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Abstract: The study about sustainable development for Sunday market in AmphoeMuang, Chiang Mai province aims to 
investigate elements that associate with tourists and entrepreneurs’ development strategy on Sunday market in 
AmphoeMuang, Chiang Mai province, and to evaluate sustainable development index in tourists, and entrepreneurs’ 
perspective including overall index of Sunday market. The sample data was obtained from 400 tourists who traveled to 
Sunday Walking Street and 100 entrepreneurs at Sunday walking Street. Descriptive analysis was applied to this research 
together with quantitative data analysis. The results show that factors that associate with tourists’ development plan on 
Sunday Walking Street, AmphoeMuang, Chiang Mai province, could be categorized among three dimensions. The 
convenient and sufficient of parking space is the factor that matter in environmental dimension. On the contrary, the 
sufficient policeman is related to social dimension. Furthermore, economic dimension correlates with food and massage 
price. In tourists’ perspective, the outcome of the development index in environmental dimension, social dimension, and 
economic dimension are 2.96, 3.67 and 3.44 respectively. Substituting overall median of every opinion in each dimension, 
the Sustainable Development Index (SDI) is 3.36, which means, in tourists’ perspectives; the market development is 
moderate sustainability. On the other hand, entrepreneurs’ point of view displays the factors that related to their development 
strategy. Firstly, waste segregation is associated with environmental dimension. Secondly, pirate goods, safety in life and 
asset are related to social dimension. Finally, the daily profitability and appropriate pricing rule is related to economic 
dimension. As a result, the development index environmental dimension, social dimension, and economic dimension are 
3.02, 2.68 and 3.30 correspondingly. Simulating overall mean of entire opinion in each dimension the SDI equal to three, 
which means the overall development in entrepreneurs’ mindset is at average sustainability. 
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I. INTRODUCTION 
 
Tourism is important to a country because it is a 
major industry that contributes massive income for it. 
For the Kingdom of Thailand, tourism is a crucial 
profit source since it generates monetary circulation. 
Moreover, it attracts foreign money into the country 
as can be seen from tourist attractions development 
and expansion of facilities investment. Thailand has 
enormous potential for tourism because of 
magnificent natural surroundings and lavish cultures. 
As a result, the number of foreign tourists travelling 
to Thailand increases every year, as well as, country 
revenue [1]. The objective of tourism development 
and promotion by the National Economic and Social 
Development Plan from the past to present intends for 
integrating tourism with social and culture. It aims to 
flourish natural resources, environment, art and 
culture, also ravishing tradition and archeological 
sites. Sustainable development includes every aspect 
of development, for instance, economy, social, and 
environment. It aims to utilize resources wisely, 
accurately, and scholarly. Furthermore, maintenances 
must be provided. The usage ratio should be relevant 
with regeneration ratio so the reserve remains 
consistently for the future. Moreover, the 
development of environmental quality should be done 
in order to improve quality of life. The establishment 
should consider environmental destruction and 
illustrate prevention strategy. For Chiang Mai 
province, the nature is wonderful and art and culture 

is very luminous. Besides, the strength is cultural 
tourism which categorized to be food culture, way of 
life, and arts. In the past, tourism was always about 
living culture, and districts. But at the present, 
cultural tourism grows various, for instance, Lanna 
cuisine courses, rice farm demonstration and trial or 
living like locals in homestays. Consequently, the 
area around Mae Kampong, Pa Miang, DoiSaket and 
many neighborhoods are in the spotlight among 
tourists, as well as, temples trips for luck and 
prosperity in moat of Chiang Mai etc. These are the 
factors that stimulate tourists traveling to Chiang Mai. 
The dominant tourists are both Thai and foreigners. 
The overall arrivals in 2011 increased 10.99 percent. 
The estimation of stopover is 3.19 days. Their 
spending approximately is about 2,869 baht per 
tourist per day. The total tourism revenue for Chiang 
Mai is roughly 43,070 million baht per year [2]. 
Tourist attractions in Chiang Mai provide Lanna 
culture, which is very unique. 
The Walking Street is a local output from following 
urban development along with community manner. It 
attempts to support and establish sustainable walking 
street in Chiang Mai [3]. The project foundation aims 
to be a preservation center of Chiang Mai folk arts, 
cultures in original food and cuisine, way of life and 
arts. For example, the taste of food and cuisine are 
Khanom Jin Nam Ngiao and KhaoSauy. While, the 
samples of folk arts are mulberry paper umbrella, 
painting, embroidery, hand-woven cotton fabric, and 
silverware. Therefore, Thai and foreign tourists are 
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able to experience these activities in the space that 
also generate better quality of life to locals and urban 
area. It also spurs community economy and promotes 
the walking street to be a sustainable tourist attraction 
afterward. From the reasons above, researcher 
envisions the significance of studying the 
sustainability of Sunday walking street, 
AmphoeMuang, Chiang Mai in order to improve this 
attraction in all three dimensions harmoniously. The 
first dimension is economy. The second is social. And 
environment is the last dimension. Thus, the 
development progresses equivalently between these 
three dimensions could lead to sustainable 
development that improves quality of life for the next 
generation. This study aims to investigate elements 
that associate with tourists and entrepreneurs’ 
development strategy on Sunday market in 
AmphoeMuang, Chiang Mai province, and to 
evaluate sustainable development index in tourists, 
and entrepreneurs’ perspective including overall 
index of Sunday market. 
 
II. DATA 
 
Target population are 400 tourists who traveled to 
Sunday Walking Street, AmphoeMuang, Chiang Mai 
and 100 entrepreneurs at Sunday walking Street. 

 
III. METHODS 
 
Descriptive analysis is applied to this research 
together with quantitative data analysis as follows. 
Each dimension index is evaluated by the following 
equation [4]. 
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Where 
i = opinions in each dimension which value as 
1,2,3,…n 
j = quantity of opinions in each dimension which 
value as 1,2,3,…n  
푋 	 = mean of each opinion in each dimension 
푛 = quantity of each opinion in each dimension 
푋 = overall mean of complete opinions in each 
dimension  

And the algebra for overall sustainable development 
is 

n
X

SDI ij ............................................(2) 

Where 
푋 = overall mean of every opinions in each 
dimension 
 n   = dimensions quantity 
SDI (Sustainable Development Index) = overall 
sustainable development index 

However, scoring the development level helps 
converting entire index information to become one 

standard so that it will be comparable. The 
sustainable development index that derived from this 
evaluation values between 0-5. Moreover, the median 
of these entire indexes is calculated to prove that 
whether the overall development is sustainable or not. 
Thus, the value closes to five means the development 
is sustainable and the aims are succeeded. 
 
IV. EMPIRICAL RESULTS 
 
The research analysis found that factors that associate 
with tourists’ development plan on Sunday Walking 
Street, AmphoeMuang, Chiang Mai province, could 
be categorized among three dimensions. First and 
foremost, convenience and sufficiency park space is 
the factor that should be improved for environmental 
dimension. The second factor for this dimension is 
garbage bin sufficiency. On the other hand, the safety 
in life and property is the significant factor to be 
improved for social dimension. The other element is 
food hygiene. About economic dimension, the 
reasonable food pricing is the crucial factor followed 
by suitable massage pricing. In tourists’ perspective, 
the outcome of the development in environmental 
dimension, social dimension, and economic 
dimension are 2.96, 3.67, and 3.44 respectively as 
shown in Table I. Substituting overall median of 
every opinion in each dimension, the SDI is 3.36, 
which means, the market development is moderate 
sustainability. 

 
Table 1.Each dimension of tourists’ attitude. 

 
 
On the contrary, the factor that entrepreneur 
perceived as decisive environmental element is waste 
segregation. The other item is garbage bin 
sufficiency. The second aspect, social dimension, 
they scrutinized that pirate goods is an urgent issue. 
The second of this dimension is safety in life and 
asset, for instance, sufficient security guards and 
proper warning signs and signal. The last is 
sufficiency of disaster mitigation instruments and first 
aid equipment. Besides, the critical element in 
economic facet is daily profitability followed by 
appropriate pricing rule. As a result, the development 
index environmental dimension, social dimension, 
and economic dimension are 3.02, 2.68 and 3.30 
correspondingly as shown in Table II. Simulating 
overall mean of entire opinion in each dimension the 
SDI equal to three, which means the overall 
development in entrepreneurs’ mindset on Sunday 
Walking Street, AmphoeMuang, Chiang Mai 
province is at average sustainability. 
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Table 2. Each dimension of entrepreneurs’ 
attitude. 

 
 
CONCLUSIONS 
 
From the study, it presented that development 
direction for Sunday Walking Street, AmphoeMuang, 
Chiang Mai province from both tourists and 
entrepreneurs’ vision focus on convenience and 
sufficiency of parking space and litter bin. Also waste 
segregation was another element. They were the first 
priority for environmental dimension improvement. 
Thus, every stakeholder should provide and manage 
parking area and rubbish bins including waste 
segregation, for example: garbage and dry trash etc. 
About social aspect development, both tourists and 
business side shared the same perspective, which are 
food hygiene and quality, pirate goods, and safety in 
life and asset as urgent issues. They suggested the 
market organizers should provide more security 
guards, put on warning sign properly, and provide 
enough number of disaster mitigation instruments and 
first aid equipment. To improve the sustainability of 

this street, the organizer should investigate the 
products sold at the walking street especially food 
products, whether it clean and hygienic enough to 
consume. And security of tourists and entrepreneurs 
is also crucial. 
Finally, the tourists advised that appropriate price for 
food and massage is a key element to improve 
economic sustainability. All stakeholders should 
settle standard and suitable price for each product and 
service. On the contrary, the entrepreneurs concerned 
about daily profitability and pricing rule suitability. 
Therefore, pricing guideline will fulfill the will of 
both tourists and business. There will be no 
disadvantage to any parties and improve overall 
satisfaction 
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