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Abstract- Online shopping is a direct transaction between two parties in real time without intermediary service over internet. 
Online shopping provides easy accessibility, more information and choice compared to traditional way of shopping. The 
trend of online shopping is significantly increasing in developing countries. The purpose of this study is to identify fashion 
of online shopping in developing and developed countries. To achieve this objective, India and the United Kingdom were 
taken as samples for the report to represent developing and developed countries. The study will look at the reasons why it 
has been unsuccessful in India and yet somehow effective in the United Kingdom. Questionnaires were used to test the 
hypotheses of online shopping in both the countries. The collected data is analysed by using correlation and regression lines 
to see the relationship between hypothesis variables. Based on the findings some recommendations have been suggested to 
improve online shopping that could help managers run a business more efficiently and productively. 
 
 
I. INTRODUCTION 
 
Historically, shopping is where people buy products 
from the sellers who usually had a physical shop. A 
physical shop is where customers come and go from 
time to time; the customer goes to the shop and 
selects the product that they want to buy, and then 
bring it to the cashier counter to make payment. 
Electronic shopping is one way to save money and 
time over conventional shopping. In supply chain 
management, the idea is to find a way to reduce the 
chain of goods or services from the manufacturer or 
provider, and reaching the customer. In other words, 
a shorter chain is better than a longer chain, which 
can be illustrated in more retailers increasing prices 
of goods supplied by the manufacturer to the retailer; 
there is a middleman who obtains the item and sells it 
to the customer in a selected area. This happens 
because the manufacturers are not able to cover all 
areas of the world, and so distributors and retailers 
are required. However, the customer will need to pay 
a higher price from a retailer than obtaining it directly 
from a distributor or manufacturer, which shows the 
overall concept of supply chain management being a 
big waste. The main idea of supply chain 
management does not only focus on saving on the 
supplier side but also on the customer side, so any 
way of saving from either side will be in line with the 
idea. The reasons that people make online 
transactions for shopping are because it is cheaper, 
and the shop is accessible 24 hours, and so on. 
However, not all people are willing to make online 
transactions, due to the unavailability of seeing the 
product at that time, lack of trust, and so on. There is 
drastic increase in online shopping due to 
globalization in last ten decades. People in developed 
countries are friendlier with online shopping while in 
developing or under-developed countries are still not 
very familiar with online shopping. The current trend 
of online shopping in developing countries has shown 
significant growth such as China that increased 30 per 

cent after the recession period, but only a minor 
increment in developed countries. Online shoppers in 
Germany had increased by only six per cent, and in 
France the number dropped by fifteen per cent after 
the recession. This showed that the trend of online 
shoppers is variable from time to time and place to 
place. Keeping same in mind, in this article a study is 
conducted to find the current trend of online shopping 
in developed and developing country. It will also 
investigate the root cause behind the different trends 
and recommendations to overcome these 
shortcomings. These recommendations will assist 
online seller to understand customer trends and 
behaviour, which will help them to improve their 
sales and customer satisfaction. 
 
II. LITERATURE REVIEW 
 
Rohm, A. J. And Swaminathan, V. (2004) stated 
there are many reasons why people tend to do online 
shopping rather than traditional physical shopping, 
such as shopping convenience, information seeking, 
immediate possession, social interaction, retail 
shopping experience and variety seeking. 
Morganosky, M. A. And Cude, B. J. (2000) found 
that large part of the group buy groceries online due 
to convenience and less time required as compared to 
traditional shopping. Online shopping does not 
require physical presence, which makes shopping 
more appropriate. Bellman, S., Lohse, G. L. And 
Johnson, E. J. (1999) argued that in online shopping 
customers has the facility to compare all available 
items in terms of price, feature, quality and 
availability. However, in traditional shopping getting 
all this information is a tedious task. The Internet is 
the key factor for the customer to obtain information, 
as they can obtain the data that they want (Rowley, J. 
2000). Soopramanien, D.G. R and Robertson, A. 
(2007) have divided online customers in two different 
categories based on their characteristics: the true 
online shopper, those who search information about 
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the product then get it from the shop. Liu, X., He, M., 
Gao, F., M. And Xie, P. (2008) studied about status 
of online shopping in developing country and where 
and how online shopping can satisfy them. In their 
study they found that there are many factors behind 
this, such as delivery, customer service, product 
information and so on. The product detail is critically 
important when the consumers depend only on the 
detail shown over the website (Monsuwe, T. P. Y., 
Dellaert, B. G.C. and RUyter,K. D. 2004). Hence, the 
sellers should put accurate and exact details of the 
product such as colour, features and so on. If the 
sample picture shown were in one colour so the 
customer would expect the item to look the same. 
However, if the seller puts the actual colour in the 
description this could make the customer confused. In 
online shopping demand forecast is for the supplier to 
know about demand in the current market, whether it 
is rising or falling. As mentioned by Kaspuscinski, R. 
et al., (2004), Dell has shared its selling forecast with 
its suppliers with the aim of eliminating the over or 
short supply from time to time. In a study, Noble, S., 
Guggenhelm, S. And Shi,C. (2009) found that online 
customers usually know about the product from 
internet and radio. They can also buy or order it from 
a shop, Internet or telephone. Hence, in order to 
capture market share through eshopping, the 
company usually adopt multichannel marketing 
(Johnson,K. P., et al. 2006). Lee,H. , Kim,M. And 
Park, Y. (2012) proposed the concept of substitute 
product in online shopping as something that can 
satisfy and fulfil the customer needs, give them same 
or better result, with a better offer as compared to 
items in local shop. The research from MasterCard 
(2008), showed that there is a high percentage of 
people concerned about of their security when 
dealing with online shopping. The customers are 
concerned about the quality of online shops and their 
ability to convince them and make them feel secure 
(Ha, S. And Stoel, L. 2012). The shop should invest 
in training and using advanced technology to make it 
more users attractive and to make them feel more 
secure. 
 
III. PROBLEMS STATEMENT 
 
The common difference is the application of online 
shopping where the Indian usually 
receives the order item from the counter and also 
payment has been made through 
counter. In the UK, the customer receives the ordered 
goods at their home address with 
the payment already made online. The problem in 
India was because they complained that the delivery 
cost was expensive as sometimes the cost of sending 
item was more 
expensive than the ordered item. Furthermore, they 
wanted a secure payment method 
with direct interaction with the seller and verify the 
item before making payment. In the UK, there were 

more successful in practicing online shopping as 
more of them had experience spending online 
compared to Indian consumers. Hence online 
shopping was less successful in India as there were 
still many barriers and problems existing in the 
current practice resulting in fewer online shoppers 
with most of them were still practising traditional 
shopping. In India, a different style of business was 
practiced in using the Internet compared with online 
business in the UK. The two countries have a 
different pattern of population pyramid as well as 
level of education, which could affect the use of 
online shopping. Another reason behind these 
differences is that they have different ways of 
thinking in buying goods online. These matters have 
brought great waste to India, which could be solved 
by having good ideas in managing the supply chain. 
Furthermore, having goods analysis of the current 
online shopper will enable the provision of ideas for 
future improvement. Keeping the same in mind, in 
this research six hypothesis is tested to examine 
difference in pattern of e-shopping (online) in 
developing and developed countries. 
 
Hypothesis One: Is there any relationship between 
age and online shopping in developing and developed 
countries? 
Hypothesis Two: Does level of education affect 
whether people do online shopping in 
developing and developed countries? 
 
Hypotheses Three: Is there any relationship between 
age and type of product that the 
consumers spend online in developing and developed 
countries? 
 
Hypothesis Four: Does age affect the consumer to 
choose a payment method when 
 
buying online in developing and developed countries? 
To test the hypothesis a questionnaire is prepared and 
distributed among people from 
different age, gender and educational background 
from India and UK. Responses from 
319 people were collected out of which 170 were 
from India and 139 from UK. 
 
IV. THE FINDINGS 
 
Correlation coefficient is used to analyse the 
relationship between the two variables of the overall 
data. The overall data were divided into two 
categories, which represented developed and 
developing countries. Correlation is always between -
1 to +1, between perfect negative correlation and 
perfect positive correlation. Negative correlation 
means that as one of the variables increases its value, 
the other variable will decrease, whereas positive 
correlation means that as one variable increases its 
value then the other variable will also increase in 
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value. The correlation and regression is performed to 
test the hypothesis as mentioned in problem statement 
section. The results of correlation are summarised in 
table 1. 

Table 1 Correlation table 

 
 

Hypothesis one 
There were negative correlations in overall which 
mean as the people getting older will 
reduce the online shoppers. However, there was weak 
negative correlation in developing and strong 
negative correlation in the developed country. The 
result showed that some older Indians are still doing 
online shopping and most of older people in the UK 
were not doing online shopping. Hence, companies 
should focus on selling young and middle age product 
as compared to older people’s products. So 
companies should sell products like current trend 
clothes that suits younger and middle age generation. 
Hypothesis Two It showed that overall there is a very 
strong positive correlation between level of education 
and online shoppers. Higher level of education makes 
people more inclined towards technology. In India, 
the level of education played important role in 
improving the use of online shopping. The statistic 
demonstrated that most Indians were primary and 
secondary level which could be a barrier to successful 
online shopping. However, in developed country 
level of education does not play any significant role 
on online shoppers. Hence, an argument stating that 
education level is the reason behind low online 
shoppers is not true, but the reality is lack of 
awareness among them about the benefits of online 
shopping. Therefore, by using some awareness 
programs, company can attract more online shoppers. 
More training should be given in order to introduce 
them to online shopping. For companies that want to 
implement and develop online business, should have 
clear understanding of language, culture and 
educational statistics in that country to ensure that 
there is demand for their business. 

 
Hypothesis Three 
It showed a varying result from different type of 
products and areas. In general, as people become 
older, they love to buy more books online, with a 
strong positive correlation. So the logical idea says 
that older people like to buy books online, as they do 
not have to carry heavy books home. It is good that 
more online bookshops offer samples that can be 
reviewed by potential customers. However, there was 
a weak positive correlation in India, which showed 
that older people were less likely to buy books online. 
This could be their behaviour in that country, 
especially as older people prefer to spend their time 
with the family after retirement. Moreover, Indians 
always buy books because they need them for their 
jobs and school assignments. In the UK, there was a 
strong positive correlation that showed older 
consumers spent more on books compared to 
youngsters. Hence, bookshops could do more online 
improvement service in developed countries but not 
in developing countries because of consumer 
behaviour. Motivation should be given to older 
people in developing countries to know how it is 
significant to sustain knowledge after retirement. This 
could help them to be aware of the benefits and 
increase the use of books online shopper, as it is 
really good for their age group. In general perception 
clothes shoppers are from middle to younger age. 
This was true as the result indicated that there was a 
strong negative correlation in both areas, which 
means, as people get older they spend less on clothes 
online. The suggestion here is that company should 
sell clothes that suit old people, as most online 
clothes offered are too fashionable, which only attract 
youngsters to buy them. The overall result showed a 
strong negative correlation that an increase in age will 
have a significant effect on stationery, motor parts, 
music, and food online shopping, which in both 
developed and developing country. For food, there 
was research that said that old and disabled people 
buy food online as it was easier for them than 
carrying food shopping to their home. The result was 
not matched with this research as it gave a negative 
correlation, which means fewer old people buy food 
online. The general thinking was that most young and 
middle aged people like to order car parts online as 
they have different tastes and some branded items 
were not available in the local places, whereas the 
older driver will go to the local shop and replace 
items with original equipment manufacturer (OEM) 
product. 
People in both areas were spending less on 
electronics, as they grow older with a strong negative 
correlation. The reason behind this was that older 
people lack knowledge of new technology, hence the 
introduction of new technology to them will assist 
them to realise its usefulness for them in the daily 
life. Proper explanation in the website to the 
consumer will guide them to use electronic products 
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efficiently and effectively. Therefore, more electronic 
products can be bought online rather than having to 
go to the shop and seek for assistance for 
explanations. In developed countries, there were 
strong positive correlations, which show that older 
people are the heaviest consumers of electronic 
products. This showed that age does not reduce the 
electronic consumers online and so basic promotion 
will be able to reach them. 
 
Hypothesis Four 
Results showed that only credit card has strong 
positive correlation in the general and 
developing countries. However, there is weak 
positive correlation in the developed 
countries. This means that in the developing country 
the older people will tend to use 
credit card as a payment method. Therefore the 
general perception about credit card that it established 
long time ago and most people know about it is true, 
and even older 
generation also know about credit card features. 
Thus, it was not a new thing that they 
needed to learn about in terms of process and 
payment. However, most youngsters were less likely 
to use a credit card. The company that operates online 
business should keep credit card as a payment method 
as it is useful for the old age people who prefer to use 
it. The debit card, PayPal and bank transfer have 
negative correlation in general. There was strong 
negative correlation between age and debit card; in 
the developed country youngsters tend to use it and 
the use of debit card declines as age increases. More 
teenagers have a debit card than a credit card. The 
company should collaborate with the bank to improve 
the process of payment, which could improve 
customer satisfaction. For example, if the payment is 
made on Saturday and the seller receives it on 
Monday then it is inefficient as normally the seller 
delivers items once they have received the payment. 
Furthermore, the bank should be able to protect the 
customer money, as some of the sellers are dishonest. 
PayPal is mostly used by the younger generation, as it 
is a payment method that is not familiar to old people. 
The increase in the use of Paypal in younger 
generation is because of its preferred payment 
method and it offers protection on the customer 
payment and the money can be refunded if there are 
any problems with the seller, but this does depend on 
terms and conditions. However, it is a complicated 
process for the customer to register their card to 
PayPal and this requires more knowledge, which not 
all the old people know about. For bank transfer it 
was negative correlation for both countries, which 
was totally rigid, as the buyer orders goods from the 
seller then the buyer, will use their e banking. The 

trend showed us that only young teenagers were using 
it and this starts to decline once the age is increase. 
V. SUMMARY AND CONCLUSIONS 
 
In this research a study is conducted to analyse the 
pattern of online shopping in developed and 
developing country. During the study it was found 
that online shopping was popular in developed 
country but unsuccessful in the developing country. 
The main aim of this research is to examine how age, 
gender and educational background affect online 
shopping in both the countries. It is found that there is 
negative relation between age and online shopping 
especially in developed country. As far as educational 
background is concerned there is no correlation 
between education and online shoppers in developed 
countries while in developing countries they share 
positive correlation. But when a combined study was 
done, we realized the root cause was not education 
but it was lack of awareness. Further it also examined 
how age and (payment mode, type of product and 
satisfaction) are correlated in developed and 
developing countries. Based on research findings 
some recommendations have been suggested to 
improve online shopping that could help managers 
run a business more efficiently and productively. 
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