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Abstract - Research on graphic design on packaging to present the image ofAyutthaya which is the old capital and Thai 

historical park was registered as a UNESCO World Heritage Site under the name of "Ayutthaya Historical City and 
Acropolis". Therefore, it is a major tourist province of Thailand. Each community also has products that are unique to the 
community sold to tourists,but the product does not offer the overall image of the product in Ayutthaya Province. The 
researcher, therefore, sought a graphic design approach on the packaging to present the image of Ayutthaya. The research 
objectives are 1)To study the identity of Ayutthaya. 2)To study the products of Ayutthaya. And, 3) To study graphic design 
on packaging to present the image of Ayutthaya by conducting research on the number of people living in Ayutthaya both 
males and females aged 20 years by accidental sampling method. Research results are 1)Obtainedthe identity of Ayutthaya. 
Sample group responded to the questionnaire when talking about Ayutthaya, 86% of the historical sites. 2)Obtained the 

products that are famous and unique in Ayutthaya, 92 percent ofRotiSaimai, 84 percent of bamboo fan, 62 percent of grilled 
fish, 58 percent loincloth and 42 percent of ground grilled fish.3) Have designed graphicon the packaging using the image of 
Ayutthaya as an archaeological site. Graphic design experts have the desire to use an ancient style with realistic illustrations 
42.9 percent, color pairs and opposite 71.4 percent. The researchers used the graphic design on the packaging to present the 
style of Ayutthaya. 
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I.BACKGROUND AND IMPORTANCE OF THE 

PROBLEM 

 

PhraNakhon Si Ayutthaya Province or in short, 

"Ayutthaya", is located in the central region, and is 

the old capital and Thai historical park. This was 
registered as a UNESCO World Heritage Site under 

the name of "Ayutthaya Historical City and 

Acropolis". At the 15th World Heritage Committee 

meeting in 1991 at Carthage, Tunisia And the Thai 

Fine Arts Department announced the registration of 

ancient monuments, which are important heritage of 

Thailand that still symbolizes the glory of the past. 

Therefore, this is a major tourist province in 

Thailand. In addition, each community has products 

that are unique to the community sold to tourists, but 

the product does not offer the overall image of the 
product in PhraNakhon Si Ayutthaya Province which 

is a province with a unique identity and historical 

sites of Thailand. The researcher therefore saw the 

importance of graphic design on packaging to present 

the image of PhraNakhon Si Ayutthaya. Giving the 

product a consistent image in  PhraNakhon Si 

Ayutthaya Province will be a way to present the 

image of the province to both Thai and foreign 

tourists. 

 

II.OBJECTIVES 

 
1. To study the identity of PhraNakhon Si 

Ayutthaya. 

2. To study the products of PhraNakhon Si 

Ayutthaya. 

3. To design graphic on packaging to present the 

image of PhraNakhon Si Ayutthaya. 

 

III.METHODOLOGY 

 

1. Population and sample group 

 

1.1 Population in this study is general people who   

live in PhraNakhon Si Ayutthaya Province. 

 

1.2 The sample group of this study is the target group 

of general people who live in PhraNakhon Si 

Ayutthaya Province, 50 people, both male and 

femaleage 20 years by accidental sampling method. 

 

2. Tools for data collection 

 
2.1 Questionnaire set 1 for consumer tastes. There are 

50 sets of data collected from the sample group 

inquiry. 

2.2 The second set of questionnaire on graphic design 

on the package has 7 sets of data collected from the 

questionnaire of 7 graphic design experts by 

purposive sampling method. 

 

3. Data type 

3.1 Primary data from the questionnaire. The 

researcher conducted the data collection. 

 
3.2 Secondary data Collect data from the theory. In 

addition, the researcher has studied from the literature 

and applied the Thai color tone theory to be used in 

graphic design on packaging to present the image of 

PhraNakhon Si Ayutthaya. 
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4. Data analysis 

4.1 Information about general conditions and 
consumer tastes of respondents such as gender, age, 

monthly income and taste. 

 

 
Table 1 Information about the general condition of the sample 

of 50 people 

 

 
Table 2 Information about consumer tastes of the 

sample group when talking about PhraNakhon Si 

Ayutthaya, about 50 people 

 

4.2 Data analysis of graphic design experts on 

packaging presents the image of PhraNakhon Si 

Ayutthaya. 

 

 
Table 4 Number of experts in graphic design on 7 

people 

 

IV.RESULTS 

 

1. Obtained the identity of PhraNakhon Si 

Ayutthaya sample group responded to the 

questionnaire when talking about Ayutthaya, 

86% of the historical sites. 
2. Obtained the famous and unique products of 

PhraNakhon Si Ayutthaya which are 92% of 

RotiSaimai, 84% of woven bamboo fans, 62% of 

grilled fish, 58% of loincloth, and 42% of grind 

grilled fish. 

3. Have designed graphic on the packaging using 

the image of Ayutthaya as an archaeological site. 

Graphic design experts have the desire to use an 

ancient style with realistic illustrations 42.9 

percent, color pairs and opposite 71.4 percent. 

The researchers used the graphic design on the 

packaging to present the style of Ayutthaya. 
 

V.DISCUSSION AND CONCLUSION 

 

From the study of graphic design on packaging to 

present the image of PhraNakhon Si Ayutthaya, 

summarizing and discussing the results are as 

follows: 

1. Graphic design on packaging to present the 

image of PhraNakhon Si Ayutthaya in the form 

of graphics on the packaging is found that the 

identity of PhraNakhon Si Ayutthaya 
Provincesample responded to the questionnaire 

when talking about Ayutthaya, historical sites 

86%, and graphic design professionals have the 

need to design graphics on the packaging using a 

realistic illustration which corresponds to the 

past history of the ancient remains that remain 

today. 

2. Famous and unique products of PhraNakhon Si 

Ayutthaya from respondents' questionnaires on 

consumer tastes which are 92 percent of 

RotiSaimai, 84 percent of woven bamboo fans, 

62 percent of grilled fish, 58 percent of loincloth 
and 42 percent of grind grilled fish, to bring the 

products to be designed for graphics on the 

packaging to present the image of PhraNakhon Si 

Ayutthaya. 

3. Graphic design on packaging to present the 

image of PhraNakhon Si Ayutthaya. Graphic 

professionals have the need to design graphics on 

the packaging using a realistic illustration of 42.9 

percent, color pairs and opposite 71.4 percent.  

The researcher used the Thai color tone theory to 

use in graphic design on packaging to present the 
image of PhraNakhon Si Ayutthaya in the same 

direction. 

Examples of graphic works on packaging are as 

follows. 

 
Figure 1 graphic sample on roti packaging 
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Figure 2: Graphical examples of bamboo sticks packaging 

 

 
Picture 3 Sample graphic on grilled fish packaging 

 

 
Figure 4: Sample graphic on loincloth packaging 

 
Picture 5 Sample graph on grilled fish food packaging 

 

VI.SUGGESTION 

 
From literature studies of PhraNakhon Si Ayutthaya, 

there are also ancient temples and river tourism and 

this is a province with many rivers converging 

including Chao Phraya River, Pa Sak River and Lop 

Buri River. This research can continue to extend this 

research to publicize the travel of temples, ancient 

monuments and ships. 
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