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Abstract - The objective of this study is to study the importance of the external environment, participation and marketing 
ability toward the community enterprise growth. It is the quantitative research. The population research were the chairman of 
the committee and the secretary of the community enterprise group in eight provinces in the northern upper part of Thailand, 
namely Lampang, Chiang Mai, Lamphun, Chiang Rai, Phayao, Phrae, Mae Hong Son and Nan. There are 6 types of 
registered agricultural products: (1) processing and food products; (2) textiles and clothing; (3) wicker group; (4) beverage 
group; (5) herbal products; and (6) gifts and souvenirs. A total of 299 samples were selected for data collection. Data were 
analyzed by descriptive statistics as percentage, and standard deviation and inference analysis of factors affecting the 
community enterprise growth by Multiple Regression technique with Enter Method The research found that the community 
enterprise growth was the most important, followed by participation, external environment and marketing ability. The results 
of the multiple regression analysis revealed that the marketing ability had the greatest impact on the growth of community 
enterprises with the value at. 792 The second was the external environment affecting the growth of community enterprise as 
the value of.169, with a statistically significant level of 0.5. However, participation was not significant for the growth of 
community enterprises. 
 
Keywords- Effect of external environment , participation ,marketing ability, community  enterprises growth 
 
I. INTRODUCTION 
 
Community enterprise is a way to create prosperities 
for the community, can lift the living of the people in 
the community. It can operate their business have 
continuous activities; as a result, it can create jobs for 
some groups of people. However, some groups 
cannot do business since  the members of the 
enterprise lack the readiness to cooperate in the 
business operation, lack of understanding in the 
management and operation of enterprises in the form 
of enterprises including cannot get funding source. 
Business enterprises are monopolized by the group 
leaders or lack of support from relevant government 
agencies (KamolthipPanyasit, 2012, p. 656) by 
producing or managing local resources to become 
quality products. It has a unique character that is 
consistent with the culture of each locality. The 
products are available in both domestic and 
international markets. 
 
At present, the government attaches importance to the 
development of the occupation of the community in 
both the primary and secondary occupations in the 
form of community enterprises. It is a way to 
restructure the economy and society, to integrate 
resources into diversity, to maximizepotential of 
community resources. As a result of the policy, the 
operation of community enterprises in the upper 
northern region consists of 8 provinces, namely 
Chiang Mai, Lamphun, Lampang, Chiang Rai, 

Phayao, Phrae, Nan and Mae Hong Son. These all 
provinces have integrated into the community 
economy by applying creative ideas based on 
traditional local wisdom blending cultural and local 
wisdom in order to achieve the application of 
appropriate technology and to promote the use of 
existing resources effectively. (Industrial Journal, 
2010) 
 
The past operation was found that external 
environment had a broader impact on the 
communityenterprise growth consisting of social, 
political, competitive conditions ,technology and 
economics that results in collaborative of community 
enterprise by creating a network of people involved in 
the enterprise community.  The network is composed 
of leaders and members of a variety of product 
network in each province. They cooperate in both 
academic and experiential learning including the 
involvement of people in the local community. 
However, they were not successful since the group 
had been operated in a discrete manner. 
Manufacturers lacked the knowledge of marketing 
and product development to serve the customer's 
satisfaction. Marketing operations were not covered 
by the target audience. Additionally, there were the 
problems; lack of cooperation or trust of the 
community enterprise which was an important 
mechanism to keep the enterprise alive, group 
communication problem , understanding the purposes 
or activity participation continually (Rosenfeld, 
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1997). The members were still more self-interested. 
Consequently, integration was not been successful 
easily, but an essential component of growth and 
survival was the integration of resources to strengthen 
the competitiveness of the enterprise with the focus 
on an increased ability of each member. 
 
Therefore, the researchers are interested in studying 
about the external environment, participation and 
marketing ability affecting the upper northern 
community enterprise growth. This is an important 
piece of information for entrepreneurs in the 
community to define strategies for proactive 
marketing to develop the northern community 
enterprises to be sustainable and growth in the future. 

 
II. OBJECTIVES 
 
1. To study the importance of the external 

environment, participation and marketing ability, 
and community enterprise growth in the upper 
northern part of Thailand; 

2. To examine the influence of external 
environment, participation and marketing ability 
on the community enterprise growth in the upper 
northern part of Thailand. 

 
III. SCOPEOF THE  RESEARCH 
 
The scope of research on effects of external 
environmental, participation and marketing ability 
toward the community enterprise growth can be 
classified as: 
1. Scope of population: 1,736 groups of community 

enterprises in Lampang, 941 groups in Lamphun, 
2,662  groups in Chiang Mai, 573  groups in Mae 
Hong Son, 1,519 groups in Phrae, 1,671 groups 
in Nan, 1,354 groups in Phayao, 3,074 groups in 
Chiang Rai. The total enterprises are 13,530 
groups. The information was provided by the 
chairman of the enterprise group, the committee 
and the group secretary. (Provincial Agriculture 
Office, 2017, online). 

2. Scope of research conduction is January 2016 to 
July 2018 

3. Scope of area includes  8provinces in northern 
Thailand; Chiang Mai, Lampang, Chiang Rai, 
Phayao, Phrae, Nan , and Mae Hong Son. 

4. Scope of the study is to study 3 factors: (1) 
external environment (2) participation (3) 
marketing ability influencing the community 
enterprise growth. 

 
IV. LITERATURE REVIEW 
 
Community enterprises are important in stimulating 
the economy at the grassroots level to strengthen, 
diversify their employment opportunities, create 
income, reduce expenses for the majority of people in 
the country to self-reliance, as well as the 

participation of members to participate in joint 
responsibility, through the process of community. 
The variables are as follows. 
 
1. External environment affecting the operation of 
business organization competitors is general 
environment that indirectly influences the 
organizations, such as economic, social, political, and 
technological conditions. Moreover, the competitive 
environment which has a direct impact on the 
organizations, such as shareholders, customers, 
competitors, distributors, etc., which create 
opportunities and obstacles to the business. 
Therefore, external environment analysis is an 
important tool in shaping the strategy appropriately 
and in line with the changing and changing business 
environment. External environment analysis includes 
monitoring, monitoring, and monitoring. An 
assessment that helps community entrepreneurs 
realize the impact of  
2. Participation is important to work for efficiency 
because the co-operation of all parties concerned is 
the power to promote effective management. The 
participation includes members of stakeholders. 
Participants are involved in the operation and 
community activities through the application of 
creativity and expertise to solve problems of 
community enterprise. 
3. Marketing ability  is a step leading to gain the 
competitive advantages in business(Barnett et al., 
1994, pp. 11-28; Rao, 1994, pp. 29-44). 
Organizations learn how to overcome the challenges 
of competition with the marketing ability to create 
value for the products and to create a competitive 
advantage (Barney and Zajac, 1994, pp. 5-9) by 
creating superior value. (Weerawardena et al., 2006, 
pp. 37-45). They must focus on the use of skill, 
knowledge,and resources within the organizations to 
meet the needs of the market, to add value to products 
and services, and  to enable organizations to compete 
in the market. 
Moreover, businesses are also able to share marketing 
information to all departments in an orderly manner 
to meet the needs of the market in the best possible 
way than the competitors (Slater and Narver, 1994, 
pp. 46-55). Marketing ability results in a more 
competitive organization. As a result, community 
enterprises have higher returns and customers (Day, 
1994, pp. 37-52; Guenzi and Troilo, 2006, pp. 974-
988; Slater and Narver, 2000, pp. 120-127). 
4. The marketing ability is an important business 
functionby  distributing products and services to the 
customers by the marketing mix strategies include 
products, prices, distribution channels, and 
promotions (Zeng, Xie and Tam, 2010, pp. 181-194), 
with emphasis on marketing practices. It focuses on 
efficiency, including market research, especially 
consumer behavior and relationships with the 
products or services of the business. 
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5. The community enterprise growthis a measure of 
the enterprises’success of. The concept of 
Weinzimmer et al., (1998) studies the way of 
measuring the growth of enterprises. Business growth 
depends on business environmental factors. The 
attributes of strategy and management affect the 
growth of sales, employment, assets, and the size 
change of the business. 
 
Garnsey (1998; p.548) examined the new micro-
business growth process, emphasizes the integration 
of resources and business opportunities to create 
value for the organizations and new business 
capabilities to access resources. Finding and updating 
resources is consistent with each of the epochs in the 
business growth cycle and involves building the 
capacity needed to respond to changing industry 
opportunities. 
 
V. THE METHODOLOGY AND MODEL 
 
The research instrument by questionnaire which was 
created, and was checked by five qualified candidates 
for finding the Item-Objective Congregation Index 
(IOC), with a total value of 0.795. After that it was 
tried out  with 30 people having the similarities as the 
sample groups. Overall, the alpha coefficient was 
.819. Data were analyzed using descriptive statistics 
for percentage and standard deviation. Statistical 
analysis was performed to find the influence of 
factors on the community enterprisegrowthby using 
multiple regression technique. The questionnaire was 
returned by 299 questionnaires as calculated as 
74.75%. 

 
VI. THE RESULTS OF THE STUDY 
 
The study indicated that the majority of respondents 
were female. Age was  from 46-55 years and 30-45 
years in similar proportions. Most of them graduated 
in undergraduate degree, followed by lower then 
Bachelor’s degree. Most of them were leaders, 
followed by committee.  Most of the enterprises have 
processed food products, followed by gifs  and 
souvenirs. The enterprises are about 5-10 most.  The 
performance of the group was at a good level. 
 

 
Table 1 Analysis of the importance of the external 

environment, participation and marketing abilityaffecting the 
community enterprise growth in overall 

Table 1 shows that respondents paid attention to the 
community enterprises growth as the first importance 
level, followed by participation, marketing ability and 
external environment, respectively. The results of 
Multiple  Regression Analysis of community 
enterprise growth are shown in Table 2. 
 

 
Table 2: Multiple Regression Coefficients and Statistical 

Testing of external environment,  participation, and  marketing 
ability for the community enterprise growth. 

 
Table 2.Results of multiple regression analysis. 
Marketability is the most influenced by the growth of 
community enterprises. The coefficient of regression 
is .792 because the entrepreneur has a marketing plan.    
The development of products to satisfy the customer. 
Using marketing media to reach customers in 
multiple channels, the next is the external 
environment. The coefficient of regression equals 
.169. Because government agencies play an important 
role in boosting and enhancing the potential for 
development, it is statistically significant at the 0.01 
level. Participation has no significant effect on the 
growth. Community Enterprise.  

 
VII. THE CONCEPTUAL MODEL  

 
So, the external environment factors, participation 
and marketing ability also contribute to the growth of 
upper community enterprises. The researchers 
reviewed the research paper texts from various 
sources to analyze, synthesize relevant variables to 
define research ideas. The conceptual framework is as 
follows. 
 

 
Figure1: The conceptual theory 
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Research hypothesis 
H1: External environment had affects the community 
enterprise growth. 
H2: Participation had affects the community 
enterprise growth. 
H3: Marketing ability had affects the community 
enterprise growth. 
 
CONCLUSION 
 
The marketing ability is the first importance of 
priority, followed by the external environment and 
the participation, respectively since the development 
of enterprises to grow requires knowledge of 
marketing ability. Kotler (2003) proposes his concept 
as the strong marketing ability resulting in sustainable 
and entrepreneurial growth. The results of Multiple 
Regression Analysis showed that the marketability 
has the greatest influence on the community 
enterprise growth, followed by the external 
environment. This is because community enterprise 
entrepreneurs need to take into account the 
environment both inside and outside the organizations 
or the situations they face because they have both a 
positive and a negative impact on the overall 
performance of the community enterprise increasing 
the value of goods and services of each community 
enterprise through participation. Therefore, the 
establishment of community enterprises is the 
foundation of the country needs to develop and be a 
tool for economic and social stability, and to develop 
a community of stability, prosperity, and social 

harmony for encouraging communities to use local 
resources to sustain themselves in the long run. 
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