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Abstract - Learning never ends. Becoming a good teacher takes time and continuously involves learning. A teacher must 
keep up-to-date with what education system is adventuring through. Nowadays, students are refering social media as the 
pivotal source for reaping information and aquire knowledge.This paper studies how the services provided by the social 
media are helpful for teachers and students in education sector.This paper also tries to explain the impact of social media on 
younger minds and also describes how it can promote continuous learning of the teacher.The sample for this study comprises 
of teaching faculty from various disciplines in higher education. 
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I. INTRODUCTION 
 
“Technology won’t replace teacher, but teacher who 
wont use technology will be replaced by the one who 
uses it”- as learning nowadays is a social learning. 
 
The teaching profession requires a lifelong learning 
perspective to adapt with rapid changes happening 
with the younger minds in the present generation. To 
help students, a teacher must develop complex and 
analytical skills which is in real need for this 21st 
century.Education sector have started focussing on e-
learning and applying other techniques to make 
learning interesting to both teachers and students. A 
teacher with the habit of learning always strives for 
growing, modifying and improving themselves. A 
good lecture should not only be about conveying 
information to students, but also provide vivid and 
visual illustrations of the material and it should 
actively aim to involve the student’s participation. 
The challenge is to find the right mix between 
lecturing, interactivity and discussion, visual material, 
and the development of academic skills. Improving 
one's teaching is a lifelong learning process. It allows 
the teacher to keep on learning and seeing things 
from different angles.  
As a life-long learner, teachers must not wait for 
external stimuli, rather need to be self driven and take 
the initiative on their own to find ways to enhance 
their knowledge and skills. The present generations of 
students are endulged in using digital media and it is 
necessary to teach them to use the technology 
creatively.Teachers are able to provide students with 
an environment that is conducive for 21st century 
learning and to present instruction with the use of 
technology that has real-world relevance that students 
can use beyond the classroom. 
Social media has become the younger generations’ 
primary means of interacting with the world.Many 
higher-education professionals are using social media 
for aquiring information and communication. If 

teachers are to keep pace with the changing nature of 
learning in the modern world, they should be open to 
explore it.Career advancement of teachers constitutes 
a continuous process that is based on the life-long 
learning concept.Teachers must be reflective, as they 
must be critical. Asking the right kind of questions to 
students is vital to teaching. Yet, this can only happen 
when teachers give enough time to look at the totality 
of classroom processes as the embodiment of 
learning.The use of social media has transformed the 
face of education in education industry. This change 
has positively impacted the students as well as 
teachers. 
Teachers use social media as a way of teaching by 
creating groups and accounts for students where the 
information can be accessed. Teachers are selective 
about their choice of social media sites, matching 
different sites to their different needs; the sites they 
visit most often for personal use (Facebook), 
professional use (LinkedIn), and for use for in 
teaching (Blogs and Wikis) are all different. 
 
II. NEED OF TECHNOLOGY ADVANCEMENT 
-SOCIAL MEDIA: 

 
Social media has made its way into higher education. 
Communication through facebook, twitter, instagram; 
linkedin etc helps in creating connectivity and is a 
major source of information and sharing. Social 
media is about collaborating, networking, sharing and 
generating knowledge and content, and all of these 
features are of great value in the context of higher 
education. Social media plays an important role in 
every student’s life. It is easier and convenient to 
access information, provide information and 
communicate via social media. Teachers and students 
are connected to each other and can make good use of 
these platforms for the working of their education. 
Technology has brought about major changes in the 
education sector. India is reaching hights on 
technology in education sector. Technology has 
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paved the way of renaissance in education by 
liberalisation thereby increasing the reach of 
education. Use of social media has become the need 
of the hour. It is much needed for sustainable growth 
and development of the education sector.Social media 
has st a platform where they can discuss and widen 
their knowledge base. In today’s world technology, 
business and education go hand in hand. Teachers can 
share ideas with each other and point students to 
various means of supportive social community. 

 
III. LITERATURE REVIEW 

 
George Veletsianos, Royce Kimm (2012), studied 
that research into faculty members' use of technology 
and social networking sites has largely focused upon 
pedagogical practice, at the expense of understanding 
user experiences with these technologies. 
Thomas Brush and John Saye (2014) found that 
technology may facilitate the integration of problem 
based learning within teacher education programs and 
it supports faculties’ Professional development 
Dr.Hala El Miniawi and AbdulHadi Brenjekjy (2015) 
found that the usage of advances in technology are 
fast growing  in educational field particularly self- 
learning, far learning and implementation of 
technology in classrooms through  smart boards and 
usage  of online resources of social media networking 
it gives knowledge and high interactions  between 
students and faculties 
Saleh Abdullah Alabdulkareem (2015) found that 
exploring the use and the impacts of social media on 
teaching and learning science they found that both the 
teachers and students are willing to use social media 
in educational purposes. 
Josef Lounek (2015) suggested developing creativity 
in teaching digital video courses for both faculties 
and students and upload videos regarding academics 
information 

 
IV. OBJECTIVES OF THE STUDY 
 
 To study the factors that influences the relation 

of teacher-student through the introduction of 
social media platform in education. 

 To study the various positive effects of using 
socialmedia in education sector. 

 To study the impact of social media in class 
room teaching. 

 To study about the barriers in using social media 
in classroom. 

 
V. METHODOLOGY 
 
 The sample for this study comprises of teaching 

faculty from all disciplines in higher education 
and was selected as representatives of the 
teachers community 

 Secondary data was collected from journals and 
research articles to support the research.  

VI. SAMPLE AND SAMPLING 
 
 Primary data was collected from the teachers of 

various colleges. 
 Sample size is 50.  
 Questionnaire was distributed to faculty 

members belonging to various disciplines of 
higher education. 

 
VII. DATA ANALYSIS & INTERPRETATION: 
 

Age group 
(Yrs) 

Respondent
s 

User
s  

Percentag
e 

(%)  

Below 25 8 5 62.50 

25-35 19 12 63.16 
35-45 11 6 54.55 

Above 45 12 4 33.33 
Table -1: Usage of social media on the basis of Age: 

 

 
 
Examining the relationship of professional use of 
media by age shows the youngest are more likely to 
use social media than are older faculty. The age effect 
for use of social media for professional purposes is 
strong, but not quite as strong as for personal use. 
There was an over 30% point difference between the 
usage rates of the youngest and oldest faculty for 
personal use of social media (63 to 33 %). 
 
Experience 

(Yrs) 
Respond

ents 
Use
rs 

Percentage 
Users (%) 

Below 2yrs 8 5 62.50 

2– 6yrs 18 11 61.11 

6- 14 yrs 12 7 58.33 

14- 30 yrs 6 3 50.00 

Above 30yrs 6 1 16.67 

Table -2: Frequency of usage by experience: 
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36% of the respondent’s years of experience is 
between 2yrs to 6yrs, 24% of the respondent’s years 
of experience s between 6yrs to 14yrs.It indicates that  
the majority of  the respondents are having work 
experience of 2 to 14 years are frequently using ICT 
& social media for enhancing their skills in 
dissemination of knowledge. 
 

Feedback Respondents Percentage 
Do not use 8 16% 
Rarely use 10 20% 
Frequently 32 64% 

Total 50 100% 
Table -3: Faculty using social media: 

 

 
 
64% of the respondent’s are freqently using social 
media.It indicates the highest no. of faculty use the 
social media frequently. 
 
Faculty usage Respondents Percentage 

Use 17 34% 

Do not use 33 66% 

Total 50 100% 
Table -4: Faculty usage of social media for teaching: 

 

 

 
 
 
It appears that some faculty do make use of social 
media in their teaching; slightly over one-third report 
doing so. 
 

Feedback Respondents Percentage 
Use 7 14% 

Do not use 43 86% 

Total 50 100% 
Table -5: Faculty video use in class sessions 

 

 
 
Faculties are very big users of video in their teaching. 
Virtually all 86% of faculty report using video in 
their class sessions.This is not a surprise that the 
report found that online video was used by faculty in 
their teaching, both inside of class and as external 
assignments for students 
 

Site Respondents Percentage 

Facebook 10 20% 

Blogs & Wikis 10 20% 

Linkedin 14 26% 

Podcasts 7 14% 

Twitter 2 8% 

Others 7 14% 

Total 50 100% 
Table -6: Faculty Professional use of social media: 
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The pattern of use is different between sites, as, for 
instance, 20% of faculty use facebook less frequently. 
26% of faculty use linkedIn but has greater daily use. 
Professional usage of blogs and wikis closely mirrors 
that of facebook, while podcasts are less popular. 
Twitter, with just over 8 % reporting use at least 
monthly, comes in at the bottom of the sites tested. 
 

Feedback Respondents Percentage 

Found Online 44 88% 

Educational publisher 3 6% 

Provided by Institution 2 4% 

Own creation 1 2% 

Total  50  100% 
Table -7: Sources of video for faculty used in teaching 

 

 
 
Nearly, 6% of faculty make use of video from 
educational publishers .About 2% of faculty have 
created their own video as part of their teaching. The 
exact nature of this video is not specified—in many 

cases it may be a video lecture capture of one or more 
class sessions. 
 

Selection method Responde
nts 

Percenta
ge 

Found Online 45 90% 
Recommended by other 

faculty 3 6% 

Online rating & comments 2 4% 

Total 50 100% 
Table -7: Selection methods of video for faculty use in teaching 
 

 
 
Only 4% of faculty report that they have used online 
rating or comments in selecting video.Far more 
common is relying on recommendations from other 
faculty members ,but how did these other faculty find 
the video to recommend? Most likely by searching 
online—this is the most common (90%) selection 
method for class-related video. 
 

Barriers Responde
nts 

Percent
age 

Integrity of student 
submission 20 40% 

Concerns about privacy 15 30% 

Seprate course & personal 
accounts 5 10% 

Grading & assessment 4 8% 

Inability to measure 
effectiveness 2 4% 

Take too much time to learn 
or use 3 6% 

Lack of support from own 
institution 1 2% 

Total 50 100% 

Table -8: Barriers to faculty use of social media 
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The results show that two concerns topping the list 
privacy and the integrity of student submissions. Over 
40% report that “lack of integrity of student 
submissions” is a very important barrier, and over 
30% say privacy concerns are very important barrier. 
Faculty members clearly have not embraced social 
media in a purely uncritical manner; they have many 
concerns. 
 
FINDINGS 
 
1. Suvey shows that more than 86 % of faculty 

makes professional use of social media on at 
least a monthly basis. In addition to purely 
personal use, faculty were asked about social 
media use in support of their professional careers 
(on the job but not while teaching) and about 
their use of social media in classes they’re 
teaching. 

2. Examining the relationship of professional use of 
social media by age shows that the youngest are 
more likely to use social media than are older 
faculty.Including monthly or more frequent use, 
the greatest number of faculty report using 
LinkedIn for professional purposes than any 
other social media site. 

3. Faculties are using video from both commercial 
and non-commercial sources. The most common 
source for video used in teaching is video that the 
faculty member has found online. 

4. Faculty member responses to the open-ended 
comments in the questionnaire also reveal that 
many are selecting video from multiple types of 
sources provided by their Institution. Some 
faculty mentioned Institutional digital 
repositories integrated into learning management 
systems. In other cases, Institutional video is 
being provided directly by the library. 

5. The report in this series demonstrated that faculty 
havehigh levels of concern about a number of 
areas that hinder or prevent their use of social 
media in teaching.  

6. The report shows that faculty consider a number 
of issues to be serious barriers, however, they 
also show a marked change in the overall pattern 
of faculty perceptions of the barriers to the use of 
social media for their teaching.The picture of 
social media use among faculty members is not 
all positive - faculty continue to cite a number of 
barriers to their use of social media in their 
teaching. 

7. Faculty are not making extensive use of any 
central rating or cataloging system in the 
selection of video for their classes. 

 
CONCLUSION 

 
In the 21st century, teachers must have the ability to 
proficiently use new technologies and media; learning 
to use these new technologies and media is a key 
component of lifelong learning.The best teachers are 
willing to learn from their students. Teachers should 
have the ability of critical thinking about 
themselves.Time spent on social media by faculties 
varies by age of faculty.Being prepared to teach in the 
21st century is therby equates him a lifelong learner. 
The popular social media sites are Twitter, Facebook, 
Google+, LinkedIn, Instagram, YouTube, and Blogs.  
They match different sites to their varying personal, 
professional, and teaching needs.Teachers must adopt 
a lifelong learning mindset to continually push them 
to learn new ways of facilitating learning and 
increasing student engagement. By taking courses 
and collaborating with colleagues on creative 
teaching methods. Teachers who adopt this mentality 
are more than excellent educators: they’re excellent 
models for their students.including .Teachers must be 
innovative to engage and inspire the learners.Life 
long learning does not halt with high school or 
university but continues well into retirement.  
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