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Abstract- Tourism is a growing industry of Thailand. However, the tourism based on Halal is still minimal success. The 
purposes of this research were to study the current situation of management factors and the tourism development based on 
Halal in Chiang-Mai, to study the problems that Muslim tourists and Muslim entrepreneurs often face during their visiting, 
and to study influencing management factors on the tourism development based on Halal. This research was conducted with 
a mixed method of quantitative and qualitative. A nonprobability sampling and convenience sampling were conducted to 
obtain sample group. Ten informants was selected for an in-depth interview. The major benefits of this research were to 
understand the current situation of tourism, and problems of tourism development based on Halal. Moreover, it was 
important to understand the management factors influencing the tourism development based on Halal and be able to use 
these information to promote and expand tourism for Muslim tourists properly. 
 
Keywords- Halal, Management Factors, Tourism Development 
 
I. INTRODUCTION 
 
Chiang-Mai is one the most important provinces in 
the north of Thailand. It is a growing economy and 
tourist center of the north of Thailand. Chiang-Mai 
often draw a large group of tourists both domestic 
and international tourists to stimulate the local 
economy of the Chiang-Mai province. Muslim 
tourists are about 20 percent of the total tourists 
visiting Chiang-Mai every year. Therefore, it can be 
considered as one very important and unique group of 
tourists which has a special demand and attention. 
The booming of Middle East countries coming to 
visit Thailand as a family group is very important 
segment and included in the growth of tourism in the 
near future. There is a special need that hotels and 
other service providers need to understand such as 
halal food and drink, halal bathroom, no dogs and 
alcohol in the hotels and restaurants. All the 
entertainment need to be under the halal rules and 
traditions. It is important for Chiang-Mai as the 
tourist center to become halal tourist center as well.  
The ASEAN Economic Community means there are 
a large number of Muslim tourists who are interested 
in travel in Thailand and Thailand need to understand 
their special needs and wants to increase their level of 
satisfaction. The middle east Islam tourists are very 
serious about their rules and tradition such hotels 
must provide the separate swimming pool for male 
and female, there must be a special room for doing 
the religion all day. The whole process from the 
beginning to the end have to be halal such as from 
travel, hotel, foods, entertainment, activities, and 
back to their countries. From the survey, it found that 
Malaysia is the number one for Muslin tourists, 
Emirate, and Turkey is the number two and number 
three for Muslim tourists. However, Singapore and 
Thailand are very popular countries as the friend of 

Muslim countries. Singapore has setup an 
international activities and marketing promotion 
which aims to draw Muslim tourists. Therefore, the 
researcher is interested in studying the management 
factors that influencing the development of Muslim 
tourists based on halal in order to help to promote the 
special section of international tourists to earn more 
foreign currency and create jobs for Thai people.  
 
II. DETAILS EXPERIMENTAL 
 
Tourism makes money and Tourism is a rapid 
growing industry of Thailand.  One of the special 
group of tourism is Muslim tourists which will be an 
important sector in the near future. However, the 
tourism based on Halal is still minimal success in 
Thailand due the lack of understanding Muslim and 
halal purposes. The aims of this research were to 
study the current situation of management factors and 
the tourism development based on Halal in Chiang-
Mai, to study the problems that Muslim tourists and 
Muslim entrepreneurs often face during their visiting, 
and to study influencing management factors on the 
tourism development based on Halal. This research 
was conducted with a mixed method of quantitative 
and qualitative. 
 
A nonprobability sampling and convenience sampling 
were conducted to obtain sample group. Ten 
informants was selected for an in-depth interview. 
The major benefits of this research were to 
understand the current situation of tourism, and 
problems of tourism development based on Halal. 
Moreover, it was important to understand the 
management factors influencing the tourism 
development based on Halal and be able to use these 
information to promote and expand tourism for 
Muslim tourists properly. 
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III. RESULTS AND DISCUSSION 
 
From the findings, the information revealed that 
Muslim tourists are a unique group of tourists that 
need a special understanding. They are very serious 
about their religion practice and eating foods and five 
times of daily religion practices. The level of 
cleanliness is very important for this special group. 
Three factors for Muslim tourists include the hotel, 
food, and tourist destinations must be according to 
the halal. One of the most important tourist 
destination of Thailand is the Buddhist temples. This 
can be the best tourist destination for general 
international tourists but not for Muslim international 
tourists.  
Halal or Islamic tourism or Halal tourism is the new 
way of the tourism management in Thailand which 
aim to serve the Muslim tourists to the maximum 
level of satisfaction. Therefore, there is a need to train 
hotels’ management and staff to understand the needs 
and wants of this special group, not to offense them 
with the lack of understanding their religion practices. 
It is important to develop products and service to 
serve this group as a customers and have no objective 
in terms of religion motives.  
However, the decision of Muslim tourists have been 
under four factors. First, it is the motivation factor 
such as a motivation to perform religion and the 
motivation to visit relatives in other countries, the 
motivation to shopping and entertainment. Second, it 
is the decision factor to visit any places, they have to 
consider the level of convenience to perform religion 
and if the local understand the basic idea of Islam 
practice. Third, it is about satisfaction factor from 
receiving while visiting another countries. High level 
of satisfaction will be the key for them to come back 
or revisiting the same place in the near future. 
Moreover, the highly satisfied customers tend to 
recommend friends and family members to visit the 
place that they like. The word of mouth 
recommendation is very strong and free marketing 
tool to persuade new Muslim tourists to visit 
Thailand. Fourth, it is the evaluation of the tourist 
destination. For example, Singapore has a variety of 
more than 10,000 halal restaurants and has been rated 
very high for food based on halal and good services. 
Therefore, high quality of tourist service will be the 

key of success in the near future for Thai tourism to 
promote the growth of Muslim tourist segment.  
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