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Abstract— A major new national programme designed to facilitate investment, foster innovation, enhance skill 
development, protect intellectual property and build BEST-IN-CLASS manufacturing infrastructure. There’s never been a 
better time to MAKE IN INDIA. 
Make in India is an international marking strategy, conceptualized by the prime minister of India, Narendra Modi on 25 
September 2014 to attract investments from business around the world, and in the process, strengthen India’s manufacturing 
sector. The campaign has been concentrated to fulfil the purpose of job creation, enforcement to secondary and tertiary 
sector boosting the national economy, converting India to a self reliant country and to give the Indian economy global 
recognition. The ‘Make in India’ also attempts to enforce the inflow of FDI in the country and improve services by partial 
privatization of loss –making PSUS. The campaign is completely under control of the central government of India. 
Prime Minister Narendra Modi launches Make in India and cabinet ministers at the including session of the nation workshop 
on the Make in India in New Delhi, December, 2014. 
The major objective behind this initiative is to focus upon the heavy industries and public enterprises while generating 
employment, empowering secondary and tertiary sector and utilizing the human resources at presenting in India. 
 
Keywords— Manufacturing Infrastructure, Secondary and tertiary sector, self-reliant country, Intellectual property Rights, 
Investment, Skill development. 
 
INTRODUCTION 
“MAKE IN INDIA: A DREAM COME TRUE FOR 
YOUNG ENTERPRENEUR” 
“Make in India” one of the dream child of prime 
minister Narendra Modi, uttisha Bharata known for 
developing patriotism and awakening the youth come 
up with an unique idea to support this and organized a 
seminar “Make in India –A dream come true for 
young entrepreneurs”. 
 
WHAT IS MAKE IN INDIA 
MAKE-IN-INDIA: 
 MAKE = Give certain properties to 

something’s. 
 IN        = To (or) toward the inside of. 
 INDIA = A republic in southern Asia, the 

second most populous country in the world. 
 Make in India is an initiative of the Government of 
India to encourage multi-national, as well as 
domestic, companies to manufacture their products in 
India. 
 
SCOPE OF MAKE IN INDIA 
Through Make in India the scope for the job seeking 
students will rise in coming months. It is assumed 
that there will be plenty of job opportunities through 
Make in India by boosting the various job sectors. 
 
OBJECTIVES OF MAKE IN INDIA 
The main objective of make in India campaign at 
spinning the country into a global manufacturing hub 
and offers a large numbers of employments. Other 
main objectives of this scheme are mentioned below: 
 

 Designed to do facilitate Investment 
 Foster Innovation 
 Enhance skill development 
 Protect Intellectual property rights 
 Build Best-In-Class Manufacturing  

Infrastructure 
 Providing employment 
 To make healthy relationships with 

worldwide nations 
 To make India digital  

 
NEEDS (OR)POLICIES OF MAKE IN INDIA 
There are three major policies under the ‘Make in 
India’ 
 
1. New Initiatives:   
This initiative is to improve the ease of doing 
business in India, which includes increasing the speed 
with which protocols are met with increasing 
transparency. 
 
2. Intellectual property facts:  
The main aim of intellectual property rights (IPR) is 
to establish a vibrant intellectual property regime in 
the country. 
These are the various types of IPR: 
 Patent: A patent is granted to a new product in 

the industry. 
 Design: It refers to the shape, configuration, 

pattern, color of the article. 
 Trade mark: A design, label, heading, sign, 

word, letter, number, emblem, picture, which 
is a representation of the goods or service. 
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 Geographical Indications: It is the indication 
that identifies the region or the country where 
the goods are manufactured. 

 Copyright: A right given to creators of 
literary, dramatic, musical and artistic works. 

 
4. National Manufacturing: 
The vision is, 
 To increase manufacturing sector growth to 

12-14% per annum over the medium term. 
 To enhance the global competitiveness of the 

Indian manufacturing sector. 
 To ensure sustainability of growth, particularly 

with regard to environment. 
 
CHALLENGES OF MAKE IN INDIA 
Let’s have look at four challenges that the “Make in 
India”. Could face. 

1. Creating healthy business environment will be 
possible only when the administrative 
machinery is efficient, India has been very 
stringent when it comes to procedural and 
regulatory clearances. 

2. India should also be ready to tackle elements 
that adversely affect competitiveness of 
manufacturing. To make the country a 
manufacturing hub the unfavorable factors 
must be removed. India should also be ready to 
give tax concessions to companies who come 
and set up unit in the country. 

3. India must also encourage high-tech imports; 
research and development (R&D) to upgrade 
“Make in India” give edge-to-edge competition 
to the counterpart’s campaign allover world. 
To do so, India has to be better prepared and 
motivated to do world class R&D. The 
government must ensure that it provides 
platform for such research and development. 

4. India’s small and medium-sized industries can 
play a big role in making the country taken the 
next big leap in manufacturing. India should 
more focused to words novelty and innovation 
for these sectors. 

 

ANALYSIS OF MAKE IN INDIA 
In August 2014, the cabinet of India allowed 49% 
foreign direct investment (FDI) in the defense sector 
and 100% in Between September 2014 and 
November 2015, the government received Rs-
1.20lakh crore worth of proposals from companies 
interested in manufacturing electronics in India. 
 
OVERVIEW OF MAKE IN INDIA 
The major objective behind the initiative is to focus 
on job creation and skill enhancement in the required 
sectors of the economy. The initiative also aims at 
high quality standards and minimizing the impact on 
the environment. The initiative hopes to attract capital 
and technological investment in India. 
Under the initiative, brochures on the required sectors 
and a web portal were released. 
 
ADVANTAGES OF MAKE IN INDIA 
 Manufacturing sector led growth of nominal 

and per capita GDP (Gross Domestic Product). 
 Employment will increase manifold. 
  Foreign investment will develop technical 

expertise and creative skills. 
 
DISADVANTAGES OF MAKE IN INDIA 
 Make in India will lead to an unsustainable 

focus on export promotion measures. 
 A relative neglect of the world economic 

scenario may not augur well for make in India. 
 

      
CONCLUSION OF MAKE IN INDIA 
Make in India is well recognized part of India’s 
economic future. It remains Ingredient of economic 
affair but still many are not aware about its 
contribution to the growth. This paper will study the 
trends of Make in India and its correlation with 
macroeconomic Indicators such as GDP, foreign 
exchange, Exports, Industrialization. Secondly this 
paper will reveal the impact on economic growth with 
special reference to various sectors in future. 

 
 
 
 
 
 
 

 
 


