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Abstract- This study aims to discuss the representation of social types in cinema films and their use as a visual research 
method depending on sociological imagination and sociology of affects throughout selected cinema films. Social types as an 
important concept in social sciences can be examined in order to understand societies, cultures and people. We can see social 
types represented by actors and actresses in cinema films. On the other hand, visual sources can be used as a research 
method in today’s world. While doing this, “sociological imagination” and “sociology of affects” help us. Sociological 
imagination and sociology of affects, it is claimed that the use of visual sources (animation and feature cinema films) in 
sociological research and education enables fast and effective analysis of the social issues and their fast and effective transfer 
to the audience. 
With this aim, social types in social sciences will be discussed first. Visual research methods will be discussed second. 
Finally, representation of social types in cinema films will be discussed.  
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I. INTRODUCTION 
 
Social types, which were used by Georg Simmel for 
the first time, are an important concept in social 
sciences in order to understand societies, cultures and 
people.  We can follow social types in cinema films 
as well as we can find them in real life. We can see 
social types represented by actors and actresses in 
cinema films. On the other hand, visual sources can 
be used as a research method in today’s world. While 
doing this, “sociological imagination” and “sociology 
of affects” help us. 
  In this study, representation of 
social types in cinema films and their using as a 
research method will be discussed. With this aim, 
social types in social sciences will be discussed first. 
Visual research methods will be discussed second. 
Finally, representation of social types in cinema films 
will be discussed.  
 
II. SOCIAL TYPES 
 
Social types were used by Georg Simmel for the first 
time in social sciences. Although Simmel didn’t 
define the social type concept, he used the concept in 
his various essays and created social types such as 
“the stranger”, “the poor” and “the metropolitan”. 
Following Simmel, various social scientists worked 
on social types. 
According to Klapp,  social types are “…consensual 
concepts of roles that have not been fully codified 
and rationalized, which help us find our way about in 
the social system… they are a chart to role structure 
otherwise largely invisible and submerged” (Klapp 
1958, 674). According to Reading, social type is "an 
objectively derived summary description of the 
characteristics of a category of persons" (Reading 
1977, 196). Moreover, Almong (1998) states that 
“status of the concept of social type may be divided 
into two major orientations: first, as a tool everyone 

uses on a daily basis (a "folk notion," in other words) 
and second, as an analytical tool for the social 
scientist.” 
Following all these definitions, we can state that 
social types in a society can represent their culture 
and can be used as case studies for typifying and 
comparing human groups and for analyzing collective 
behavior in a society (Almond, 1998). Besides, social 
types can be used for understanding social transition 
since they are produced by society (Almond, 1998). 
“Thus, finding that different societies share similar 
social types provides supplementary evidence to the 
means and extent of cultural diffusion between 
nations” (Almond, 1998). 
From this point forth, we should also review visual 
research. 
 
III. VISUAL RESEARCH 
 
After the invention of photography and 
cinematograph in the 19th century, we can state that 
the 20th century became a century of images. Visual 
resources increasingly took place in academic 
researches. “As the visual has gained this more 
established role in academic and non-academic social 
science research and representation, qualitative 
researchers from different disciplines have 
interrogated the existing literatures of visual 
anthropology and sociology to develop and inform 
their work,” (Pink, 2003: 179).  
The first studies (Becker, 1974) revealed early use of 
photography as a research method (Fleischhauer and 
Brannan 1988, Wagner, 2002: 161). In addition to 
sociological self-development, anthropologists, 
sociologists, and other social scientists working in 
common areas such as education, architecture and 
medicine have begun to collect and analyze data 
about the visual dimensions of social life (Wagner, 
2002: 162). It has also begun to acknowledge that the 
work of documentary filmmakers and documentary 
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photographers can also be used for social research. 
Visual resources that continue to be used as a side-
source for some time have become a field of thought 
and research as a research method in the 1970s 
(Banks, 1995). In addition to sociological self-
development, sociologists and other social scientists 
working in common areas such as education, 
architecture and medicine began to collect and 
analyze data about the visual dimensions of social life 
(Wagner, 2002: 162). The fact that the work of 
documentary filmmakers and documentary 
photographers can also be used for social research has 
also begun to be acknowledged in this period.  
The development of visual research methods that 
started in the 1970s and accelerated in the 1980s was 
accelerated by the changing theoretical approaches 
and lifestyles. When the 2000s came, with the 
influence of the rapidly advancing technology, the 
visuality began to cover every aspect of our lives. In 
the light of all these, we can state that cinema films 
can be used as a source for visual research methods. 
 
IV. EXAMPLES FROM FILMS 
 
When someone says “the poor”, everyone can 
imagine an image about it within his own culture and 
education. We can do the same thing when we say 
“the metropolitan” or “the stranger” or “the white-
collar”. That's exactly what we call social type. The 
characters created in cinema films also represent 
people who exist in society. Especially the “types” 
we see in the cinema are a reflection of this situation. 
Therefore, we can examine social types represented 
in cinema pictures and use them for visual research. 
For example, Charlie Chaplin's famous type "The 
Tramp" can provide us with a sense of time. In 
Chaplin's famous “Modern Times” film the Tramp 
shows us clearly the type of worker who works in a 
factory during the period and heavily suffered the 
challenges of the industrial revolution. For this 
reason, it is possible to refer to the Modern Times 
film and the very successful social type the Tramp as 
a visual resource to examine the working class in the 
Western at the beginning of the 20th century. 
Cinema history is actually full of successful examples 
of social types. For instance, another successful 
example is Henry Fonda's character in “12 Angry 
Man” directed by Sidney Lumet. Henry Fonda plays 
a well-educated and successful architect in the film. 
Each of the other characters in the film represents the 
people who we can come out in real life. In this 
context, we can call them successful representations 
of social types. Moreover, we can think about 

Antonio character, played by Lamberto Maggiorani 
in Vittorio De Sica's famous film "Bicycle Thieves". 
It is a character we can encounter in post-World War 
II Europe. In this regard, Antonio's character can be 
examined as a social type to examine the post-World 
War II life.  
Let’s take look at another period. The "The Dude", 
played by Jeff Bridges in the Coen Brothers' famous 
film Big Lebowski, is a character in the capitalist 
world who has never found a place in his life.  There 
are many academic studies that examine this 
situation. For this reason "the Dude" is a very suitable 
character to study. 
Finally, let's look at a more entertaining story. In 
“Amelie” film, directed by Jean-Pierre Jeunet, 
Amelie, played by Audrey Tautou, is a character 
looking for herself. When we look at the real life, we 
can meet a lot of people who look like Amelie. 
Amelie, who seeks herself and questions life, stands 
as a social type. 
In the light of all these, we can point out that social 
types are represented in cinema films and these social 
types can be used as a method of visual research. 
 
CONCLUSION 
 
In sum, we can state that social types are important 
concepts in social science. On the other hand, the 
characters created in cinema films also represent 
people who exist in society. Especially the "types" we 
see in the cinema are a reflection of this situation. 
Therefore, we can examine social types represented 
in motion pictures and use them for visual research. 
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