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Abstract-  What will be the trends of social media in the future? First, social media communication will be more based on 
videos. Second, taste and interest sharing will be the key factors to endorse social media communication. Third, as anxiety over 
people’s safety and technology to collection personal information develops, controversy on privacy will become more serious 
than ever. With the advent of ‘internet of things’, the danger of privacy will increase.  
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I. INTRODUCTION 
 
Concerning the relation between technology and time, 
it is worth noting that we always take for granted the 
current technology that we are experiencing at present, 
however that did not exist at all in the past. New and 
successful technology has gone into our daily lives and 
has become indispensable when it answers well to the 
demand of people and of society. Many of these 
technologies are those which could not be ever 
imagined ten or twenty years ago. Even if imagination 
and hope for a certain technology existed, few people 
have expected that it could be realized in a concrete 
form. However, some outstanding technological 
experts predicted the future technology trends which 
would de actually ad concretely realized. Sixteen years 
ago, Bill Gates predicted “In the future, people will be 
able to work anywhere, anytime with a little digital 
device”. And in the late 2000’s, as predicted, Steve 
Jobs turned it into reality with IPhone. Gates also 
predicted “Web site which makes users compare 
prices will be soon developed”. We all know that his 
prediction is now concretely realized if we see various 
and numerous websites such as Amazon,Getprices etc. 
Consumers now are used to compare prices through 
this kind of website before they finally decide to buy a 
product. Most of all, Gates predicted “Personal 
website for friends and family will be universalized”. 
Concerning this prediction, we see now the emergence 
of social media. Based on the technological 
infrastructure such as internet, WIFI, smartphone, 
social media become one of the key moving the future 
of information society. In this article, I  try to predict 
future trends of social media, in particular focusing on 
its change in the way of communication.  

 
II. VIDEO BASED COMMUNICATION  
 
One of the future change in social media 
communication is that it will be based more on videos. 
Social media has been developed based on 
communication through the text and the image. Now, 
it is being evolved through videos which make 
communication more immediate and more emotional. 
Video based communication has been always 
demanded, but the issue was ‘the price and waiting 

time’ due to limited capacity to stream video and voice 
to the device. With 3G, people has gotten often 
annoyed when they had to wait too long to 
communicate with other people as 3G could not allow 
to stream video and audio date properly. Now the 
market and the technology have much evolved. 4G 
LTE or (LTE A) begin to spread on the market, 
cheaper prices are offered to permit unlimited access 
to use video and audio data. Furthermore, we can 
hardly find a place now without WIFI which covers 
more and more every living space. Recently in Korea, 
Giga Wifi, at least 5 times fasters than 100 Mbps LTE  
4G began its service. It means that streaming HD 
video and voice can be nearly real-time and that users 
don’t have to wait anymore for streaming with their 
device. According to ‘Digital Video Benchmark 
Report”(2015), one third of consumption of online 
video goes from mobile devices dedevices.  you are 
using Word, goes from mobile devices. Watching 
videos on smartphones grew 56% compared with the 
previous year. According to “Video Content 
Consumption and Device Report”, released last year 
by Korean Information and Society Development 
Institute, while device mostly used to watch video 
contents is still TV (85%), the rate at which mobile 
device is used to watch video content has increased 
every year. Using time of mobile video content 
increased from 5 minutes per day in 2011 to 19 
minutes per day in 2013. In the case of Youtube, 
world’s biggest video content site, more than 40 
percent of watching video occurred in mobile devices. 
In the case of Facebook, more than 50 percent of 
playing video contents occurred in mobile devices. In 
the future, communication in social media will be 
more and more based on video contents on everyday 
life of friends and family.  
 
III. TASTE BASED COMMUNICATION  
 
Since its emergency in the early 2000’s, social media 
has been evolving steadily in its characteristic. As 
society changes, social media changes. 1st generation 
social media such as Facebook, Twitter can be 
characterized by its openness, based on its anonymity. 
It means that everyone can be friends for everyone 
without being obliged to let other know who you really 
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are. There was few limitations to read and see the texts 
and images in one person’s social media space.  
2nd generation social media can be characterized by its 
closeness. It is not open to everyone, but to a few 
people who are very close to the user. Naver Band, 
Daum Kakao Group offer this kind of service.  
The biggest difference of 3rd generation social media 
contrast to 1st and 2nd generation social media is that 
even if you know some people, you will not take them 
you’re your social media unless they share your 
‘cultural taste’. Besides, communication in 3rd 
generation social media generally works through 
videos and audios. Good examples are instagrams, 
Bingle etc. In Korea, Naver is providing “Pholar’ 
serviceas for it. As 3rd generation social media 
becomes popular, function #, which had been used to 
categorize information come again into the spotlight. 
3rd generation social media users are trying to 
subdivide their interests so that they can communicate 
only with people who share the interest and taste. 
Common interest and taste are the key factors for the 
future of social media communication. Social media 
users are rapidly adopting new taste and interest-based 
communication. Interest and taste based 
communication in social media will have different 
focus than Facebook. The first will enable users to 
focus and organize around their taste (cultural, 
political…) and interests (practical such as getting 
jobs….) first, whereas Facebook focuses on 
maintaining people’s relationships. 1st and 2nd 
generation social media have given us the way to 
deepen our ties to others, while 3rd generation social 
media will focus more on expressing  and sharing 
user’s taste and interests even with people they don’t 
know, It is so called “post modern tribe” in the terms 
of French sociologist Michel Maffesoli which refers to 
the tribe in post modern era gathering in order to get 
some emotional sharing. That is why the approaches 
of these taste and interested based social media must 
be different from the approach on 1st and 2nd 
generation social media communication.  
 
IV. PRIVACY AGAIN AND INTERNET OF 
THINGS 
 
There have been endless controversy over privacy and 
security issue since the advent of information 
technology in daily life. Google glass, which was 
launched with the purpose of recording every part of 
daily life of one person, seems to have failed in the 
market because it was considered as very harmful tool 
to peer other people’s private life.  
 
Many of such kind of devices, even though they are 
very attractive to some people and very advanced 
technologically, could not succeed in the market if 
they could not get ‘tolerated’ by society. That is to say 
that society, human nature, social relationship, social 
convention still play and will play the crucial part for 
the success of any kind of technological device.  

As social media communication use more and more 
video which can tell much more concretely about one 
person’s private life, privacy issue will be more 
important than ever in the future of social media. 
Recently, cyber surveillance bill which allows 
governmental organization to collect information on 
personal use of internet and mobile devices has passed 
the French Congress. French Senate is scheduled to 
conduct a final vote in Parliament this June. Again, 
‘Big Brother’ controversy over this law in France is 
getting serious more and more. This bill was proposed 
coupled with the terrorist action against Charlie Hebdo 
in downtown Paris occurred last January. After this 
incident which caused 17 deaths, the bill was proposed 
in accordance with the public opinion that surveillance 
over terrorist action must be much more strengthen. 
New cyber surveillance law allows the French 
governmental information agency to collect all kinds 
of logs about private life, mobile communication, 
internet using, GPS records. This law permits to install 
hidden camera, hidden audio recorder, CCTV without 
beforehand warrant. While civil society organization 
asks for adopting measures to prevent the abuse of 
private information in cyber society, governments are 
often asked to establish policies to protect first the 
‘security’ of citizens which cause inevitably the 
sacrifice of privacy.  In the future of social media, we 
will note much more about our private life with more 
concrete contents such as video contents. And we will 
be faced with more serious problem of privacy as we 
are much more exposed to others. Smartphone is 
called ‘Smart’ because it allows not only 
communication among humans and between humans 
and things, but also among ‘things’. The last has 
seemed to be unrealistic  for a long time. However, 
thanks to the digital communication technology and 
sensor technology, things now begin to communicate 
among them. Which is tremendous point here is that 
we have believed longtime that only ‘alive’ human and 
a few kinds of animals can communicate and that that 
belief is not any more pertinent. This is called ‘Internet 
of things’ which becomes the key issue in IT industry 
now. Internet of things refers that things such as cars, 
fridges, houses etc can send, receive and share 
information and data among themselves and can find 
the most appropriate action(or function). This internet 
of things can endorse better health management, better 
security system, more comfortable life. It is expected 
to be, at least. We will live in a world where 
everything is connected to everything. According to 
Cisco, there would be about 50 billion things 
connected among them by internet by the end of this 
decade. Provided that everything will be connected to 
everything, we can expect two different and opposite 
world. One is very comfortable world where people 
can live more safely and comfortable as devices don’t 
need to take our time to function. The other one is very 
gloomy world where people are permanently 
threatened  to expose their private life and personal 
information due to increased possibility of hacking in 
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the world of ‘internet of things’. 
In fact, some technologies via internet of things have 
turned out be very useful, but if the system of internet 
of things is hacked(and it will be hacked by various 
ways anyway), what would happen? That is why we 
need to sound the alarm concerning the privacy in the 
era of internet of things. 
 
CONCLUSTION 
 
The advent of social media is said to mark a new era in 
our society—a world where we can open ourselves 
such as we are to others 
In recent years, the evolution of social media has been 
spectacular. In the future, it will be more spectacular 
with unstopping development of digital and 
information technology. It is expected to bring about 
various changes a in our way of life, our relationship 
among us, and our relationship with things. 
Everything in social media space will be occurred 
more in real time and the amount of information on 
ourselves to be exposed to the world will be rising. It is 
no exaggeration to insist that it has become 
indispensable for us to prepare this future of social 
media so that we are not living in the world where not 
only Big Brother controls but also Small Brothers(our 
neighborhood peering us) control.  
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