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Abstract - This paper reviews a suite of articles on research- teaching nexus in relation to undergraduate business studies. The 
Research-teaching nexus within the undergraduate business studies curriculum is reviewedin terms of its existence, curriculum 
design model, extend of research, research content and process knowledge displayed in dissertation theses, the involvement of 
students in research activities, the effectiveness of research tutoring and career orientation of business research at the 
undergraduate level. 
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I. INTRODUCTION 
 
Research and teaching are the two domains, central in 
higher education, which go hand in hand across 
various disciplines. Teaching at its best shapes both 
research and practice (Boyer, 1990) as research is “the 
generation of new knowledge’ and teaching is the 
‘transmission of knowledge’(Coaldrake & Stedman, 
1999). Through research, new knowledge is derived 
and through teaching the knowledge is transmitted to 
the students. Hence the main link between research 
and teaching in academics is the continuous 
integration of teaching and research.Business studies 
being more a human behaviour oriented subject uses 
statistical methods and research for inquisitive analysis 
for business decision making.At this level, research 
teaching includes academic direction on the business 
research content and learning tasks, giving the course a 
dimension of theresearch-led and research-oriented 
curriculum(Willcoxson, et al., 2011) (Griffiths, 
2004). 
 

 
Figure:1-Research teaching nexus at undergraduate 

level business studies 
 
The University research scholars among the faculties 
undertake individual and group research works as part 
of institutional projects and otherwise. The scholars 
who engage in research work are mainly PhDs in 
relevant fields, and they are also the ones who teach 
research at the undergraduate programme. Research 
teaching nexus is inclusive of teacher intensive  

 
research-based course content and a student intensive 
research-based process of learning (Hoddinott & 
Wuetherick, 2005). It ideally defines the role of both 
teacher and student as inevitable and active at content 
and process, through effective participation, critical 
enquiry and continuous integration.  
 
To better understand the relevance and depth of the 
research-teaching nexus in business studies, the 
following areas (summarised in Figure 2) are 
examined in this paper 

 
1.1 Research in the undergraduate business studies 
curriculum 
Business studentsare exposed to research processes, 
methodologies and frameworks. Business studies seem 
to be based on business contexts through academic 
research structured business research, applying 
business theories. A business student who finishes his 
dissertation thesis at the end of the final year needs to 
fully pass the research process with the same 
weighting of research content, is an excellent example 
of therelevance of theory, methods and practices of 
research established in business studies. In every 
student assignment from the first year of business 
studies, desktop and field research is designed to be 
part of thecurriculum for perusing the business 
environment analysis and interpretation. Students are 
tutored on the process and content required for a 
business research. The business studies course is 
anchored on research interests, contents and outcomes 
of the academic researchers to be delivered to the 
learners, commonly known as a research-led approach 
(Healey, 2005) (Griffiths, 2004). 
 
The primary objective of research content in business 
studies is to bring forth structured decision making in 
business perspective. Of which, analysis of internal 
and external business environment is possible only 
through inquisitive business research.  Basic research 
is viewed as the primary form of teaching at 
undergraduate level business studies with all other 
functions deriving from it with academic emphasis on 

http://iraj.in
mailto:anujossan@gmail.com


International Journal of Management and Applied Science, ISSN: 2394-7926                                                 Volume-3, Issue-5, May-2017 
http://iraj.in 

Research Teaching Nexus in the Undergraduate Business Studies Curriculum 
 

 74 

the research process. For example, the first-year 
students have a module named “marketing” where 
they do a marketing assignment, detailing the 
marketing strategy and plan at the end of the module. 
A marketing research project is submitted one week 
before marketing assignment, describing the market 
survey and the research process therein. The 
recommendations of the market research projects form 
the ground for the marketing plan assignment 
submitted later.As part of research orientation, the 
business studies curriculum focuses mainly on 
collection and evaluation of information, in relation to 
specific business needs and contexts. (Johnston, 
2000). Students are taught how micro, meso, macro 
and international business environment variables affect 
the market, opportunities and organisations.  

 
II. BUSINESS STUDENTS’ ENGAGEMENT IN 
RESEARCH ACTIVITIES 
 
In business studies, there is growing acceptance of 
undergraduate student research engagement and is 
viewed asthe highest form of student participation in 
theresearch-teaching nexus. Itwas evident in many 
case study and call for research paper competitions 
where the business students participated for the past 
few years. (Simons & Elen, 2007)Identifya practical 
method, where research is defined as a tool for 
learning the skills needed in building up the 
information society and an idealistic approach where 
education is understood as partaking in research, with 
a “concomitant edifying potential” for the student and 
the researcher. In general, at the undergraduate level 
business students are engaged in research during their 
course of studies firstly through the business research 
projects in the course, case studies, and through 
participating in institutional research undertaken by the 
universities.  
 
1.2.1 Course Research Projects- Research projects 
which can be individual or collective, in the 
curriculum is mainly intended to demonstrate their 
understanding of the subject practically. The student in 
his research report should be able to define a research 
aim, a problem statement, establish research 
objectives, conduct descriptive research, collect data 
using a pre-determined interview format, 
performbasicdataanalysis and report about research in 
writing. The students execute the research projects 
based on the theoretical and practical training given to 
them on “research” during their course of 
undergraduate study.(Mullen, 2000, p. 20) established 
that by effective participation in research, students can 
‘begin to move beyond their traditional research 
conditioning to take risks, to work as a team, and to 
include artistry in their work’. 
 
1.2.2 Case Study Research in PBL-Apart from the 
research projects, business students are also acquainted 
with research during their initial years through case 

studies in Problem Based Learning classrooms. Case 
study analyses are widely acknowledgedform of 
research in business studies. This is proven by the 
level of case study researches in international business 
research conferences (Welch, et al., 2011). Case study 
research provides insights into key business issues, 
management situation, etc. through primary desktop 
and at times field research. Many international 
business topics like choosing the market, market entry 
modes, export price fixation based on trading 
environment, trade laws applicable for specific 
scenarios,etc. are few of the interesting case study 
researches the students do in their business studies. 
According to (Ghauri & Gronhaug, 2002)‘a case 
study is a useful method when the area of the research 
is relatively known, and the researcher is engaged in 
theory building type of research’.  
 
1.2.3 Other Research Activities: At the 
undergraduate level, students may also participate in 
the university research activities and research 
programs. Undergraduate student engagement in 
research projects is emphasised to be an effective way 
of linking faculty research and undergraduate teaching. 
(Healey & Jenkins, Nov 2012).How effectively the 
undergraduate students are engaged in research during 
their course of studies emphasises the effectiveness of 
the research-teaching nexus in undergraduate studies. 
However, it is observed that at business schools, 
teaching faculties undertake institutional research, but 
student involvement is not visible. Based on the 
informal interviews with the business students, it was 
understood that they find it difficult to accommodate 
any extra research project beyond their curriculum. 
Students find that they find no time to do any extra 
work due to the workload at the university.  
 
Enhanced coordination between teaching and research 
activities can improve student engagement, and guide 
the students to participate in research projects actively 
and help faculty to build research supervision into their 
teaching load(Rowlett, 2012).By providing 
researchopportunities for the academic researchers and 
students at the undergraduate level improve the 
research-teaching nexus in business studies curriculum 
through active student engagement and faculty 
research supervision. By doing so, teachers and 
students can focus on research, improving the 
institutional image on research contribution. It 
significantly contributes to the knowledge economy 
and improves the skills of business students for their 
future career.  
 
Research content and process displayed in 
undergraduate business theses 
In undergraduate business studies, students are 
encouraged to take up a small to medium sized 
research project in their final year, in different areas of 
business. Business research practically analyses a 
company using qualitative and quantitative data on 
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finance, customer feedback, product research, 
competitive analysis,etc. and put forth 
recommendations for better decisions on a company’s 
business strategy, processes and operations. This 
research activity is the culmination of the 
undergraduate studies exhibiting business domain 
knowledge content and research process. (Hackley, 
2003)noted that the principal goal of the research 
process is fulfilled when the research project at the 
masters or undergraduate level validate students’ 
aptitude to apply a given methodological perception 
with at least a minimal display of the limitations and 
weakness. Research methods and processes are often 
underutilised or misinterpreted in research projects, 
and thereby methodology section of the research 
reports have insufficient information related to the 
business research methods and process.  
 
Based on the informal interviews with the academic 
researchers in business studies, the following 
information was obtained as measures of effectiveness 
of research content and research process in 
undergraduate research work 

a. The research methodology description should 
adequately and appropriately cover the overall 
research objectives of the business research. 

b. Methods and subjects of data collections should 
have described adequately with the reasons to 
choose a method, to decide the validity of 
findings and interpretations. 

c. The linkage in research content from findings, 
conclusions, recommendations to the problem 
statement, research objectives and research 
questions should be present. 

d. The expected problems in research methods and 
the preventive steps the researcher adopted, 
with a meaningful explanation of the prevention 
steps. 

e. The ability to replicate the research 
methodology should be easily identifiable in the 
report along with the limitations and further 
suggestions for research. 

However, academic researchers who assess the 
dissertation thesis of undergraduate students identified 
following grey areas  

a. Selection of sample size- how large sample 
size should be to generalise findings and to 
make recommendations 

b. The research design is at times confusing to 
the students to be identified as exploratory, 
explanatory and descriptive.  

In business studies research work, research 
methodology chapter defines the motivation of the 
application of various research processes or methods 
to identify, select and analyse business information 
applied to comprehend the research problem and 
thereby vouching for its validity and reliability. 
(Charmaz & Bryant, 2006, p. 15)the emphasisthat 
research methodology should be adopted carefully as 
‘mechanistic application of methods yield mundane 

data and routine reports’ and choosing methods that 
can help to answer the research questions with 
‘ingenuity’ and ‘incisiveness’ produces good reports.  
 
Effectiveness of Research tutoring in Business 
Studies 
In business studies, research is intended in the 
curriculum as imperative to business subjects. Hence, 
business research being an applied field should be 
taught in a combination of business knowledge and 
research process. Even though the business students 
have research as their core subject throughout their 
bachelor program, they are neither aware of the 
institutional researchesnor the research expertise and 
exposure of their tutors. The business students have 
both passive and active research experiences in the 
university. Business schools at the corporate level 
should aim to enhance the opportunities in which 
research and teaching complement each other to 
provide rewards, not only for better teaching or better 
research but for ‘demonstrations of the integration of 
teaching and research’(Hattie & Marsh, 1996, p. 
533). Various studies, (Brew, 1999)(Elton, 
2001)revealed that students have a high chance of 
benefiting from the research-teaching nexus when they 
actively participate in teaching and learning activities 
through which their research knowledge and skills are 
developed. 
The general impression the students has, of research in 
teaching is that, it is a complicated, scientific and 
above all difficult to endeavour subject which is held 
in reserve for people of academic distinction (Nwana, 
1985). However, academic researchers tend to teach 
high-level research to students at undergraduate level, 
which can make the students comprehend research and 
business subjects in silos, without fulfilling the 
purpose of complimenting the subjects. Hence, 
business students tend to consider research as 
something unnecessary and extra if taught at ahigh 
level without engaging the students. (Van Rossum, 
1984)Identified that most students in the university 
favoured the informational and explanatory model as a 
good teaching practice, irrespective of any discipline, 
which he termed as “directism or the transference of 
information”. Good teaching is all about productive 
efforts in building student knowledge value through 
active student engagement and participation, while 
research cannot replace any of it. In business studies 
and other social subjects, students tend to be less 
reliant on the research supervisors compared to science 
subjects, as the knowledge structure in this area “are 
less hierarchicallyorganised and thereby encouraged to 
carry independent research projects (Kyvik & Smeby, 
1994). 

 
Career orientation of Business Research at 
Undergraduate level 
Research in business studies is an evolving domain to 
fit the requirements of the industry. The final year of 
business study focuses on internship and graduation 
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project, where a research work is the key assessment 
of businesscompetencies achievement. The 
undergraduate education should aim to reward 
research programs, courses and teaching methods that 
are compatible with research programs required by the 
industry.  (Hattie & Marsh, 1996). In business 
studies, the curriculum is designed to equip the 
students to make informed decisions in day to day 
business life through the extensive exposure to 
knowledge, skills and training on business areas from 
micro to international. 
(Astin, 1995)noted that in a study conducted over 
twenty-five thousand students over two hundred higher 
education campuses identified that research 
engagement of undergraduate students has a positive 
correlation not only with student achievement in a 
bachelor degree but obligation to further research and 
contribution to the body of knowledge and testified 
growth in preparation for professional studies. 
Business researchis adopted as the primary research 
arena for business studies, where real world applied 
studies of businessesare undertaken through collection 
and analysis of market data. The data then is collected, 
analysed and interpreted for decision making for 
abetter understanding of business and the way to 
improve it. The business domains explored through the 
research are mainly finance, human resource 
management, marketing, supply chain, logistics, 
export management, etc. 
 
CONCLUSION 
 
At business schools, research is taught as a core 
subject along with other business subjects and basic 
research is the primary form.Business research being 
an applied field of researchisprepared in acombination 
of business knowledge and research process. Business 
research is adopted as the primary research arena for 
business studies, where real world applied studies of 
businessesis undertaken through collection and 
analysis of business data. Therefore, the research is 
done based on business contexts through structured 
academic research applying business theories. 
Business students are engaged in research through 
regular research assignments, dissertation thesis, case 
study researches and institutional researches.  In its 
applied form, business research is in the form of 
inquisitive analysis of internal and external business 
environment for decision making. 
 
There is growing acceptance of undergraduate student 
research engagement and is viewed as the highest form 
of student participation in theresearch-teaching nexus. 
Nevertheless, the students are unaware of the work 
that institutional studies have done at the university or 
the research expertise of their tutors.  The study also 
proved that in business studies, like other social 
subjects, students tend to be less reliant on the research 
supervisors and thereby are encouraged to carry 
independent research projects. 

 
Research greatly contributes for the build of 
thebusiness knowledge economy and the future careers 
of the students. The principal goal of the research 
process in business studies is fulfilled when the 
research project validates students’ aptitude to apply a 
given methodological perception with at least a 
minimal display of the limitations and weakness. 
However, research methods and processes are often 
underutilised or misinterpreted in research projects, 
and thereby methodology section of the research 
reports have insufficient information related to the 
business research methods and process. Business 
students have active research experience through 
dissertation work, assignments and case study 
research.  
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