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INTRODUCTION 
 
SOCIETY AND ADVERTISEMENTS 
The decision that to what extent will an element of 
the society effect the people living in it depends on 
the nature of the society and the people living in it. 
India is a very porous and a diverse society where 
anything which is affective and tempting seeps in to 
the roots of the society and the result is very instant 
and wide spreading. Advertisements today have 
become an integral part both of the society and also 
the corporate sector. The people see it as an 
entertainment and  medium to keep abreast with the 
latest products they can avail in the market and the 
corporate sector thinks that it is one of the most 
effective, creative and impactful means of promoting 
and generating awareness about their product in the 
market. 
 
ANALYSIS 
 
Ad culture today is accepted and appreciated by the 
masses a proof of that being the TRP and competition 
being created in the advertising media world. The 
industry today is fast growing and booming part of 
the Indian economy. At the same time it becomes the 
duty of the advertisers to do justice to their work and 
not mislead the audience. Although no ad provides 
the guarantee of the end product, this should be made 
clear in the campaign. Production of any ad campaign 
is formulated keeping in mind the target audience and 
the nature of the same they aim to target. Few things 
which they keep in mind are discussed below:- 
1) Emotional appeals used in finance related ads: 

The advertisers are very well aware that the 
Indian audience is very sentimentally driven and 
any such concept which would make them think 
and link with their personal lives would attract 
them and lead them to towards using the product. 
And this exactly is what their strategy is. Ads 
like that of ICICI life insurance have targeted the 
middle aged urging them towards a safer and 
securer future for their families. The emotional 
bent added to the ads creates a feeling and urge 
in the audiences’ mind to use the product. 
Whereas LIC life insurance with its latest add is 
encouraging the youth to plan a secure future. 
The ad portraying the relation between the father 
and son along with creating an emotional link to 
the parent’s fear for their children. Everyone at 
sometime in their lives has seen financial 
constraints and wish that their children be secure 
in their lives, and this exactly what these ads do. 

Instill fear, arouse their conscience and generate 
the want to take a safer step. 
 
 

2) Stereotyping usage in advertising: 
Advertisements are also responsible in creating a 
stereotype image of the women in India. She is 
always shown as that one woman who is a 
perfect house wife, daughter-in-law and mother. 
An image where she is taking care of everybody 
and seeing to it that they are all happy and this 
becomes the demand of the society at large. We 
need to keep in mind that in our society we have 
people who are not educated enough to realize 
that an advertisement is just a portrayal or 
representation of the product and not the reality 
or demand of the society. People get influenced 
by it and react to it in the same manner. Sprite ad 
is another example of how the ads have been 
successful in sending across a very negative 
message of eve teasing. A guy could hit on girls 
as he would have cool ideas if he had sprite? 
Today children form a major segment of the 
customers with both pester and purchasing 
power. But the concern here is that children do 
not have analytical and judgment abilities. They 
cannot evaluate the accuracy of information and 
judge the difference between entertainment and 
marketing. 
 
 

3) Western rationale and principles in Indian 
ads: - Advertisements today have played both a 
negative and a positive role on the society. There 
have been ads which have put across very strong 
and positive messages whereas at the same time 
there have been ads that have been misleading. 
Ads that have had a westernized base or structure 
to it have often contradicted the Indian culture 
and society. Concepts shown in these ads may 
not be acceptable and appropriate in a society 
like that of India. But at the same time it also 
helps us widen our horizons and become 
receptive to more and more ideas at a global 
level. 

4) Do using western models mean enforcing 
western ideologies or is it that our perception: 
The Indian society consists of people of varied 
age groups and cultures. There are three different 
generations living in our society and which need 
to be catered and targeted at the same point of 
time. Anything that is said ,done or depicted has 
to be done keeping  in mind this factor as things 
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appealing to one may or may not be appreciated 
by the other section of the society which could 
further lead to a weak brand image. For instance, 
to control birth rate, awareness regarding the 
usage of contraceptive methods increased such as 
a condom. But as a matter of fact it took quite 
some time for this advertisement to reach out and 
affect a larger target audience. We as the young 
generation are open to listen to or watch such ads 
even with our parents and even they have 
accepted this advancement supportively, but not 
to forget we still have another generation of our 
grandparents with us for whom the thought of 
such an advertisement itself would be an 
misappropriate thing to do. This is the reason it 
took a long time for contraceptive methods to 
spread to the masses and it still does not reach a 
large number of people. 

5) Sensuality in advertising and the ethical issues 
it entails: “What is the difference between 
unethical and ethical advertising? Unethical 
advertising uses falsehoods to deceive the public; 
ethical advertising uses truth to deceive the 
public.” Stefansson 

 
As soon as you think about a sensual ad the few 
brand that come to your name would be AXE and 
also HIDE AND SEEK MILANO. The axe ads have 
created quite unrest among the people because of the 
sensuality it portrays. The ads though target the youth 
which today is very much open to such visuals but 
again this is not appropriate when you know that a 
huge variety of target audience watch the ads and 
everyone may not be open to the idea. In case of AXE 
the brand may say that the target is the youth but 
what about Hide and Seek Milano. Cookies generally 
targeting the children have also had ads where Hritik 
is involved in sensual activity with a woman. The 
question which arises here is that what impact would 
such advertisements leave on young children and the 
society at large watching such visuals. Even though 
we agree that we have now become very receptive to 
the modern culture, there is still an appropriate time 
for exposure to certain things. This I would say is 
unethical as most Indian population sits with the 
entire family watching TV and such ads leave the 
parents in an uncomfortable and awkward situation 
where they can neither talk to their children nor avoid 
their queries. My Question here is tha,t is it necessary 
to use sensuality as a medium to promote. 

To go deeper into the issues of how it is 
unethical to portray sensuality. Anything that 
violates rights and autonomy of an individual is 
considered to be unethical if asked by the school 
of ethics. Using women as an object of desire in 
advertisements is unethical as well as immoral. 
Well some of you may disagree and say what is 
wrong portraying a woman as an object of 
desire? Well I would not have any problem with 
it if violation of her rights, autonomy, dignity 

and respect is not committed which I would state 
to be unethical. Just because women would 
attract men does not mean every second 
advertisement has to showcase a women half 
naked. I would sound a little feminist here but 
why do all deodorant ads have women in them? 
Can’t men be persuaded to smell good for their 
own sake without the incentive of women getting 
attracted? 
I would like to bring up a case study of JK 
cement here - a model walking out of the beach 
in a bikini and then suddenly a line goes 
“vishwas hai isme kuch khas hai JK super 
cement” what does a women have to do with a 
cement product. I would say this is great 
violation of her respect, dignity and image in the 
society and would state it to be highly unethical. 
Another example is that of Microsoft office xp 
which was later banned but I’m sure it did play 
on TV sets for quite some time. 
All I would say here is everything has its limits 
and boundaries and as long as they are 
maintained the issue of ethics would never arise 
6) Using social problems in advertising-
genuine concern or ulterior motives:-The main 
and ethical purpose of media is to create 
awareness and more importantly in an 
appropriate manner. “Idea 3g pe pura india 
busy”…the latest add starring Abhishek 
Bhachan, one advertisement serving various 
purposes with one concept. It is highlighting the 
method of vasectomy and birth control along 
with promoting the features such as voice call 
and gaming. Any advertisement catering to both 
such need would be an apt and successful ad. It 
would not be wrong if someone made an add 
targeting the concepts concerning the society, in 
fact the audience today appreciate socially 
relevant ads. In fact I think if this is done the 
main purpose and aim of advertising is fulfilled, 
that is informing the right thing in a informative 
and ethical manner. 
7) Advertisements capabilities on social, 
economic and cultural weaknesses:    The 
advertising market today has realized the nature 
of their audience and knows the right points they 
need to hit and the appropriate ways they should 
follow to directly leave an impact on the 
audiences. They know the extent of sensitivity 
the audience has towards advertisement and are 
also aware that once the ad leaves an impression 
on the viewer it will stay. To leave an impression 
in the viewers mind the ad makers directly attack 
the emotional aspect of the audience. We Indians 
are very emotional in any decision we take more 
than being practical. A certain section of the 
society is practical may be due to money 
constraints but even then a large section of the 
society is still very easy to influence. There are 
people in our society who would do something 
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and later question themselves and the authority if 
the same does not happen. A similar case was 
reported with Axe. A person wanted to sue the 
company as girls did not follow him when he 
went out of the house even after he had used Axe 
effect. 
All sections of the society are directly targeted 
through different ads . The desire is created in 
the viewers mind to buy the product, to feel a 
part of the society. Eg. the portrayal where one 
daughter in law is better than the other as she 
uses a particular product would make the first 
one buy it. In the same manner different 

economic sections are targeted according to their 
purchasing power.  
I would like to rest my case by saying what is 
required here is not change in any one section of 
the society be it corporate or social, what is 
required is a mutual commitment to serve their 
respective duties faithfully. The advertisers 
should remember their responsibilities and 
should make appropriate use of their power to 
communicate to such big masses and the society 
at the same time need to be receptive but also 
mature enough to differentiate fact from fiction. 
 I would leave you all with this last video. 

 
 
 
 

 


