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Abstract- The mascots design in Thailand is still very popular. Because also highlighted the importance and need for 
support to be used to promote products and tourism to attract consumers. I am therefore, interested in finding ways to design 
guideline for mascots to promote local products and tourism of Thailand.The collection of data from communities with 
different needs questionnaire about mascot design, that will be represented in delivering products and tourism. The results of 
the data analysis, the design of the target can be used to design the look to build on common interests most is the look of the 
animal. The story of mascot design from character that makes the hearts and attract the most adventurous companion, who is 
not a lonely and harmony among friends. The personality traits of character that can create a clear identity. Including pulling 
the identity of the character fun and outstanding. and when the community or local people are often bound up with food, this 
is the culture in the northeast of Thailand. As well as the fun of traditional Thailand that can communicate out to the mascot 
looks bright, naturally and cheerful. Can be used to heat the air natural and spicy test of food presented mascot for Thailand. 
Which is known both at home and abroad.Design guideline for this mascots, it can be fun, creative style guidelines and 
information from the survey needs in that area in Thailand. The mascots with different characteristics in each district, help to 
further promote their products and travel more. Promoting economic and social strength. 
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I. INTRODUCTION 
 
The mascots design in Thailand is still very popular 
because they do not see the importance and need for 
support to be used to promote products and tourism to 
attract consumers. It, therefore, interested in finding 
ways to mascots to promote local products and 
resources. Tourism in Thailand to be popular and 
seen as increasingly important. 
The information gathered from the community in the 
northeast of Thailand by the year 2558 research 
on"Character design express the emotions."The 
questionnaire requirements relating to the mascot to 
be represented in delivering products and tourism. 
Research is continuing into the year 2559 on " The 
mascot design study for Thailand " This research 
study design mascot to promote local products of the 
province.The design looks can generate interest when 
seen most of the animals.The story of the mascots 
that make sense to the mind and motivation is not a 
solitary adventure companion. There is unity among 
friends. The personality of the mascot can build 
character, only clear. Including pulling the identity of 
the mascot came out to entertain the guests. More 
information can be used to create patterns and 
mascots from the area in question, or people in the 
community. Local residents, including people. If the 
north eastern part of the country tend to thinking 
about food, lifestyle, the culture of Thailand. The 
mascot is enjoyment of the cultural traditions that 
Thailand can communicate out to design the mascot 
to look bright and natural. Choose colors from the 
heat of the weather, natural flavors and rustic 
atmosphere. Outstanding food spicy. Help design the 
mascot is the most complete available to promote the 
northeastern province of Thailand as well.The 

mascots that are consistent with the above 
information was compiled based approach. The 
survey of needs in the area actually cause mascots 
with different characteristics away each district. You 
can create a model of the mascot at a variety of 
unique, interesting ways to express cultural traditions 
specific nature merriment people. 
 

1. II. DETAILS 
 
2.1. Conception of Design 
From the picture (Fig.1), shows the target group of 
children is to portray the culture of eating, it’s most 
of the Northeast Thailand. 
2.2. Analysis for Design Guideline 
From the picture (Fig.1), shows the target group of 
children is to portray the culture of eating, it’s most 
of the Northeast Thailand. Can be concluded that, if 
the story of the food on offer in the Northeast.  
 

 
Fig.1. The opinion of the child of Thailand. 
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The mascot designstyle will be intermediary of 
communication with the children as much as possible. 
The secondary can be reached used as a component in 
the design of the mascot a more prominent trend. 
With a tradition culture and way of life of the local 
exotic interesting offer. 
 

 
 

Fig.2. The opinion of  the adult of Thailand. 
 
From the picture above, shows the target group is 
adult sees the culture came out on top of eating. The 
lead story to design the mascot to be a medium of 
communication for most adults. The secondary target 
group like the others. With a tradition Culture and 
way of life of local people to design unique, 
interesting. 
 

 
Fig.3. The opinion of  the elderly people of Thailand. 

 
From the picture above, shows that target seniors saw 
pictures of the food culture. The most prominent of 
the northeast of Thailand. In conclusion, if the story 
of the people Northeast's offer to form a mascot to be 
a medium  of communication for the elderly the most. 
The number is lower, it is still a tradition. Culture and 
way of life. Local novelty Attraction for locals and 
foreigners. 
 
From Figure 1-3 shows. Factors local cultural 
traditions. These foods are cooked and taste unique 
annual festival of traditional culture. Can represent 
and convey the story in local mascot to make it 
interesting. In communications and public relations 

through the mascot as the provincial. It will be used 
to the characteristics of creative design that combines 
features from the most local. To be used in the 
creation and design. The mascot promote 
representative province in North Eastern of Thailand. 

 
Fig.4. Show on looks to build on common interests. 

 
From the picture (Fig.7), shows the image of animals 
closer to human beings, help the most interesting 
when seen. It will be used to design major. A minor 
inanimate objects. That could be used for the design 
allows for a more interesting and special. It also helps 
to communicate with people from a variety of simple 
ways. 

 
Fig.5. Show on the story of the mascots to achieve a sense of the 

hearts and motivated them. 
 
From the picture above, can be the main story 
adventure used to design the mascot. To the 
background of the mascot to be communicated to 
those found more insight. The fight for life designed 
to help create the mascot a more profound story. 

 
Fig.6. Show on effect on personality private interests, 

personality traits individually. 
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From the picture above, shows that design mascots to 
show what most exclusive high. The witness 
remembered the precise benefits to the province are 
widely available to the public. The only outstanding 
in each province.Using such characteristic patterns of 
eating. Cooking ingredients the livelihoods of local 
people occupation, etc. 
 
III. RESULTS AND DISCUSSION 
 
Results analyzed data from a survey of target groups. 
Looks to build on common interests. The highest 
form of animal.The animals are representative of 
distinctive and interesting. And a color scheme and 
attract outstanding. The story of the characters that 
make the most sense to the mind and motivation.The 
companion adventure story with a couple of 
characters that do not look lonely and harmony 
among friends.The image of the character's 
personality traits can create a clear identity. What is 
most unique show.To retrieve the identity of the 
character and fun to watch. Its unity and its 
Bermudian. When asked about the northeast, what is 
the first thing most respondents answered is local 
food and eating culture of the East.The second is the 
tradition and culture of the traditional fun farm colors 
of nature and heating the air. The nature and flavor of 
the spicy food is outstanding. 

 
Fig.7. Idea sketch mascot design, Northeast of Thailand 

 
That idea sketch from overview design.The mascot to 
be used to promote products and local tourism 
provincial Northeast of Thailand (Isan). The data 
shows the results from the research used to design by 
offering mascots playmate included the adventure. 
Presented in the form of the relationship of best 

friends.In a natural way of life, local culture, local 
traditions, Thailand.As a way of life with the farm 
animals.The nature of the field with scarecrow food 
with a wicker Northeast rice and so on. 

 
CONCLUSIONS 
 
Design mascots, it can be fun, creative style 
guidelines and information from the survey needs in 
that area in Thailand. The mascots with different 
characteristics in each district, help to further promote 
their products and travel more. Promoting economic 
and social strength. 
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