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Abstract: The main purpose of this research paper was to study Creative Economy for Small and Medium Enterprises 
Sustainable Development in Thailand. This academic paper purposes the approach to develop Creative Economy for Small 
and Medium Enterprises. Human resources Development should be developed to become knowledgeable, capable, and 
competent. These are the important factors contributing to the development of organizations as a whole. The human capital 
development should be planned strategically. Firstly, there is a need to develop the human resources systematically. 
Secondly, the values of human resources should be enhanced. Thirdly, human capital development had been discussed as a 
recent concept that addresses; capabilities , experiences, knowledge and skills of the workers in an organization, where the 
importance of studying this subject derived from new vision of the administrative tough, which views to what individuals 

own from abilities and experiences and others as the largest capital of the modern organizations, and the concept of human 
capital has been defined as a cumulative total of attitudes, experience, and knowledge, and innate and acquired capacities, 
creativity, energy and enthusiasm, shown by individuals to invest in their businesses. Fourthly, human capital development 
through creative economy should be difficult to imitate. These four components could enhance the competitive advantage of 
the organization. The potentials of human resources should be developed in order to comply with the aim for growth and 
sustainability of the organization. 
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I. INTRODUCTION 

 

Southeast Asian governments have turned their 

attention to a new kind of economic activity, 

sometimes dubbed the “creative economy.”  At the 

center of this movement are those innovative 
industries that are at the crossroad of technology, arts, 

culture, and business. The creative economy can be 

highly transformative in terms of generating income, 

providing jobs and building exports. When combined, 

this sector is one of the most rapidly growing areas of 

the world economy. In the past years, the creative 

economic sector has grown steadily at more than 8%. 

1 It is believed that in the next few years, the value of 

the creative economy is likely to become larger than 

an industrial sector and in the 21st century, a thriving 

creative economy would be key for a country’s 
continued economic success. 

 

Thailand’s economy has been dependent upon the 

labour-intensive manufacturing sector for many 

decades; however, the country is in the stage of 

developing creative industries driven by knowledge 

and information. Knowledge-based economy is 

regarded as a basis for the development of the 

creative economy. Thailand has attempted to improve 

its role in international trade to be more proactive and 

has shifted its focus to the knowledge and creativity-

based production with an aim of adding more value to 
Thai products.11 Thailand considers knowledge 

management as the critical factor for enhancing 

economic development, in addition to infrastructure 

and services management, by developing knowledge 

and technology as well as promoting R & D and 

innovation for commercialization. [1]SMEs are 

important to almost all economies in the world, but 

especially to developing countries like Thailand with 

major income discrepancies between the rich and the 

poor, and with a headache of unemployment. On 

what we may call the “static” front, SMEs contribute 
to output by participating in the mainstream economy 

and to the creation of some “decent” jobs especially 

to the few that runs the SMEs. All that information, 

coupled together will make SMEs the biggest 

employer and can close the inequality between the 

rich and the poor. Improvements in the cost reducing 

industries, changes in the industrial structure and 

development of new markets renewed interest in the 

small and medium size enterprises (SME) as engines 

of growth and employment. 

 

II. LITERATURE REVIEWS 

 

2.1. Why is The Creative Economy? 

The creative economy has no doubt benefited from its 

promiscuous cousin, the creative industries, which 

began its international career in the UK in 1998. He 

defined creative economy is a create value caused by 

the human mind [2]. Creative economy in the context 

of Thailand is Economic development on the basis of 

the creation and use of knowledge. Creativity and 

intellectual property Linked to cultural background. 

The accumulated knowledge of society, technology 
and innovation in the production of goods and 

services.To create economic value. The Creative 

Economy opened up a new way of thinking about 

creativity for people and organizations, not only in 

the UK but globally. 
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2.2. UNCTAD classification of creative industries 
UNCTAD categories the creative industries into four 

major groups which are heritage, arts, media and 

functional creations as illustrated in Figure 1. [1] 

 

 
Figure 1: UNCTAD’s Classification of Creative Industries [3] 

 

2.2.1 Heritage. Cultural heritage is identified as the 

origin of all forms of arts and the soul of cultural and 

creative industries. It is the starting point of this 

classification. It is heritage that brings together 

cultural aspects from the historical, anthropological, 

ethnic, aesthetic and societal viewpoints, influences 

creativity and is the origin of a number of heritage 

goods and services as well as cultural activities. 
Associated with heritage is the concept of “traditional 

knowledge and cultural expressions” embedded in the 

creation of arts and crafts as well as in folklore and 

traditional cultural festivities. This group is therefore 

divided into two subgroups: 

- Traditional cultural expressions: arts and crafts, 
festivals and celebrations; and 

- Cultural sites: archaeological sites, museums, 
libraries, exhibitions, etc. 

 

2.2.2 Arts. This group includes creative industries 

based purely on art and culture. Artwork is inspired 

by heritage, identity values and symbolic meaning. 

This group is divided into two large subgroups: 

 

- Visual arts: painting, sculpture, photography and 
antiques; and 

- Performing arts: live music, theatre, dance, 
opera, circus, puppetry, etc. 

 
2.2.3 Media. This group covers two subgroups of 

media that produce creative content with the purpose 

of communicating with large audiences (“new media” 

is classified separately): 

- Publishing and printed media: books, press and 

other publications; and 

- Audiovisuals: film, television, radio and other 

broadcasting. 

 
2.2.4 Functional creations. This group comprises 

more demand-driven and services-oriented industries 

creating goods and services with functional purposes. 

It is divided into the following subgroups: 

- Design: interior, graphic, fashion, jewellery, 

toys; 

- New media: software, video games, and 

digitalized creative content; and 

- Creative services: architectural, advertising, 

cultural and recreational, creative research and 

development (R&D), digital and other related 
creative services. 

 

2.3. Thailand and Creative Economy 

1. Thailand government emphasized the important 

of Creative Economyby restructuring the 

country’s manufacturing related to service sector 

, Industrial and Agriculture on the base of “ 

Thailand Culture and Wisdom” 

2. Create Niche Qualification for Thai Product and 

Service adding Value added and Economic value 

for Job employment through Increasing income 
and Upgrade Citizen life quality. 

 

2.4. The importance of SMEs to the economy. 

SMEs are small and medium-sized enterprises. The 

enterprises that is appropriate.The liquidity in the 

condition gave him. The general situation of the 

country as well as the sustainable use of enterprise 

funds in an amount lower than large enterprises. It 

also helps to accommodate workers from the 

agricultural sector at the end of the planting season. 

Help spread the enterprise venture plant In Bangkok 

and into the landscape. Contributes to the 
development of economic growth in both the regional 

and national sustainable rubber sample the excitement 

to another page. [4] 

 

2.5. What is Small and Medium Enterprises? 

Small and medium-sized enterprises (SMEs) are non-

subsidiary, independent firms which employfewer 

than a given number of employees. This number 

varies across countries. The most frequent upper limit 

designating an SME is 250 employees, as in the 

European Union. However, some countries set the 
limit at 200 employees, while the United States 

considers SMEs to include firms with fewer than 500 

employees. [5] 

 

III. RESULTS 

 

There is no doubt that small and medium scale 

enterprises are essential for rapid and sustained 
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economic growth and development. They create 

employment, enhance capacity building for 
manpower and skills development, promote growth, 

reduce poverty, and facilitate industrial development 

among others. Several efforts has been made by 

successive governments to promote SMEs amidst the 

vast availability of human and materials resources. 

 

3.1 The Important of creative economy in Thailand: 

GDP.Thailand Creative Economy Valuation 

approximates10-12 % of GDP. Function Creation, 

Cultural Heritage and Media are the most highest. 

Triple create a value 9.5 % of total GDP. 

 
3.2 To enhance Thailand’s capacity in the creative 

industries, it is undeniable that the government’s role 

is critical. The government’s policies are considered 

as a push factor for the private sector to increase their 

competitiveness in the market both domestically and 

internationally. 

3.3 The development in creative industries in 

Singapore, Hong Kong and Taiwan is, besides market 

incentives, enhanced by the proactive policies of the 

governments. Hence, it is necessary for the Thai 

government to seriously support and promote the 
creativity related industries so as to enable Thailand’s 

creative industries to compete with those of other 

countries, either within and outside the region. 

 

CONCLUSIONS 

 

A new development paradigm is emerging that links 

the economy and culture, embracing economic, 

cultural, technological and social aspects of 

development at both the macro and micro levels. 

Central to the new paradigm is the fact that creativity, 

knowledge and access to information are increasingly 

recognized as powerful engines driving economic 

growth and promoting development in a globalizing 
world. 

 

The emerging creative economy has become a 

leading component of economic growth, 

employment, trade and innovation, and social 

cohesion in most advanced economies. 

Unfortunately, however, the large majority of 

developing countries are not yet able to harness their 

creative capacity for development. This is a reflection 

of weaknesses both in domestic policy and in the 

business environment, and global systemic biases. 

Nevertheless, the creative economy offers to 
developing countries a feasible option and new 

opportunities to leapfrog into emerging high-growth 

areas of the world economy. 
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