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Abstract - Entrepreneurs are not born, they are made and they can certainly be made through specially designed and 
effective training programmes named EDPs. Various organisations conduct EDPs and they are supposed  to timely and 
effectively spread the information about these EDPs .The aspirant entrepreneur has somehow limited reach to various 
sources of information through which they   come to know about these EDPs. Though various media of sources of 
information such as print, electronic, internet are available, yet most of the entrepreneurs realize that newspaper is the most 
widely accepted, accessible , reliable and easily archived source of information through which happening and conduction of 
EDPs can be widely publicised. 
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I. INTRODUCTION  
 
This is the age of information. If one has right kind of 
information and this information is judiciously used, 
a success story can be wisely written. For right kind 
of information,one must have access to right kind of 
source of information, In the case of entrepreneurs , it 
is wisely said ,tested and established fact that 
entrepreneurs are not born, they are made  and they 
can certainly be made through effective EDPs. 
Entrepreneurship does not emerge and develop of its 
own. Its emergence and development depends upon 
an environment in which entrepreneur can learn and 
discharge her/his assigned responsibility in an 
efficient manner. The government can also play a 
positive role in the emergence and development of 
entrepreneurship. But the real problem is how to 
develop entrepreneurship. Entrepreneurship 
development programmes (EDPs) are designed and 
developed to offer solutions to this problem. These 
EDPs will be successful only if the aspirant 
entrepreneurs have an easy access to these EPDs. 
The aspirant entrepreneur has somehow limited reach 
to various sources of information through which they   
come to know about these EDPs. Though various 
media of sources of information such as print, 
electronic, web are available, yet most of the 
entrepreneurs realize that newspaper is the most 
widely accepted, accessible, reliable and easily 
archived source of information through which 
happening and conduction of EDPs can be widely 
publicised. 
 
1.1 Various sources of information 
As this is the age of information and specially the 
digital information ,sources of information are plenty, 
but the main concern is the reliability of these 
sources. Most popular sources of information are 
listed below 

1. The Library is a primary source for information 
where almost every source of information is made 
available .Books, periodicals, reports and newspapers 
available in the library may contain related and 
valuable information  
 
2. Internet can be used to find out useful information 
and data about EDPs.  Google, Bing,Facebook, 
Twitter , Linkedin , Pinterest can be useful  
 
3. Subscription of  Trade Papers and Magazines : 
Desirable entrepreneurs should have time to read 
articles especially in understanding new trends and 
developments relating to EDPs 
 
4. Industrial Data : This source of data is helpful in 
comparing various EDPs. The data is available from 
associations or government agencies which run 
EDPs. 
 
5. Membership-Based Organisations : These can 
provide services such as conducting research, 
organizing education and training programmes. 
 
6. Social Media: Social media platforms such as 
Facebook, Twitter , LinkedIn etc. can avail plethora 
of information about everything under the sun but 
there is a tab here , the reliability of the information 
must be thoroughly tested and investigated. 
 
7. Employees working in various organisation:. 
The people who work for organisations  can provide 
answers to specific training programmes.  
 
8.  Friends and acquaintances: The persons in our 
close proximity , during fruitful discussion , also can 
be helpful as sources of information about various 
training programmes .  
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II. PURPOSE 
 
The purpose of this paper is to examine the 
information acquiring practices of aspirant 
entrepreneurs about the happening  of EDPs.  
 
III. DESIGN/METHODOLOGY/APPROACH 
 
The paper is based on a quantitative study of a sample 
of 250 entrepreneurs, located in the Southern region 
of Rajasthan which includes 7 districts namely 
Udaipur , Banswara, Chittorgarh, Dungarpur, 
Rajsamand, Sirohi and Pratapgarh. The entrepreneurs 
responded to a questionnaire based on 5 point Likert 
scale  pertaining to  the comparison of sources of 
information through which they came to know about 
the EDPs which they attended .Total 250 respondents 
have participated  and filled up the questionnaire in 
personal observation of the research scholar. They 
were helped to understand and answer the questions 
as the questionnaire was in English and most of the 
respondents had Hindi as their first language. 
 
IV. ANALYSIS 
 
The analysis is based on the data collected through 
the 5 point Likert scale  questionnaire which demands 
the respondents to provide information  pertaining to  
the sources of information through which they came 
to know about the EDPs which they attended . The 
demographic details are also collected under headings 
of gender ,age ,  highest educational qualifications. 
The SPSS 20 was used to analyse the data.The 
Cronbach’s alpha was used to test the reliability of 
the data collected. The Cronbach’s alpha for the data 
was found to be 0.71 which is considered good , 
hence the data collected is found to be reliable. 
 
4.1 The Population description 
The entrepreneurs from the sampled districts are 
selected on the basis of the ratio of population of 
these districts. Total population of the surveyed 
districts is 1 09 59 596 . The ratio of population of 
each district is calculated. 250 entrepreneurs were 
selected through convenience sampling. Udaipur has 
the ratio  28 % , hence the sample population is 
250*0.28=70 ,Banswara  has the ratio 16% hence the 
sample population is 250*0.16=40, Chittorgarh has 
the ratio 14% ,hence the sample population is 
250*0.14=35 ,Dungarpur has the ratio 12%, hence  
the sample population is 250*0.12=30 , Pratapgarh 
has the ratio 8% hence the sample population is 
250*0.08=20 , Rajsamand has the ratio 12% hence 
the sample population is 250**0.12=30, Sirohi has 
the ratio 10% hence the sample population is 
250*0.10=25. The  above sample population of each 
district has an appropriate representation .As Udaipur 
is the most densely populated district of the region , it 
has the highest no of samples i.e. 70 . 
 

4.2 Gender classification 
It is evident from the above demographic details of 
respondents that  almost  1 of 4 entrepreneurs is a 
female . Out of 250 respondents , 196 entrepreneurs 
(78%) are males and  54 entrepreneurs ( 22%) are 
females . The Southern Rajasthan is tribal dominant 
area . Here Gender ratio better than the rest of 
Rajasthan , but social structure is even now male 
dominant  . The sample ratio of  male to female (3 : 1 
) is  not satisfactory , but it is not discouraging either. 
 
4.3 Age Group 
The one third of the sampled entrepreneurs(82 out of 
250) fall into the group of 20 to thirty years  of age , 
on the other hand  67 % of the entrepreneurs(168 0ut 
0f 250) are in the age group of 30 to 40 years. This 
shows that the entrepreneurs in their mid-career  have 
a better rate of success . These groups  are born after 
1975 , hence they have been educated in the age of 
computer education and are digitally enabled  to 
access the sources of information . 
 
4.4 Sources of Information used by the 
respondents 
It is evident from the above details of respondents 
that  almost  3 of 4 entrepreneurs have got 
information through newspaper . Out of 250 
respondents , 193 entrepreneurs (77.2%) have got 
information through newspapers  ,  37 entrepreneurs ( 
14%) have got information through  audio visual 
media such as TV and radio.20 respondents. (8%) 
have got information through friends and 
acquaintances. No respondents have  shown email 
and social media as the source of information about 
EDPs. The reason may be the biased concept about  
reliability of the social media as well as the 
traditional culture of the region . 
 
The 63 % respondents (158/250) found newspaper as 
the most easily accessible source of information , 
social media got the acceptance of 8% (20/250) , 
audio-visual media had the nod of 15%(38/250) and 
24% of the respondents found friends and 
acquaintances easily accessible . .Accessibility of 
Social Media may be restricted due to use of smart 
phones..Under the trust and reliability factor, again 
newspaper is a clear winner. It was supported by 71 
%(178/250)  of the population surveyed . Surprisingly 
only 4%(10/250) trusted Social Media platform , 
13%( 32) put their trust in Audio-visual media and 
only 12%(30/250) supported the trust in Friends & 
acquaintances, The source whose information can be 
easily archived for future references is again the 
newspaper . A very high proportion of the 
respondents 85%(212/250) accepted that archival of 
newspaper is easy that is newspaper can be easily 
kept for future references. It can be scanned, cut , 
photographed and sent easily . Only 8%(20/250) 
found social media fit for archival . Only 7%(18/250) 
voted for  Audio-visual media as cumbersomeness 
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attached to the recordings and storage issues. There 
was no takers for the idea of archiving information 
received from Friends and acquaintances.  
 
V. FINDINGS 
 
1Respondents appear to be associated with the use of 
more or less easily accessible information sources. 
The findings also indicate that the newspaper is the 
primary and most easily accessible source of 
information regarding organisation of EDPs.Again , 
the newspaper is the most  trusted and reliable source 
too. This unique source can be  easily archived and 
shared with utmost trust. The newspaper doesn’t have 
the hassles of copyright issues either. The  TV and 
Radio are at second place in the rank Social Media is 
supposed to be the quickest spreader of information 
but trustworthiness is a little questionable. Social 
media is a preferred media for personal information. 
The EDP organising institutions must upgrade their 
EDP promotion methods. More presence in social 
media and audio-visual  media is highly required. 
 
VI. RESEARCH LIMITATIONS/ 
IMPLICATIONS 
  
As the analysis was based on self‐reported data 
provided by the entrepreneurs, the authors had to rely 
on their judgments regarding the sources of 
information through which they got information 
about the EDP. Moreover, as the study was conducted 
in a single region( The Southern Rajasthan) with its 
idiosyncratic and salient  features, the generalizability 
of the findings to other regional contexts may remain 
a little  ambiguous. 
 
VII. PRACTICAL IMPLICATIONS 
 
The study suggests a need to re‐evaluate the 
information sourcing practices and patterns being 
used by the EDP organising institutions. The findings 
also imply the need for entrepreneurs to upgrade their 
competence in order to enhance their reach and use of 
various reliable sources of information. 
 

VIII. ORIGINALITY/VALUE 
 
Relatively modest amounts of research have 
addressed the information acquiring practices of 
aspiring entrepreneurs  who attended EDPs . This 
research addresses this aspect of EDPs. 
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