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Abstract- The study of “Religious Tourists behavior : The case study of  Phukon Forest Temple UdonThani Province”The 
research samples were 400 Thai domestic Tourists and used close-ended questionnaires to analysed data with descriptive 
statistics to discussed percentage, average means and standard deviation. The result shown that the religious tourists who 
visited Phukon Forest Temple UdonThani Province are mostly females, the average ages are in between 51-60 years, 
secondary school level of education, farmers occupation,  the average incomes are in between 15,001-20,000 THB (400-500 
USD) every month and they live in north-eastern region of Thailand. Their behavior to travel toPhukon Forest Temple, 
mostly to make merit and pay homage to the Lord Buddha and sacred objects. The samples traveled with their personal 
transports, mostly were their first time to travel here. They traveled to Phukon Forest Temple on weekends ;and had planned 
at least one week in advance. Most of the sample were traveled with families members of 4 ; spent no higher than 1,000 
THB (28 USD) in each trip. They sourced out information about  Phukon Forest Temple from friends and relatives ; and 
willing to repeat visits. 
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I. INTRODUCTION 
 
Tourism is an important industry to the economic 
development of many countries. The government 
give precedence to improve destination 
competitiveness and to draw attention from tourists 
around the world to travel in Thailand. The tourism 
mission is amalgamating with countries development 
in every dimension. Therefore, the government has 
stipulated the strategic development plan in order to 
integrate tourism into a part of economic 
development plan, if which country has explicitly 
clear strategic development plan based on strong 
economics, excellent infrastructure, plentifully 
natural resources and potential tourism staffs; those 
factors push forward the competitiveness to the 
country and able to develop its tourism to grow 
securely. (Ministry of Tourism and Sports, 2016) 
Tourism Authority of Thailand develop a marketing 
plan for year 2017 and has designed under the 
concept of Tourism Authority Enterprise Plan 
between years 2017 – 2021 by emphasizing strengths 
domestically and then link Thailand’s economics with 
global economics by using “Thai Ways of Life” 
campaign via unique local experiences delivery, 
which create values to Thailand’s Tourism. So this is 
a mechanism to build up strengths on economic 
foundation and spread income locally. (Tourism 
Authority of Thailand, 2016) 
 
Thailand is full of tourism resources ;e.g. ecotourism, 
cultural tourism, agro tourism and many more to 
attract both tourists domestically and internationally 
to travel to the renown of Thailand’s tourism 
attractions for absorbing Thai traditions and their 
ways of life; also to relax from regular routine stress 
and these reasons are making Thailand’s tourism 

industry maintaining growth. Nowadays, religious 
tourism or Buddhist tourism is a form of special interest 
tourism and receiving interests in Thailand because 
the beliefs to visit the sacred places will bring “luck” 
to Thai people’ slives. Hence, “temples” are also the 
tourism resources reflect the civilization and local 
ways of life. Temples are also the sources of history, 
education, architecture, arts and link the culture 
together with locals and inhabitants. (Sudathip, 2012) 
The religious tourism is mainly the travel with 
religious purpose and endured in ancient days. 
Actually, the real purposes were not for the leisure 
tourism but in present days the religious tourism are 
including other activities beyond from Buddhist 
activities. Sometimes, they are including the travel to 
pay homage to the Lord Buddha and sacred objects or 
to attend the rituals. However, the venue to rituals 
making are not welcome only Buddhists but other 
tourists who interested to attend are very welcome to 
have the opportunities to sight the aesthetics of cultures 
or to meditate; mind practice; relax from busy world. 
These increase popularity for people to travel to the 
venue to rituals making. (Akkarangura, 2008) 
The area of UdonThani Province are about 11,730 
squared kilometers, and ranks 11th of the largest 
provinces in Thailand. Its geography are mostly 
peninsulas including rice fields, forests and 
mountains. Some areas slope to Mekong River. The 
west is “PhuPhan” mountain range. UdonThani is a 
very big province; being hubs of the logistics, 
transportation and tourism in north-eastern region of 
Thailand and historically important because it was the 
inhabitant of “Ban Chiang” civilization, one of the 
most ancient civilization in the world around 5,000–
7,000 years ago.Its civilization was in a high level, 
presumed thatthe potteries founded at Ban Chiang may 
be the most ancient in the world civilization. Besides, 
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UdonThani also houses the tourism resources and 
tourism attractions. “Mee-Khid” is the local handicraft 
ofhand woven cloth represents the simple north-eastern 
or “Isan” ways of life. Moreover, there are many 
tourism attractions in UdonThani; such as “Ban 
Chiang” National Museum,PhuPhra Baht Historical 
site,Ban Tard and Phukon Forest Temple. (Tourism 
Authority of Thailand, 2013) 

 
Picture 1 :Phukon Forest Temple 

Sources : TAT, 2013 
 
“Phukon” Forest Temple or “Faith Forest of Phukon 
Forest Temple” is one of the dream destination in 
North-eastern region of Thailand. It is the religious 
place full of faith and the beauty of architecture. It is 
also peacefully, tranquilly, panoramic view and be 
renowned as “the paradise on earth” It locates on the 
foot of the hills, areas about 1,200 acres of evergreen 
forest connecting 3 provinces of UdonThani, Loei 
and NongKhai. The main purpose to built this 
complex was for housing the Lord Buddha relics ; 
reciprocated with loyalty to Lord Buddha, Buddhist 
doctrine and Buddhist priest (the salutation to the 
Triple Gem) ; and to be grateful to the first teachers 
of meditation in Buddhist manners around Thailand. 
It is also the sacred place to the ordinary Buddhists to 
aware the important of forests in secular and 
Buddhism ways and the place to train the discipline 
minds. Its highlights is the largest marble reclining 
Buddha. 
 
From the domestic tourism situation in UdonThaniaround 
2016 found out that there was a growth from national 
statistics increasing 5.4% from 2014 (table 1) 
 

 
Table1 :statistics 

Sources :National Statistical Office,Thailand 

From table 1, showed that the tourists who travel to 
UdonThani tend to increase every year since 2013 ; 
so the researcher interested to study the behavior of 
religious tourists of Phukon Forest Temple to 
develop, improve, promote, make strategy about this 
tourism attraction in the future. 
 
II. DETAILS EXPERIMENTAL  
 
2.1. Objectives of study 
To study the“Religious Tourists behavior : The case 
study of  Phukon Forest Temple UdonThani 
Province. 
 
2.2. Scope of study 
Population Scope:- The population used in this 
research were tourists who visited Phukon Forest 
Temple UdonThani Province. 
The samples were tourists who visited Phukon Forest 
Temple UdonThani Province of 400 respondents by 
using Cochran’s sample size determination because 
there were no data of religious tourists visit Phukon 
Forest Temple UdonThani Province, so the 
population is infinite and used         non-probability 
sampling and used the close-ended questionnaires to 
survey. The respondents were accidental sampling at 
confidence level of 95% and error at 0.05. 
 
Variable Scope:-Independent Variables were the 
demographic data of respondents such as sex, age, 
education, occupation and income. Dependent 
Variables were Religious Tourists behavior to decide 
to make a visit to Phukon Forest Temple UdonThani 
Province. 
 
Timing Scope:-The researcher has collected and 
analyzed the data between January – June, 2017 

 
2.3. Methodology and Data Analysis 
The research methodology of “Religious Tourists 
behavior : The case study of  Phukon Forest Temple , 
UdonThani Province” was the quantitative research.  
The samples were tourists who visited Phukon Forest 
Temple UdonThani Province of 400 respondents by 
using Cochran’s sample size determination because 
there were no data of religious tourists visit Phukon 
Forest Temple UdonThani Province, so the 
population is infinite and used         non-probability 
sampling and used the close-ended questionnaires to 
survey.  
The respondents were accidental sampling at 
confidence level of 95% and error at 0.05. 
The researcher studied secondary data, reviewed 
tourism theories, and previous tourists behavior 
researches in order to improved the questionnaires 
and have had the experts to find the index of item 
objective congruence (IOC).  
This research used the IOC questionnaires to survey 
the respondents. The questionnaires comprised with 2 
parts; the general information of respondents and 
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behavior to decide to make a visit to Phukon Forest 
Temple UdonThani Province. The data analyze came 
from the return questionnaires, checked for missing 
items and analyzed with descriptive statistics to 
percentage, means and standard deviation. 
 
III. RESULTS AND DISCUSSION 
 
3.1. The respondents’ demographic data 
 
The result shows that most of religious tourists who 
visit Phukon Forest Temple, UdonThani are females 
(52%), age between 51-60 years (40%), secondary 
school level of education (45%), famers occupation 
(25%), average income are in between 15,001-20,000 
THB (400-500 USD) (35%), and live in north-eastern 
region of Thailand (50%). 
 
3.2. The behavior to decide to visitPhukon Forest 
Temple. 
The behavior to decide to visit Phukon Forest 
Temple, UdonThani were for making merits and pay 
homage to the Lord Buddha and the sacred objects. 
Most of respondents travelled to Phukon Forest 
TempleUdonThani Province with their own 
transports, they mostly were their first time to visit 
Phukon Forest Temple. They mostly visit the site on 
weekends and had planned at least one week in 
advance, they travelled with average of 4 family 
members and spent no more than 1,000 THB (28 
USD) here, they received information about Phukon 
Forest Temple from friends and relatives  and willing 
to repeat the visits.  
 
3.3. Discussion  
From the study of “Religious Tourists Behavior : The 
case study of  Phukon Forest Temple , UdonThani 
Province”, the purpose of respondents who travelled 
to religious tourism site at Phukon Forest Temple 
were to make merits, or to pay homage to the Lord 
Buddha or to the sacred objects.                         This 
concordantly with Naipinij et al. (2015)                        
“the study of Tourism potential of Temples in Roi Et, 
KhonKaen, Mahasarakham and Kalasin provinces 
found out that most of the tourist travel to religious 
sites to have the religious activities such as pay 
homage to the Lord Buddha and monks, make merits, 
offer alms for monks, and walk with lighted candles 
in hands around a temple. 
Most of the respondents were travelled with personal 
transports and first time to visit the site. Hence, the 
respondents had the information researched about 
tourism sites prior the trips.  
The most respondents spent weekends to travel to 
Phukon Forest Temple, UdonThani Province 
consistently with the study of “Tourism Behavior to 
NakhonRatchasima of Thai tourists” (Lapa, 2015) 
found out that most of the tourists planned the 
weekends (Saturdays and Sundays) to makethe trips 
and the study of “Thai tourists behaviorto travel to 

Red Lotus Lake, Kumphawapi District, UdonThani 
Province” (Pitipat, 2013) showed that tourists visit 
the tourism attractions on Saturdays and Sundays and 
on national holidays because the exception from 
routine work on other missionto create opportunity to 
travel to get the most relaxation and had planned 
prior the trips at least one week, travelled with family 
members and spent below 1,000 baht each trip, 
received information from friends and relatives and 
willing to revisit.Also, Wongleedee et al.(2011) 
studied “the marketing factors of American Tourists 
to re visit Thailand” found out that most of tourists 
were travel in a small group, e.g. families and friends 
and 30% travelled independently because of 
American micro society and privately. The American 
Tourists known about Thailand because the word-of-
mouth by receiving information from friends and 
relatives and also websites to make the decision to 
travel to Thailand. Tour agents suggestions were least 
influenced to American decision to travel to Thailand. 
 
CONCLUSIONS 
 
To study the behavior of religious tourists of Phukon 
Forest Temple to develop, improve, promote, make 
strategy about this tourism attraction in the future. 
 
RECOMMENDATION 
 
The future research should study the differences 
between secular tourists behavior at religious tourism 
sites and devoted Buddhist tourists behavior. 
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