own culture. 
If a community preserves the aforementioned cultural 
capital, it can apply said capital in the development 
and strengthening of the local community and 
sustainably achieve self-reliance. Thailand is a 
country that assimilates a multitude of races of people 

who have migrated from their original lands. 
Therefore, the country currently possess communities 
that are sites of cultural tourism and local wisdom. 
One such site is the Mon community of Bang Kradi, 
where the population carries on the race, culture, 
traditions and wisdom from the Mon race that 
migrated from their original land, which fell to the 
Burmese, during the Ayutthaya period. The Mon lived 
in Bang Khun Thien District, and became known as 
Bang Kradi Mon. The Bang Kradi Mon community 
retains the largest population of some 900 persons. It is 
a large Mon community that has been able to retain 
traditions and culture. The majority of tourists who 
visit Bang Kradi Mon community are those with 
specific interests or those who revel in cultural 
tourism. This results in a small number of tourists 
visiting the Bang Kradi Mon community, despite the 
community possessing a variety of interesting cultural 
tourism attractions. Tourists only visit the community 
for important traditions, such as the Mon Songkran 
Day – held in grandeur every year and attracting a 
large number of tourists. However, not many tourists 
visit outside times of event. This is because the tourists 
know little about the other tourism attractions the 
community has to offer. Income can be generated in 
the community if more tourists visit. At present, the 
trend of cultural tourism or ‘tourism to reach the truth 
of a community’ is popular. With the technology 
currently available in the digital age and with 
high-speed internet, people are able to easily, quickly 
and conveniently find news and information about 
tourism. Outreach to consumers can also be attained 
more easily than in the past. The online medium 
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known as social networks have generated the behavior 
of ‘follow-thetrend’ tourism. For example, a visit to a 
scenic or likable tourism site will result in the sharing 
of photographs and information of the said site, in a 
way that can be likened to an unless loop of word-of 
mouth information distribution. Attention is gained, 
and thus the aforementioned process becomes a public 
relations medium in the online world. From the 
aforementioned, the researchers have deemed that 
publicizing the community to tourists warrant a public 
relations medium that accommodates the behavior of 
tourists at present. 
 
II. RESEARCH OBJECTIVES 
 
1. To study the local wisdom within the Bang Kradi 
Mon community, in order for said wisdom to be 
applied during the design and creation of an exhibit 
that invokes the participation of the audience. Also, to 
propose a structure for the publicizing of the 
community toward tourists, in order to garner 
increased interest in tourism at Bang Kradi Mon 
community. 
2. To design and create an exhibit that invokes the 
participation of the audience, in order to publicize the 
community to tourists and garner increased interest in 
tourism at Bang Kradi Mon community. 
 
III. RESEARCH METTHODOLOGY AND 
DATA COLLECTION 
 
The research Ideas on Application of Local Wisdom in 
Designing Interactive Exhibits for the Purpose of 
Publicizing the Community – A Case Study of the 
Mon Community in Bang Kradi District, Bangkok is a 
research utilizing a mixed method between qualitative 
research on local wisdom and the contexts within the 
community which are associated with local wisdom. 
The researcher chose to use Clifford’s Semiotic 
Square as the criterion for selecting the local wisdoms 
to be used to create aquestionnaire, and to be 
quantitatively used in collecting information about 
tourists’ demands about cultural tourism and their 
interests in local wisdom. Additionally, information 
from relevant documents, researches and articles were 
analyzed.  
 
The populations used for the research comprise: 
1) 10 persons who possessed expertise in the 
community’s local wisdoms. 
2) 70 local residents who have lived within the 
community for no less than 10 years, were selected 
among the 900 locals. 
3) 166 residents of Greater Bangkok who were tourists 
 
Information was collected using research tools that 
include interview forms and questionnaires, both of 
which were then used to collect information, in order 
to determine a framework for the creation of the 
exhibit, in a way that would meet the objectives. 

Data gathering was split into 3 parts, namely: 
1) In-depth data collection about knowledge relating 
to local wisdom within the Bang Kradi Mon 
community, via interview forms and field data 
collection via photograph and video recording, aided 
by persons who specialize in the community’s local 
wisdoms. 
2) Collection of local residents’ opinion on local 
wisdom within the community.  
3)Collection of tourists’ opinion about their tourism 
behavior and their thoughts on the intake of public 
relations materials. 
 
IV. RESEARCH RESULTS 
 
The result of the research on the application of the 
community’s local wisdom in the design of an 
interactive exhibit, through the use of online social 
networks to publicize the community, can be classified 
into two parts of data analysis results.  
 
Part 1: Data on local wisdom within the 
community 
Information acquired from relevant documents and 
researches provided the following findings, which 
indicate that local wisdom can be classified into 10 
types: 
1) Wisdom relating to beliefs and religion 
2) Wisdom relating to traditions and ceremonies 
3) Wisdom relating to local arts 
4) Wisdom relating to local food 
5) Wisdom relating to local games 
6) Wisdom relating to culture 
7) Wisdom relating to local music 
8) Wisdom relating to herbs and local medicine 
9) Wisdom relating to crafts and fabrications 
10) Wisdom relating to the adaptation of life to suit the 
natural environment 
 
Data collection in the field allowed the researchers to 
discover that the local wisdom within the Bang Kradi 
Mon community resembled a true Mon community in 
almost every aspect. The same cannot be said for most 
of the other Mon communities in Thailand. The 
wisdom passed down over the generations can be 
classified as follows (Suwatchai Sawatdiphon: Social 
capital and the management of the museumat Bang 
Kradi Mon Community): Wisdom relating to local 
music : 
 
1) Thayae Mon music is a local wisdom about songs 
and music that the Mon people call Thayae Mon. 
Wisdom relating to local games : 2) The Saba is a 
game played by ancient Mon people. Wisdom relating 
to culture : 3) The Mon language is classified within 
the Mon-Khmer group of languages within the 
Austroasiatic language family, and is one of twelve 
Mon–Khmer language families spoken by Mon people 
in Burma and Thailand. 4)The Sabai Mon is a shawl 
and an important garment worn on the shoulder by 
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both men and women. Wisdom relating to adaptation 
of life to fit the natural environment: 5) Paddy 
farming. In the past, this locality was rich in natural 
resources due to its proximity to the mangroves. 
Wisdom relating to local food: 6) Sweets are similar to 
the Thai sweets of Thong Yot and Met Khanun. 7) 
Mon food is one of many cultural artefacts that have 
been refined to the point of becoming unique identities 
within each of the Mon-inhabited localities. Wisdom 
relating to crafts and fabrications: 8) Products made 
from sedge include mats and hammocks. In the past, 
Almost every Mon household would have a sedge mat. 
9) The whip is a Mon wisdom that makes use of local 
materials, namely the nipa palm. The palm is 
processed into whips, an item that can be used by any 
household. 10) The nipa palm is an economic crop of 
the community, and there are many uses for the plant. 
11) The Chat Thong umbrella is an item used by the 
Mon people to pay homage to monks.  
 

 
Fig. 1. displays the local wisdoms within the Bang Kradi 

Mon community 
 

 
Fig. 2 displays the use of James Clifford’s Semiotic Square in 

the selection of local wisdoms. 
 
Initially, the wisdoms that can be used as topics for 
presenting the Bang Kradi Mon community to 
outsiders. The semiotic Square thinking process of 
James Clifford was used to specify the importance of 
each local wisdom by divided local wisdom into two 
types: those that still remain within the community, 
and those that have been marked by community 
residents as being notable points of the community. 
A.J. Greimas’s process of negation was then used to 
determine the opposite terms. The selection and 
screening process for local wisdoms deemed as 
important by the residents of the community yielded a 
total of 6 local wisdoms, from a total of 11in existence. 
Wisdoms that remains within the community and is 
recognized by community members as being a notable 
point of the community is the Thayae Mon music, the 
Mon language, whipmaking, the Sabai Mon, sweets 
and Mon food. The researcher then used these selected 

wisdoms as tools for the research, to determine the 
most appropriate wisdom to be used as the topic of 
presentation when publicizing the community through 
public relations medium. According to the opinion of 
people in the community, the local wisdom deemed to 
be most worthy of preservation are as follow: First is 
the use of Sabai Mon as a clothing accessory. Second 
is the Mon language.  Third is the Thayae Mon music. 
 
Part 2: Data on tourism behavior and thoughts on 
intake of media 
The questionnaire on the tourism behavior of the 
respondents discovered that the most significant 
factors effecting tourism behavior include, in 
descending order: amusement, seeking of experience, 
and coming to understand the local way of life. The 
motivation for undertaking cultural tourism is the will 
to learn culturerelated aspects through the words of the 
locals, and the will to participate in culture related 
activities.  The questionnaire respondents generally 
deemed that local wisdom should be presented 
through attention-grabbing contemporary methods, 
and through real demonstration and practice. They 
also expressed desire for activities that are arranged so 
that the visitors get to participate.  
 
Creation of Interactive Exhibition through Online 
Social Network 
The implementation of this design will be showcased 
through an interactive exhibition under the guiding 
idea of “Mon Network”. The aim is to publicize 
cultural tourism for the Bang Kradi Mon community, 
to tap into the booming tourism market segment that 
meets the demand of tourists who prefer authenticity. 
This is especially true for tourists who reside in urban 
communities. In designing the exhibition, the 
researchers relied on the relational aesthetic fine arts 
theory by art critic Nicholas Bourriaud (1996). This 
mode of art is defined by participation of persons other 
than the creator. The audience is allowed the 
opportunity to participate in creating the finished 
product. This mode of creation is merged into the 
design of the interactive exhibition, in order for the 
research and the design to match the objectives as best 
as possible. The creation is split into 3 parts, as follow  
Framework For the Creation of the Product 

 
Fig. 3. exhibits the details involved in the creation of the product 



International Journal of Management and Applied Science, ISSN: 2394-7926                                                 Volume-4, Issue-3, Mar.-2018 
http://iraj.in 

 The Application of Local Wisdom for Designing Exhibition by using Social Networks to Promote Tourism Community – A Case Study of the 
MONB Community in Bang Kradi District of Bangkok 

 
18 

Part 1 : The pre-exhibition step was arranged to be 
used as a tool to publicize the exhibit. A behavior of 
the target group – daily usage of online networks – 
was exploited. An application was created which 
enables users to type their name in English and get the 
name transliterated into Mon characters. 
 

 

 
Part 2 : The step of the exhibition involves a roving 
exhibition that is hosted at various sites appropriate to 
the target group. The graphics generated in step 1 are 
displayed within the exhibition. Multimedia content 
on Sabai Mon and Mon food are presented. Emphasis  
is on showing the audience the method by which the 
items are produced and the significance the products 
have for the community members’ way of life. An 
activity is provided for visitors to learn about and try 
their hands at creating the Sabai Mon handicraft. The 
process of sewing artwork onto the Sabai Mon is made 
simpler, and original patterns and Mon characters are 
used. The activity allows visitors to experience the 
learning of local wisdom from the community, in 

order to foster their interest in the Bang Kradi Mon 
community and to create a memento to help visitors 
remember the community. 
 

 
Part 3 : The joint creation of artwork in accordance 
mwith the vision of “Tracing the Mon path” occurs by 
combining the artwork resulting from visitors’ input at 
each exhibition area and exhibiting them as artwork, 
on space provided by Bang Kradi Temple. The temple 
is considered the center of the community in times of 
festivals, ceremonies or normal life. The objective is to 
motivate the people who took part in creating the 
artwork to “follow” the products that they have taken 
part in making. Another aim is to instill awareness in 
the new generation of people in Bang Kradi Mon 
community so they would value the roles and 
significance of these local wisdoms.  
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CONCLUSIONS AND DISCUSSIONS 
 
The research Ideas on Application of Local Wisdom in 
Designing Interactive Exhibits for the Purpose of 
Publicizing the Community – A Case Study of the 
Mon Community in Bang Kradi District of Bangkok 
has allowed the researchers to discover methods of 
using local wisdom to create new means of publicizing 

the Bang Kradi Mon community and create good 
impression on tourists. 
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