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Abstract - This research was to study about the factors to influence the tourists on choosing the homestays in Talingchan 
District, Bangkok. The research used mixed methods included qualitative and quantitative studies. The research tools such as 
community surveys and structured interviews were used to collect data from purposive sampling groups of local people. The 
questionnaires were used for collecting the information from the opinions of the tourists in Talingchan District. The obtained 
data were evaluated by SPSS Program, and the content analysis was used for analyzing the contents. The results of the 
survey, 200 people answering the questionnaires, revealed that highest motivated factor that influenced the tourists on 
choosing the homestays in Talingchan District was safety; the rank was 4.21. High motivated factors comprised 5 factors at 
the ranks in consecutive orders as: cleanliness with the rank of 4.17, local food with the rank of 4.16, hosts’ friendliness with 
the rank of 4.15, accommodation surrounding atmosphere with the rank of 4.15, and lastly, the rank of 4.05 consisted of 2 
factors namely tourism programs/tourism activities and public utilities. The study results complied with efficiency and 
management style of homestays in Talingchan District in the factors related to locations and transportations; tourism 
resources and tourism activities, as well as local lifestyle, culture, art and environment.  
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I. INTRODUCTION 
 
In the present day, new styles of accommodations 
have been emerged to serve tourists’ different 
requirements and individual aspects such as price, 
and location. In addition, the variations of preferences 
have delivered more alternations to the tourists, 
especially the experienced tourists, which provide 
opportunities to join in prepared activities, or involve 
in a journey. Such a dynamic has stimulated the 
change of other services including accommodation 
services which are the important part of the tourism 
industry, especially the homestay style 
accommodations which give chance to the tourists to 
learn and experience daily and real lifestyles of local 
people.  
 
Talingchan is an area where many locations have 
been developed to be a tourist’s destination. Some 
famous locations are Klong Ladmayom Floating 
Market, and Talingchan Floating Market. The 
development is steadily continued to provide 
sufficient services to the increasing numbers of 
tourists. The residential businesses in Talingchan area 
were commenced for supporting local tourists, 
especially the homestay style accommodations 
which; are mostly operated by local people. By 
conducting a field survey, it was found that only a 
little of public relations have been performed.  Most 
homestay are filled with regular reservations. 
Therefore, it is interesting to study about the 
motivation that influenced the tourists on choosing 
the accommodation services in Talingchan District, 
Bangkok 
 

II. OBJECTIVES  
 
2.1 To study about the motivation that influenced the 
tourists to decide to choose the accommodations in 
Talinchan District, Bangkok. 
 
III. LITERATURE REVIEW 
 
Thailand Tourism Authority (2001) has given the 
definition of homestay as an accommodation service 
to provide opportunities to the tourists, for 
experiencing local cultures. Accommodations are 
arranged for servicing tourists by maintaining local 
identity and culture within community proficiency, 
and acceptance. The tourists have the chance to learn 
about community lifestyles and culture. Thus, the 
homestay is the service concentrated on selling the 
Thai lifestyle package. 
  
Paradech (2001) said that the homestays are the 
houses of local people containing enough spaces for 
the visitors to have satisfaction and pleasure from the 
owners.  The objective is to initiate learning 
processes by providing education related to 
environment and ecological systems at the tourism 
resources. It is the extra knowledge, experience and 
appreciation provided will help aim to introduce 
accurate and real information to the tourists by local 
people and entrepreneurs.  
            
The Ministry of Tourism and Sports determined 
quality standards of homestay with 10 standardized 
indexes as follows; accommodations; foods and 
nutrition; safety; host and family members’ 
friendliness; touring programs; natural resources, 
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environment; culture; quality and value added 
products; homestay management and public relations. 
 
IV. METHODOLOGY            
  
The research used mixed methods that included 
qualitative and quantitative studies. The community 
survey and structured interview were used to collect 
data from sampling group of local people, and the 
questionnaires were used for obtaining the tourists’ 
opinions in Talingchan District. The obtained data 
were evaluated by the SPSS Program, and the content 
analysis was used for analyzing the contents. 
 
V. RESULTS AND DISCUSSION 
  
From the study about the homestay business, 3 
homestay businesses were found in the area, i.e. Ban 
Lung Chuan Homestay located in the area near Klong 
Ladmayom, and the other two were Ban Sawangchan 
Homestay, and Ban Mae Juab Homestay located at 
Kho Sanjao Community. By surveying the efficiency 
and management style of the 3 homestays under 3 
criterions, the conclusion is as follows: 
 
1. Location and transportation: It was found that the 
location was fully furnished with abundant natural 
resources, traditional lifestyles and cultures. The 
transportation for the tourist was convenient, and easy 
to access. 
 
2. Tourists resources and activities: There were 
cultural and natural tourism resources as well as local 
tourist activities, to enable attraction of their’ 
attention.  
 
3. Local lifestyle’s such as cooking Thai food, 
making desserts, and carving banana stalks are the 
activities that tourists are able to do, to better 
understand Thai culture.  
  
The above mentioned efficient styles have enabled 
visibility of the outstanding properties of the 
homestays in Talingchan area. After verified for 
finding the motivation in accommodations and 
services that influenced the tourists on choosing the 
homestays in Talingchan District, the results found 
are as follows:  
 
Table 1: The Mean and Standard Deviation of the 
tourist’s opinions about accommodation and service 
factors affected the choosing of homestay in 
Talingchan District. 

 
 
The above table shows the level of tourists’ opinions 
toward accommodation and service factors that 
affected the selecting of accommodation in 
Talingchan District. The study was done with a 
sample of 200 people and the results revealed that 
overall accommodation and service factors are at high 
level with the mean of 4.08. By considering item by 
item, it is possible to list from highest to least as 
follows:  accommodation and service factor related to 
safety was at the highest level with the mean of 4.21; 
accommodation and service factor related to 
cleanliness is at the mean of 4.17; accommodation 
and service factor related to local food is at the mean 
of 4.16; accommodation and service factor related to 
host’s friendliness is at the mean of 4.15; 
accommodation and service factor related to shops 
and souvenir and OTOP shops is at the mean of 4.08; 
accommodation and service factor related to expense 
is at the mean of 4.06; accommodation and service 
factor related to tourist programs ,tourist activities 
,and accommodation with service factor related to 
public utility system are at the mean of 4.05; 
accommodation and service factor related to 
sufficient availability of rooms, toilets, restaurants, 
accommodation and service factor related to tourism 
information centers, websites, maps, brochures, tour 
guides and travelling guide books are at the mean of 
4.04; accommodation and service factor related to 
architectural beauty is at the mean of 4.00; 
accommodation and service factor related to public 
relation and marketing promotion is at the mean of 
3.99; accommodation and service factor related to 
transportation service is at the mean of 3.95 and 
standard deviation of .745 respectively. 
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Fig.1. The Cleanliness of Accommodation 

 

 
Fig.2. Tourist Activity at Homestay 

 

 
Fig.3. Thai Carving Demonstration 

 
Discussion From the above results, it is obvious that 
the efficiency and management style of homestay in 
Talingchan area are effective. In the 3 factors 

included location and transportation, tourism 
resources, and tourism activities, as well as local 
lifestyle, culture, art, and environment, for supporting 
and continuing the tourism development. The 
efficiency survey results are in accordance with top 5 
motivation factors in homestay selection of the 
tourists that included safety; cleanliness; local foods; 
host’s friendliness; and surrounding atmosphere. The 
ways the owners kept their homestays well managed 
to be the tourist accommodations complied with the 
definition of homestay determined by The Thailand 
Tourism Authority (2001), stated that it is the 
accommodation allow the tourists to experience local 
real culture, by arranging the house for servicing the 
tourists with local identity and culture maintaining 
under the efficiency and acceptance of the 
community. The results of the study about motivation 
also comply with part of the results of the research 
conducted by Chutima Aneungpol and Prasopchai 
Pasunon (2015) in the identification about the factors 
affected the choosing of homestay of the tourists in 
Ampawa District, Samutsongkram that included 
homestay public relations; natural resources, 
environment, value added products, safety, service of 
homestay, travelling programs, cultures, 
accommodations, host’s friendliness and, as well as 
food and nutrition. All of them are held to a high 
level which familiar with the research by Chontinee 
Yookhong (2016); “Customer satisfactions from 
domestic tourists of hotel in Ranong Province”. A 
study found that tourists satisfy with accommodation, 
especially interior design and facilities in high level 
but average on security. 
 
RECOMMENDATION 
  
Further study should include the study about tourists’ 
expectation toward the choosing of homestay services 
in Talingchan District, Bangkok for obtaining 
additional information on the unobstructed 
development. 
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