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Abstract- The right personality, environment, financial support, business commitment and cultural influence are 
said to be some of the factors in creating successful entrepreneurs. Therefore, the present study aimed to present 
the factors or variables that led to the success of women entrepreneurs’ in the Central Region of Sarawak. This 
study was conducted on entrepreneurs who received micro credit assistance from AIM (Amanah Ikhtiar 
Malaysia). The questionnaire is used as a data collection method that involves a total of 111 women entrepreneurs 
in the central region of Sarawak. Data collected were analysed using SPSS version 2.0.The analysis revealed 
that the above factors (the environment, financial support, business commitment and culture) are some of the 
main factors or variables that influence business success of women entrepreneur in that region. In this regard, it 
is hoped that the findings of this study can help the parties concerned in the design and implementation of the 
agenda to stimulate the performance of entrepreneurs to a much higher level. 
 
Index Terms-  business commitment, culture, environment, micro finance, success factors 
 
I. INTRODUCTION 
 
The importance of entrepreneurial activities in 
Malaysia, particularly in Sarawak’s economic 
development cannot be denied. These activities are 
considered an important source of economic growth 
and job creation (Friar & Meyer, 2003) that improve 
the quality of life of individuals, families, 
communities and national economy development. 
Previous studies have already shown that 
entrepreneurial activities can increase the Gross 
Domestic Product (GDP), employment opportunities, 
increase people’s income and wealth, and bring 
forward the local population closer to the global 
economy (Reynolds, Hay & Camp, 1999; Henderson, 
2002).  
Entrepreneurship is not a foreign field for women. In 

recent years, the number of women who enter the 
field showed encouraging improvements. The world 
had witnessed a constant growth of women 
entrepreneurship and their contributions to the 
national economic and employment (Pitoska & 
Charitoudi, 2011). The women-owned firms are also 
growing from time to time (Davidson & Burke, 
2004). McKay (2001) reported that, in 1999 almost 
half of the small businesses in the United States are 
owned by women. On the other hand, Still and 
Timms (2000) also stated that women played a major 
role in the growth of small businesses in Australia.  
In UK , it also estimated that nearly a quarter of 

business firms in the country were owned by women 
(Fielden, Davidson, Dawe & Makin, 2003). In 
France, Orhan and Scott (2001) reported that 26 
percent entrepreneurs in France are women.  
In our country, Malaysia, Mei Fun (2009) mentioned 

that 16 percent of the small and medium size 
enterprise which are involved in service sector, 
manufacturing and agriculture are owned by women. 
With the fact that the number of women 
entrepreneurs increasing, there are also many success 

stories of most women entrepreneurs throughout the 
world (Alam, Jani & Omar, 2011).  
In this regard, it is best that we identify what are the 
characteristics they have made them successful in 
their own way. 
 
II. REVIEW OF LITERATURE 
 
2.1. Factors Influencing Entrepreneurial Success  
The success of a business or enterprise is measured 
from a variety of angles and tricks. For example, 
Perren (1999) and Amit, Mac Crimmon, Zietsma and 
Oesch (2000) measuring business success through 
income, growth, wealth and profit as well as the 
ability of the business to remain longer in the 
industry. Watson, orgarth-Scott and Wilson (1998) 
and Dafna (2008) evaluated the success of the 
business through its ability to continuously carry out 
its trading activities.  
It is also said that, entrepreneurial success is also 

measured by the profitability of the acquired business 
and the average level of profit compared to the 
industry whether lower, equal to or higher than the 
average level of industry profits  (Abdul Manaf, 
Omar & Yee,  2012).  
Ashraf and Qureshi (2010) measure entrepreneurial 

success based on the company’s financial strength, 
customer satisfaction and satisfaction of the 
entrepreneurs in their career.  
Several factors that lead to achievement and success 

of entrepreneurs have been identified in previous 
literature. Among them are the internal and external 
environment  (Delmar & Wiklund,  2008), financial 
efficiency, management, location, investment in 
technology, production costs and network (Cassar, 
2004). The success of a business or enterprise is also 
dependent on the entrepreneurs’ personality such as 
his/her honesty, friendliness (Benzing, Chu & Kara, 
2009; Makhbul & Hasun, 2011; Benzing, Chu & 
Bove, 2005) . 
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On the other hand, entrepreneurs’ success has also 
been related to his/her creativity, perseverance, 
courage, confidence, humility, willingness to learn, 
strategic thinking, focused, strong determination and 
openness to new information (Elenurm & Alas, 2009; 
Raffele, 2011). 
 

In addition, Ashraf and Qureshi (2010) develop a 
model by listing eight characteristics that drives the 
entrepreneurs’ success in business including risk 
taking, confidence and determination, willingness and 
initiative, ability to explore, strategic thinking, 
creativity and innovative, vision and social 
networking.  
 

2.1.1. Need for achievement.  
This refers to an individual's desire for significant 
accomplishment, mastering of skills, control, or 
high standards. The term was first used by Murray, 
H. A. (1938), in “Explorations in Personality” and 
associated with a range of actions. These include: 
"intense, prolonged and repeated efforts to 
accomplish something difficult. To work with 
singleness of purpose towards a high and 
distant goal. To have the determination to win". The 
concept of Need for Achievement (N-Ach) was 
then popularised by the psychologist D. C. 
McClelland. (1961) in “The Achieving 
Society”. The high need for achievement that is in 
the entrepreneur makes him/her successful. 
 

2.1.2. Innovativeness 
Creativity and innovative refers to the ability of 
entrepreneurs to introduce as well as bringing out 
new ideas in their business. A creative and innovative 
entrepreneur is able to find faster, better, cheaper, 
easier ways to produce and deliver their products and 
services (Tracy, 2007).  
The ability of an entrepreneur that was able to 

process of translating an idea or invention into a good 
or service, that then creates value for which the 
customers will pay, that make them the difference. 
In terms of risk-taking, it is a tremendously 

significant  dimension  in  the area  of 
entrepreneurship and this  to the people who are 
predisposed to accept risks when faced with situations 
that  could  be  uncertain (Gurol  and  Atsan, 2006). 
 

2.1.3. Propensity to risk taking  
Risk Taking is involve in a work or project that the 
outcome is unsure and has a probability of having 
lost. The aspects of risk-taking described the 
willingness of entrepreneurs to engage in the risky 
work or no bail. In another sense, it refers to the 
ability to cover possible loss turned over decisions or 
projects carried out in their business. Positive attitude 
towards risk will allow the entrepreneur success and 
enduring in its business. Thus, courage to take risk is 
the first step that should be considered by the 
entrepreneurs before anything else (Tracy, 2007).  

2.1.5. Tolerance to ambiguity 
Many successful entrepreneurs are believed to 
have a kind of perception that they face a situation 
how hard it maybe as something that they have to 
face it. Acccording to Budner (1962), ‘intolerance 
of ambiguity can be defined as ‘the tendency to 
perceive (i.e. interpret) ambiguous situations as 
sources of threat’ and tolerance of ambiguity as 
‘the tendency to perceive ambiguous situations as 
desirable.’  
 

2.1.6. Internal Locus of Control 
Various studies had also confirmed that 

entrepreneurs with the  
ability of internal command (internal locus of 
control) is more dominant than  
with others not having that command (Greenberger 
and Sexton, 1988; Caird,  
1991). It is said that people who are internally 
motivated create companies that survived and attain 
business success (Gimeno et al., 1997). 
 

2.1.7. Environmental Factors 
Business environment factors seem to be more 

significant to the success of women entrepreneurial 
activity. Unfortunately, many women entrepreneurs 
cannot ensure their output and marketing efficiency 
due to their poor managerial and technical skills 
(Shastri & Sinha, 2010).The business environment 
factors pose a set of challenges to business because 
they are outside the control of the job proprietor. 
Business factors play a larger part in entrepreneurial 
activity because despite the possession of the 
requisite personal entrepreneurial characteristics such 
as instruction, right attitude to risk, motivation, 
energy and working experience; the environment may 
hinder women entrepreneurs from exploiting 
entrepreneurial opportunities (Kuzilwa, 2005; Shastri 
& Sinha, 2010; Vob & Muller, 2009). 2.1.8. Cultural 
Factors 
Culture can be a set of beliefs, rituals, and ideas, 

customs, and values in a society . in other words 
,culture is something in community and a group that 
find its own meaning by interaction between them 
and it states the ways of interaction and 
communication among the people in that community  
(Joseph and Igor ,1999).  
 

2.1.9. Microfinance 
Microfinance is a source of financial services for 
entrepreneurs and small businesses lacking access 
to banking and related services. The two main 
mechanisms for the delivery of financial services to 
such clients are: (1) relationship-based banking for 
individual entrepreneurs and small businesses; and 
(2) group-based models, where several entrepreneurs 
come together to apply for loans and other services as 
a group. 
For some, microfinance is a movement whose object 

is "a world in which as many poor and near-poor 
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households as possible have permanent access to an 
appropriate range of high quality financial services, 
including not just credit but also savings, insurance, 
and fund transfers."[Over the past three decades, 
impact assessment studies  and  researches in  the  
field  of  microfinance  have witnessed  a  
dramatically  growth  among  academic schools. 
However the majority of those studies paid great 
attention to the measurements of microfinance 
outputs rather than outputs and inputs (Hulme, 2000).  
Recently, many microfinance studies started to 
recognize the importance of assessing the input and 
output of microfinance for approve the impact of 
microfinance and improve microfinance 
implementation. 
 

2.1.10. Business Commitment 
Whether you are deeply invested in your career or 
starting a business, successful people commit to 
certain decisions that help shape them into elite 
businessmen and women. They choose to make every 
moment count. Each day is said to be an open 
opportunity for mastering skills and furthering their 
goals. 
Ashraf and Qureshi (2010) develop a model by 

listing eight characteristics that drives the 
entrepreneurs’ success in business including risk 
taking, confidence and determination, willingness and 
initiative, ability to explore, strategic thinking, 
creativity and innovative, vision and social 

networking one other pertinent characteristics is 
confidence and determination. Confidence and 
determination can be described as the conviction and 
belief of the entrepreneurs against their business 
design that has been established as well as their 
courage in facing the challenge and failure in his or 
business endeavours. This can also be considered as 
the entrepreneur’s business commitment. 
 

III. METHODOLOGY 
 
This study adopted a purposive sampling method, 
where the samples were obtained from a specific 
group of people, who could provide the desired 
information, either because they are the only ones 
who have it, or conform to some criteria set by the 
study (Sekaran, 2003). 
A total of 150 self-administered questionnaires were 

distributed to the identified respondents located in 
Central Sarawak. However, after about two months of 
the data collection exercise, 111 (74.00 per cent 
response rate) questionnaires were considered to be 
legitimate and met the required criteria for this 
research. The sample size of 111 was sufficient 
according to Roscoe’s (1975) rule of thumb (30 to 
500 samples). 
 

IV. RESULT AND DISCUSSION 
 
From Frequency Analysis: 

 
 
A summary of the 111 samples in this study is 

shown in Table I. The majority of the participants 
were aged between 30 to 49 years old (61.2 per cent). 
In terms of the educational level, half of the 
respondents had attended secondary school (59.5 per 

cent) and majority of respondents had experienced 
more than 3 years (64.0 per cent) in business. It 
shows that most of the respondents started the 
business from their own initiative (78.4 per cent) 
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while others inherited the business from the family members.

 
From table 2, shows that most of the respondents are from the Iban ethnic group (41%), followed by Malay (28%) and  Melanau 

(18.9%) and the last is from the Bidayuh group. 
 

Based on Correlation Analysis – In terms of 
relationships: 
 

 
 

R<0.2   = very weak relationship 
0.21<r<0.40  = weak relationship 
0.41<r<0.60 = moderate relationship 
0.61<r<080 = strong relationship 
r>0.81  = very strong relationship 
 

The diagram indicates that there are very close 
relationship between business commitment (0.662), 
finance (0.634) and environment (0.573) and the 
intention to succeed for the entrepreneurs. So, that 
clearly shows that the most dominant factor is 
business commitment followed by financing. That 
justifies how important for the entrepreneurs to be 
committed in doing their business, and  also they 
have to be assisted by certain form of credit or 
financial assistance  - in order for them to be 
successful entrepreneurs. 
 
On the other hand, most of them scored almost the 

same or much lower in the other factors. This shows 
that many of the entrepreneurs are still lacking in 
their personality and cultural aspect, in order for them 
to be more competitive in their business endeavours. 
 

CONCLUSION 
 
The study evaluated the contributing factors in 
determining the success of entrepreneurs in their 
business activities. The most dominant factor seems 

to be their business commitment and micro financing. 
Both score the highest. 
On the other hand, in terms of other factors, most 
agreed that many elements such as social capital to 
create opportunity, marketing opportunity, social 
capital in providing opportunity, technology, lack of 
employment, government and local authority, and 
also competition, are all very important for them but 
not as important as the above two dimensions 
(business commitment and micro financing). 
In the context of personality traits, most of them 
agreed that having better position (high achievement) 
in the society is not that important to be a successful 
entreporeneur. The same goes to self - confidence and 
desire for independence. 
Therefore it can concluded that, for small business 
entrepreneurs or new entrepreneurs, their business 
commitment plus with the  financial assistance that 
they are given (in terms of financial backing for them 
to run the business),  are of utmost important, leading 
to their entrepreneurial success in doing a business 
(especially for small business women entrepreneurs, 
in Sarawak) 
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