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Abstract- Fair trade is an alternative trading model that combines trade with empowerment and sustainable development. 
2013 was the year of impressive growth for fair trade. Shoppers spent $.5 billion on Fair trade products, a 15 percent 
increase on 2012 figures. As BTC’s report (2014) argued that fair trade products are sold in 120 countries and serve over 1.3 
million farmers and workers in 70 countries. The main objective of this paper is to study how fair trade supports sustainable 
development. A theoretical discussion that considers the concepts of sustainable development and fair trade is presented. 
This paper found that fair trade plays an important role in supporting sustainable development. Moreover, fair trade products 
can be used as a vehicle to support sustainable production and it acknowledges that this cannot be done without sustainable 
consumption. 
 
Index terms- Sustainable Development, Fair Trade 
 
I. INTRODUCTION 
 
Fair trade is an ethical certification system which 
aims to promote equality and sustainability in the 
farming sector. A product that carries the Fair trade 
label has met rigorous Fair trade Standards, which 
focus on (1) improving labor and living conditions for 
farming communities, and (2) promoting farming 
practices that don’t harm either people or the 
environment. Fair trade is not a charity. It is an 
alternative trading model that combines trade with 
empowerment and sustainable development (BTC, 
2014).  
 
Fair trade has grown dramatically in recent years in 
many developed countries and has entered 
mainstream markets through supermarkets. (Hayes & 
Moore, 2005). Year 2013 was year of impressive 
growth for fair trade. Shoppers spent $.5 billion on 
Fair trade products, a 15 percent increase on 2012 
figures. As BTC’s report (2014) argued that fair trade 
products are sold in 120 countries and serve over 1.3 
million farmers and workers in 70 countries. 
 
This paper aims to discuss the role of the fair trade in 
achieving the sustainable development. For this 
purpose, a theoretical discussion that considers the 
concepts of sustainable development and fair trade is 
presented. Moreover the paper shows some empirical 
data about the role of the fair trade in some countries 
and for some products. The main objective of this 
paper is to study how fair trade supports sustainable 
development. 
 
The organization of this paper will be as follows: 
section 2 presents background about the fair trade. 
Section 3 shows the aspects of sustainable 
development. Section 4 shows the relationship 
between the fair trade and sustainable development. 
Conclusions and policy recommendations will be 
presented in section 5. 
 

 
II. THE ECONOMICS OF FAIR-TRADE 
 
According to the fair trade organization, the number 
of farmers and workers that benefit from Fair trade 
are now 1.5 million people in 74 countries 
worldwide. The number of producers' organizations 
has grown from 827 in 2009 to 1210 by the end of 
2013. The distribution of the producers in 2013 were 
as follows: 404 producers from Africa & the Middle 
East (33.4%), 624 producers from Latin America & 
the Caribbean (51.6%) and 182 producers from Asia 
& Oceania (15%). 
 
According to fair trade organization, 80% of all fair-
trade producers are small producer organizations, 
64% of all fair trade farmers are in Africa and the 
Middle East and 113 farms are Fair Trade certified in 
South Africa. 
The following table shows the top ten countries for 
fair trade farmers and workers. 
 
Table 1 Top Ten Countries for Fair trade Farmers 

and Workers 

 
Source:  fair trade, 2015 http://www.fairtrade.org.uk 
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The Fair trade premium is an additional sum above 
the purchase price paid directly to producer 
organizations. Farmers and workers democratically 
decide on how to invest the premium according to 
their priorities. According to fair trade (2015), 96% 
Fair Trade is generated by seven products: bananas, 
cocoa, coffee, cotton, flowers, sugar and tea. On 
plantations, workers spent 24% of their premium on 
education. Small producer organizations invested 
49% of their premium income on improving their 
organizations. Workers on fair trade certified banana 
plantations invested 28% on housing improvements. 
Cocoa farmers invested 46% of their premium 
improving productivity and quality. 
Table 2 shows the volumes sales of some fair Trade 
products in 2012 and 2013. 
 
It can be shown from Figure 1 that herbs and herbal 
teas and spices had the highest growth rate (182%). 
However, the sports balls had the lowest growth rate 
(-28%). 
 

 
Source: fair trade, 2015 http://www.fairtrade.org.uk 
 
A fair marketing movement which appeared for the 
first time in Europe in the 40’s and 50’s of last 
century through religious groups and 
nongovernmental organizations with independent 
political attitudes (Abu-Ghazaleh, 2009). The 
movement started to market the products coming 
from developing countries. With time, it developed to 
be a movement against imperialism and unfair 
economic policies. Fair trade provides economically 
marginalized producers with an opportunity in front 
of capitalist companies in terms of securing a better 
marketing competitiveness.  
The Fair Trade scheme involves the following three 
categories of actors: (Boto, 2014) 
  
A) Fair Trade producers usually represent co-
operatives or associations in developing countries. To 
participate in the Fair Trade scheme, they have to join 
Fair Trade membership organizations e.g., fair trade 
Labeling Organizations (FLO), Fair Trade Federation 
(FTF) and International Fair Trade Association 
(IFAT). Participation commits producers to abide by 
Fair Trade standards, pay annual fees and supply 
products at predetermined prices. 

B)  Traders are importers, exporters or processors 
who deal in Fair Trade products, replacing so called 
middlemen. They are associated with Fair Trade 
membership organizations and subject to the 
standards, predetermined prices and monitoring 
requirements of the organizations which they join. 
Prime traders include Solidar’Monde (France), 
Oxfam (UK), Oxfam Wereldwinkels (Belgium) and 
Claro (Switzerland), to mention a few. 
 
C) Retailers interface with the end consumers of Fair 
Trade products. World Shops represent the most 
common outlets for Fair Trade products. Recently, 
however, Fair Trade products have begun to make 
their way into general retailers, such as supermarket 
chains16. 
 
In Egypt With over 500 fairly-traded products from 
all over Egypt, Fair Trade Egypt (FTE) supports 34 
artisan groups, which translates into more than 2,300 
individual artisans all over Egypt from Fayoum, 
Aswan, Qena, Assiut, Marsa Matrouh, Siwa, Sohag, 
North Sinai, Behera, Marsa Allam and Cairo. 
 
There are wide selection of authentic handmade 
Egyptian products including; glazed pottery, hand-
woven textiles, crafted wood, alabaster goods, 
traditional Egyptian dolls, various types of 
embroidered home and personal accessories, brass 
jewelry, beaded accessories, palm-leaf baskets, 
Bedouin-style accessories, home accent decor light 
fixtures, leather purses, Akhmim bed sheets and 
tablecloths, and much more.(FTE website) 
 
III. SUSTAINABLE DEVELOPMENT 
 
Sustainable development is a term widely used by 
politicians all over the world, even though the notion 
is still rather new and lacks a uniform interpretation. 
Important as it is, the concept of sustainable 
development is still being developed and the 
definition of the term is constantly being revised, 
extended. 
 
According to the classical definition given by the 
United Nations World Commission on Environment 
and Development in 1987, development is sustainable 
if it “meets the needs of the present without 
compromising the ability of future generations to 
meet their own needs.” 
 
It is usually understood that this “intergenerational” 
equity would be impossible to achieve in the absence 
of present-day social equity, if the economic activities 
of some groups of people continue to jeopardize the 
well-being of people belonging to other groups or 
living in other parts of the world (Tatyana, 2004). 
Sustainable development could probably be otherwise 
called equitable and balanced, meaning that, in order 
for development to continue indefinitely, it should 
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balance the interests of different groups of people, 
within the same generation and among generations, 
and do so simultaneously in three major interrelated 
areas–economic, social, and environmental (Olivier, 
2010).  
Sustainable development is about equity, defined as 
equality of opportunities for well-being, as well as 
about comprehensiveness of objectives (Tatyana, 
2004). 
Obviously, balancing so many diverse objectives of 
development is an enormous challenge for any 
country. For instance, how would you compare the 
positive value of greater national security with the 
negative value of slower economic growth (loss of 
jobs and income) and some, possibly irreversible, 
environmental damage? There is no strictly scientific 
method of performing such valuations and 
comparisons. However, governments have to make 
these kinds of decisions on a regular basis. If such 
decisions are to reflect the interests of the majority, 
they must be taken in the most democratic and 
participatory way possible. But even in this case, 
there is a high risk that long-term interests of our 
children and grandchildren end up unaccounted for, 
because future generations cannot vote for 
themselves. Thus, to ensure that future generations 
inherit the necessary conditions to provide for their 
own welfare, our present day values must be educated 
enough to reflect their interests as well (Tatyana, 
2004). 
 
IV. HOW DOES FAIR TRADE SUPPORT 
SUSTAINABLE DEVELOPMENT? 
 
Fair trade believes that it plays an important role in 
the sustainability agenda as a promoter of sustainable 
practices in the production of Fair trade products. It 
also believes that by providing suitable support and 
adequate information, all actors can play a role in 
supporting sustainable practices whether this is done 
through the production of sustainable commodities 
(disadvantaged producers) or the consumption of 
sustainable products (sensitized consumers). Fair 
trade, thus, acknowledges that it must play an 
important role as a supporter of sustainable 
production (through secure and sustainable 
livelihoods) and sustainable consumption (through 
information and awareness) (Olivier, 2010).    
 
Fair trade brings a human face to global trade aiming 
to secure fairer terms of trade so that producers and 
workers in developing countries can invest in a better 
future for themselves and their communities. It is a 
holistic approach to sustainability with a focus on 
improving long-term economic, environmental, and 
social conditions.    
Fair trade works to support producers to 
economically and sustainably strengthen their 
livelihoods, as follows(Olivier, 2010): 

A) Encouraging that producers get a better price 
for their products. Most Fair trade products 
have a Fair trade Minimum Price – a price 
floor which aims to cover producers’ costs of 
sustainable production; 

B) Providing on top of stable prices, a Fair trade 
Premium – that producers can invest in 
economic projects such as farm improvements 
to increase yield and quality; 

C)  Improving the terms of trade for producers, 
promoting long term relationships, 
prepayments and market access.    

 
Fair trade’s environmental standards have 
emphasized on making products without harming the 
environment or having a negative impact on the 
sustainability of the production site’s habitat. 
 In order to implement this, Fair trade will continue 
working at different levels (Tatyana, 2004):   

A) Supporting producers to meet Fair trade’s 
social and environmental standards; 

B) Providing the tools needed for producers to 
elaborate their own development plans;  

C) Providing producers the technical tools 
needed to face environmental and climate 
change challenges; 

D) Providing financial services to producers to 
face and adapt to environmental and climate 
change challenges.   

 
The Fair trade premium is also a key sustainability 
driver that enables producers to invest in long term 
social development projects that benefit the 
producers, their families and their communities. 
 A crucial feature of this premium is that its use is 
decided by the producers themselves, and is not 
imposed upon them. The Fair trade premium is a tool 
that allows producers to (Tatyana, 2004; (Boto, 
2014):   

A) Empower themselves as they can make 
decisions that have a direct impact on the 
sustainability of their activities;     

B) Decide where to allocate these resources 
according to their needs;   

C) Address sustainability issues that are 
pressing to them ranging from education to 
healthcare.   

 
Sustainable production can only be achieved once 
producers have been able to face their economic, 
environmental, and social challenges. Economic 
stability is a precondition for any individual to respect 
sustainable social and environmental practices. 
 Fair trade works to enable producers to strengthen 
their livelihoods and contribute to a more sustainable 
world. Sustainable production is to a great extent 
shaped by sustainable consumption. Consumers have, 
in fact, sent a message to retailers indicating that they 
want to consume more sustainably.  
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Fair trade has taken the responsibility to inform 
consumers on the benefits generated by purchasing 
Fair trade products – this is yet another means to 
demonstrate that by consuming Fair trade products, 
consumers support economic, environmental and 
social sustainability. In this regard, Fair trade will 
continue to inform consumers on their   Fair trade 
consumption options and to carry out awareness 
campaigns through its labeling initiatives.    
 
CONCLUSIONS 
 
The number of fair trade producers' organizations has 
grown from 827 in 2009 to 1210 by the end of 2013. 
The distribution of the producers in 2013 were as 
follows: 404 producers from Africa & the Middle 
East (33.4%), 624 producers from Latin America & 
the Caribbean (51.6%) and 182 producers from Asia 
& Oceania (15%). 
Fair trade works to support producers so that they 
enjoy secure and sustainable livelihoods. In doing so, 
Fair trade connects disadvantaged producers in the 
South and sensitized consumers in the North.   
Fair trade plays an important role in supporting 
sustainable development. Fair trade products can be 
used as a vehicle to support sustainable production 
and it acknowledges that this cannot be done without 
sustainable consumption.  
This highlights Fair trade’s role to connect producers 
and consumers through a label that represents both 
fairer trade conditions and a more sustainable 
development scheme.  
Fair trade can help government in achieving its 2030 
plan of eliminating poverty and reducing inequality - 
as espoused in its National Development Plan - in the 
flowing ways:- 

A) Ensuring that workers receive sustained higher 
wages that exceed the statutory minimum and 
reflect rising food prices. 

B)  Provided a reference point to which 
employment terms and conditions have been set 
and occupational health and safety systems 
aligned.  

C) Making an indirect positive impact on workers 
from neighboring non Fair trade certified hired 
labor farms, where management have been 
pressured into providing similar improvements 
including working conditions and wages for 
their workers, to match those of Fair trade 
certified farms  
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