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Abstract - The research aimed to study behavior of Thai tourists travelling to Ban Chiang World Heritage and satisfaction of 
Thai tourists visiting Ban Chiang World Heritage, UdonThani Province, Thailand. This study was a quantitative research. 
The population was Thai tourists who were 20 years old up visiting Ban Chiang World Heritage. 400 samples were selected 
by Purposive Sampling method during February to March 2017.  The statistics used for data analysis were frequency, 
percentage, average, standard deviation. The research result indicated that the number of tourists were maleequivalent to 
female. Most of them were bachelor graduates that corresponded to age of tourists range between 31 – 40 years old. Their 
revenue was from 10,000 baht or more. They were private company officers and government officials or state enterprises’ 
employees.  These 79 percent of tourists were from UdonThani and they travelled in their own province and the other 21 
percent of tourists were from Bangkok, KhonKaen, Nongkhai, SakhonNakhon province, and other provinces. The study on 
behavior of Thai tourists travelling to Ban Chiang World Heritage, Thailand showed that 75.25 percent of tourists had visited 
this place already. 53 percent of them aimed to travel for leisure. 75.75 percent of them traveled in group of 2-5 people. 
52.50 percent of them were family members.  73.75 percent of them travelled by car. 80.50 percent of them did not spend 
more than 2,000 baht per person. 33.50 percent of them received tourist information from internet the most and 91.00 
percent of them did not stay overnight.  The first priority upon their arrival of 48.25 percent of the tourists was to explore the 
Ban Chiang National Museum and the excavation hole in UdonThani. 22.75 percent of them wanted to go shopping for some 
souvenirs such as indigo-dyed fabric, 3.75 percent enjoyed pottery activity and 1.75 percent studied Thai Puan Community’ 
s life style. Regarding to Thai tourists’ satisfaction of visiting Ban Chiang World Heritage, UdonThani Province, it was 
found that most tourists had the highest satisfaction(x̄= 4.37). With regard to each aspect by the elements of tourism (5A’s), 
it showed that the tourists were satisfied with the Attractionthe most (x̄= 4.59), followed by Activity (x̄= 4.50), Accessibility 
(x̄= 4.28), Amenity (x̄= 4.27)and Accommodation (x̄= 4.21).the abstract; it sets the footnote at the bottom of this column. 
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I. INTRODUCTION 
 
The Tourism Authority of Thailand reported that in 
the year 2016 the tourism of Thailand tourists faced 
with nascent economic recovery in Thailand. As a 
result, the number of trips grew moderately. But with 
the support of government measures to stimulate 
tourism and spending on the promotion of the private 
sector throughout the year, including the marketing of 
specific tourist groups such as Active Senior group, 
Single Living group, and Women Power group of the 
Tourism Authority of Thailand made an income from 
Thailand expand in a higher rate of the end of last 
year 2016. In addition, Thai tourists’ travelling rates 
were higher in each region. [1]  
There are good prospects of domestic tour in 
Thailand in the year 2017 because of the promotions 
of hotels and airlines business stimulating marketing 
throughout the year, including public relations in 
marketing of related organization and the private 
sector through social networks. These affected the 
behavior and planning decisions of the tourists.  From 
the survey of  traveling’s behavior of Kasikorn 
Research Center (2017), [2] it was found that 
marketing campaigns and the promotion of the 
business sector have strongly influenced the planning 
decision to travel at the first ranking while the other 
factors influenced by seeing the attractions online, 
organizing the tourism expo, etc. Meanwhile, tourism 

product development and the occurrence of new 
activities focused on more specific target groups to 
comply with lifestyle. The behavior of tourists and 
various kinds of tourists in each area has caused a 
new trend in tourism, including Football Thai 
League, Marathon racing, biking and local festival. 
These activities supported the growth of domestic 
tourism. Recently, entrepreneurs of low-cost airline 
focused on expanding air routes between the 
provinces apart from the main routes from Bangkok. 
And the launch of the ferry service between Pattaya - 
Thailand. Thailand, which helped people travel to 
different provinces and facilitate the distribution of 
traveling. As for the Tourism in Northeast, it focused 
on culture, religion, belief, faith and Ban Chiang 
World Heritage. Ancient Civilization in UdonThani 
was discovered some antiquities and archaeological 
evidence in the area around the year of 1972. The 
area was on the hills of the village. Therefore, there 
was a result of study finding out the truth that the 
people had already settled in the prehistoric period 
prior to the construction of the village today. The 
artifacts were discovered include pottery fragments 
decorated with red stripes, bones, tools made of stone 
and bronze, artifacts made of stone, bronze and iron, 
especially, the red painted pottery. They were 
distinguished artifacts because they were discovered 
for the first time in Thailand. Ban Chiang World 
Heritage has been recognized by both Thailand and 
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foreign that it was the trace of important 
archaeological site. It could be also a tremendous 
knowledge of the self-adjustment of human since 
thousands years ago to be in accordance with the 
natural environment and cultural identity as a 
dynamic system that has changed over time. For this 
reason, in 1992, the World Heritage Committee has 
registered Ban Chiang Archeological Site to be 
World Cultural Heritage Site (World Heritage Site 
Ranking number 4 from all 5 places in Thailand). [3] 
Besides, the various excavations such as pottery with 
Ban Chiang pattern; spiral, animals and other 
imaginational styles. The material used in writing the 
pattern was red, skeleton,  jewelry, agricultural tools, 
, etc., antiquities discovered were kept in the Ban 
Chiang National Museum and the excavation pit was 
at Wat Pho SI Nai, and Ban Thai Phuan. [4]  
World Heritage Sites in Ban Chiang area could be not 
only valuable in historical research but they were also 
cultural values as the resident of Thai Puan 
Community. Thai Puan Community of Ban Chiang 
was unique in language, dress, dance, and food which 
were the unique lifestyle of community. It was the 
tourist attractions for visiting throughout the year. 
Therefore, the researchers realized the importance of 
this World Heritage and would like to study the 
behavior and satisfaction of Thai tourists travelling to 
Ban Chiang World Heritage to develop and create 
innovative activities for visitors to engage with the 
local community more increasingly. This would 
enable local people to value their unique lifestyle and 
increase the conservation of historical heritage as 
their own community. In addition, related agencies 
both public and private could apply the result of this 
study to improve this tourist attraction, traffic, 
facilities, accommodation and activities to keep 
tourists satisfied more and more. Besides, advertising 
and public relations people to be well known to 
increase more tourists and repeated tourists. 

 
II. DETAILS EXPERIMENTAL  
 
2.1. Materials and Procedures 
 
Objectives 
1) To study behavior of Thai tourists travelling to 

Ban Chiang World Heritage, Thailand  
2) To study satisfaction of Thai tourists visiting Ban 

Chiang World Heritage, Thailand 
 
Scope of Study 
 
Scope of Content 
The research aimed to study behavior of Thai tourists 
travelling to Ban Chiang World Heritage, UdonThani 
Province and satisfaction of Thai tourists visiting Ban 
Chiang World Heritage, Thailand from 5 elementsof 
tourist attraction;  
1) Attraction                        
2) Accessibility  

3) Amenitym 
4) Accommodation and 
5) Activity.  
Scope of Area 
Researchers conducted the study and collected data in 
the province.  
Scope of Population 
The population was Thai tourists who were 20 years 
old up visiting Ban Chiang World Heritage. 400 
samples were selected by Purposive Sampling 
method during February to March 2017. 
Population and Samples 
This research was a quantitative research. 
Researchers defined a scope of study area. The 
samples were only Thai tourists travelling to Ban 
Chiang World Heritage. There were infinite 
population based on Yamane 1973 ( ) at the 
significance of 0.05. This sample size was equal to 
398 persons. The confidence of a sample of this 
research group was equal to 95%, which meant that 
allowed tolerances of samples for 5%. Therefore, the 
researchers used Purposive Sampling Method for the 
sample size and conducted data during February to 
March 2017. 
The Research Instrument used in this study was a 
questionnaire for Thailand tourists. 
 
Section1 General Information of the respondents, as 
well as gender, age, level of education, average 
monthly income, occupation, departing from 
province, questions with multiple choices. Data was 
analyzed by using statistical data analysis and 
presented by descriptive statistics such as percentage 
and frequency.  
Section2 Travelling behavior, including purposes of 
travelling, duration of time, number of members 
traveling, vehicles for travelling, frequency of 
travelling, information perception,  cost of traveling 
and working. The questions were answered with 
multiple choices. . Data was analyzed by using 
statistical data analysis and presented by descriptive 
statistics such as percentage and frequency.  
Section3 Satisfaction of Thai tourists consisted of 
Attraction Accessibility Amenity Accommodation 
and Activity. The questions were 5 Rating Scales; 
highest, high, moderate, low, and very low. Data was 
analyzed by using statistical data such as average and 
standard deviation and presented by descriptive 
statistics.  
Section 4 Opinions and Suggestions byexpressing 
opinions and suggestions on creative tourism in 
Cultural Attractions. The questions were open-ended 
questions. Data was analyzed by using content 
analysis and presented in the form of an essay.  
 
Testing Quality of Research Instruments 
 
Testing of Content Validity 
Three experts in the field of tourism and research 
checked the questionnaire to find the IOC value for 
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the accuracy of its content and appropriateness of the 
language. Their suggestions were improved before 
collecting data. Testing for Reliability of the 
assessment form as follows:  
The questionnaire was revised and tested to find 
reliability by trying out with the respondents who 
were not the target group in order to find out the 
reliability of the research instrument by using 
Coefficient Alpha Formula KR-20 of Cronbach.  
Collecting data  
The questionnaire was collected from 400 samples 
from Thai tourists travelling to Ban Chiang World 
Heritage, UdonThani Province, Thailand. The 
questionnaire was checked for completeness and was 
statistically analyzed further.  
Data analysis   
The questionnaire was collectedand checked for 
completeness. The questionnaire was then statistically 
analyzed such as percentage, average, standard 
deviation and data was analyzed by using descriptive 
statistic and presented in the form of an essay. The 
interpretation for questionnaire section 3, there were 
criteria for a 5 rating scales-question. Researchers 
calculated the criteria rate for 5  Interval Scales 
equaled to 0.80 and set the level of satisfaction 
criteria; namely highest, high, moderate, low, and 
very low, respectively. The statistics used to analyze 
quantitative data were frequency, percentage, 
average, standard deviation. 
 
III. RESULTS AND DISCUSSION 
 
Result of Study 
The study on satisfaction of tourists travelling in Ban 
Chiang World Heritage, Thailand was conducted by 
collecting data from 400 Thai tourists travelling to 
Ban Chiang World Heritage, UdonThani Province. 
The study result was as follows: 
The research result indicated that the number of 
tourists were male 50.50 percent which was 
equivalent to female 49.50 percent. Most of them 
were bachelor graduates 36.00 percent that 
corresponded to age of tourists’ range of 31 – 40 
years old 25percent, followed by 41-50 years old 
14percent, and 61 years old up (10 persons) 2.50 
percent. Their revenue was from 10,000 baht or more 
32 percent. They were private company officers and 
government officials or state enterprises’ employees 
65percent. The other respondents were students, 
private owners, and agricultures and other jobs 35 
percent. These 79 percent of tourists were from 
UdonThani travelling in their own province and the 
other 21 percent of tourists were from Bangkok, 
KhonKaen, Nongkhai, sakhonNakhon province, and 
other provinces. The study on satisfaction of tourists 
travelling in Ban Chiang World Heritage, Thailand 
showed that 75.25 percent of tourists had already 
visited this place. 53 percent of them aimed to travel 
for leisure and the other 47 percent came to the place 
for studying, working and organizing seminar, and 

visiting relatives. 80.50 percent of them travelled by 
car and 19.50 percent of them travelled by bus or van 
and motorcycle. 75.75 percent of them traveled in 
group of 2-5 people and 10.50 percent of them 
travelled alone.  Those 52.50 percent of tourists were 
family members and 34.75 percent were friends and 
colleagues. 73.75 percent of them did not spend more 
than 2,000 baht per person. 33.50 percent of them 
received tourist information from internet the most. 
The others 66.50 percent received information from 
tourist magazine, brochures and billboard. 91percent 
of them did not stay overnight and 3.75 percent 
stayed at Home stay or Resort. The first priority upon 
their arrival of 48.25 percent of the tourists was to 
explore the Ban Chiang National Museum and the 
excavation hole in UdonThani. 22.75 percent of them 
wanted to go shopping for some souvenirs such as 
indigo-dyed fabric, 3.75 percent enjoyed pottery 
activity and 1.75 percent studied Thai Puan 
Community’ s life style. Regarding to Thai tourists’ 
satisfaction of visiting Ban Chiang World Heritage it 
was found that most tourists had the highest 
satisfaction on the Attractionthe most (x̄ = 4.59), 
followed by Activity (x̄ = 4.50), Accessibility (x̄ = 
4.28), Amenity (x̄ = 4.27)and Accommodation (x̄ = 
4.21). When regarding to each aspect:   
Attraction:  the result showed that the tourists were 
interested in archeological site and museum the most 
(x̄ = 4.65), followed by Ban Thai Phuan’s culture and 
beautiful scenery (x̄ = 4.55), importance or 
prominence of talents as a world heritage site(x̄= 
4.61), and the lowest satisfaction was the tourist 
attraction represented identity and it was rare to find 
(x̄ = 4.60) . 
Activity: the result showed that the tourists were 
satisfied with a variety of activities the most (x̄ = 
4.55), followed by the activity management with the 
idea of the community itself (x̄ = 4.51), to educate 
tourists during the activity (x̄ = 4.50), participation 
between tourists and community in doing activities 
together (x̄ = 4.49), the lowest satisfaction was to 
promote the conservation activity of local culture(x̄ = 
4.47).  
Accessibility: The tourists were satisfied in the 
secure and convenient the most (x̄= 4.42), followed 
by the satisfaction of making the signs or symbols in 
a tourist attraction (x̄= 4.32, to provide advice or 
information on the access to tourist attraction(x̄= 
4.28), transport routes with convenient (x̄ = 4.24), 
and the lowest satisfaction was traffic management of 
Ban Chiang World Heritage site (x̄= 4.17).  
Amenity: The tourists were satisfied with the 
cleanliness of the bathrooms the most (x̄ = 4.46), 
followed by adequate places for rest for tourists (x̄ = 
4.31), hygienic food and beverages (x̄= 4.27), 
sufficient restaurant for tourists (x̄ = 4.24) and the 
lowest satisfaction was car parking for tourists (x̄ = 
4.10). Accommodation: tourists were satisfied with 
the accommodation near the National Museum of 
BanChiang the most (x̄ = 4.35), followed by the 
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cleanliness of the accommodation (x̄ = 4.26), tourists 
experienced activities (x̄ = 4.21), breakfast local 
foods for tourists (x̄ = 4.19), the lowest satisfaction 
was WiFi signal, hot and cold water, air conditioner, 
etc. (x̄ = 4.07). 
 
CONCLUSIONS 
 
Satisfaction of tourists travelling in Ban Chiang 
World Heritage, Thailand used the concept of 
creative tourism, tourist behavior concept, and other 
related research. The results of conclusions were as 
follows: 
 
1) The study of the behavior of Thai tourists 

travelling to Ban Chiang World Heritage in 
Thailand from a questionnaire, it was found that 
most tourists spent 1 day travelling in the World 
Heritage site or 91.00 per cent of tourists. The 
researchers had studied the location of this tourist 
attraction before and after, it was found that Ban 
Chiang World Heritage was located between 
KhamChanod, Ban Dung District and Tha Lay 
Bua Dang, Kumphawapi District. The tourists 
liked to have a rest on the highway to travel to 
other provinces of the northeastern region and 
travelled to the Central of Thailand. Therefore, 
they did not like to stay overnight. In addition, 
the study indicated that tourists explored the 
tourist information from internet before 
travelling for 33.50 percent of tourists.  
Therefore, the communication strategy in 
promoting tourist attractions such as Ban Chiang 
Festival and marathon, and so on should be 
presented on websites or tourism pages via 
applications to access more tourists to offer up-
to-date and fast information.  The study was 
consistent with the research [5], it emphasized on 
communication for marketing with an emphasis 
on public relations strategy to do activities for 
promotion and communication with direct 
audience. This activity should be able to 
convince the interest. The media should be 
direct, simple content and matched with the 
needs of the group. Besides, it should have 
collaboration in publishing news and 
information, including highlights of tourist 
attractions. 

2) Regarding to the satisfaction of Thai tourists 
visiting Ban Chiang World Heritage, Thailand, it 
found that tourists were satisfied in travelling to 
Ban Chiang World Heritage at the highest level 
(x̄ = 4.37) and the satisfaction on Attraction was 
at the highest level, followed by Activity.  Ban 
Chiang World Heritage was considered to be also 
the historical site. It represented social and 

cultural evolution and wisdom of people in the 
past. It caused learning the live styles of the 
people in 4,300 years ago and traces of man in an 
age later, which is worth studying, conserving, 
and engage the tourists to have participation with 
the local people in painting jar, weaving, doing 
wickerwork, Thai Phuan dancing, and staying 
homestay to experience Thai Phuan’s way of life. 
The result corresponded to the research [6] that it 
said that Ban Chiang World Heritage sites were 
suitable as historical tourism sources used for 
learning by participants to find the identity of 
historical attractions that offer visitors to 
experience the local culture and linked nearby 
historical attractions. The study was consistent 
with WisetPhetpradab[7].He suggested the 
participation of conservation of Thai Phuan’s 
local culture such as costume, language, local 
food, and dance culture to present tourist 
activities for tourists as well as road development 
and budget for Ban Chiang. 

 
ACKNOWLEDGMENTS  
 
The author would like to express sincere thanks to 
SuanSunandhaRajabhat University for Kindness and 
suppor to this paper. 
 
REFERENCES 
 

[1] TAT Review. Thailand Tourism situation. Vol 3 No.2 
Apr.-Jun 2017. 

[2] Kasikorn Research Center. (2017). Maketing of Thai Teaw 
Thai Grow Continuously... Expected to Generate Income 
Distribution Economic Approximately 9.30-9.38 
Thousand Trillion Baht. (KrasaeTas No. 2828) Retrieved 
on 20 June 2017 from 
https://www.kasikornresearch.com/th/k-
econanalysis/pages/ViewSummary .aspx?docid=36180 

[3] Daily News Manager Online (2008). Ban Chiang World 
Heritage “Civilization of Siam” Retrieved on June 20, 
2017 from 
http://www.manager.co.th/Travel/ViewNews.aspx?NewsI
D=9510000012632 

[4] PhansachonKangkhan and Team. (2011). Report of the 
project implementation services to the society. The project 
of art and culture conservation and local wisdom. 
Received budget for implementation for Fiscal Year 2011. 

 
[5] SasitornChetanont and KetchudaRodngern. (2015). 

Strategies and Tactics of Marketing Communication for 
Tourism Industry in AEC. Received budget from 
SuanSunandhaRajabhat University for Fiscal Year 2015. 

[6] WatchirachaiWetchaninnart. (2016). The Development 
ofMarketing Mix of Historic Sites to Promote Sustainable 
Tourism in UdonThani Province. Journal of community 
development and quality of life. 4(3): 375-388. 

[7] ChomphunuchTharasittichoke. (2015). Ban Chiang World  
Heritage. By Perfect Coincidence. Community Based 
Tourism Concept by U-thong Ancient City. Retrieved on 
20 June 2017 from http://dasta.or.th/dastaarea7/th/512-
2/270 

 
 
 

 


