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Abstract— The intelligence information provided by the social media for the Health Informatics, which include the Image 
Informatics, Public Health Informatics etc. We can improve the health care with the low cost. For this we use the framework 
which has positive and negative diseases and also can cause the side effects during the treatment. This health care can 
prevent cancer like lung cancer etc. We analyse the health care using the SSOMs which check the relations between the 
users. Then it start measuring with the network of vertices and edges. 
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I. INTRODUCTION 
 
The one way to extract the information from the 
internet is by using the social media. This social 
media is used to extract the information of the 
patients. Social media allows the patient to message 
the whole world for preventing the cancer with the 
drugs and medicines. The social media gathers the 
information of the drugs and medicines throughout 
the world. The best way to extract the data from the 
social media is by using cloud. We can use social 
media review like the sitagliptin. The user broadcast 
their knowledge in the website about the drugs or 
medicines.  
 
These review help the patient to cure the various 
diseases like the cancer. If the review from the 
corresponding doctor is good and it start curing the 
disease the patient can recommend the other people 
by sharing the review. There are different ways to 
extract the data from the cloud. They are crawling 
and scraping. The user interface of the website should 
be very user friendly. The user should be able easily 
browse the website. 
 
II. EXISTING SYSTEM 
 
The existing system has very limited features for the 
patients to discuss the experience of the drugs of 
medicines they are using. There are no good 
techniques to give the feed back about the new drugs. 
It is very difficult to directly contact the doctors and 
drug manufacturers. In the current system the user 
can only order the drugs by the doctor prescription 
from any website. But the user is not able to give the 
feed back of the drug to the other people and the user 
is not even allowed to share the medicine with others. 
The main drawbacks in the current system is that the 
feed back of the consumer are not considered. The 
drug providers could not be able to change the 
serviced of the manufactures due to no proper 
feedback from the consumer.  

III. PROPOSED SYSTEM 
 
We are going the create a website of sitagliptin where 
the user can be able to register with the website. As 
the user registers with the website the user can get all 
the details of the medicines for curing various 
diseases like lung cancer. The user can also directly 
contact the doctor and the manufactures and give the 
feedback about the drugs or the medicines the user is 
using.  
 
Once the doctor gets the feed back from the users, if 
the review from the user is good then the doctor will 
suggest that drug to other patients with the same 
diseases. According to the review from the users the 
doctor will change the drug if the previous drug is not 
giving proper results.  
 
The main advantage of the proposed system is that 
the user could be able to get proper drugs and 
feedback from the whole world. 
 
IV. MODULES 
 
A. User Interface Design 
The important part of this system is creating a proper 
user interface for the users. In the first page of the 
website there will be username and the password. If 
the user visits the website for the first time the user 
can even create a new account for the website. If the 
user enter the wrong username or the password the 
error message will display on the screen. The server 
will check the entered username and the password, if 
the username and the password matches the user will 
be able to proceed further. After the validation from 
the server the user will be able to see his profile. The 
user can see all the medicines or the drugs. The user 
is also allowed to give the review(feedback) to any 
particular drugs.  
 
Those reviews also reaches the doctor and the drug 
manufacturers. 
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In the fig 1 the login is used to get the username and 
the password from the user. The server validates the 
information from the database. If it is authentic the 
user could be able to proceed further. If the user is 
visiting the website for the first time the user can 
view the registration page in the welcome screen. 
 

 
Fig 2: User taking treatment 

 
In the above Fig 2, it shows how the user take the 
treatment with the help of consulting the doctor. 
 
B. Social Network 
The social network is used to discuss the feedback of 
the drugs or the devices. It also provides limitless 
opportunities for the drug manufacturer to get the 
feedback of their drugs. It provides a virtual social 
networking environment. It provides an appropriate 
way to extract the data from the cloud. It helps the 
user to get the proper review of the drug from the 
users, doctors and also from the drug manufacturers. 
The sitalgliptin website helps the user to connect 
together to have a proper discussion about the drugs. 
 

 
Fig 3:. Flow of review to different users 

In the above fig 3, it shows how the review of a 
particular drugs the shared to different users. 
 
C. Users opinion about sitagliptin 
This module shows how the user reviews the drug 
and how that review is used to influence the other 
users. 
This module is store all the opinions of the user in the 
database. It help the user to give the proper feedback 
about the product. This review can be helpful for the 
research purpose. 
 

 
Fig 4: The opinion of the user about sitagliptin 

 
In the above fig4, it shows how all the opinion of the 
user are collected and store in the database. These 
opinions are used to influence the other user about a 
particular drug. 
 

 
Fig 5: View of the webpage in social network 

 
D. Scientists opinions 
After the user gives the review (feedback) about the 
product the scientist goes through all the review. 
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According to the review the scientists try to improve 
the drug, if the result of the drug is not satisfactory. 
In this way the scientist can get a clear idea about his 
drug. This allows the scientist or the doctor to 
improve the drugs or change the drugs to the patients. 
 
E. View of post in social media 
As all the users, doctors and manufacturers get the 
review they can share the review with the others. If 
we open a webpage in sitagliptin of a particular drug, 
we can see all the reviews from the user, doctors and 
manufacturers. This help the user to get the clear idea 
about the product and the user can decide whether to 
buy the product or go for some other product.  
 
CONCLUSION 
 
The goal of this study was to rework the posts of a 
forum dedicated to polygenic disease into vectors to 
be able to showing intelligence mine shopper opinion 
of the drug Sitagliptin. The results open new 
opportunities, and challenges, into developing a lot of 
comprehensive solutions during this space. A mixed 
accord with relevance Sitagliptin depends on 
individual patient outcome to solutions. The character 
of a media platform may result in people with totally 
different outcomes, supported varied individual 
factors and circumstances. Despite such factors, we 
tend to were able to sift through the info and notice 
positive and negative sentiment, which was later 
confirmed by the analysis that emerged relating to 
Sitagliptin’s effectiveness and facet effects. Up-to-

date info in future studies can offer a far clearer 
image of user feedback on medication and services. 
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