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Abstract - A company can never be successful if the society around it fails. The wellbeing around the society is as important 
as is the business. And one has to take care and bring up the society as your own child. The concept of Corporate Social 
Responsibility is not a new arena for the Indian Companies. In the pre-industrialization period, which lasted till 1850, 
wealthy merchants shared a part of their wealth with the society by way of setting up temples for a religious cause. India is 
the first country in the world to mandate corporate social responsibility. CSR guidelines directed the companies to spend 2% 
of their net profit on social development. The company can implement these CSR activities on its own, through its non-profit 
foundation or through independently registered non-profit organizations that have a record of at least three years in similar 
activities. However, it is noted that there is no relaxation in the taxation policy of the country upon the Indian Companies, in 
the promotion of their CSR Initiatives. Money spent on CSR is neither for business processes, nor can it be counted as 
charity. This can be a major hindrance for the Indian Companies in the promotion of their CSR Initiatives. Sports would 
inculcate the sportsmanship qualities among the people of the society. It would definitely help the people to expose out their 
talent in the field of sports and would learn the skills to live a better and healthy life. It would bring fame to the state as well 
as country and help them to improve their body image and also bring confidence to live the life in a better way by handling 
the challenges of the life intellectually and peacefully. In nutshell, sports should be promoted and more sports events should 
be organized for youth and children especially for the underprivileged/slum/targeted/indulged criminal section of the society 
so as to channelize their energy and potential in building of the nation. 
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A company can never be successful if the society 
around it fails. The wellbeing around the society is as 
important as is the business. And one has to take care 
and bring up the society as your own child. It is the 
responsibility of the parents not only to provide the 
facilities to the child but also to ensure the growth of 
the child in healthy manner. As per policies of CSR, 
minimum 2% has to be given towards wellbeing of 
the society. It is a continuing commitment of the 
organization/corporate not only towards its 
employees but also towards the wellbeing of the 
society as a whole.CSR should be built around not 
acting as an enabler for the transformation of the 

society to generate skilled and talented resources. 
CSR built around giving basic necessities is often 
short term and not sustainable or scalable. The 
foundation gets strengthened by imparting skills to 
the society so that they could be made capable to earn 
their living. A CSR programme built around this will 
empower itself by empowering the society around it. 
There are many activities which focus on imparting 
skills to the society such as vocational training for 
blue collar jobs, basic technical education for men 
and women of all ages and strata, mostly focusing on 
filling the primary need for earning a living. In India 
However, the country ranked 118th in World 
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Happiness Index survey, there is also the imminent 
need for inculcating a positive attitude towards life 
and a sense of independence and confidence to be 
able to face any difficulties in life without getting 
depressed. So it’s the need of today not only to make 
the society aware of the benefits of health but also to 
teach the society the sportsmanship to bring 
confidence, strength, solidarity and courage to fight 
the evils of life. Healthy people contribute to the 
development of nation.  Good health includes all-
round fitness of a person including physical, mental, 
social, economic etc.  
 
Over the years, many big business processes, over 
and above philanthropy and donations to various 
social causes. This is the despite the fact that there 
was no provision, specifically for CSR in the 
Companies Act, 1956. The Companies Act, 2013, 
which replaced the 57 year old Companies Act, 1956 
on April 1, 2014, has the specific provision for 
Corporate Social Responsibility in India. Section 135 
of the Companies Act, 2013 states that a company 
having net worth of Rs. 500 Crores or more, or a 
turnover of Rs. 1,000 crore or more or a net profit of 
Rs. 5 Crore or more during the financial year, to 
constitute a Corporate Social Responsibility 
Committee of the Board comprising of 3 or more 
directors, out of which at least one should be an 
independent director. The Board of Directors is to 
ensure that the companies spends in every financial 
year, at least 2 percent of the average net profits of 
the company made during the 3 immediately  
preceding financial years, in pursuance of its CSR 
Policy. Net profits has the same meaning as in 
Section 198 of the Companies Act, 2013. 
 
On the one hand, Schemes like building toilets and 
the Swachh Bharat Abhiyaan are “low-hanging fruit” 
for companies, many of whom want to tick the boxes 
with the fewest problems. Companies are “scared to 
give money to construct stadiums and other 
infrastructure” for promoting rural sports, because 
they did not have much time to vet projects or gain 
expertise in social development ideas whose impact is 
difficult to measure at the end of a year. Simply put, 
it is easier for companies to announce—and feel good 
about doing so—that they have built 1,000 toilets in a 
year than to demonstrate the impact of supporting an 
athlete whose training might start showing results in 
two to four years at competitions like the Asian 
Games and the Olympics. Auto maker Maruti Suzuki 
Ltd, for example, spent Rs.50 lakh to complete the 
first phase of a wrestling stadium in Manesar, 
Gurgaon, in 2014-15, but has not shown it as 
expenditure under the promotion of rural sports.  In 
2014-15, the company put more than Rs.36 crore into 
three CSR activities—skills development, community 
development, especially education and health 
initiatives, and road safety—because it has 
traditionally invested in these areas. 

Sports are a tool to develop humanity and moral 
values. It gives good health free from diseases. It not 
only brings physical fitness but mental fitness also. It 
brings confidence and strong will power and 
emotional balance to meet the problems of the life. 
Sportsmanship teaches to respect for others. It helps 
to maintain the balance in life and makes enough 
strong to keep our self-calm in both the situations 
either it is defeat or win. it inculcates the quality of 
unity among the members of the team, to live with 
strong bonding. It not only encourages fighting till 
the end with the bad situation but also helps in 
solving the problems with patience. Sportsman ship 
finishes the racism and discrimination among the 
team mates. It teaches to respect the rules and 
regulations of the game and others, which brings 
discipline in the life. Interaction among team mates 
and other teams develops the sense of respecting the 
religions and values of their culture thus improve 
social fitness. Sports not only improve the social 
fitness but also improve the physical and economical 
fitness.  Less expenditure done on the diseases 
improves the economical fitness of the society. 
Many companies fear to invest in the CSR projects, 
especially related to sports and health. Companies 
lack expertise and resources to access the social and 
economic benefit of these CSR projects. CSR has to 
work into all the weaker sections of the sports. CSR 
can focused and utilize the funds towards sports , 
such as activities, infrastructure, playing equipment’s, 
required kit and hiring the good instructors for 
training and to adopt the best technology to train the 
students so that they can perform better in the field of 
sports. Training camps may be conducted for talent 
search and also to improve the skills of the players. 
Hunting for the talent should be started from school 
level and this adoption may be done for sports.  
Choosing the under privileged kids and promoting 
and moulding them into talent.  
It is important to see that through CSR how the best 
things and required aspects be implemented. CSR 
may focus primarily on the following three things: 

1) Required infrastructure and facilities such as play 
grounds and high quality equipment essential for 
training and better performance.  

2) Right guidance to the right talent: to provide the 
proper guidance to the talented players with the help 
of efficient, trained and qualified personnel. So that 
they can practice in the right direction.  

3) To plug the gap between requirement and skills. To 
help and give opportunities to everyone to not only to 
expose their talent but also to learn the skills. This 
would further help them to earn their living and 
establish throughout their life.   
 In nutshell CSR should focus their funds and support 
to society through sporting activities.  Sports would 
inculcate the sportsmanship qualities among the 
people of the society. It would definitely help the 
people to expose out their talent in the field of sports 
and would learn the skills to live a better and healthy 
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life. It would bring fame to the state as well as 
country and help them to improve their body image 
and also bring confidence to live the life in a better 
way by handling the challenges of the life 
intellectually and peacefully. People may not 
remember what you said or how much you earned, 
but the people will always remember how you make 
them feel. The amalgamation of sports as a tool 
would be the prime most opportunity because sports 
help a person to give his performance in totality i.e. 
all his physical, physiological, mental, emotional and 
psychological attributes come into play. The feeling 
of pride that one experiences by winning in a sport is 
far richer and contenting than the one earned by 
demolishing or sabotaging the modesty of the 
opponent. This is the reason that why the developed 
countries focuses on the training and the development 
of athletes and thereby as a result spend a large 
amount  on them so as  to grab maximum medals in 
mega sports events like Olympics, World Cup etc. . 
In this way they establish their supremacy over the 
entire world rather than resorting to the bloodshed 
activities so as to dominate the society as such. It is 
recommended that sports should be promoted, more 
and more sports events should be organised for youth 
and children especially for the underprovided 
/slum/targeted/ indulged criminal section of the 
society so as to channelize their energy and potential 
in building of the nation in contrast to destruct the 
civilized population. 
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