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Abstract— Total numbers of credit cooperatives in Malaysia now are more than 588 of more than 10,087 registered society 
with a total membership of more than 7 millions people, who are eligible to receive a credit cooperative loan facility. The 
purpose of this research is to identify outstanding entrepreneurial attitudes possessed by members of the Board of excellent 
credit Cooperative to be the role model to other members of the Board of Cooperative since there are various obstacles in 
running the credit cooperative whether from the government policies or external competitions. The methods adapted from 
questionnaires Entrepreneurs “Perception of Success Inventory” (EPSI). Of 588 registered credit cooperatives, only 35 
cooperatives managed to qualify in the category of best 100 cooperatives listed by the Cooperative Commission of Malaysia, 
with a total population is 350 credit Cooperative Board members. Variable tested was the phenomenon of credit cooperatives 
success as the dependent variable with nine dimensions as the independent variables. They are difficulty goal setting, goal 
clarity, action oriented personality, circumstances oriented personality, planning knowledge, leadership knowledge, 
management knowledge, motivation and Islamic financing. Data were analyzed using SPSS version 21, tests are conducted 
prior to factor analysis and correlation analyses found were significant for seven variables. Regression model can be built 
and the most dominant variables affecting the success of credit cooperatives is setting clear goals with relationship strength 
is 25% of the tested variants. 
 
Index Terms— Goal setting, personality, knowledge, motivation and Islamic financing. 
 
I. INTRODUCTION 
 
According to Malaysian Cooperative Commission 
(2012) in Table 1, the total number of registered 
cooperatives in Malaysia is 10,087, Cooperative with 
the most members is the credit cooperative 1.7 
million members, the number is more than the 
members of Bank Rakyat. From the total credit 
cooperatives (558), the category of big size credit 
cooperative has more than 1.2 million memberships 
(Table 2), that is 70.6%. Meanwhile source from the 
Public service commission of Malaysia (JPA) (2012) 
said that more than 1.2 millions government servants 
are using the service of credit cooperatives to get 
their personal loans.  
 

Table 1: General statistics on cooperatives according to its 
function on 31 December 2012 

 
Source: Malaysian Cooperative Commission 2012 

Table 2: General statistics on credit cooperatives according to 
the cluster on 31 December 2012 

 
Source: Malaysian Cooperative Commission 2012 

 
II.  PROBLEM STATEMENT FROM 
COOPERATIVE CREDIT 
 
A. There are three issues which continue to be the 
obstacles for the credit cooperatives in Malaysia; 
First, the policy issues from the Cooperative 
Commission of Malaysia (CCM); second, 
competition from non-cooperative institution and 
third, compliance with the instructions of the Central 
Bank of Malaysia. The biggest tragedy happened on 
credit cooperatives is the suspension of activities of 8 
credit cooperatives by the Cooperatives Commission 
of Malaysia (CCM) in 2010. The activities that are 
prohibited to be carried out by definition of Models 3 
through GP6 or GP7 circular issued by the CMC (11 
November 2010). The situation is worse when CCM 
intentionally only gives the permission to carry out 
the credit activities using Model 3 to only one new 
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credit cooperative, causing great lose on the 
suspended credit cooperatives due to membership 
transfer to the new cooperative and not able to 
generate new revenue.  
B. Central Bank instructions to shorten installment  
duration.  
 
Credit cooperatives offer financing with long 
repayment periods up to 25 years of personal finance 
products, but the new Central Bank of Malaysia’s 
rule pursuant to section 31(1)(a) of the Central Bank 
of Malaysia Act 2009 (Akta BNM), set so all credit 
cooperatives registered with the Cooperative 
Commission of Malaysia under the Cooperative 
Societies Act 1993 to comply with the financial 
stability measures such as the repayment period for 
personal loan does not exceed the maximum period of 
10 years, the method of calculating payroll 
deductions for the purpose of financing under the 
scheme of ANGKASA Deduction Bureau is extended 
to take into account reimbursement amount for all 
loans taken (ie, include both loan under the scheme 
and outside the scheme) and pre - approved personal 
financing is prohibited. New method of calculating 
the limit of 60% of the financing facility through 
payroll deductions offered under the BPA scheme is 
extended as follows: 

 
With the latest directive from Central Bank of 
Malaysia, the client is reduced as a short payback 
period causing high monthly installments that cannot 
be afforded by the customers and thus the credit 
cooperative business is declined and adversely 
affected.  
 
III. OBJECTIVES 

 
The purpose of this study is to extend the previous 
research which highlights the effectiveness of 
entrepreneurial traits in credit cooperative board 
members to identify the level of success. Based on 
the statement of problems above, we have outlined a 
number of objectives to be achieved in the study of 
credit cooperatives in Malaysia. The objective of the 
study is identified and is followed by a study and 
eventually null hypothesis will be tested: 
Ho1: There is no significant relationship between 
goal setting with the success of credit cooperatives. 
Ho2: There is no significant relationship between 
personality and success of credit cooperatives. 
Ho3: There is no significant relationship between 
knowledge and success of credit cooperatives. 
Ho4: There is no significant relationship between 
motivation and success of credit cooperatives. 
Ho5: There is no significant relationship between 
Islamic financing to the success of credit 

cooperatives. 
Finally a model equation for this study will be 
developed and be able to identify the variables most 
dominating phenomenon of success of credit 
cooperatives in this study. 
 
IV. FRAMEWORK CONCEPT 
 
A study of conceptual frameworks have been taken 
and adapted from a concept developed by Yurkiewicz 
(1996), Sun (2003), Valdez (2009) and Zahiruddin 
(2011) to carry out research on the phenomenon of 
the success of credit cooperatives in Malaysia. The 
variables studied are successful phenomenon as the 
dependent variable, while the independent variables 
as predictors of success of credit cooperatives are 
difficulty goal setting, goal clarity, action oriented 
personality, circumstances oriented personality, 
planning knowledge, leadership knowledge, 
management knowledge and motivation. The results 
from the literature review found that Islamic finance 
products have contributed to the success of 
cooperative phenomena; thus we suggest that this 
variable as the contribution of knowledge in this 
research as shown in Figure 1. 
 

            
Figure 1: Research framework 

 
V. RESEARCH HIGHLIGHTS 
 
The study of entrepreneurial and cooperative success 
in Malaysia 
 
Zahiruddin (2011) has made a study immersing the 
factors that influence the success of entrepreneurs 
engaged in the manufacturing sector in Malaysia. The 
importance of this study as giving constructive views 
to the entrepreneurs to enhance their businesses and 
to contribute to the nation's economy effectively. The 
dependent variables studied are successful 
entrepreneurs, while the predictor variables in the 
study are goal setting, personality, knowledge and 
motivation. 

Emanuel (2009) state credit cooperative activities 
must adapt its business with Malaysian cultural 
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values and very important is Malaysia as an Islamic 
state and has a majority of Muslim population. Thus, 
microfinance products shall conform to the religion 
of Islam, where Muslims are more likely to subscribe 
to Islamic products over conventional products.  

 
This is in accordance to the Word of Allah S.W.T. : 
“Those who consume interest cannot stand [on the 
Day of Resurrection] except as one stands who is 
being beaten by Satan into insanity. That is because 
they say, "Trade is [just] like interest." But Allah has 
permitted trade and has forbidden interest. So 
whoever has received an admonition from his Lord 
and desists may have what is past, and his affair rests 
with Allah. But whoever returns to [dealing in 
interest or usury] - those are the companions of the 
Fire; they will abide eternally therein.” (Verse Al-
Baqarah, 275) 
 
VI. RESEARCH METHODOLOGY 
 
a. Measurement of success  
 
Paige (1999) found that there are also other methods 
of evaluating the success of different from what it is 
in the stock market. Features such as personal 
freedom and joy are also a measure of success. 
Because the respondents are all members of the 
Board from among the best cooperative that has been 
substantially and decisively judged, then for the 
purpose of this study, the measure of success used are 
the models by Paige (1999). According to the model 
Paige (1999), the scale used are seven-point Likert 
scale adapted from the questionnaire developed by 
Yurkiewicz (1996), Sun (2003), Valdez (2009) and 
Zahiruddin (2011) with respect to Critical Success 
Factors Malaysian Small and Medium Industries 
(SMIs) in the Manufacturing Sector in Malaysia, 
which was adapted from the "Entrepreneurs' 
Perception of Success Inventory" (EPSI) by (Paige, 
1999). The original items of this instrument was eight 
but 4 items have been dropped by the specialist 
officers of the Cooperative Commission of Malaysia, 
the Malaysian Co-operative College and the 
Angkatan Kebangsaan Koperasi Malaysia (Angkasa), 
since they are incompatible with the Malaysian 
Cooperative Societies Act 1993.  
 
b. Research populative  
For this study, population was highlighted from credit 
cooperatives of all registered cooperatives as shown 
in Table 1. However, samples taken are all members 
of the board of credit cooperative which have been 
categorized in the index of 100 best of 2012, where 
the number of Board members is nine per credit 
cooperative as usual according to the Cooperative 
Societies Act, 1993, including the most senior staff as 
manager of the cooperative credit activities. He is 
very aware and familiar with the credit activities and 
participate in meetings of the Board of Cooperative 

members in the discussion of credit activities. A total 
of 35 credit cooperatives managed to become the 
winner of a number of top 100 cooperatives in 
Malaysia in 2012 as shown in Table 3 below:  
 

Table 3: Number of selected credit cooperatives among  100 
best cooperative in Malaysia according to the state in 2012 

 
 
C. Test on the content validity of the research  
instrument   
    

          This study used questionnaires to obtain 
information as a primary channel. The original 
questionnaire was developed by Yurkiewicz (1996), 
Sun (2003), Valdez (2009) and Zahiruddin (2011) in 
Malay Language. Kamisan (2004) has developed 
question survey variables for Islamic financing in 
English and has been changed the language to Malay 
Language and has been reviewed by two senior 
lecturers in language from the local universities. 
Then, the questionnaires were given to five specialist 
officers from the Malaysian Cooperative 
Commission, Co-operative College of Malaysia and 
the Angkatan Kebangsaan Koperasi Malaysia 
(ANGKASA). There were items from the original 
question which were not consistent with the 
Cooperative Societies Act of Malaysia 1993 was 
dropped. The suitability and accuracy of the overall 
mean of items to measure the study variables 
according to expert assessment is between 4.35 to 
4.72 as shown in Table 4, above the average on a 
scale of 1 to 5 and can thus be concluded that the 
items in the questionnaire of this study is valid in 
terms of content, appropriateness and accuracy of the 
study.  



International Journal of Management and Applied Science, ISSN: 2394-7926                                              Volume-2, Issue-5, May.-2016 

Entrepreneurs Factors Contributing To Success To The Excellent Credit Cooperatives In Malaysia, Special Finding On Islamic Financing Product 
 

10 

Table 4: Legality evaluation by five specialist officers on the 
variables tested 

 
 

VII. FACTOR ANALYSIS TEST 
 
Factor analysis was done to obtain the reliability of 
research tools, SPSS will produce outputs that are 
measured by several indicators to measure Kaise - 
Meyer - Olkin (KMO), Barlett's Test of Sphericity, 
the Eigen values, percentage of variance explained, 
the loading factor, and the number of items 
representing the factor. Measurement values are as 
follows:  
a. Loading factor must be no less significant than 

0.3 on the respondent in excess of 200, but if the 
respondent is less than 200, then the value must 
not be less than loading factor of 0.4 (Meyer et 
al, 2006). Items that have a loading factor of less 
than 0.4, is called to have cross loading and will 
not be maintained in this study.  

b. KMO value should be 0.6 < KMO < 0.90 (Hair 
et all, 1998, Meyer et al, 2006). The values of 0.5 
and below will not pass the requirements for 
factor analysis of variance.  

c. The value of Barlett's Test of Sphericity, p < .05, 
(Hair et al, 1998, Meyer et al, 2006) show the 
variables are independent and pass a screening 
factor analysis.  

d. Eigen value greater than 1 is significant for 
conditions beyond factor analysis, (Hair et al, 
1998, Meyer et al, 2006).  

e. The percentage of variance explained should be 
around 60% of the total variance (Meyer et al, 
2006). 

 
Table 5 shows the five conditions above the factor 
analysis of the variables were observed in this study 
(Hair et al, 1998), thus the Pearson correlation test 
will be conducted. 

Table 5:  Factor analysis to the variables 

 
 
VIII. FINDING AND ANALYSIS 
 
Pearson Correlation Test  
 Summary of Pearson correlation test for independent 
variables showed that seven predictor variables are 
having a significant relationship to the phenomenon 
of cooperative success (Table 9). Thus, the null 
hypotheses is successfully rejected; the variables are 
goal setting clarity, condition-oriented personality, 
planning knowledge, leadership knowledge, 
management knowledge, motivation and Islamic 
financing. Meanwhile, the other two variables have 
no significant relation to the success of credit 
cooperatives. There are goal setting and action-
oriented personality. Thus, the null hypotheses is 
failed to be rejected.  
 

Table 6: Correlation between Success (Dependent 
Variables) and Independent Variables 
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DISCUSSION AND RECOMMENDATIONS  
 
From the study, the following research objectives are 
determined:  
a. There is a significant relationship between the 

clarity of goal setting and the phenomenon of 
success of the credit cooperatives.  

b. There is also a significant relationship between 
condition-oriented personality and the 
phenomenon of success of the credit 
cooperatives. 

c. There is a significant relationship between 
planning knowledge, leadership and management 
and the phenomenon of success of the credit 
cooperatives.  

d. There is a significant relationship between 
motivation and success and the phenomenon of 
success of the credit cooperatives.  

e. There is a significant relationship between the 
phenomenon of Islamic financing and the 
phenomenon of success of the credit 
cooperatives.  

 
The Potential of Islamic financial products.  
 
This study has proven that the contribution of 
knowledge is evidenced by a significant relationship 
between the Islamic financing and the phenomenon 
of success of the credit cooperatives. Tan Sri 
Muhyiddin Yassin, the Deputy Prime Minister (2013) 
stated that Malaysia continues to be one of the 
leading Islamic financial market in the world with 
continued growth of the Islamic financial sector on 
three key areas of expertise, sharia and corporate 
governance practices and legal framework and 
regulations. 

The finding for Islamic financing product to be a 
significant predictor having a relationship to the 
phenomenon of credit cooperative success is very 
interesting and encouraging, it is in accordance with 
the theory of Emanuel (2009) that credit cooperative 
activities must adapt its business with Malaysian 
cultural values and very important facts that Malaysia 
has a majority of Muslim population.  

Since March 1993, many banks and financial 
institutions began to introduce interest free banking 
scheme for Muslims and Malaysians as a whole, as an 
alternative to conventional banking services involved 
in usury (riba) (Muamalat 2012).  

Moreover, according to the Malaysian Federal 
Constitution Article 11(1963) states that Malaysians 
are entitled to choose what their religious practices, 
which provide opportunities for Malaysians to opt for 
Interest Free Banking (SPTF) to avoid being 
associated with riba (interest). This is in accordance 
to the Word of Allah S.W.T.: 

“Those who consume interest cannot stand [on 
the Day of Resurrection], except as one stands who is 
being beaten by Satan into insanity. That is because 
they say, "Trade is [just] like interest."But Allah has 

permitted trade and has forbidden interest.” (Verse 
Al-Baqarah, 275) 
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