
International Journal of Management and Applied Science, ISSN: 2394-7926                                       Volume-3, Issue-9, Sep.-2017 
http://iraj.in 

Social Media Facilitating the Polling Process: Innovative Research Method 
 

27 

SOCIAL MEDIA FACILITATING THE POLLING PROCESS: 
INNOVATIVE RESEARCH METHOD 

 
1FARNAZ SHARIFRAZI, 2SUKI STONE 

 
Ph.D. National University 

E-mail: 1fsharifrazi@nu.edu,  2suki.stone@natuniv.edu 
 

 
Abstract - Social media has changed the approach that researchers are using to survey public opinion. In the past, surveys 
and interviews were the basis for collecting data to find out people’s feelings and behaviors toward a topic of interest. The 
authors found a newer method to gather data through Web 2.0 by concentrating on News Feed’s live conversations among 
individuals.This paper focuses on unstructured data in text format to perform analytic. Every individual comment on social 
media include recording Likes and Dislikes as people respond to the news statements from a live conversation. The data 
from the study is evaluated using public opinion from the social forum comments on certain topics. The emphasis of the 
study is to present alternative ways that data can be collected and examined.  The research is derived from aggregation of 
synchronous and asynchronous comments that people freely provide about the topic or to comments about the topic.These 
opinions are written either under their own name if they choose, or an anonymous name to protect their personal identity. 
The researchers of the study collected a series of three data captures on various important topics as forums from political 
headline news since the responses were current, recent over a brief period, and involved more than one hundred respondents. 
Participants were asked to like or Dislike the original comment and had an option to elaborate, stating their own opinion with 
a written response and include positive or negative feelings toward the topic.  An interpretation of the Like and Dislike 
choice was to decide if the participants accepted or rejected the forum comment.   The data was normalized based on the 
meaningfulness of comments toward the topic.  The results of this process are presented by charts and text. 
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I. INTRODUCTION 
 
Some Internet News and social media sites request 
readers opinion by providing a space for Like, 
Dislike, Comments and Share features about topics of 
interest. The comments that were provided freely in 
textual format and the Like and Dislike that every 
topic or sub-topic received have aggregated to 
provide pole results on people’s opinion.   Aol.com 
provides news feeds on all their headline news. For 
example; authors designated a preference Mashup 
screen.  
 
The primary author of this article has listed her 
preferences as headline news on politics, finance, and 
fitness. The feedback on the news topics are 
generated in real time from various individuals who 
do not know each other. Individuals are identified by 
icons that the system automatically generates with a 
pseudonym ID name, which can be chosen by 
individuals and can be changed each time as the 
participant sends a comment. There is no 
demographic information available to categorize 
individuals in this study. The only available 
information is text chats that contain the writers’ 
emotional response about the topic. 
 
Reference [2] has verified a need for understanding 
customer value and how customers need to be 
involved in business transactions. The perspective of 
using customer value to use customer satisfaction as 
the impetus for knowledge sharing explained by [3] is 
a mode to enhance customer service and influence 
others through word of mouth. The idea of word of 

mouth for advertising or marketing is not a new idea. 
However, with the frequency of using social media 
sites and computer mediated communication, [4] 
found that consumers influence each other as they 
respond to blogs, interactions on Facebook, and other 
social media venues.  The literature presents a 
selection of studies that are now emphasizing how 
research methods are changing because of the broad 
scope of social media as a means of conducting 
research. In place of opinion polls, researchers are 
investigating political views through news feed and 
scientists are using blogging as a means of sharing 
research expecting commentary as an analysis for 
research. This study uses social media to continue 
examining alternatives to traditional research and 
what we can learn in expanding the research 
paradigm to include an innovative approach for 
analyzing data from the social network perspective 
for marketing, pole reporting and may be 
demographic analysis.  
 
II. REVIEW OF LITERATURE 
 
The literature discusses studies and theoretical 
underpinnings of how research is conducted using 
social media; social network sites (SNS), and other 
means of alternative approaches to research as viable 
systems for reporting studies.  There is a movement 
toward applying other ways to conduct research 
because of the introduction and global use of internet 
and method of surveying participants. Since research 
has expanded from traditional experimental studies 
including the qualitative interview capturing public 
knowledge through participant’s life experiences, 
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there appears to be a new alternative using social 
media as a research methodology. Theories related to 
research from a social networking and knowledge 
sharing perspective involve a role theory, which is 
explained by [4] how people position themselves into 
a role that could bring forth personal stress and 
present conflict because of their perception, attitude, 
and thinking that they present. Although research 
participants are usually anonymous and their 
identities are protected, participants within a social 
media context open up a new level of data 
presentation from the written material that is 
presented in the social feed. Specifically, social 
interactions toward political, scientific, or other 
subject matter ideas serve as a representation of 
alternative methods for conducting research.  
 
This is demonstrated in research by [3], on political 
recall, [5] presented as a blogger, the innovation of 
chemistry topics, “showcasing the major issues in the 
field and illustrating the role of blogs and other new 
social media in debating, highlighting, and even 
seeking resolutions to some of these issues” (p.405).  
Reference [3] conducted research to investigate 
whether exposure of political information through 
social media was a learning mode for people in place 
of other factors that influence learning.  [3]’s results 
were restricted to just learning about political 
information through social media of Facebook where 
she did not find statistically meaningful results. Even 
people (control group) who were not exposed to the 
social feed for the political story, but learned the 
information elsewhere had recall. However, using 
the social media platform Twitter, there was a 
statistically significance of learning recall with the 
control group. Therefore, it depends on the social 
media context regarding results of the research and 
the effectiveness of the media as an instrument.  
 
Reference [5] previewed three case studies that 
were uploaded to non-peer reviewed open-access 
sites as subjected to blogs giving an opportunity for 
scientists, authors and editors, and public opinion 
regarding the topic of interest. The results from the 
research data indicated that social media does 
present an opportunity for participants to respond to 
research, but careful consideration must be given to 
respondents of bloggers. Since respondents can be 
critical, individuals blogging need to be cognizant of 
the tone of the critique and yet objective of content 
of the critique. Research data has indicated that 
there is a purpose for respondents’ comments for 
consideration as a viable means of social media 
directed research. The application of the literature is 
addressed in the following study regarding political 
commentary and the responses for liking or disliking 
the commentary. Also, this study will show that 

there is a need for using social media as an 
alternative research method. 
 
III. METHODOLOGY 
 
The methodology of this study involves mixed 
approach to research. The authors analyzed responses 
in the social feed of AOL that addresses a comment 
regarding specific political news in real time 
represents the qualitative method of the study. The 
commentary reactions addressing people’s responses 
to the political comment is also qualitative 
methodology recognized as individual opinions in a 
written format responding to the original comment. 
The quantitative mode is a statistical percentage of 
the responses that are categorized and calculated as 
Likes and Dislikes. These numbers refer to the total 
number of responses that were given Likes or 
Dislikes. The research design instrument is the news 
feed commentaries made from generalized news 
media. The comments selected were based on highest 
number of Likes and Dislikes that received and were 
sorted as the best comments by the forum. 
 
The participants in the study are random people who 
receive the news feed and choose to respond to the 
real-time news comment. The people are either 
identified as a pseudonym or by their given name. 
The individuals responding have a choice as to how 
they want to be viewed in the news feed. Since the 
research is an alternative to traditional research, there 
is not consideration or requirements to involve an 
Internal Review Board (IRB) process. The 
participants are already anonymous because of the 
social media format for conducting research. 
Reference [6] identified the position of the IRB in a 
social media context based on the risk factor. Since 
political commentary may not seem personally 
associated with the people who respond, it may be 
considered a low risk factor therefore not 
jeopardizing a persons’ identity. 
 
IV. RESULTS 
 
Data was collected over two separate sessions. The 
first session involved the news feed commentary 
titled, “Disastrous Pope Francis Visit by Trump.” The 
response comment was: “Wow, these media guys are 
really grasping at straws.”  The results revealed 293 
Likes and 78 Dislikes. The sub-total results of this 
comment were 78 people agreed with the 
commentary and 293 disagreed with the commentary. 
The relationship between Like and Dislikes is 
equated to agreed and disagreed for statistical 
calculation. There was an additional comment 
response which read: “Just like they did with 
Obama.” That response represented 55 Likes and 176 
Dislikes. The subtotal of this comment was 176 
people agreed and 55 people disagreed. The chart is 
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shown below representing the percentage of people 
who agree and disagree. 
 
The second session involved the news feed 
commentary titled President Trump’s Budget Plan 
Benefits the Rich. Public opinion relating to Trump’s 
budget covered several aspects of his budget. 
Although the responses from participants were more 
generalistic, there were also comments that were 
specific to differences in the number of people on 
Medicare. The response comment to the news feed 
was: “The suggested budget is perfect. I will clearly 
punish the very voters that brought this Trump 
buffoon to the White House. So smart voter for 
Trump when you get your benefits reduced or food 
stamps stopped or medical care changed, go crying to 
your hero.” The results showed 246 Likes and 79 
Dislikes. The sub total of the comment were 246 
agreed and 79 disagreed with the commentary. The 
relationship between Like and Dislikes is equated to 
agreed and disagreed for statistical calculation. 
 

 
 

An additional comment was: “Those maps show who 
the takers are. Guess how they vote? The subtotal of 
this comment was 152 Likes and 14 Dislikes. The 
sub-total was 152 agreed and 14 disagreed with the 
commentary. Another comment was presented as a 
response to the original commentary about Trump’s 
budget benefitting the rich people in the United 
States. The comment stated: “Maybe I should write 
my democratic senators and congress people and tell 
them to vote these cuts in_ Let those voters who 
supported Comrade Trump feel the direct impact of 
their myopia and in many cases, blindness. I hear 
cardboard is edible if you put some sauce on it.” The 
results showed a subtotal of this comment as 114 
Likes and 30 Dislikes. Translating that data from 
Likes and Dislikes to 114 agreed and 30 disagreed 
with the comment from a public respondent. The 
discussion continued with other comments and 
responses that were very directed. For example, the 
comment quoted as, “…Keep voting republican. 
More tax cuts for the rich and a lot less for you—boo 
hoo. The responses were 63 Likes and 15 Dislikes, 
resulting in 63 people agreed and 15 people disagreed 
related to the comment response as a reflection of the 
original commentary. As the conversation among the 

people continued, a response that “journalism has 
died here in the US in 2008, we now have 
propaganda” was followed by 12 Likes and 22 
Dislikes. The numbers represented 22 agreed that 
journalism has died, while 12 disagreed and don’t 
believe journalism has become propaganda. 
 
The conversations expanded to discuss how the 
United States has identified which states are 
dependent on federal assistance and how that 
dependence contributes to Trump’s budget plan. The 
comment was reported as, “The map clearly shows 
the fact that 8 of 10 states most dependent on federal 
handouts are red states and 8 out 10 states are least 
dependent on federal handouts are the blue states. 
The south and the border are all red, the poorest and 
least educated. While the northeast and far west are 
all blue, the richest and most educated. Who really 
benefits from government spending?  As it turns out 
it is the red states that are overwhelmingly the 
welfare queen states—the ones governed by folks 
who think government is too big and spending needs 
to be cut—are a net drain on the economy.”      The 
feedback for this comment present 43 Likes and 7 
Dislikes referring to 43 agreed with the comment and 
7 disagreed with the comment. Related to the map 
was another comment of Trump’s promises that were 
being questioned. A participant wrote, “Trump said 
there will be no cuts to Medicaid and Social Security 
benefits because these programs help the poor people 
who are hurting in this country.” As a direct quote 
from Trump, the participant responded by inquiring 
and asking questions of the respondents of this social 
media thread. Continuing, the participant wrote, 
“Well, poor people have you taken a look at his 
budget proposal? Coal miners who are using these 
programs, while you wait for promised jobs to 
return… have you looked at his budget? Respondents 
of this thread response, resulted in a subtotal of 23 
Likes and 2 Dislikes. The number of people who 
agreed were 23 and 2 people disagreed. A finial 
comment from the original beginning recognizing the 
issues of President Trump’s budget responded with, 
“He has done nothing but lie since he started running 
for president. I can’t believe how gullible people are. 
Results from the last comment showed 20 Likes and 
2 Dislikes. The sub total was 20 people agreed and 2 
people disagreed with the comment.  
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V. DISCUSSION 
 
When individuals respond to the commentary, as 
Likes or Dislikes what they are reading regarding the 
information from the news feed, the data presented a 
percentage of agreement or disagreement of how the 
respondents believe they view concern for the 
country, in real-time.  The first scenario involved 
President Trump’s visit to the Pope. Based on the 
noteworthy comments that critiqued that visit 
followed by Likes or Dislikes responses from the site 
visitors. Based on the summation of comments the 
statistical totals of Likes and Dislikes were 40% 
agreed with disastrous visit versus 60% which is 
majority disagreed that the visit was disastrous. 
 The second scenario involved President Trump’s 
budget plan for the country. The forum commentary 
that critiqued the budget plan followed by Like or 
Dislike responses from the site visitors. Based on the 
summation of comments the statistical totals of Likes 
and Dislikes were 82% agreed that the budget would 
not serve most people well, versus 18% disagreed and 
believed the budget would serve majority of people. 
 
CONCLUSION 
 
The respondents were self- selected individuals who 
had a broad reaching platform in AOL; therefore, 
other Social Media platforms may have not provided 
the same format for normalizing the textual data. 
With AOL, the data was available to conduct 
analytics due to grouping the data under best 
comments. All the comments, respondents, and total 
of the Likes, Dislikes, agreed and disagreed were 
directed to people’s opinion of Trump’s trip visiting 

the Pope and his budgetary plans. The statistics 
recognize real time results and have a valuable place 
in using social media as an alternative research 
method. This study proves the way research is 
changing and that there needs to be a consideration of 
social media to recognize how participants’ answers 
or responses are viewed as a research method. The 
data collection process in research especially real 
time can contribute to a new viable form of 
conducting research judging statistics in real time. 
Conducting research using Social Media may be a 
new form of the way pollsters are using text mining 
methods to analyze textual data and report. The fact 
that the data analysis from the data collection in a 
Social Media format considered as unstructured can 
now provide an innovative approach to contribute to 
the effectiveness of data analytics and research 
interpretation. The research by [5] noted that “use of 
Social Media for conducting research makes the 
protocol more transparent, productive and ultimately 
beneficial to all” (p. 422).  
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