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Abstract - The problem, what is the good tax system? Has been pointed out many times in past. While much optimal 
taxation research focuses on economic effects of taxation, and the purpose of this study is to add a new dimension by 
investigating the relationship between tax system variables and certain other variables of location decision making,. These 
relations are tested using the data from financial service providers .The results show that taxation burden (cost of 
compliance, certainty of interpretation of tax laws, and exemptions/deductions) are positively concerned with the financial 
services business location decisions, or in other words we can form a statement in the light of empirical results that 
institutions are not looking mostly tax factor but they are only trying to avail the Business opportunities. 
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Introduction  
 
Pakistan moves towards becoming a smart country 
and the regional development of economy becomes 
critical. In the future, success will come to those 
companies, large and small, that can meet global 
standards and tap in to global networks. And it will 
come to those cities, states, and regions that do the 
best job of linking businesses that operate within 
them to the global community (Kanter, 1995)  
From above mentioned argument it can be concluded 
that future success will be possible only to meet 
global standards irrespective of firm’s size. Moreover 
those cities, states and regions that link the local 
businesses within them to the global community will 
also be no exception.  
Decision making regarding industry location is very 
complex because it involves multifaceted 
characteristics including tangible and intangible 
elements those measures are often very difficult to 
measure and evaluate (Hayter, 1997). 
Economic men’ who is absolutely informed, rational 
and optimizing rarely seen in practice, instead 
organizations found to act with imperfect knowledge 
and generally in detection of non material trimmings 
(Smith, 1971).The concept of best possible decisions, 
minimizing costs and maximizing profits are in the 
sense theoretical notion. Organizations are political, 
cultural institutions and economic institutions that are 
unclear and no individual is able to have perfect 
knowledge (Barrow, 1998).  
 
II. PURPOSE AND OBJECTIVE OF THE 
STUDY  
 
Conventional studies in the field of industrial location 
decisions have generally emphasized on production 
sector (Barrow, 1998). Manufacturing industries are 
mainly sensitive to transport infrastructure, low and 
medium labor requirements, infrastructure generally 
strongly sensitive to raw material supplies, transport 

infrastructure, and needs for capital (Hayter, 1997). 
However the newly rising financial institutions, 
(financial service providers) also encounter the above 
mentioned problems. In this study the issue of 
taxation and its implications in selection of a 
particular business location is addressed. There is 
variety of factors which are relevant and responsible 
for location decision making of financial services 
business. In this study it is tried to examine the 
location decision making process and to resolve the 
issues confronted by management while making the 
above mentioned decision regarding their business.   
 
Data Sources For the research almost all financial 
service providers in the province of Sindh were 
selected for data collection, these service providers 
are:  
 
1. Public Sector Commercial Banks.  
2. Private Sector Commercial Banks.  
3. Foreign Banks.  
4. Development Financial Institutions.  
5. Investment Banks.  
6. National Investment Trust.  
7. Micro Finance Institutions.  
8. Insurance Companies.  
 
III. DATA COLLECTION AND 
METHODOLOGY 
  
The role of the personnel in decision making process 
of “financial services business” locations, the 
motivation and preference affect both the method and 
procedure by which location decision is taken. In 
addition to identifying the personnel involved in 
business location decision process of financial 
services and it is also assumed that the managerial 
characteristics of key decision makers also influence 
the information process. Primary data was collected 
by sending questionnaire to all above financial 
service providers 
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Before constructing a questionnaire it is necessary to 
decide exactly what information is to be collected, 
from which respondents and with which technique. 
The numeric component of the study is to test the 
hypothesis as stated in the chapter for investigating 
the relationship between the variables of the interest. 
 
IV. POLICY IMPLICATION  
 
This study will help to those financial service 
providers who are trying to start or expansion of their 
business from existing to new one location before 

making the decision regarding location and how best 
the required information can be availed and process 
for making successful decision about the location of 
their business.  
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